
Ronan De Kervenoael

ListiofiPublicationsibyiCitations

Source:ihttps://exalyycom/authorxpdf/7166954/ronanxdexkervenoaelxpublicationsxbyxcitationsypdf

Version:i2024x04x27i

ThisidocumentihasibeenigeneratedibasedionitheipublicationsiandicitationsirecordedibyiexalyycomyiFori

theilatestiversioniofithisipublicationilistvivisititheilinkigiveniabovey

TheithirdicolumniisitheiimpactifactorirIFsiofitheijournalvianditheifourthicolumniisitheinumberiofi

citationsiofitheiarticley

13
papers

130
citations

6
h-index

11
g-index

14
ext. papers

159
ext. citations

3.3
avg, IF

3.03
L-index



l Paper IF Citations

13 InternetUorUstore?UAnUethnographicUstudyUofUconsumersfUinternetUandUstorelbasedUgroceryUshoppingU
practicesmUJournalpofpRetailingpandpConsumerpServiceskU2016kUrqkUqrslqsr 8.5 52

12 TradinglupUonUunmetUexpectations?UEvaluatingUconsumersâ��UexpectationsUinUonlineUpremiumUgroceryU
shoppingUlogisticsmUInternationalpJournalpofpLogisticspResearchpandpApplicationskU2016kUpxkUwrlpos 3.8 16

11
ElretailersUandUtheUengagementUofUdeliveryUworkersUinUurbanUlastlmileUdeliveryUforUsustainableU
logisticsUvalueUcreationyULeveragingUlegitimateUconcernsUunderUtimelbasedUmarketingUpromisemU
JournalpofpRetailingpandpConsumerpServiceskU2020kUtskUpoqopu

8.5 14

10
DissidentsUwithUanUinnovationUcause?UNonlinstitutionalizedUactorsâ��UonlineUsocialUknowledgeUsharingkU
solutionlfindingUtensionsUandUtechnologyUmanagementUinnovationmUInformationpTechnologypandp
PeoplekU2015kUqwkUutrluvu

3.4 11

9 LiquidUretailyUculturalUperspectivesUonUmarketplaceUtransformationmUConsumptionpMarketspandp
CulturekU2018kUqpkUspvlsqq 1.7 11

8 HouseholdUprelpurchaseUpracticesUandUonlineUgroceryUshoppingmUJournalpofpConsumerpBehaviourkU
2014kUprkUruslrvq 3 10

7 InfluencingUonlineUgroceryUinnovationyUAntilchoiceUasUaUtriggerUforUactivityUfragmentationUandU
multiltaskingmUFutureskU2014kUuqkUpttlpur 3.6 6

6 TheUfoodUsuperstoreUrevolutionyUchangingUtimeskUchangingUresearchUagendasUinUtheUUKmUInternationalp
ReviewpofpRetail,pDistributionpandpConsumerpResearchkU2010kUqokUprtlpsu 1.7 6

5
ConsumersfUperceivedUvalueUofUhealthierUeatingyUAUSEMUanalysisUofUtheUinternalisationUofUdietaryU
normsUconsideringUperceivedUusefulnesskUsubjectiveUnormskUandUintrinsicUmotivationsUinUSingaporemU
JournalpofpConsumerpBehaviourkU2021kUqokUttoltur

3 3

4 BusinessltolbusinessUandUselflgovernanceUpracticeUinUtheUdigitalUknowledgeUeconomyyUlearningUfromU
pharmaceuticalUeldetailingUinUThailandmUAsianpBusinesspandpManagementkU2020kUp 2.4 1

3 SmartphonelBasedUDigitalUGovernmentUModelurqlutu

2 ArticulatingUWiderUSmartphoneUEmergingUSecurityUIssuesUinUtheUCaseUofUMlGovernmentUinUTurkeymU
AdvancespinpElectronicpGovernment,pDigitalpDivide,pandpRegionalpDevelopmentpBookpSerieskU2013kUpvvlqot 0.3

1 SmartphonelBasedUDigitalUGovernmentUModelmUAdvancespinpElectronicpGovernment,pDigitalpDivide,p
andpRegionalpDevelopmentpBookpSerieskU2014kUqoslqqv 0.3

Ronan De Kervenoael

2


