11

papers

11

all docs

1478505

215 6
citations h-index
11 11
docs citations times ranked

1372567
10

g-index

144

citing authors



10

“

ARTICLE IF CITATIONS

Perceived information transparency in B2C e-commerce: An empirical investigation. Information and

Management, 2018, 55, 912-927.

Enhancing self-efficacy for career development in Facebook. Computers in Human Behavior, 2016, 55,
921-931. 8:5 26

The Relative Effect of the Convergence of Product Recommendations from Various Online Sources.
Journal of Management Information Systems, 2020, 37, 788-819.

The Influence of Media Cue Multiplicity on Deceivers and Those Who Are Deceived. Journal of Business 6.0 14
Ethics, 2012, 106, 337-352. :

The outcomes and the mediating role of the functional triad: The users' perspective. Information
Systems Journal, 2018, 28, 956-988.

Tablets for problem-solving through a flow theory: the impact of navigation and visual appearance on

perceived performance and efficiency. Information Technology and People, 2022, 35, 142-164. 3.2 8

Managing public opinion in consensus-reaching processes for large-scale group decision-making
problems. Journal of the Operational Research Society, 2022, 73, 2480-2499.

Understanding and Predicting Usersd€™ Rating Behavior: A Cognitive Perspective. INFORMS Journal on

Computing, O, , . 1.7 5

Interactive effects of advising strength and brand familiarity on users' trust and distrust in online
recommendation agents. Information Technology and People, 2021, 34, 1920-1948.

Understanding diffusion of information systems-based services: evidence from mobile banking 4.9
services. Internet Research, 2020, 30, 1281-1304. :

Entity Matters in News: An Association Network-Enhanced Method for News Reprint Prediction. [EEE

Intelligent Systems, 2022, 37, 99-107.




