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100 tKnewKcriterionKforKassessingKdiscriminantKvalidityKinKvarianceYbasedKstructuralKequationKmodelingaK
JournalhofhthehAcademyhofhMarketinghScienceWK2015WKgfWKddhYdfh 12.4 6676

99 TheKuseKofKpartialKleastKsquaresKpathKmodelingKinKinternationalKmarketingaKAdvanceshinhInternationalh
MarketingWK2009WKejjYfdl 3711

98 UsingKP–SKpathKmodelingKinKnewKtechnologyKresearchmKupdatedKguidelinesaKIndustrialhManagementh
andhDatahSystemsWK2016WKddiWKeYec 3.6 1800

97 tnKempiricalKcomparisonKofKtheKefficacyKofKcovarianceYbasedKandKvarianceYbasedKSxMaKInternationalh
JournalhofhResearchhinhMarketingWK2009WKeiWKffeYfgg 5.5 1451
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95 vonsistentKPartialK–eastKSquaresKPathKModelingaKMIShQuarterly:hManagementhInformationhSystemsWK
2015WKflWKeljYfdi 5.3 748

94 TestingKmeasurementKinvarianceKofKcompositesKusingKpartialKleastKsquaresaKInternationalhMarketingh
ReviewWK2016WKffWKgchYgfd 4.4 736

93 zoodnessYofYfitKindicesKforKpartialKleastKsquaresKpathKmodelingaKComputationalhStatisticsWK2013WKekWKhihYhkc1 588

92 HandbookKofKPartialK–eastKSquaresK2010WK 509

91 MultigroupKtnalysisKinKPartialK–eastKSquaresKSP–STKPathKModelingmKtlternativeKMethodsKandK
xmpiricalKResultsaKAdvanceshinhInternationalhMarketingWK2011WKeeWKdlhYedk 456

90 tKvomparisonKofKtpproachesKforKtheKtnalysisKofK’nteractionKxffectsKuetweenK–atentKVariablesK
UsingKPartialK–eastKSquaresKPathKModelingaKStructuralhEquationhModelingWK2010WKdjWKkeYdcl 3.7 449

89 vonsistentKandKasymptoticallyKnormalKP–SKestimatorsKforKlinearKstructuralKequationsaKComputationalh
StatisticshandhDatahAnalysisWK2015WKkdWKdcYef 1.6 385

88 TestingKModeratingKxffectsKinKP–SKPathKModelsmKtnK’llustrationKofKtvailableKProceduresK2010WKjdfYjfh 349

87 uridgingKwesignKandKuehavioralKResearchKWithKVarianceYuasedKStructuralKxquationKModelingaK
JournalhofhAdvertisingWK2017WKgiWKdjkYdle 4.4 344

86 HowKtoKperformKandKreportKanKimpactfulKanalysisKusingKpartialKleastKsquaresmKzuidelinesKforK
confirmatoryKandKexplanatoryK’SKresearchaKInformationhandhManagementWK2020WKhjWKdcfdik 6.6 235

85 önKtheKxmancipationKofKP–SYSxMmKtKvommentaryKonKRigdonKSecdeTaKLonghRangehPlanningWK2014WKgjWKdhgYdic5.7 218

84 önKtheKconvergenceKofKtheKpartialKleastKsquaresKpathKmodelingKalgorithmaKComputationalhStatisticsWK
2010WKehWKdcjYdec 1 180
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83 vreatingKcustomerKloyaltyKthroughKserviceKcustomizationaKEuropeanhJournalhofhMarketingWK2012WKgiWKffdYfhi4.4 173

82 PartialKleastKsquaresKpathKmodelingmKQuoKvadisraKQualityhandhQuantityWK2018WKheWKdYk 2.4 141
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aK“uRKspecialKsectionaKJournalhofhBusinesshResearchWK2016WKilWKghghYghhd 8.7 132
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roleKofKrelationalKnormsWKtrustKandKpartnersRKcontributionaKInternationalhJournalhofhProjecth
ManagementWK2018WKfiWKgelYggf

7.6 88

77 TestingKmoderatingKeffectsKinKP–SKpathKmodelsKwithKcompositeKvariablesaKIndustrialhManagementh
andhDatahSystemsWK2016WKddiWKdkkjYdlcc 3.6 84

76 xstimatingKhierarchicalKconstructsKusingKconsistentKpartialKleastKsquaresaKIndustrialhManagementhandh
DatahSystemsWK2017WKddjWKghlYgjj 3.6 82

75 ’mpactKofK’nformationKTechnologyK’nfrastructureKylexibilityKonKMergersKandKtcquisitionsaKMISh
Quarterly:hManagementhInformationhSystemsWK2018WKgeWKehYgf 5.3 77

74 WhyKgeneralizedKstructuredKcomponentKanalysisKisKnotKuniversallyKpreferableKtoKstructuralKequationK
modelingaKJournalhofhthehAcademyhofhMarketinghScienceWK2012WKgcWKgceYgdf 12.4 73

73 UsingKPartialK–eastKSquaresKPathKModelingKinKtdvertisingKResearchmKuasicKvonceptsKandKRecentK’ssues 68

72 tnalysingKquadraticKeffectsKofKformativeKconstructsKbyKmeansKofKvarianceYbasedKstructuralKequationK
modellingaKEuropeanhJournalhofhInformationhSystemsWK2012WKedWKllYdde 6.4 66

71 TechnologyYbasedKserviceKproposalKscreeningKandKdecisionYmakingKeffectivenessaKManagementh
DecisionWK2011WKglWKjieYjkf 4.4 65

70 PartialK–eastKSquaresKPathKModelingaKInternationalhSerieshinhQuantitativehMarketingWK2017WKfidYfkd 56

69 wataYdrivenKservicesKmarketingKinKaKconnectedKworldaKJournalhofhServicehManagementWK2013WKegWKffcYfhe 7.4 55

68 vonfirmatoryKvompositeKtnalysisaKFrontiershinhPsychologyWK2018WKlWKehgd 3.4 55

67 P–SYMztmKtKäonYParametricKtpproachKtoKPartialK–eastKSquaresYbasedKMultiYzroupKtnalysisaKStudiesh
inhClassificationthDatahAnalysisthandhKnowledgehOrganizationWK2012WKglhYhcd 0.2 54

66 TheKreinforcingKeffectKofKaKfirmRsKcustomerKorientationKandKsupplyYbaseKorientationKonK
performanceaKIndustrialhMarketinghManagementWK2016WKheWKdkYei 6.9 51
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65 –inearKindicesKinKnonlinearKstructuralKequationKmodelsmKbestKfittingKproperKindicesKandKotherK
compositesaKQualityhandhQuantityWK2011WKghWKdhchYdhdk 2.4 49

64 PartialKleastKsquaresKpathKmodelingKusingKordinalKcategoricalKindicatorsaKQualityhandhQuantityWK2018WK
heWKlYfh 2.4 47

63 PotentialKandKRealizedKtbsorptiveKvapacityKasKvomplementaryKwriversKofKzreenKProductKandK
ProcessK’nnovationKPerformanceaKSustainabilityWK2018WKdcWKfkd 3.6 46

62 ’nvestigatingKtheKmoderatingKroleKofKfitKonKsportsKsponsorshipKandKbrandKequityaKInternationalh
JournalhofhSportshMarketinghandhSponsorshipWK2007WKkWKfgYge 2.3 38

61 ’ntroducingKnewKproductsKthatKaffectKconsumerKprivacymKtKmediationKmodelaKJournalhofhBusinessh
ResearchWK2016WKilWKgihlYgiii 8.7 38

60 ’nterYfirmKnetworkKcapabilitymKhowKitKaffectsKbuyerYsupplierKperformanceaKBritishhFoodhJournalWK2009WK
dddWKjlgYkdc 2.8 33

59 PartialK–eastKSquaresKPathKModelingmKUpdatedKzuidelinesK2017WKdlYfl 32

58 yactorsKaffectingKmobileKdiabetesKmonitoringKadoptionKamongKphysiciansmKquestionnaireKstudyKandK
pathKmodelaKJournalhofhMedicalhInternethResearchWK2012WKdgWKedkf 7.6 32

57 P–SKpathKmodelingKâ��KaKconfirmatoryKapproachKtoKstudyKtourismKtechnologyKandKtouristKbehavioraK
JournalhofhHospitalityhandhTourismhTechnologyWK2018WKlWKeglYeii 4.2 32

56 xxploringKUnanticipatedKvonsequencesKofKStrategyKtmongstKStakeholderKSegmentsmKTheKvaseKofKaK
xuropeanKRevenueKServiceaKLonghRangehPlanningWK2012WKghWKflhYgef 5.7 31

55 UsingKconfirmatoryKcompositeKanalysisKtoKassessKemergentKvariablesKinKbusinessKresearchaKJournalh
ofhBusinesshResearchWK2020WKdecWKdgjYdhi 8.7 31

54 ’sKcoYcreationKreallyKaKboosterKforKbrandKequityrKTheKroleKofKcoYcreationKinKobserverYbasedKbrandK
equityKSöuuxTaKJournalhofhProducthandhBrandhManagementWK2016WKehWKegjYeid 4.3 27

53
â��urandKplayâ��KversusKâ��urandKattackâ��mKtheKsubversionKofKbrandKmeaningKinKnonYcollaborativeK
coYcreationKbyKprofessionalKartistsKandKconsumerKactivistsaKJournalhofhProducthandhBrandh
ManagementWK2018WKejWKffgYfgj

4.3 26

52 RealizingKProductYPackagingKvombinationsKinKvircularKSystemsmKShapingKtheKResearchKtgendaaK
PackaginghTechnologyhandhScienceWK2017WKfcWKggfYgic 2.3 26

51 UnderstandingKproductKdifferentiationKfailuresmKTheKroleKofKproductKknowledgeKandKbrandKcredenceK
inKoliveKoilKmarketsaKFoodhQualityhandhPreferenceWK2018WKikWKdgiYdhh 5.8 25

50 urandKworldsmK’ntroducingKexperientialKmarketingKtoKueuKbrandingaKIndustrialhMarketingh
ManagementWK2018WKjeWKjdYlk 6.9 24

49 vanKsponsorshipsKbeKharmfulKforKeventsrK’nvestigatingKtheKtransferKofKassociationsKfromKsponsorsK
toKeventsaKInternationalhJournalhofhSportshMarketinghandhSponsorshipWK2009WKdcWKgjYhg 2.3 22

48 PerceivedKcustomerKcontactKcentreKqualitymKconceptualKfoundationKandKscaleKdevelopmentaKServiceh
IndustrieshJournalWK2011WKfdWKdfgjYdfif 5.7 21
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47 ’nKforKaKpennyWKinKforKaKpoundrKxxploringKmutualKendorsementKeffectsKbetweenKcelebrityKvxösKandK
corporateKbrandsaKJournalhofhProducthandhBrandhManagementWK2018WKejWKecfYeec 4.3 19

46 tKcrossYculturalKcomparisonKofKbrandKextensionKsuccessKfactorsmKtKmetaYstudyaKJournalhofhBrandh
ManagementWK2010WKdkWKhYec 3.3 19

45 tKtestKforKmultigroupKcomparisonKusingKpartialKleastKsquaresKpathKmodelingaKInternethResearchWK2019
WKelWKgigYgjj 4.8 18

44 wevelopingKgreenKinnovationKperformanceKbyKfosteringKofKorganizationalKknowledgeKandK
coopetitiveKrelationsaKReviewhofhManagerialhScienceWK2018WKdeWKgllYhdj 3.9 18

43 HTMTeâ��anKimprovedKcriterionKforKassessingKdiscriminantKvalidityKinKstructuralKequationKmodelingaK
IndustrialhManagementhandhDatahSystemsWK2021WKaheadYofYprintWK 3.6 17

42 WhoKöwnsKtheKvustomerrKwisentanglingKvustomerK–oyaltyKinK’ndirectKwistributionKvhannelsaK
JournalhofhSupplyhChainhManagementWK2012WKgkWKjhYle 4.1 16

41 tKModelKofKResponseKStrategiesKinKStrategicKtlliancesmKtKP–SKtnalysisKofKaKvircumplexKStructureaK
LonghRangehPlanningWK2012WKghWKgegYghc 5.7 14

40 UsingKcustomerKcontactKcentresKasKrelationshipKmarketingKinstrumentsaKServicehBusinessWK2015WKlWKdkhYeck3.9 12

39 wisastersWKhopeKandKglobalizationmKexploringKselfYidentificationKwithKglobalKconsumerKcultureKinK
“apanaKInternationalhMarketinghReviewWK2019WKfiWKjeiYjgj 4.4 11

38 WhyKdoKallKgoodKthingsKcomeKtoKanKendrKtnKinquiryKintoKtheKdiscontinuationKofKsportK
sponsorâ��sponseeKrelationshipsaKInternationalhJournalhofhSportshMarketinghandhSponsorshipWK2019WKecWKeegYegd2.3 11

37 ResponsesKWhenKtheKxarthKTremblesmKTheK’mpactKofKvommunityKtwarenessKvampaignsKonK
ProtectiveKuehavioraKJournalhofhPublichPolicyhandhMarketingWK2015WKfgWKgYdk 3.8 11

36 ReducingKemployeeKturnoverKthroughKcustomerKcontactKcenterKjobKqualityaKInternationalhJournalhofh
HumanhResourcehManagementWK2012WKefWKflehYflgd 3.6 11

35 ThinkingKoutsideKtheKboxmKaKneuroscientificKperspectiveKonKtrustKinKueuKrelationshipsaKIMPhJournalWK
2018WKdeWKjhYddc 10

34 tKclarificationKofKconfirmatoryKcompositeKanalysisKSvvtTaKInternationalhJournalhofhInformationh
ManagementWK2021WKidWKdcefll 16.4 10

33 TheKbehaviouralKresponseKofKtheKprofessionalKbuyerKonKsocialKcuesKfromKtheKvendorKandKhowKtoK
measureKitaKJournalhofhBusinesshandhIndustrialhMarketingWK2018WKffWKjeYkf 3 9

32 TheKinternalKauditKdilemmaKâ��KtheKimpactKofKexecutiveKdirectorsKversusKauditKcommitteesKonKinternalK
auditingKworkaKManagerialhAuditinghJournalWK2017WKfeWKkhgYkjk 1.9 9

31 xstimatingKandKassessingKsecondYorderKconstructsKusingKP–SYPMmKtheKcaseKofKcompositesKofK
compositesaKIndustrialhManagementhandhDatahSystemsWK2020WKdecWKeeddYeegd 3.6 9

30 vhapterKeKäewKzuidelinesKforKtheKUseKofKP–SKPathKModelingKinKHospitalityWKTravelWKandKTourismK
ResearchK2018WKdjYff 9
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29 “obKqualityKinKtheKcustomerKcontactKcentremKconceptualKfoundationKandKscaleKdevelopmentaKServiceh
IndustrieshJournalWK2012WKfeWKdjdYdli 5.7 8

28 RobustKpartialKleastKsquaresKpathKmodelingaKBehaviormetrikaWK2020WKgjWKfcjYffg 1.3 8

27 PerformativeKcorporateKbrandKidentityKinKindustrialKmarketsmKTheKcaseKofKzermanKprostheticsK
manufacturerKöttobockaKJournalhofhBusinesshResearchWK2020WKddgWKegcYehf 8.7 7

26
tKcomparisonKbetweenKexperimentalKandKauthenticKbloodbserumKratiosKofK
fWgYmethylenedioxymethamphetamineKandKfWgYmethylenedioxyamphetamineaKJournalhofhAnalyticalh
ToxicologyWK2009WKffWKekfYi

2.9 7

25 öldKPracticeWKbutKYoungKResearchKyieldmKtKSystematicKuibliographicKReviewKofKPersonalKurandingaK
FrontiershinhPsychologyWK2020WKddWKdkcl 3.4 7

24 ToKperformKorKnotKtoKperformrKHowKstrategicKorientationsKinfluenceKtheKperformanceKofKSocialK
xntrepreneurshipKörganizationsaKCogenthBusinesshandhManagementWK2019WKiWKdigjkec 1.6 6

23 yormativeKSMeasurementTK2015WKdYg 4

22 ’nformationKtechnologyKandKmarketingmKanKimportantKpartnershipKforKdecadesaKIndustrialh
ManagementhandhDatahSystemsWK2020WKdedWKdefYdhj 3.6 4

21 xxperientialKValueKinKMultiYtctorKServiceKxcosystemsmKScaleKwevelopmentKandK’tsKRelationKtoK
’nterYvustomerKHelpingKuehavioraKFrontiershinhPsychologyWK2020WKddWKhlfflc 3.4 4

20 SurveyKdataKonKconsumerKbehaviourKinKoliveKoilKmarketsmKTheKroleKofKproductKknowledgeKandKbrandK
credenceaKDatahinhBriefWK2018WKdkWKdjhcYdjhj 1.2 3

19 â��–etâ��sKWaitKandKSeeLâ��KTheKRealKöptionKtoKSwitchKasKaKäewKxlementKofKvustomerKValueaK
SchmalenbachhBusinesshReviewWK2013WKihWKddeYdfi 0.9 3

18 tKvomparativeKStudyKonKParameterKRecoveryKofKThreeKtpproachesKtoKStructuralKxquationK
ModelingmKtKRejoinderaKSSRNhElectronichJournalWK2010WK 1 3

17 TheKUseKofKwesignKThinkingKwithinKtheKurandKManagementKwisciplinemKtK–iteratureKReviewK2020WKedfYeek 3

16 TowardsKaKcircumplexKtypologyKofKcustomerKserviceKexperienceKmanagementKpracticesmKaKdyadicK
perspectiveaKJournalhofhServicehTheoryhandhPracticeWK2021WKfdWKfiiYflh 3.1 3

15 wesignKandKmarketingmK’ntersectionsKandKchallengesaKCreativityhandhInnovationhManagementWK2020WK
elWKfYdc 2.7 2

14 PhysiciansRKappraisalKofKmobileKhealthKmonitoringaKServicehIndustrieshJournalWK2013WKffWKdfeiYdfgg 5.7 2

13
’nformationKmanagementKcanâ��tKbeKallKfunKandKgamesWKcanKitrKHowKgamifiedKexperiencesKfosterK
informationKexchangeKinKmultiYactorKserviceKecosystemsaKInternationalhJournalhofhInformationh
ManagementWK2021WKidWKdcefld

16.4 2

12 RuralKsmartnessmK’tsKdeterminantsKandKimpactsKonKruralKeconomicKwelfareaKElectronichMarketsWd 4.8 2
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11 xmbeddingKaKSustainabilityKyocusKinKPackagingKwevelopmentKProcessesaKSustainablehProductionthLifeh
CyclehEngineeringhandhManagementWK2021WKglYic 0.4 1

10 TowardsKtheKvoYevolutionKofKyoodKxxperienceKSearchKSpacesKuasedKonKtheKwesignKWeltanschauungK
ModelKinKyoodKMarketingaKCogenthBusinesshandhManagementWK2021WKkWKdlcdigf 1.6 1

9 tdvancingKpurchasingKasKaKdesignKsciencemKPublicationKguidelinesKtoKshiftKtowardsKmoreKrelevantK
purchasingKresearchaKJournalhofhPurchasinghandhSupplyhManagementWK2022WKekWKdccjhc 5.7 1

8 TheKdynamicsKofKelectricKvehicleKacceptanceKinKcorporateKfleetsmKxvidenceKfromKzermanyaK
TechnologyhinhSocietyWK2022WKikWKdcdlfk 6.3 1

7 vounterpointaKDatahBasehforhAdvanceshinhInformationhSystemsWK2021WKheWKddgYdfc 1.4 1

6 TheKinterplayKofKmarketingKandKdesignaKReviewhofhManagerialhScienceWK2021WKdhWKddelYddfj 3.9 0

5 xmergingKintersticesKinKcommunitiesKofKinnovationaKCreativityhandhInnovationhManagementWK2021WKfcWKeffYegj2.7 0

4 vustomerYvareYventerYQualitˆ⁄tmKMessungKundKäutzungaKMarketinghReviewhSthGallenWK2013WKfcWKdiYeg

3 PartialK–eastKSquaresK2015WKdYe
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