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ARTICLE IF CITATIONS
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The Tweet Heard Round the World: Daryl Morey, the NBA, China, and Attribution of Responsibility.
Communication and Sport, 2023, 11, 97-114.

Five Rings, Five Screens? A Global Examination of Social TV Influence on Social Presence and Social

Identification During the 2018 Winter Olympic Games. Communication and Sport, 2021, 9, 865-887. 2.4 6

Explaining the 4€ceRacial Contradiction&€# An Experimental Examination of the Impact of Sports Media Use
and Response Strategy on Racial Bias Towards Athlete Transgressors. Communication and Sport, 2019,
,216747951988611.
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