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Sensory/Health-Related and Convenience/Process Quality of Airline Meals and Traveler Loyalty. 3.9 6
Sustainability, 2020, 12, 857. :
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Indoor and outdoor physical surroundings and guests&€™ emotional well-being. International Journal

of Contemporary Hospitality Management, 2019, 31, 2759-2775. 8.0 24
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Physical classroom environment affects studentsa€™ satisfaction: Attitude and quality as mediators. 0.6 19
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Destination attributes influencing Chinese travelers' perceptions of experience quality and intentions
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Invisible and Intangible, but Undeniable: Role of Ambient Conditions in Building Hotel Guestsa€™ Loyalty.
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