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123
UnderstandingKtouristsRKmemorableKlocalKfoodKexperiencesKandKtheirKconsequenceslKtheK
moderatingKroleKofKfoodKdestinationWKneophobiaKandKpreviousKtastingKexperienceYKInternationaln
JournalnofnContemporarynHospitalitynManagementWK2022WKaheadXofXprintWK

7.5 6

122 uanKcommunicationKmessagesKaffectKpromotionKofKinternationalKairKtravelKinKpreparationKforKtheK
postKuOVIvXckKpandemicKeraqYKJournalnofnHospitalitynandnTourismnManagementWK2022WKgcWKdgdXdhi 6 2

121 sirlineKemployeesâ��KstressKamidstKtheKuOVIvXckKpandemicKandKitsKjobXrelatedKconsequencesYKAsian
PacificnJournalnofnTourismnResearchWK2022WKdiWKebXfi 2.9 2

120
zowKdoesKtheKuOVIvXckKpandemicKinfluenceKtravelKindustryKemployeesKinKzongK“ongqKStructuralK
relationshipsKamongKairlineKcrewâ��sKjobXrelatedKstressorsWKmentalKhealthKandKotherKconsequencesYK
AsianPacificnJournalnofnTourismnResearchWK2022WKdiWKhkXjg

2.9 1

119 TracingKknowledgeKcreationKandKdisseminationKofKstrategicKmanagementKresearchKinKhospitalityK
scholarshipKfromKckhbKtoKdbdbYKInternationalnJournalnofnHospitalitynManagementWK2022WKcbfWKcbedfi 8.3 1

118 uontributionKofKcorporateKsocialKresponsibilityKstudiesKtoKtheKintellectualKstructureKofKtheK
hospitalityKandKtourismKliteratureYKInternationalnJournalnofnHospitalitynManagementWK2021WKkkWKcbebjc 8.3 2

117 ulassificationKofKseniorKtouristsKaccordingKtoKpersonalityKtraitsYKAsianPacificnJournalnofnTourismn
ResearchWK2021WKdhWKgekXggh 2.9 4

116 viasporaKtouristsRKemotionalKexperienceYKInternationalnJournalnofnTourismnResearchWK2021WKdeWKcbfd 3.7 2

115 UnderstandingKtheKvimensionalityKandKUnderlyingKNatureKofKSeniorKOverseasKTravelK–otivationsYK
JournalnofnHospitalitynandnTourismnResearchWK2021WKfgWKcgceXcgej 3.3 1

114 sfricanKdiasporaKtourismKXKzowKmotivationsKshapeKexperiencesYKJournalnofnDestinationnMarketingnun
ManagementWK2021WKdbWKcbbghg 4.7 7

113 SpatialKandKexperimentalKanalysisKofKpeerXtoXpeerKaccommodationKconsumptionKduringKuOVIvXckYK
JournalnofnDestinationnMarketingnunManagementWK2021WKdbWKcbbghe 4.7 13

112 wxploringKtheKinfluenceKofKcultureKonKtouristKexperiencesKwithKrobotsKinKserviceKdeliveryK
environmentYKCurrentnIssuesninnTourismWK2021WKdfWKiciXiee 5.8 30

111 snKapplicationKofKvelphiKmethodKandKanalyticKhierarchyKprocessKinKunderstandingKhotelKcorporateK
socialKresponsibilityKperformanceKscaleYKJournalnofnSustainablenTourismWK2021WKdkWKccgeXccik 5.7 8

110 vevelopingKaK–ultidimensionalK–easurementKScaleKforKviasporaKTouristsâ��K–otivationYKJournalnofn
TravelnResearchWK2021WKhbWKfciXfee 6.3 17

109 InconvenientKwxperiencesKamongK–uslimKTravelerslKsnKsnalysisKofKtheK–ultipleKuausesYKJournalnofn
TravelnResearchWK2021WKhbWKcegdXceib 6.3 13

108 InfluenceKofKlocalKfoodKattributesKandKperceivedKbenefitsKonKpostXtastingKresponsesKthroughK
touristsRKlocalKfoodKconsumptionYKInternationalnJournalnofnTourismnResearchWK2021WKdeWKchfXcii 3.7 2

107
zowKtheKuOVIvXckKpandemicKaffectedKhotelKwmployeeKstresslKwmployeeKperceptionsKofK
occupationalKstressorsKandKtheirKconsequencesYKInternationalnJournalnofnHospitalitynManagementWK
2021WKkeWKcbdikj

8.3 58
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106 PreferenceKforKrobotKserviceKorKhumanKserviceKinKhotelsqKImpactsKofKtheKuOVIvXckKpandemicYK
InternationalnJournalnofnHospitalitynManagementWK2021WKkeWKcbdikg 8.3 120

105
TheKmoderatingKroleKofKchildhoodKsocioeconomicKstatusKonKtheKimpactKofKnudgingKonKtheKperceivedK
threatKofKcoronavirusKandKstockpilingKintentionYKJournalnofnRetailingnandnConsumernServicesWK2021WK
gkWKcbdehd

8.5 6

104 ImpactKofKprecisenessKofKpriceKpresentationKonKtheKmagnitudeKofKcompromiseKandKdecoyKeffectsYK
JournalnofnBusinessnResearchWK2021WKcedWKhfcXhgd 8.7 3

103 wffectsKofKconcealingKvsYKdisplayingKpricesKonKconsumerKperceptionsKofKhospitalityKproductsYK
InternationalnJournalnofnHospitalitynManagementWK2021WKkdWKcbdibj 8.3 3

102
TheKroleKofKnostalgiaXevokingKstimuliKatKnostalgiaXthemedKrestaurantsKinKexplainingKbenefitsWK
consumptionKvalueKandKpostXpurchaseKbehavioralKintentionYKInternationalnJournalnofnHospitalityn
ManagementWK2021WKkhWKcbdkgg

8.3 5

101 TheKimpactKofKuOVIvXckKonKconsumerKevaluationKofKauthenticKadvertisingKmessagesYKPsychologynandn
MarketingWK2021WK 3.9 6

100 –indfulnessKandKproXenvironmentalKhotelKpreferenceYKAnnalsnofnTourismnResearchWK2021WKkbWKcbedhe 7.7 5

99 ImpactKofKtheKuOVIvXckKpandemicKonKtravelersâ��KpreferenceKforKcrowdedKversusKnonXcrowdedK
optionsYKTourismnManagementWK2021WKjiWKcbfekj 10.8 13

98 TheKintellectualKstructureKofKcorporateKsocialKresponsibilityKresearchKinKtourismKandKhospitalitylKsK
citationacoXcitationKanalysisYKJournalnofnHospitalitynandnTourismnManagementWK2021WKfkWKdibXdjf 6 9

97 Residentsâ��KperceptionsKofKdesiredKandKperceivedKtourismKimpactKinKzainanKIslandYKAsianPacificn
JournalnofnTourismnResearchWK2020WKdgWKgjeXhbc 2.9 6

96 veterminantsKofKconventionKattendeesâ��KwillingnessKtoKpayKforKadditionalKprogramsYKJournalnofn
ConventionnandnEventnTourismWK2020WKdcWKcggXcih 0.8 2

95 vevelopmentKandKvalidationKofKstandardKhotelKcorporateKsocialKresponsibilityKSuSRTKscaleKfromKtheK
employeeKperspectiveYKInternationalnJournalnofnHospitalitynManagementWK2020WKjiWKcbdgbi 8.3 24

94 UnderstandingKseniorKtouristsRKpreferencesKandKcharacteristicsKbasedKonKtheirKoverseasKtravelK
motivationKclustersYKJournalnofnTravelnandnTourismnMarketingWK2020WKeiWKdfhXdgi 6.6 16

93 ServiceKrobotsKinKhotelslKunderstandingKtheKserviceKqualityKperceptionsKofKhumanXrobotKinteractionYK
JournalnofnHospitalitynMarketingnandnManagementWK2020WKdkWKhceXheg 6.4 69

92 yastronomyKexperientialKtraitsKandKtheirKeffectsKonKintentionsKforKrecommendationlKsKfuzzyKsetK
approachYKInternationalnJournalnofnTourismnResearchWK2020WKddWKegcXehe 3.7 13

91 snalysesKofKdeterminantsKofKhikingKtourismKdemandsKonKtheK’ejuKOlleKhikingKtrailKusingK
zeroXtruncatedKnegativeKbinomialKregressionKanalysisYKTourismnEconomicsWK2020WKdhWKcediXcefe 3.1 3

90
uasinoKtourismKdevelopmentKisKblessingKorKcurseqKsssessmentKofKcasinoKtourismKimpactsKandK
suggestionsKforKsustainableKcasinoKtourismKdevelopmentYKAsianPacificnJournalnofnTourismnResearchWK
2020WKdgWKcchjXccjf

2.9 5

89 wvolutionaryKsspectsKofKScarcityKInformationKwithKRegardKtoKTravelKOptionslKTheKRoleKofKuhildhoodK
SocioeconomicKStatusYKJournalnofnTravelnResearchWK2020WKbbfidjigdbkicbf 6.3 4

(2020-2021)
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88 RoleKofKvirtualKavatarsKinKdigitalizedKhotelKserviceYKInternationalnJournalnofnContemporarynHospitalityn
ManagementWK2020WKedWKkiiXkki 7.5 10

87 wffectsKofKsfricanKlocalKfoodKconsumptionKexperiencesKonKpostXtastingKbehaviorYKInternationaln
JournalnofnContemporarynHospitalitynManagementWK2020WKedWKhdgXhfe 7.5 11

86 vimensionalityKofKethnicKfoodKfineKdiningKexperiencelKsnKapplicationKofKsemanticKnetworkKanalysisYK
TourismnManagementnPerspectivesWK2020WKegWKcbbick 5.8 9

85 wffectsKofK”ocalKxoodKsttributesKonKTouristKviningKSatisfactionKandKxutureKIntentionlKTheK
–oderatingKRoleKofKxoodKuultureKvifferenceYKJournalnofnChinanTourismnResearchWK2020WKcXde 1.6 5

84 NudgingKtoKReduceKtheKPerceivedKThreatKofKuoronavirusKandKStockpilingKIntentionYKJournalnofn
AdvertisingWK2020WKfkWKheeXhfi 4.4 28

83 –otivationXbasedKsegmentationKofKuhineseKseniorKtravelerslKTheKroleKofKpreferencesWK
sociodemographicWKandKtravelXrelatedKfeaturesYKJournalnofnVacationnMarketingWK2020WKdhWKfgiXfid 3.4 11

82 snalysisKofKstudiesKonKtheKtravelKmotivationsKofKseniorKtouristsKfromKckjbKtoKdbcilKprogressKandK
futureKdirectionsYKCurrentnIssuesninnTourismWK2020WKdeWKekeXfci 5.8 32

81 InfluenceKofKuhoiceKsrchitectureKonKtheKPreferenceKforKaKProXwnvironmentalKzotelYKJournalnofnTraveln
ResearchWK2020WKgkWKgcdXgdi 6.3 17

80 ReligiousKtourismKstudieslKevolutionWKprogressWKandKfutureKprospectsYKTourismnRecreationnResearchWK
2020WKfgWKcjgXdbe 2.1 24

79 snKexaminationKofKtheKprogressiveKeffectsKofKhotelKfrontlineKemployeesâ��KbrandKperceptionsKonK
desirableKserviceKoutcomesYKInternationalnJournalnofnHospitalitynManagementWK2020WKjfWKcbdeef 8.3 9

78 vestinationKloyaltyKexplainedKthroughKplaceKattachmentWKdestinationKfamiliarityKandKdestinationK
imageYKInternationalnJournalnofnTourismnResearchWK2020WKddWKhbfXhch 3.7 29

77 TestingKanKattributeXbenefitXvalueXintentionKSstVITKmodelKofKlocalKfoodKconsumptionKasKperceivedK
byKforeignKtouristsYKInternationalnJournalnofnContemporarynHospitalitynManagementWK2019WKecWKcdeXcfb 7.5 19

76 sKqualitativeKcognitiveKappraisalKofKtouristKharassmentYKInternationalnJournalnofnTourismnResearchWK
2019WKdcWKgigXgjk 3.7 19

75 IsKperceptionKofKdestinationKimageKstableKorKdoesKitKfluctuateqKsKmeasurementKofKthreeKpointsKinK
timeYKInternationalnJournalnofnTourismnResearchWK2019WKdcWKffiXfhc 3.7 22

74 vevelopmentKandKvalidationKofKaKmultidimensionalKtouristâ��sKlocalKfoodKconsumptionKvalueKST”xuVTK
scaleYKInternationalnJournalnofnHospitalitynManagementWK2019WKiiWKdfgXdgk 8.3 45

73 PrefaceKtoKjournalKofKtravelKQKtourismKmarketingKspecialKissueKonKfutureKofKtourismKmarketingYK
JournalnofnTravelnandnTourismnMarketingWK2019WKehWKihkXihk 6.6 1

72 wxaminationKofKbenefitsKsoughtKbyKhikingKtouristslKaKcomparisonKofKimpactXrangeKperformanceK
analysisKandKimpactKasymmetryKanalysisYKAsianPacificnJournalnofnTourismnResearchWK2019WKdfWKjgbXjhf 2.9 9

71 RevisitingKchoiceKsetsKforKoverseasKpleasureKvacationslKuomparisonKofKshortXhaulKandKlongXhaulK
destinationsYKJournalnofnDestinationnMarketingnunManagementWK2019WKcfWKcbbejj 4.7 4
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70
TheKevolutionWKprogressWKandKtheKfutureKofKcorporateKsocialKresponsibilitylKuomprehensiveKreviewKofK
hospitalityKandKtourismKarticlesYKInternationalnJournalnofnHospitalitynandnTourismnAdministrationWK
2019WKcXee

2 9

69 TheKInfluenceKofKvecisionKTaskKonKtheK–agnitudeKofKvecoyKandKuompromiseKwffectsKinKaKTravelK
vecisionYKJournalnofnTravelnResearchWK2019WKgjWKcbicXcbji 6.3 21

68 wffectsKofKTVKdramaKcelebritiesKonKnationalKimageKandKbehavioralKintentionYKAsianPacificnJournalnofn
TourismnResearchWK2019WKdfWKdeeXdfk 2.9 12

67 â��yiveKandKtakeâ��lKsKsocialKexchangeKperspectiveKonKfestivalKstakeholderKrelationsYKAnnalsnofnTourismn
ResearchWK2019WKigWKfdXgi 7.7 19

66 NostalgiaKfilmKtourismKandKitsKpotentialKforKdestinationKdevelopmentYKJournalnofnTravelnandnTourismn
MarketingWK2019WKehWKdehXdgd 6.6 17

65
uonsequencesKofKuustomerKvissatisfactionKinKUpscaleKandKtudgetKzotelslKxocusingKonKvissatisfiedK
uustomersâ��KsttitudeKTowardKaKzotelYKInternationalnJournalnofnHospitalitynandnTourismnAdministrationWK
2019WKdbWKcgXfh

2 12

64 zierarchicalKvalueKmapKofKreligiousKtouristsKvisitingKtheKVaticanKuityaRomeYKTourismnGeographiesWK
2019WKdcWKgdkXggb 9.3 17

63 InvestigationKofK”uxuryKValuesKinKShoppingKTourismKUsingKaKxuzzyXSetKspproachYKJournalnofnTraveln
ResearchWK2019WKgjWKiiXkc 6.3 24

62 TheKwffectKofKxilmKNostalgiaKonKInvolvementWKxamiliarityWKandKtehavioralKIntentionsYKJournalnofn
TravelnResearchWK2019WKgjWKdjeXdki 6.3 45

61 IsKthereKstabilityKunderneathKhealthKriskKresilienceKinKzongK“ongKinboundKtourismqYKAsianPacificn
JournalnofnTourismnResearchWK2018WKdeWKeffXegj 2.9 18

60 ProtocolsKasKaKstrategyKtoKreduceKtravelKbarriersKbetweenKcountriesKexperiencingKorKhaveKrecentlyK
experiencedKseriousKpoliticalKdifficultiesYKTourismnRecreationnResearchWK2018WKfeWKckiXdbj 2.1 4

59
TheKeffectKofKcelebrityKonKbrandKawarenessWKperceivedKqualityWKbrandKimageWKbrandKloyaltyWKandK
destinationKattachmentKtoKaKliteraryKfestivalYKJournalnofnDestinationnMarketingnunManagementWK2018WK
kWKedbXedk

4.7 85

58 InvestigatingKtheKImpactKofKRelationshipKQualityKvuringKanKInternshipKonK–illennialsâ��KuareerK
vecisionsKandKyenderKvifferencesYKJournalnofnHospitalitynandnTourismnEducationWK2018WKebWKicXjf 1.6 6

57 zowKareKfoodKvalueKvideoKclipsKeffectiveKinKpromotingKfoodKtourismqKyenerationKYKversusK
nonâ��yenerationKYYKJournalnofnTravelnandnTourismnMarketingWK2018WKegWKeiiXeke 6.6 35

56 veterminationKofKpreferredKperformingKartsKtourismKproductsKusingKconjointKanalysisYKJournalnofn
VacationnMarketingWK2018WKdfWKffXhc 3.4 9

55 SegmentationKofKpotentialKfilmKtouristsKbyKfilmKnostalgiaKandKpreferredKfilmKtourismKprogramYK
JournalnofnTravelnandnTourismnMarketingWK2018WKegWKdjgXebg 6.6 20

54 PerceivedKvaluesKofKTVKdramaWKaudienceKinvolvementWKandKbehavioralKintentionKinKfilmKtourismYK
JournalnofnTravelnandnTourismnMarketingWK2018WKegWKdgkXdid 6.6 34

53 ”uxuryKshoppingKorientationsKofKmainlandKuhineseKtouristsKinKzongK“onglKTheirKshoppingK
destinationYKTourismnEconomicsWK2018WKdfWKkdXcbj 3.1 29

(2018-2019)
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52 TheKtiesKthatKbindlKstakeholderKcollaborationKandKnetworkingKinKlocalKfestivalsYKInternationalnJournaln
ofnContemporarynHospitalitynManagementWK2018WKebWKdfgjXdfjb 7.5 11

51 SpatialKmovementKpatternsKamongKintraXdestinationsKusingKsocialKnetworkKanalysisYKAsianPacificn
JournalnofnTourismnResearchWK2018WKdeWKjbhXjdd 2.9 17

50 IntraXssianKperformingKartsKtourismKâ��KtheKmotivationsWKintentionsWKandKperformanceKpreferencesKofK
’apaneseKvisitorsYKTourismnRecreationnResearchWK2018WKfeWKeidXejj 2.1 7

49 sKcomparativeKstudyKofKperceptionsKofKdestinationKadvertisingKaccordingKtoKmessageKappealKandK
endorsementKtypeYKAsianPacificnJournalnofnTourismnResearchWK2018WKdeWKdfXfc 2.9 18

48 wffectsKofKtouristsâ��KlocalKfoodKconsumptionKvalueKonKattitudeWKfoodKdestinationKimageWKandK
behavioralKintentionYKInternationalnJournalnofnHospitalitynManagementWK2018WKicWKcXcb 8.3 176

47 wxplorationKofKtheKsuccessfulKglocalizationKofKethnicKfoodlKaKcaseKofK“oreanKfoodYKInternationaln
JournalnofnContemporarynHospitalitynManagementWK2018WKebWKehghXehih 7.5 18

46 WhoseKfestivalKisKitKanywayqKsnalysisKofKfestivalKstakeholderKpowerWKlegitimacyWKurgencyWKandKtheK
sustainabilityKofKlocalKfestivalsYKJournalnofnSustainablenTourismWK2018WKdhWKcjheXcjjk 5.7 7

45 PromotingKTourismWKProjectingKPowerlKTheKRoleKofKTelevisionKuommercialsYKJournalnofnTravelnandn
TourismnMarketingWK2017WKefWKckdXdbj 6.6 18

44 xilmKTourismKTownKandKItsK”ocalKuommunityYKInternationalnJournalnofnHospitalitynandnTourismn
AdministrationWK2017WKcjWKeefXehb 2 7

43 uompetitivenessKofKoverseasKpleasureKdestinationslKsKcomparisonKstudyKbasedKonKchoiceKsetsYK
InternationalnJournalnofnTourismnResearchWK2017WKckWKghkXgje 3.7 13

42 snKinterregionalKextensionKofKdestinationKbrandKequitylKxromKzongK“ongKtoKwuropeYKJournalnofn
VacationnMarketingWK2017WKdeWKdiiXdkf 3.4 11

41 zospitalityKandKtourismKmanagementKstudentsRKstudyKandKcareerKpreferenceslKuomparisonKofKthreeK
ssianKregionalKgroupsYKJournalnofnHospitality,nLeisure,nSportnandnTourismnEducationWK2016WKckWKhhXjf 1.8 18

40 wffortsKtoKglobalizeKaKnationalKfoodYKInternationalnJournalnofnContemporarynHospitalitynManagementWK
2016WKdjWKdecbXdeeb 7.5 24

39 snalysisKofKsatisfiersKandKdissatisfiersKinKonlineKhotelKreviewsKonKsocialKmediaYKInternationalnJournaln
ofnContemporarynHospitalitynManagementWK2016WKdjWKckcgXckeh 7.5 73

38 uomparisonKofKdestinationKbrandKequityKmodelsKofKcompetitiveKconventionKcitiesKinKwastKssiaYK
JournalnofnConventionnandnEventnTourismWK2016WKciWKecjXefd 0.8 14

37 ’apaneseKTouristsKtoKzongK“onglKTheirKPreferencesWKtehaviorWKandKImageKPerceptionYKJournalnofn
TravelnandnTourismnMarketingWK2016WKeeWKiebXifc 6.6 11

36 TheKsacredKandKtheKprofanelKIdentifyingKpilgrimKtravelerKvalueKorientationsKusingKmeansXendKtheoryYK
TourismnManagementWK2016WKghWKcfdXcgg 10.8 45

35 TheKbestKmatchXupKofKairlineKadvertisingKendorsementKandKflightKsafetyKmessageYKInternationaln
JournalnofnContemporarynHospitalitynManagementWK2016WKdjWKdgeeXdggd 7.5 9
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34 xactorsKaffectingKbilateralKuhineseKandK’apaneseKtravelYKAnnalsnofnTourismnResearchWK2016WKhcWKjbXkg 7.7 27

33 vifferencesKinKTouristKsttitudeKandKtehaviorKtetweenK–ainlandKuhineseKandKTaiwaneseKTouristsYK
JournalnofnTravelnandnTourismnMarketingWK2015WKedWKcbbXcck 6.6 12

32 UnderstandingKtheKtourismKrelationshipsKbetweenKSouthK“oreaKandKuhinalKaKreviewKofKinfluentialK
factorsYKCurrentnIssuesninnTourismWK2015WKcjWKfceXfed 5.8 19

31 sssessmentKofKTVKvramaaxilmKProductionKTownsKasKaKRuralKTourismKyrowthKwngineYKAsianPacificn
JournalnofnTourismnResearchWK2015WKdbWKiebXihb 2.9 8

30 –uslimKtravelersKinKssialKTheKdestinationKpreferencesKandKbrandKperceptionsKofK–alaysianKtouristsYK
JournalnofnVacationnMarketingWK2015WKdcWKeXdc 3.4 36

29 TheKeffectsKofKmentoringKonKroleKstressWKjobKattitudeWKandKturnoverKintentionKinKtheKhotelKindustryYK
InternationalnJournalnofnHospitalitynManagementWK2015WKfjWKhjXjd 8.3 73

28 –eetingKPlannersâ��KuompetencyWK–otivationWKandKtenefitslKTheKuaseKofK“oreaYKJournalnofnConventionn
andnEventnTourismWK2015WKchWKhcXjk 0.8 3

27 zowKcanKemployeesKengageKcustomersqYKInternationalnJournalnofnContemporarynHospitalityn
ManagementWK2015WKdiWKccciXccef 7.5 39

26 ShanghaiKResidentsâ��KPerceptionsKofKTourismKImpactsKandKQualityKofK”ifeYKJournalnofnChinanTourismn
ResearchWK2014WKcbWKcfdXchf 1.6 15

25
vifferencesKinKwxpectationsKandKPerceptionsKtetweenKzospitalityKProvidersKandKInternationalK
uustomerslKTheKuaseKofK“oreanKandK’apaneseKyroupKTouristsKinKThaiKzotelsYKInternationalnJournalnofn
HospitalitynandnTourismnAdministrationWK2014WKcgWKcdcXcfk

2 4

24 WhyKvoKssianKStudentsKyoKtoKSwissKzotelKSchoolsqKTheirK–otivationsWKPerceptionsKofKServiceK
QualityWKandKPreferencesYKJournalnofnTeachingninnTravelnandnTourismWK2014WKcfWKddXgd 1.1 8

23 TheKInfluenceKofKaKTVKvramaKonKVisitorsâ��KPerceptionlKsKurossXuulturalKStudyYKJournalnofnTravelnandn
TourismnMarketingWK2014WKecWKgehXghd 6.6 28

22 TheKroleKofKrelationshipKmarketingKinvestmentsKinKcustomerKreciprocityYKInternationalnJournalnofn
ContemporarynHospitalitynManagementWK2014WKdhWKcdbbXcddf 7.5 25

21 WhichKendorserKandKcontentKareKmostKinfluentialKinK“oreanKrestaurantKpromotionsqYKInternationaln
JournalnofnHospitalitynManagementWK2013WKeeWKdbjXdcj 8.3 37

20
TheKroleKofKserverâ��patronKmutualKdisclosureKinKtheKformationKofKrapportKwithKandKrevisitKintentionsK
ofKpatronsKatKfullXserviceKrestaurantslKTheKmoderatingKrolesKofKmaritalKstatusKandKeducationalKlevelYK
InternationalnJournalnofnHospitalitynManagementWK2013WKeeWKhfXig

8.3 31

19 IsKsatisfactionKenoughKtoKensureKreciprocityKwithKupscaleKrestaurantsqKTheKroleKofKgratitudeKrelativeK
toKsatisfactionYKInternationalnJournalnofnHospitalitynManagementWK2013WKeeWKccjXcdj 8.3 35

18 sssessmentKofK–edicalKTourismKvevelopmentKinK“oreaKforKtheKschievementKofKuompetitiveK
sdvantagesYKAsianPacificnJournalnofnTourismnResearchWK2013WKcjWKfdcXffg 2.9 27

17
vevelopmentKofKanKwvaluationKScaleKforKInterXuountryKTourismKIndustryKuompetitivenessKusingKtheK
velphiKTechniqueKandKsnalyticKzierarchyKProcessYKInternationalnJournalnofnTourismnSciencesWK2013WK
ceWKcXed

1.7 8

(2013-2016)
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16 wxploringKtheKvifferencesKinKzotelKyuestsRKWillingnessXtoXPayKforKzotelKRoomsKWithKvifferentK
ViewsYKInternationalnJournalnofnHospitalitynandnTourismnAdministrationWK2012WKceWKhiXke 2 17

15 zowKdifferentKareKfirstXtimeKattendeesKfromKrepeatKattendeesKinKconventionKevaluationqYK
InternationalnJournalnofnHospitalitynManagementWK2012WKecWKgffXgge 8.3 27

14 voesKaKxoodXthemedKTVKvramaKsffectKPerceptionsKofKNationalKImageKandKIntentionKtoKVisitKaK
uountryqKsnKwmpiricalKStudyKofK“oreaKTVKvramaYKJournalnofnTravelnandnTourismnMarketingWK2012WKdkWKeceXedh6.6 45

13 sKPostXuolonialKsnalysisKofKtilateralKTourismKxlowslKtheKuaseKofK“oreaKandK’apanYKInternationaln
JournalnofnTourismnResearchWK2012WKcfWKgjhXhbb 3.7 15

12 sKStudyKofK–otivationsKandKtheKImageKofKShanghaiKasKPerceivedKbyKxoreignKTouristsKatKtheKShanghaiK
wXPOYKJournalnofnConventionnandnEventnTourismWK2012WKceWKfjXie 0.8 18

11 snKOverviewKandKIdentificationKofKtarriersKsffectingKtheK–eetingKandKuonventionKIndustryKinK
ThailandYKJournalnofnConventionnandnEventnTourismWK2009WKcbWKcjgXdcb 0.8 19

10
ProtectingKyourselfKandKotherslKfestivalKtouristsâ��KproXsocialKintentionsKforKwearingKaKmaskWK
maintainingKsocialKdistancingWKandKpracticingKsanitaryahygieneKactionsYKJournalnofnSustainablen
TourismWcXdd

5.7 4

9 uOVIvXckKandKwxtremenessKsversionlKTheKRoleKofKSafetyKSeekingKinKTravelKvecisionK–akingYKJournaln
ofnTravelnResearchWbbfidjigdccbbjd 6.3 14

8 vevelopingKaKslowKcityKtourismKevaluationKindexlKaKvelphiXszPKreviewKofKuittaslowKrequirementsYK
JournalnofnSustainablenTourismWcXde 5.7 7

7 wffectsKofKPerceivedKuorporateKSocialKResponsibilityKSuSRTKPerformanceKonKzotelKwmployeesâ��K
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