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66 Improving accuracy of major depression age-of-onset reports in the US National Comorbidity Survey.
International Journal of Methods in Psychiatric Research, 1999, 8, 39-48. 2.1 152
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70 Mood and the impact of category membership and individuating information. European Journal of
Social Psychology, 1996, 26, 935-959. 2.4 143

71 Inferring the popularity of an opinion from its familiarity: A repetitive voice can sound like a chorus..
Journal of Personality and Social Psychology, 2007, 92, 821-833. 2.8 140

72 When debiasing backfires: Accessible content and accessibility experiences in debiasing hindsight..
Journal of Experimental Psychology: Learning Memory and Cognition, 2002, 28, 497-502. 0.9 139



6

Norbert Schwarz

# Article IF Citations

73 The Role of Ease of Retrieval and Attribution in Memory Judgments: Judging Your Memory as Worse
Despite Recalling More Events. Psychological Science, 1998, 9, 124-126. 3.3 135

74 To compete or to cooperate? Values' impact on perception and action in social dilemma games.
European Journal of Social Psychology, 2011, 41, 64-77. 2.4 133

75 Making the truth stick &amp; the myths fade: Lessons from cognitive psychology. Behavioral Science
and Policy, 2016, 2, 85-95. 0.4 132

76 Washing Away Postdecisional Dissonance. Science, 2010, 328, 709-709. 12.6 130

77 Insult, aggression, and the southern culture of honor: An "experimental ethnography.". Journal of
Personality and Social Psychology, 1996, 70, 945-960. 2.8 127

78
Is the Interdependent Self More Sensitive to Question Context Than the Independent Self?
Self-Construal and the Observation of Conversational Norms. Journal of Experimental Social
Psychology, 2002, 38, 323-329.

2.2 125
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