
Mustafeed Zaman

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/6502768/publications.pdf

Version: 2024-02-01

21

papers

468

citations

10

h-index

933447

16

g-index

940533

21

all docs

21

docs citations

21

times ranked

265

citing authors



Mustafeed Zaman

2

# Article IF Citations

1 Destination branding and overtourism. Journal of Hospitality and Tourism Management, 2019, 38, 1-4. 6.6 90

2 How does hotel employeesâ€™ satisfaction with the organizationâ€™s COVID-19 responses affect job
insecurity and job performance?. Journal of Sustainable Tourism, 2021, 29, 907-925. 9.2 84

3 COVID-19, frontline hotel employeesâ€™ perceived job insecurity and emotional exhaustion: Does trade
union support matter?. Journal of Sustainable Tourism, 2022, 30, 1159-1176. 9.2 55

4 Community based festivals as a tool to tackle tourismphobia and antitourism movements. Journal of
Hospitality and Tourism Management, 2019, 39, 219-223. 6.6 38

5 How a mobile app can become a catalyst for sustainable social business: The case of Too Good To Go.
Technological Forecasting and Social Change, 2021, 171, 120962. 11.6 38

6 The service digitalization in fine-dining restaurants: a cost-benefit perspective. International Journal
of Contemporary Hospitality Management, 2022, 34, 3502-3524. 8.0 31

7 The role of perceived workplace safety practices and mindfulness in maintaining calm in employees
during times of crisis. Human Resource Management, 2022, 61, 315-333. 5.8 22

8 Does managerial efficiency relate to customer satisfaction? The case of Parisian boutique hotels.
International Journal of Culture, Tourism and Hospitality Research, 2016, 10, 455-470. 2.9 21

9 Challenging the Negative Image of Postcolonial, Post-conflict and Post-disaster Destinations Using
Events. Caribbean Quarterly, 2019, 65, 88-112. 0.0 16

10 Limitations of <i>Trexit</i> (tourism exit) as a solution to overtourism. Worldwide Hospitality and
Tourism Themes, 2019, 11, 566-581. 1.3 13

11 At the intersection of tourism social entrepreneurship and empathy: Development and validation of an
empathy scale. Journal of Business Research, 2022, 141, 433-447. 10.2 13

12 Mobile channel as a strategic distribution channel in times of crisis: a self-determination theory
perspective. Journal of Strategic Marketing, 0, , 1-16. 5.5 9

13 The contribution of all-women tours to well-being in middle-aged Muslim women. Journal of
Sustainable Tourism, 2022, 30, 1720-1735. 9.2 8

14 How can hotels create sustainable competitive advantages? A resource-based view. Journal of
Strategic Marketing, 0, , 1-16. 5.5 8

15 The psychological reassurance effect of mobile tracing apps in Covid-19 Era. Computers in Human
Behavior, 2022, 131, 107210. 8.5 7

16 IntÃ©gration des innovations WebÂ : dÃ©fi relevÃ© pour les OGD franÃ§aisÂ ?. Management & Avenir, 2017, NÂ° 91,
163-184. 0.5 6

17 The potential of chatbots in travel and tourism services in the context of social distancing.
International Journal of Technology Intelligence and Planning, 2021, 13, 63. 0.3 6

18
Impact of Big Data on Tourism and Hospitality: Challenges and Organisational Adaptation. Palgrave
Studies in Cross-disciplinary Business Research, in Association With EuroMed Academy of Business,
2022, , 185-202.

1.2 2



3

Mustafeed Zaman

# Article IF Citations

19 Tackling Overtourism and Related Perverse Impacts Using DMO Website as a Tool of Social Innovation.
, 2020, , 131-147. 1

20 2. Beyond KidZania: A new framework for identifying the potential impacts of resort mini-clubs. , 2020,
, 11-30. 0

21 8. Kid-friendly digital communication for hotels and service adaptation: Empirical evidence from
family hotels. , 2020, , 123-136. 0


