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367 spplicationJofJtheJTheoryJofJálannedJtehaviorJtoJgreenJhotelJchoicelJTestingJtheJeffectJofJ
environmentalJfriendlyJactivitiesYJTourismgManagementVJ2010VJecVJedgWeef 10.8 891

366 UnderstandingJhowJconsumersJviewJgreenJhotelslJhowJaJhotelQsJgreenJimageJcanJinfluenceJ
behaviouralJintentionsYJJournalgofgSustainablegTourismVJ2010VJcjVJkbcWkcf 5.7 480

365 snJinvestigationJofJgreenJhotelJcustomersâ��JdecisionJformationlJvevelopingJanJextendedJmodelJofJ
theJtheoryJofJplannedJbehaviorYJInternationalgJournalgofgHospitalitygManagementVJ2010VJdkVJhgkWhhj 8.3 473

364 TravelersQJproWenvironmentalJbehaviorJinJaJgreenJlodgingJcontextlJuonvergingJvalueWbeliefWnormJ
theoryJandJtheJtheoryJofJplannedJbehaviorYJTourismgManagementVJ2015VJfiVJchfWcii 10.8 468
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uustomerJ”oyaltyJinJtheJRestaurantJ‘ndustryYJJournalgofgHospitalitygandgTourismgResearchVJ2009VJeeVJfjiWgcb3.3 423

362
wmpiricalJinvestigationJofJtheJrolesJofJattitudesJtowardJgreenJbehaviorsVJoverallJimageVJgenderVJandJ
ageJinJhotelJcustomersâ��JecoWfriendlyJdecisionWmakingJprocessYJInternationalgJournalgofgHospitalityg
ManagementVJ2009VJdjVJgckWgdj

8.3 393
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HospitalitygandgTourismgResearchVJ2010VJefVJecbWedk

3.3 352

359 sreJlodgingJcustomersJreadyJtoJgoJgreenqJsnJexaminationJofJattitudesVJdemographicsVJandJ
ecoWfriendlyJintentionsYJInternationalgJournalgofgHospitalitygManagementVJ2011VJebVJefgWegg 8.3 326

358 ‘ntentionJtoJpayJconventionalWhotelJpricesJatJaJgreenJhotelJâ��JaJmodificationJofJtheJtheoryJofJ
plannedJbehaviorYJJournalgofgSustainablegTourismVJ2010VJcjVJkkiWcbcf 5.7 325

357
RelationshipsJamongJhedonicJandJutilitarianJvaluesVJsatisfactionJandJbehavioralJintentionsJinJtheJ
fastWcasualJrestaurantJindustryYJInternationalgJournalgofgContemporarygHospitalitygManagementVJ
2010VJddVJfchWfed

7.5 317

356 uustomerJretentionJinJtheJmedicalJtourismJindustrylJ‘mpactJofJqualityVJsatisfactionVJtrustVJandJpriceJ
reasonablenessYJTourismgManagementVJ2015VJfhVJdbWdk 10.8 280

355 zotelJcustomersâ��JenvironmentallyJresponsibleJbehavioralJintentionlJ‘mpactJofJkeyJconstructsJonJ
decisionJinJgreenJconsumerismYJInternationalgJournalgofgHospitalitygManagementVJ2015VJfgVJddWee 8.3 231

354 YoungJtravelersQJintentionJtoJbehaveJproWenvironmentallylJ–ergingJtheJvalueWbeliefWnormJtheoryJ
andJtheJexpectancyJtheoryYJTourismgManagementVJ2017VJgkVJihWjj 10.8 230

353 ‘nfluencingJfactorsJonJrestaurantJcustomersâ��JrevisitJintentionlJTheJrolesJofJemotionsJandJswitchingJ
barriersYJInternationalgJournalgofgHospitalitygManagementVJ2009VJdjVJgheWgid 8.3 230

352 TheJimpactJofJnonWpharmaceuticalJinterventionsJforJdbbkJzc—cJinfluenzaJonJtravelJintentionslJsJ
modelJofJgoalWdirectedJbehaviorYJTourismgManagementVJ2012VJeeVJjkWkk 10.8 220

351 —ewJorJrepeatJcustomerslJzowJdoesJphysicalJenvironmentJinfluenceJtheirJrestaurantJexperienceqYJ
InternationalgJournalgofgHospitalitygManagementVJ2011VJebVJgkkWhcc 8.3 219
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350 áersonalityVJsatisfactionVJimageVJambienceVJandJloyaltylJTestingJtheirJrelationshipsJinJtheJhotelJ
industryYJInternationalgJournalgofgHospitalitygManagementVJ2014VJeiVJccWdb 8.3 169

349
TheJnormJactivationJmodelJandJtheoryWbroadeninglJ‘ndividualsQJdecisionWmakingJonJ
environmentallyWresponsibleJconventionJattendanceYJJournalgofgEnvironmentalgPsychologyVJ2014VJ
fbVJfhdWfic

6.7 157

348 SwitchingJintentionJmodelJdevelopmentlJRoleJofJserviceJperformancesVJcustomerJsatisfactionVJandJ
switchingJbarriersJinJtheJhotelJindustryYJInternationalgJournalgofgHospitalitygManagementVJ2011VJebVJhckWhdk8.3 153

347 wxaminingJstrategiesJforJmaximizingJandJutilizingJbrandJprestigeJinJtheJluxuryJcruiseJindustryYJ
TourismgManagementVJ2014VJfbVJdffWdgk 10.8 151

346 ‘mpactJofJhotelWrestaurantJimageJandJqualityJofJphysicalWenvironmentVJserviceVJandJfoodJonJ
satisfactionJandJintentionYJInternationalgJournalgofgHospitalitygManagementVJ2017VJheVJjdWkd 8.3 146

345 –ultiWdimensionsJofJpatronsâ��JemotionalJexperiencesJinJupscaleJrestaurantsJandJtheirJroleJinJloyaltyJ
formationlJwmotionJscaleJimprovementYJInternationalgJournalgofgHospitalitygManagementVJ2013VJedVJgkWib8.3 139

344 RelationshipsJsmongJ‘mageJuongruenceVJuonsumptionJwmotionsVJandJuustomerJ”oyaltyJinJtheJ
”odgingJ‘ndustryYJJournalgofgHospitalitygandgTourismgResearchVJ2008VJedVJfhiWfkb 3.3 137

343 uognitiveVJaffectiveVJconativeVJandJactionJloyaltylJTestingJtheJimpactJofJinertiaYJInternationalgJournalg
ofgHospitalitygManagementVJ2011VJebVJcbbjWcbck 8.3 132

342 ‘mpactsJofJcruiseJserviceJqualityJandJpriceJonJvacationersâ��JcruiseJexperiencelJ–oderatingJroleJofJ
priceJsensitivityYJInternationalgJournalgofgHospitalitygManagementVJ2015VJffVJcecWcfg 8.3 125

341 ‘nvestigatingJtheJkeyJfactorsJaffectingJbehavioralJintentionsYJInternationalgJournalgofgContemporaryg
HospitalitygManagementVJ2011VJdeVJcbbbWcbcj 7.5 119

340 WhatJinfluencesJwaterJconservationJandJtowelJreuseJpracticesJofJhotelJguestsqYJTourismg
ManagementVJ2018VJhfVJjiWki 10.8 101

339 wmergingJbicycleJtourismJandJtheJtheoryJofJplannedJbehaviorYJJournalgofgSustainablegTourismVJ2017VJ
dgVJdkdWebk 5.7 100

338 –edicalJTourismâ��sttractingJ’apaneseJTouristsJxorJ–edicalJTourismJwxperienceYJJournalgofgTravelg
andgTourismgMarketingVJ2012VJdkVJhkWjh 6.6 99

337 áersonalityVJsocialJcomparisonVJconsumptionJemotionsVJsatisfactionVJandJbehavioralJintentionsYJ
InternationalgJournalgofgContemporarygHospitalitygManagementVJ2013VJdgVJkibWkke 7.5 97

336 RoleJofJmotivationsJforJluxuryJcruiseJtravelingVJsatisfactionVJandJinvolvementJinJbuildingJtravelerJ
loyaltyYJInternationalgJournalgofgHospitalitygManagementVJ2018VJibVJigWjf 8.3 97

335 WaterJconservationJandJwasteJreductionJmanagementJforJincreasingJguestJloyaltyJandJgreenJhotelJ
practicesYJInternationalgJournalgofgHospitalitygManagementVJ2018VJigVJgjWhh 8.3 96

334
uruiseJtravelersâ��JenvironmentallyJresponsibleJdecisionWmakinglJsnJintegrativeJframeworkJofJ
goalWdirectedJbehaviorJandJnormJactivationJprocessYJInternationalgJournalgofgHospitalityg
ManagementVJ2016VJgeVJkfWcbg

8.3 96

333 tikeWtravelingJasJaJgrowingJphenomenonlJRoleJofJattributesVJvalueVJsatisfactionVJdesireVJandJgenderJ
inJdevelopingJloyaltyYJTourismgManagementVJ2017VJgkVJkcWcbe 10.8 96
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332 ‘mageJuongruenceJandJRelationshipJéualityJinJáredictingJSwitchingJ‘ntentionlJuonspicuousnessJofJ
ároductJUseJasJaJ–oderatorJVariableYJJournalgofgHospitalitygandgTourismgResearchVJ2013VJeiVJebeWedk 3.3 96

331 WordWofWmouthVJbuyingVJandJsacrificeJintentionsJforJecoWcruiseslJwxploringJtheJfunctionJofJnormJ
activationJandJvalueWattitudeWbehaviorYJTourismgManagementVJ2019VJibVJfebWffe 10.8 95

330
–oderatingJRoleJofJáersonalJuharacteristicsJinJxormingJRestaurantJuustomersQJtehavioralJ
‘ntentionslJsnJUpscaleJRestaurantJSettingYJJournalgofgHospitalitygMarketinggandgManagementVJ2007VJ
cgVJdgWgf

93

329
‘nfluenceJofJenvironmentalJstimuliJonJhotelJcustomerJemotionalJloyaltyJresponselJTestingJtheJ
moderatingJeffectJofJtheJbigJfiveJpersonalityJfactorsYJInternationalgJournalgofgHospitalityg
ManagementVJ2015VJffVJfjWgi

8.3 92

328 TheJhealthcareJhotellJvistinctiveJattributesJforJinternationalJmedicalJtravelersYJTourismg
ManagementVJ2013VJehVJdgiWdhj 10.8 92

327 TheJtheoryJofJrepurchaseJdecisionWmakingJRTRvSlJ‘dentifyingJtheJcriticalJfactorsJinJtheJ
postWpurchaseJdecisionWmakingJprocessYJInternationalgJournalgofgHospitalitygManagementVJ2012VJecVJijhWiki8.3 92

326 zowJdoJgreenJattributesJelicitJproWenvironmentalJbehaviorsJinJguestsqJTheJcaseJofJgreenJhotelsJinJ
VietnamYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJcfWdj 6.6 91

325 wxploringJhalalWfriendlyJdestinationJattributesJinJSouthJ“orealJáerceptionsJandJbehaviorsJofJ–uslimJ
travelersJtowardJaJnonW–uslimJdestinationYJTourismgManagementVJ2019VJicVJcgcWchf 10.8 91

324 yuestsâ��JproWenvironmentalJdecisionWmakingJprocesslJtroadeningJtheJnormJactivationJframeworkJinJ
aJlodgingJcontextYJInternationalgJournalgofgHospitalitygManagementVJ2015VJfiVJkhWcbi 8.3 88

323 wffectsJofJinWflightJambienceJandJspaceafunctionJonJairJtravelersQJdecisionJtoJselectJaJlowWcostJ
airlineYJTourismgManagementVJ2013VJeiVJcdgWceg 10.8 88

322 TheJvalueâ��beliefâ��emotionâ��normJmodellJinvestigatingJcustomersâ��JecoWfriendlyJbehaviorYJJournalgofg
TravelgandgTourismgMarketingVJ2017VJefVJgkbWhbi 6.6 88

321 wffectJofJimageVJsatisfactionVJtrustVJloveVJandJrespectJonJloyaltyJformationJforJnameWbrandJcoffeeJ
shopsYJInternationalgJournalgofgHospitalitygManagementVJ2019VJikVJgbWgk 8.3 86

320 TravelersQJswitchingJbehaviorJinJtheJairlineJindustryJfromJtheJperspectiveJofJtheJpushWpullWmooringJ
frameworkYJTourismgManagementVJ2017VJgkVJcekWcge 10.8 84

319 TouristJexperienceJqualityJandJloyaltyJtoJanJislandJdestinationlJtheJmoderatingJimpactJofJ
destinationJimageYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJfeWgk 6.6 82

318 ”uxuryJuruiseJTravelerslJOtherJuustomerJáerceptionsYJJournalgofgTravelgResearchVJ2015VJgfVJcbiWcdc 6.3 80

317 wnvironmentalJcorporateJsocialJresponsibilityJandJtheJstrategyJtoJboostJtheJairlineâ��sJimageJandJ
customerJloyaltyJintentionsYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJeicWeje 6.6 75

316 sJconsumptionJemotionJmeasurementJdevelopmentlJaJfullWserviceJrestaurantJsettingYJServiceg
IndustriesgJournalVJ2010VJebVJdkkWedb 5.7 74

315 vriversJofJcustomerJdecisionJtoJvisitJanJenvironmentallyJresponsibleJmuseumlJmergingJtheJtheoryJ
ofJplannedJbehaviorJandJnormJactivationJtheoryYJJournalgofgTravelgandgTourismgMarketingVJ2017VJefVJccggWcchj6.6 68
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314 veterminantsJofJRestaurantJuustomersQJ”oyaltyJ‘ntentionslJsJ–ediatingJwffectJofJRelationshipJ
éualityYJJournalgofgQualitygAssurancegingHospitalitygandgTourismVJ2008VJkVJdckWdek 2 67

313 RoleJofJhalalWfriendlyJdestinationJperformancesVJvalueVJsatisfactionVJandJtrustJinJgeneratingJ
destinationJimageJandJloyaltyYJJournalgofgDestinationgMarketinggmgManagementVJ2019VJceVJgcWhb 4.7 66

312 RoleJofJáerceivedJxitJWithJzotelsâ��JyreenJáracticesJinJtheJxormationJofJuustomerJ”oyaltylJ‘mpactJofJ
wnvironmentalJuoncernsYJAsiagPacificgJournalgofgTourismgResearchVJ2013VJcjVJiecWifj 2.9 66

311 áredictingJTouristsQJ‘ntentionJtoJTryJ”ocalJuuisineJUsingJaJ–odifiedJTheoryJofJReasonedJsctionlJTheJ
uaseJofJ—ewJOrleansYJJournalgofgTravelgandgTourismgMarketingVJ2010VJdiVJfkcWgbh 6.6 64

310 TheJRoleJofJResponsibleJyamblingJStrategyJinJxormingJtehavioralJ‘ntentionlJsnJspplicationJofJaJ
–odelJofJyoalWvirectedJtehaviorYJJournalgofgTravelgResearchVJ2012VJgcVJgcdWgde 6.3 63

309 OUTuO–wSJOxJRw”sT‘O—s”Jtw—wx‘TSlJRwSTsURs—TJuUSTO–wRSQJáwRSáwuT‘VwYJJournalgofg
TravelgandgTourismgMarketingVJ2009VJdhVJjdbWjeg 6.6 62

308 uommunityJattachmentVJtourismJimpactsVJqualityJofJlifeJandJresidentsâ��JsupportJforJsustainableJ
tourismJdevelopmentYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJcbhcWcbik 6.6 62

307 snJwxtensionJofJtheJxourWStageJ”oyaltyJ–odellJTheJuriticalJRoleJofJáositiveJSwitchingJtarriersYJ
JournalgofgTravelgandgTourismgMarketingVJ2012VJdkVJfbWgh 6.6 61

306 uonsequencesJofJcruiseJlineJinvolvementlJaJcomparisonJofJfirstWtimeJandJrepeatJpassengersYJ
InternationalgJournalgofgContemporarygHospitalitygManagementVJ2017VJdkVJchgjWchje 7.5 60

305 UnderstandingJsirlineJTravelersâ��JáerceptionsJofJWellWteinglJTheJRoleJofJuognitionVJwmotionVJandJ
SensoryJwxperiencesJinJsirlineJ”oungesYJJournalgofgTravelgandgTourismgMarketingVJ2016VJeeVJcdceWcdef 6.6 60

304 wffectJofJgeneralJriskJonJtrustVJsatisfactionVJandJrecommendationJintentionJforJhalalJfoodYJ
InternationalgJournalgofgHospitalitygManagementVJ2019VJjeVJdcbWdck 8.3 60

303 sssessingJuustomersQJwmotionalJwxperiencesJ‘nfluencingJTheirJSatisfactionJinJtheJ”odgingJ‘ndustryYJ
JournalgofgTravelgandgTourismgMarketingVJ2007VJdeVJfeWgh 6.6 59

302
zowJtheJuOV‘vWckJpandemicJaffectedJhotelJwmployeeJstresslJwmployeeJperceptionsJofJ
occupationalJstressorsJandJtheirJconsequencesYJInternationalgJournalgofgHospitalitygManagementVJ
2021VJkeVJcbdikj

8.3 58

301 uonsumerJbehaviorJandJenvironmentalJsustainabilityJinJtourismJandJhospitalitylJaJreviewJofJ
theoriesVJconceptsVJandJlatestJresearchYJJournalgofgSustainablegTourismVJ2021VJdkVJcbdcWcbfd 5.7 57

300 RoleJofJsirportJáhysicalJwnvironmentsJinJtheJSatisfactionJyenerationJárocesslJ–ediatingJtheJ‘mpactJ
ofJTravellerJwmotionYJAsiagPacificgJournalgofgTourismgResearchVJ2016VJdcVJckeWdcc 2.9 56

299 xosteringJcustomersQJproWenvironmentalJbehaviorJatJaJmuseumYJJournalgofgSustainablegTourismVJ
2017VJdgVJcdfbWcdgh 5.7 56

298 ‘mpactJofJhealthJriskJperceptionJonJavoidanceJofJinternationalJtravelJinJtheJwakeJofJaJpandemicYJ
CurrentgIssuesgingTourismVJ2021VJdfVJkjgWcbbd 5.8 56

297 –ultiWdimensionsJofJtheJperceivedJbenefitsJinJaJmedicalJhotelJandJtheirJrolesJinJinternationalJ
travelersâ��JdecisionWmakingJprocessYJInternationalgJournalgofgHospitalitygManagementVJ2013VJegVJcbbWcbj 8.3 55
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296
RelationshipJbetweenJcorporateJsocialJresponsibilityJatJtheJmicroWlevelJandJenvironmentalJ
performancelJTheJmediatingJroleJofJemployeeJproWenvironmentalJbehaviorJandJtheJmoderatingJ
roleJofJgenderYJSustainablegProductiongandgConsumptionVJ2021VJdiVJccejWccfj

8.2 52

295 WhatJdrivesJcustomersâ��JwillingnessJtoJpayJpriceJpremiumsJforJluxuryJgastronomicJexperiencesJatJ
michelinWstarredJrestaurantsqYJInternationalgJournalgofgHospitalitygManagementVJ2019VJjdVJdbkWdck 8.3 51

294
TheJáostWuoronavirusJWorldJinJtheJ‘nternationalJTourismJ‘ndustrylJspplicationJofJtheJTheoryJofJ
álannedJtehaviorJtoJSaferJvestinationJuhoicesJinJtheJuaseJofJUSJOutboundJTourismYJInternationalg
JournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2020VJciVJ

4.6 51

293 “eyJxactorsJvrivingJuustomersâ��JWordWofW–outhJ‘ntentionsJinJxullWServiceJRestaurantslJTheJ
–oderatingJRoleJofJSwitchingJuostsYJCornellgHospitalitygQuarterlyVJ2012VJgeVJkhWcbk 2.2 48

292 TheJeffectJofJairportJatmosphericsJonJsatisfactionJandJbehavioralJintentionslJtestingJtheJ
moderatingJroleJofJperceivedJsafetyYJJournalgofgTravelgandgTourismgMarketingVJ2017VJefVJifkWihe 6.6 47

291 TestingJtheJ–oderationJwffectJofJzotelJsmbienceJonJtheJRelationshipsJsmongJSocialJuomparisonVJ
sffectVJSatisfactionVJandJtehavioralJ‘ntentionsYJJournalgofgTravelgandgTourismgMarketingVJ2014VJecVJiecWifh6.6 46

290 wxtendingJtheJTheoryJofJálannedJtehaviorlJVisaJwxemptionsJandJtheJTravellerJvecisionWmakingJ
árocessYJTourismgGeographiesVJ2011VJceVJfgWif 9.3 46

289 uognitiveVJaffectiveVJnormativeVJandJmoralJtriggersJofJsustainableJintentionsJamongJ
conventionWgoersYJJournalgofgEnvironmentalgPsychologyVJ2017VJgcVJcWce 6.7 44

288 ‘ncidenceJofJworkplaceJbullyingJamongJhospitalityJemployeesYJInternationalgJournalgofg
ContemporarygHospitalitygManagementVJ2017VJdkVJccchWcced 7.5 44

287 wxperienceVJbrandJprestigeVJperceivedJvalueJRfunctionalVJhedonicVJsocialVJandJfinancialSVJandJloyaltyJ
amongJyROuwRs—TJcustomersYJInternationalgJournalgofgHospitalitygManagementVJ2019VJiiVJchkWcii 8.3 44

286 —ormWbasedJloyaltyJmodelJR—”–SlJ‘nvestigatingJdelegatesâ��JloyaltyJformationJforJenvironmentallyJ
responsibleJconventionsYJInternationalgJournalgofgHospitalitygManagementVJ2015VJfhVJcWcf 8.3 44

285
yreenJindoorJandJoutdoorJenvironmentJasJnatureWbasedJsolutionJandJitsJroleJinJincreasingJ
customeraemployeeJmentalJhealthVJwellWbeingVJandJloyaltyYJBusinessgStrategygandgthegEnvironmentVJ
2019VJdjVJhdkWhfc

8.6 44

284 sntecedentsJofJSpaceJTravelerJtehavioralJ‘ntentionYJJournalgofgTravelgResearchVJ2020VJgkVJgdjWgff 6.3 44

283 RoleJofJairlineJfoodJqualityVJpriceJreasonablenessVJimageVJsatisfactionVJandJattachmentJinJbuildingJ
reWflyingJintentionYJInternationalgJournalgofgHospitalitygManagementVJ2019VJjbVJkcWcbb 8.3 43

282 TheoryJofJgreenJpurchaseJbehaviorJRTyátSlJsJnewJtheoryJforJsustainableJconsumptionJofJgreenJ
hotelJandJgreenJrestaurantJproductsYJBusinessgStrategygandgthegEnvironmentVJ2020VJdkVJdjcgWdjdj 8.6 43

281 ‘nvestigatingJtheJwffectsJofJuonsumptionJwmotionsJonJuustomerJSatisfactionJandJRepeatJVisitJ
‘ntentionsJinJtheJ”odgingJ‘ndustryYJJournalgofgHospitalitygMarketinggandgManagementVJ2007VJcgVJgWeb 43

280
RoleJofJserviceJencounterJandJphysicalJenvironmentJperformancesVJnoveltyVJsatisfactionVJandJ
affectiveJcommitmentJinJgeneratingJcruiseJpassengerJloyaltyYJAsiagPacificgJournalgofgTourismg
ResearchVJ2017VJddVJcecWcfh

2.9 42

279 WorkJenvironmentJandJwellWbeingJofJdifferentJoccupationalJgroupsJinJhospitalitylJ’obJ
vemandâ��uontrolâ��SupportJmodelYJInternationalgJournalgofgHospitalitygManagementVJ2018VJieVJcWcc 8.3 42
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278 ‘nvestigatingJcustomerJloyaltyJformationJforJwellnessJspalJ‘ndividualismJvsYJcollectivismYJ
InternationalgJournalgofgHospitalitygManagementVJ2017VJhiVJccWde 8.3 42

277
‘mpactJofJsocialapersonalJnormsJandJwillingnessJtoJsacrificeJonJyoungJvacationersâ��J
proWenvironmentalJintentionsJforJwasteJreductionJandJrecyclingYJJournalgofgSustainablegTourismVJ
2018VJdhVJdcciWdcee

5.7 42

276 vriversJofJbrandJloyaltyJinJtheJchainJcoffeeJshopJindustryYJInternationalgJournalgofgHospitalityg
ManagementVJ2018VJidVJjhWki 8.3 41

275 vestinationJattributesJinfluencingJuhineseJtravelersQJperceptionsJofJexperienceJqualityJandJ
intentionsJforJislandJtourismlJsJcaseJofJ’ejuJ‘slandYJTourismgManagementgPerspectivesVJ2018VJdjVJicWjd 5.8 41

274
snJalternativeJinterpretationJofJattitudeJandJextensionJofJtheJvalueâ��attitudeâ��behaviorJhierarchylJ
theJdestinationJattributesJofJuhiangJ–aiVJThailandYJAsiagPacificgJournalgofgTourismgResearchVJ2017VJ
ddVJfjcWgbb

2.9 39

273 zowJcanJemployeesJengageJcustomersqYJInternationalgJournalgofgContemporarygHospitalityg
ManagementVJ2015VJdiVJccciWccef 7.5 39

272 wmergingJyouthJtourismlJfosteringJyoungJtravelersâ��JconservationJintentionsYJJournalgofgTravelgandg
TourismgMarketingVJ2017VJefVJkbgWkcj 6.6 38

271 ‘nWxlightJServiceJáerformanceJandJáassengerJ”oyaltylJsJurossW—ationalJRuhinaa“oreaSJStudyJofJ
TravelersJUsingJ”owWuostJuarriersYJJournalgofgTravelgandgTourismgMarketingVJ2014VJecVJgjkWhbk 6.6 38

270 WhatJ–otivatesJvelegatesâ��JuonservationJtehaviorsJWhileJsttendingJaJuonventionqYJJournalgofg
TravelgandgTourismgMarketingVJ2017VJefVJjdWkj 6.6 37

269 zalalWfriendlyJhotelslJimpactJofJhalalWfriendlyJattributesJonJguestJpurchaseJbehaviorsJinJtheJ
ThailandJhotelJindustryYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJidkWifh 6.6 37

268 ’obJdemandsâ��jobJresourcesJR’vWRSJmodelVJworkJengagementVJandJwellWbeingJofJcruiseJshipJ
employeesYJInternationalgJournalgofgHospitalitygManagementVJ2020VJjjVJcbdgcj 8.3 36

267 YouthJtravelersJandJwasteJreductionJbehaviorsJwhileJtravelingJtoJtouristJdestinationsYJJournalgofg
TravelgandgTourismgMarketingVJ2018VJegVJccckWccec 6.6 35

266 wffectJofJenvironmentalJperceptionsJonJbicycleJtravelersâ��JdecisionWmakingJprocesslJdevelopingJanJ
extendedJmodelJofJgoalWdirectedJbehaviorYJAsiagPacificgJournalgofgTourismgResearchVJ2016VJdcVJccjfWccki2.9 35

265 TheJroleJofJbrandJpersonalityVJselfWcongruityVJandJsensoryJexperienceJinJelucidatingJskyJloungeJ
usersâ��JbehaviorYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJdkWfd 6.6 34

264 sJmodelJofJaJpatronQsJinnovativenessJformationJtowardJaJchainJrestaurantJbrandYJInternationalg
JournalgofgContemporarygHospitalitygManagementVJ2012VJdfVJcigWckk 7.5 34

263 sntecedentsJofJyreenJ”oyaltyJinJtheJuruiseJ‘ndustrylJSustainableJvevelopmentJandJwnvironmentalJ
–anagementYJBusinessgStrategygandgthegEnvironmentVJ2018VJdiVJedeWeeg 8.6 33

262
‘nvestigationJofJtheJvolitionalVJnonWvolitionalVJemotionalVJmotivationalJandJautomaticJprocessesJinJ
determiningJgolfersâ��JintentionYJInternationalgJournalgofgContemporarygHospitalitygManagementVJ2014
VJdhVJcccjWcceg

7.5 33

261 ‘nternationalJvolunteerJtourismJandJyouthJtravelersJâ��JanJemergingJtourismJtrendYJJournalgofgTravelg
andgTourismgMarketingVJ2019VJehVJgfkWghd 6.6 32

(2019-2017)
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260
WorkingWholidayJtourismJattributesJandJsatisfactionJinJformingJwordWofWmouthJandJrevisitJ
intentionslJ‘mpactJofJquantityJandJqualityJofJintergroupJcontactYJJournalgofgDestinationgMarketinggmg
ManagementVJ2018VJkVJefiWegi

4.7 32

259 TheJroleJofJwellnessJspaJtourismJperformanceJinJbuildingJdestinationJloyaltylJtheJcaseJofJThailandYJ
JournalgofgTravelgandgTourismgMarketingVJ2018VJegVJgkgWhcb 6.6 32

258 zumanJdimensionJofJtheJhospitalityJindustrylJWorkingJconditionsJandJpsychologicalJwellWbeingJ
amongJwuropeanJserversYJJournalgofgHospitalitygandgTourismgManagementVJ2019VJfcVJcejWcfi 6 32

257 ‘nJsearchJofJâ��aJresearchJfrontâ��JinJcruiseJtourismJstudiesYJInternationalgJournalgofgHospitalityg
ManagementVJ2020VJjgVJcbdege 8.3 32

256 TheJpriceJofJsuccesslJsJstudyJonJchefsâ��JsubjectiveJwellWbeingVJjobJsatisfactionVJandJhumanJvaluesYJ
InternationalgJournalgofgHospitalitygManagementVJ2018VJhkVJjfWke 8.3 31

255 áromotingJtowelJreuseJbehaviourJinJguestslJsJwaterJconservationJmanagementJandJenvironmentalJ
policyJinJtheJhotelJindustryYJBusinessgStrategygandgthegEnvironmentVJ2018VJdiVJcebdWcecd 8.6 31

254 TheJRoleJofJwxpectedJOutcomesJinJtheJxormationJofJtehavioralJ‘ntentionsJinJtheJyreenWzotelJ
‘ndustryYJJournalgofgTravelgandgTourismgMarketingVJ2011VJdjVJjfbWjgg 6.6 31

253 spocalypseJ—owJorJOverreactionJtoJuoronaviruslJTheJylobalJuruiseJTourismJ‘ndustryJurisisYJ
SustainabilityVJ2020VJcdVJhkhj 3.6 31

252 TheJroleJofJloyaltyJprogramsJinJboostingJhotelJguestJloyaltylJ‘mpactJofJswitchingJbarriersYJ
InternationalgJournalgofgHospitalitygManagementVJ2020VJjfVJcbdedj 8.3 31

251 snJelectricJairplanelJsssessingJtheJeffectJofJtravelersQJperceivedJriskVJattitudeVJandJnewJproductJ
knowledgeYJJournalgofgAirgTransportgManagementVJ2019VJijVJeeWfd 5.1 30

250 yrowingJcompetitionJinJtheJhealthcareJtourismJmarketJandJcustomerJretentionJinJmedicalJclinicslJ
—ewJandJexperiencedJtravellersYJCurrentgIssuesgingTourismVJ2018VJdcVJhjbWibd 5.8 30

249 OverseasJtravelersâ��JdecisionJformationJforJairportWshoppingJbehaviorYJJournalgofgTravelgandgTourismg
MarketingVJ2014VJecVJkjgWcbbe 6.6 30

248 Touristsâ��JoutboundJtravelJbehaviorJinJtheJaftermathJofJtheJuOV‘vWcklJroleJofJcorporateJsocialJ
responsibilityVJresponseJeffortVJandJhealthJpreventionYJJournalgofgSustainablegTourismVJ2021VJdkVJjikWkbh 5.7 30

247 uruiseJtravelJmotivationsJandJrepeatJcruisingJbehaviourlJimpactJofJrelationshipJinvestmentYJCurrentg
IssuesgingTourismVJ2019VJddVJijhWjbg 5.8 29

246 SeniorJTravelersJandJsirportJShoppinglJveepeningJRepurchaseJvecisionWmakingJTheoryYJAsiagPacificg
JournalgofgTourismgResearchVJ2015VJdbVJihcWijj 2.9 28

245 uorporateJsocialJresponsibilityJRuSRSJasJaJcustomerJsatisfactionJandJretentionJstrategyJinJtheJchainJ
restaurantJsectorYJJournalgofgHospitalitygandgTourismgManagementVJ2020VJfgVJefjWegj 6 28

244 ‘nWflightJphysicalJsurroundingslJqualityVJsatisfactionVJandJtravellerJloyaltyJinJtheJemergingJlowWcostJ
flightJmarketYJCurrentgIssuesgingTourismVJ2017VJdbVJceehWcegf 5.8 27

243 ‘nnovativeJcapacityVJqualityJcertificationJandJperformanceJinJtheJhotelJsectorYJInternationalgJournalg
ofgHospitalitygManagementVJ2019VJjdVJddbWdeb 8.3 27

Heesup Han
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242 wthicalJ”eadershipJandJwmployeeJyreenJtehaviorlJsJ–ultilevelJ–oderatedJ–ediationJsnalysisYJ
SustainabilityVJ2020VJcdVJeecf 3.6 27

241 –edicalJhotelsJinJtheJgrowingJhealthcareJbusinessJindustrylJ‘mpactJofJinternationalJtravelersQJ
perceivedJoutcomesYJJournalgofgBusinessgResearchVJ2015VJhjVJcjhkWcjii 8.7 26

240 uustomerJretentionJinJtheJecoWfriendlyJhotelJsectorlJexaminingJtheJdiverseJprocessesJofJ
postWpurchaseJdecisionWmakingYJJournalgofgSustainablegTourismVJ2015VJdeVJcbkgWccce 5.7 25

239 ‘nvisibleJandJ‘ntangibleVJbutJUndeniablelJRoleJofJsmbientJuonditionsJinJtuildingJzotelJyuestsâ��J
”oyaltyYJJournalgofgHospitalitygMarketinggandgManagementVJ2015VJdfVJidiWige 6.4 25

238 sirportJshoppingJâ��JanJemergingJnonWaviationJbusinesslJtriggersJofJtravelerJloyaltyYJJournalgofgTravelg
andgTourismgMarketingVJ2018VJegVJjegWjfg 6.6 25

237 UnderstandingJmuseumJvacationersQJecoWfriendlyJdecisionWmakingJprocesslJstrengtheningJtheJVt—J
frameworkYJJournalgofgSustainablegTourismVJ2018VJdhVJjggWjid 5.7 25

236 WorkplaceJfunJforJbetterJteamJperformancelJfocusJonJfrontlineJhotelJemployeesYJInternationalg
JournalgofgContemporarygHospitalitygManagementVJ2016VJdjVJcekcWcfch 7.5 25

235
uorporateJSocialJResponsibilityJatJtheJ–icroW”evelJasJaJL—ewJOrganizationalJValueLJforJ
SustainabilitylJsreJxemalesJ–oreJslignedJtowardsJ‘tqYJInternationalgJournalgofgEnvironmentalg
ResearchgandgPublicgHealthVJ2021VJcjVJ

4.6 25

234 wlicitingJcustomerJgreenJdecisionsJrelatedJtoJwaterJsavingJatJhotelslJimpactJofJcustomerJ
characteristicsYJJournalgofgSustainablegTourismVJ2018VJdhVJcfeiWcfgd 5.7 24

233 ‘nvestigatingJindividualsâ��JdecisionJformationJinJworkingWholidayJtourismlJtheJroleJofJ
sensationWseekingJandJgenderYJJournalgofgTravelgandgTourismgMarketingVJ2018VJegVJkieWkji 6.6 24

232 uhoosingJVirtualJâ��JRatherJthanJRealJâ��J”eisureJsctivitieslJsnJwxaminationJofJtheJvecisionâ��makingJ
árocessJinJScreenWyolfJáarticipantsYJAsiagPacificgJournalgofgTourismgResearchVJ2014VJckVJfdjWfgb 2.9 24

231 ‘mpactJofJdistanceJonJtheJarrivalsVJbehavioursJandJattitudesJofJinternationalJtouristsJinJzongJ“onglJ
sJlongitudinalJapproachYJTourismgManagementVJ2020VJijVJcbekhe 10.8 24

230 áredictingJtheJrevisitJintentionJofJvolunteerJtouristsJusingJtheJmergedJmodelJbetweenJtheJtheoryJ
ofJplannedJbehaviorJandJnormJactivationJmodelYJJournalgofgTravelgandgTourismgMarketingVJ2020VJeiVJgcbWged6.6 24

229 uommunityWbasedJtourismJRTourvureSJexperienceJprogramlJaJtheoreticalJapproachYJJournalgofg
TravelgandgTourismgMarketingVJ2019VJehVJkghWkhj 6.6 23

228 StimulatingJvisitorsâ��JgoalWdirectedJbehaviorJforJenvironmentallyJresponsibleJmuseumslJTestingJtheJ
roleJofJmoderatorJvariablesYJJournalgofgDestinationgMarketinggmgManagementVJ2018VJjVJdkbWebb 4.7 23

227 –edicalJzotelJinJtheJyrowthJofJylobalJ–edicalJTourismYJJournalgofgTravelgandgTourismgMarketingVJ
2014VJecVJehhWejb 6.6 23

226 —atureJbasedJsolutionsJandJcustomerJretentionJstrategylJwlicitingJcustomerJwellWbeingJexperiencesJ
andJselfWratedJmentalJhealthYJInternationalgJournalgofgHospitalitygManagementVJ2020VJjhVJcbdffh 8.3 23

225
uouchsurfingJinvolvementJinJnonWprofitJpeerWtoWpeerJaccommodationsJandJitsJimpactJonJ
destinationJimageVJfamiliarityVJandJbehavioralJintentionsYJJournalgofgHospitalitygandgTourismg
ManagementVJ2020VJffVJcecWcfd

6 22

(2020-2020)
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224 veterminantsJofJcanalJboatJtourJparticipantJbehaviourslJanJexplanatoryJmixedWmethodJapproachYJ
JournalgofgTravelgandgTourismgMarketingVJ2020VJeiVJccdWcdi 6.6 22

223 TheJwffectsJofJwmpowermentJonJwmployeeJásychologicalJOutcomesJinJUpscaleJzotelsYJJournalgofg
HospitalitygMarketinggandgManagementVJ2014VJdeVJdcjWdei 6.4 22

222 éualityJofJphysicalJsurroundingsJandJserviceJencountersVJairfareVJtrustJandJintentionJduringJtheJ
flightYJInternationalgJournalgofgContemporarygHospitalitygManagementVJ2015VJdiVJgjgWhbi 7.5 22

221 UncoveringJtheJdeterminantsJofJproWenvironmentalJconsumptionJforJgreenJhotelsJandJgreenJ
restaurantsYJInternationalgJournalgofgContemporarygHospitalitygManagementVJ2019VJedVJcgjcWchbe 7.5 22

220 wmergingJruralJtourismJinJuhinaâ��sJcurrentJtourismJindustryJandJtouristJbehaviorslJtheJcaseJofJsnjiJ
uountyYJJournalgofgTravelgandgTourismgMarketingVJ2021VJejVJgjWif 6.6 22

219 SilentJthreatJofJpresenteeismJinJtheJhospitalityJindustrylJwxaminingJindividualVJorganisationalJandJ
physicalamentalJhealthJfactorsYJInternationalgJournalgofgHospitalitygManagementVJ2019VJjdVJckcWckj 8.3 21

218 –odelJofJsustainableJbehaviorlJsssessingJcognitiveVJemotionalJandJnormativeJinfluenceJinJtheJ
cruiseJcontextYJBusinessgStrategygandgthegEnvironmentVJ2018VJdiVJijkWjbb 8.6 21

217 zotelJofJtheJfuturelJexploringJtheJattributesJofJaJsmartJhotelJadoptingJaJmixedWmethodsJapproachYJ
JournalgofgTravelgandgTourismgMarketingVJ2020VJeiVJjbfWjdd 6.6 21

216 ‘mpactJofJcoreWproductJandJserviceWencounterJqualityVJattitudeVJimageVJtrustJandJloveJonJ
repurchaseYJInternationalgJournalgofgContemporarygHospitalitygManagementVJ2019VJecVJcgjjWchbj 7.5 21

215 VolunteerJtourismJRVTSJtravelerJbehaviorlJmergingJnormJactivationJmodelJandJtheoryJofJplannedJ
behaviorYJJournalgofgSustainablegTourismVJ2020VJdjVJckfiWckhk 5.7 20

214 áastVJpresentVJandJfutureJofJproWenvironmentalJbehaviorJinJtourismJandJhospitalitylJaJtextWminingJ
approachYJJournalgofgSustainablegTourismVcWdc 5.7 20

213 SustainabilityJasJaJâ��—ewJ—ormalâ��JforJ–odernJtusinesseslJsreJS–wsJofJáakistanJReadyJtoJsdoptJ‘tqYJ
SustainabilityVJ2021VJceVJckff 3.6 20

212 uollegeJyouthJtravelersâ��JecoWpurchaseJbehaviorJandJrecyclingJactivityJwhileJtravelinglJanJ
examinationJofJgenderJdifferenceYJJournalgofgTravelgandgTourismgMarketingVJ2018VJegVJifbWigf 6.6 20

211 ‘mpactJofJhotelsâ��JsustainabilityJpracticesJonJguestJattitudinalJloyaltylJapplicationJofJloyaltyJchainJ
stagesJtheoryYJJournalgofgHospitalitygMarketinggandgManagementVJ2019VJdjVJkbgWkdg 6.4 19

210 ‘mpactJofJwnvironmentalJuSRVJServiceJéualityVJwmotionalJsttachmentVJandJáriceJáerceptionJonJ
WordWofW–outhJforJxullWServiceJsirlinesYJSustainabilityVJ2020VJcdVJekif 3.6 19

209 wxploringJcompetitiveJhotelJselectionJattributesJamongJguestslJsnJimportanceWperformanceJ
analysisYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJkkjWcbcc 6.6 19

208 zalalJtourismlJtravelJmotivatorsJandJcustomerJretentionYJJournalgofgTravelgandgTourismgMarketingVJ
2019VJehVJcbcdWcbdf 6.6 19

207 áerceivedJtenefitsVJsttitudeVJ‘mageVJvesireVJandJ‘ntentionJinJVirtualJyolfJ”eisureYJJournalgofg
HospitalitygMarketinggandgManagementVJ2014VJdeVJfhgWfjh 6.4 19
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206
‘ntentionJtoJTakeJuOV‘vWckJVaccineJasJaJáreconditionJforJ‘nternationalJTravellJspplicationJofJ
wxtendedJ—ormWsctivationJ–odelYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealth
VJ2021VJcjVJ

4.6 19

205 sJ–odelJofJáatronsâ��J‘mpulsiveJOrderingJtehaviorsJinJ”uxuryJRestaurantsYJAsiagPacificgJournalgofg
TourismgResearchVJ2016VJdcVJgfcWghk 2.9 18

204 wxploringJslowJcityJattributesJinJ–ainlandJuhinalJtouristJperceptionsJandJbehavioralJintentionsJ
towardJuhineseJuittaslowYJJournalgofgTravelgandgTourismgMarketingVJ2020VJeiVJehcWeik 6.6 18

203 áhysicalJclassroomJenvironmentJandJstudentJsatisfactionJwithJcoursesYJAssessmentgandgEvaluationg
ingHighergEducationVJ2018VJfeVJccbWcdg 3.1 18

202 wlicitingJcustomersâ��JwasteJreductionJandJwaterJsavingJbehaviorsJatJaJhotelYJInternationalgJournalgofg
HospitalitygManagementVJ2020VJjiVJcbdejh 8.3 18

201
RelationshipsJamongJwmotionalJandJ–aterialJRewardsVJ’obJSatisfactionVJturnoutVJsffectiveJ
uommitmentVJ’obJáerformanceVJandJTurnoverJ‘ntentionJinJtheJzotelJ‘ndustryYJJournalgofgQualityg
AssurancegingHospitalitygandgTourismVJ2020VJdcVJeicWfbc

2 18

200
wffectJofJenvironmentalJcorporateJsocialJresponsibilityJonJgreenJattitudeJandJnormJactivationJ
processJforJsustainableJconsumptionlJsirlineJversusJrestaurantYJCorporategSocialgResponsibilitygandg
EnvironmentalgManagementVJ2020VJdiVJcjgcWcjhf

7 17

199 sJ–odelJofJtrandJárestigeJxormationJinJtheJuasinoJ‘ndustryYJJournalgofgTravelgandgTourismg
MarketingVJ2016VJeeVJccbhWccde 6.6 17

198 Vacationersâ��JnormWbasedJbehaviorJinJdevelopingJenvironmentallyJsustainableJcruiseJtourismYJ
JournalgofgQualitygAssurancegingHospitalitygandgTourismVJ2019VJdbVJjkWcbh 2 17

197 wmployeeJresponsibilityJandJbasicJhumanJvaluesJinJtheJhospitalityJsectorYJInternationalgJournalgofg
HospitalitygManagementVJ2017VJhdVJijWji 8.3 16

196 sJstudyJonJtheJapplicationJofJtheJexperienceJeconomyJtoJluxuryJcruiseJpassengersYJTourismgandg
HospitalitygResearchVJ2018VJcjVJfijWfkc 2.2 16

195
árotectiveJmeasuresJagainstJuOV‘vWckJandJtheJbusinessJstrategiesJofJtheJretailJenterpriseslJ
vifferencesJinJgenderVJageVJeducationVJandJincomeJamongJshoppersYJJournalgofgRetailinggandg
ConsumergServicesVJ2021VJhbVJcbdffh

8.5 16

194 zoneymoonJtourismlJwxploringJmustWbeVJhybridJandJvalueWaddedJqualityJattributesYJTourismg
ManagementVJ2020VJihVJcbekgj 10.8 16

193
RoleJofJshoppingJqualityVJhedonicautilitarianJshoppingJexperiencesVJtrustVJsatisfactionJandJ
perceivedJbarriersJinJtriggeringJcustomerJpostWpurchaseJintentionsJatJairportsYJInternationalgJournalg
ofgContemporarygHospitalitygManagementVJ2018VJebVJebgkWebjd

7.5 16

192 ‘nvestigatingJtheJkeyJdriversJofJtravelerJloyaltyJinJtheJairportJloungeJsettingYJAsiagPacificgJournalgofg
TourismgResearchVJ2017VJddVJhgcWhhg 2.9 15

191 TriggersJofJtravelerJwillingnessJtoJuseJandJrecommendJecoWfriendlyJairplanesYJJournalgofgHospitalityg
andgTourismgManagementVJ2019VJejVJkcWcbc 6 15

190 UnderstandingJOtherJuustomerJáerceptionsJinJtheJárivateJuountryJulubJ‘ndustryYJAsiagPacificg
JournalgofgTourismgResearchVJ2015VJdbVJjigWjkh 2.9 15

189 sntecedentsJofJtravellersâ��JrepurchaseJbehaviourJforJluxuryJcruiseJproductYJCurrentgIssuesgingTourismVJ
2018VJdcVJjdcWjfc 5.8 15

(2018-2021)
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188 TestingJtheJ–odelJofJzotelJuhainJxrequencyJárogramJ–embersQJ”oyaltyJ‘ntentionsYJAsiagPacificg
JournalgofgTourismgResearchVJ2014VJckVJegWhb 2.9 15

187 ‘nvestigationJofJcruiseJvacationersâ��JbehavioralJintentionJformationJinJtheJfastWgrowingJcruiseJ
industrylJTheJmoderatingJimpactJofJgenderJandJageYJJournalgofgVacationgMarketingVJ2019VJdgVJgcWib 3.4 15

186 viscoveringJtheJperceivedJattributesJofJutTJdestinationJtravelersJinJSouthJ“orealJsJmixedJmethodJ
approachYJTourismgManagementVJ2020VJiiVJcbfbce 10.8 15

185 ‘mpactJofJcorporateJsocialJresponsibilitiesJonJcustomerJresponsesJandJbrandJchoicesYJJournalgofg
TravelgandgTourismgMarketingVJ2020VJeiVJebdWech 6.6 15

184 uommunityWtasedJTourismJasJaJSustainableJvirectionJinJvestinationJvevelopmentlJsnJwmpiricalJ
wxaminationJofJVisitorJtehaviorsYJSustainabilityVJ2019VJccVJdjhf 3.6 14

183 TheJinfluenceJofJinternationalJtouristsâ��JselfWimageJcongruityJwithJaJshoppingJplaceJonJtheirJ
shoppingJexperiencesYJJournalgofgHospitalitygandgTourismgManagementVJ2019VJfcVJcbcWcbk 6 14

182 “eyJfactorsJmaximizingJartJmuseumJvisitorsâ��JsatisfactionVJcommitmentVJandJpostWpurchaseJ
intentionsYJAsiagPacificgJournalgofgTourismgResearchVJ2017VJddVJjefWjfk 2.9 14

181 áredictorsJofJintentionJforJcontinuingJvolunteerJtourismJactivitiesJamongJyoungJtouristsYJAsiag
PacificgJournalgofgTourismgResearchVJ2020VJdgVJdhcWdie 2.9 14

180 ThaiJstreetJfoodJinJtheJfastJgrowingJglobalJfoodJtourismJindustrylJáreferenceJandJbehaviorsJofJfoodJ
touristsYJJournalgofgHospitalitygandgTourismgManagementVJ2020VJfgVJhfcWhgg 6 14

179 xearJandJTremblingJofJuruiseJShipJwmployeeslJásychologicalJwffectsJofJtheJuOV‘vWckJáandemicYJ
InternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2020VJciVJ 4.6 14

178 TravelerJloyaltyJandJitsJantecedentsJinJtheJhotelJindustryYJInternationalgJournalgofgContemporaryg
HospitalitygManagementVJ2019VJecVJfifWfkg 7.5 14

177 sJuSRJperspectiveJtoJfosterJemployeeJcreativityJinJtheJbankingJsectorlJTheJroleJofJworkJ
engagementJandJpsychologicalJsafetyYJJournalgofgRetailinggandgConsumergServicesVJ2022VJhiVJcbdkhj 8.5 14

176 ‘nvestigatingJairlineJcustomersQJdecisionWmakingJprocessJforJemergingJenvironmentallyWresponsibleJ
electricJairplaneslJ‘nfluenceJofJgenderJandJageYJTourismgManagementgPerspectivesVJ2019VJecVJjgWkf 5.8 13

175 wmotionalJcomprehensionJofJaJnameWbrandJcoffeeJshoplJfocusJonJlovemarksJtheoryYJInternationalg
JournalgofgContemporarygHospitalitygManagementVJ2019VJecVJcbfhWcbhg 7.5 13

174 sreJotherJcustomerJperceptionsJimportantJatJcasinoJtableJgamesqJTheirJimpactJonJemotionalJ
responsesJandJwordWofWmouthJbyJgenderYJJournalgofgTravelgandgTourismgMarketingVJ2017VJefVJgffWggg 6.6 13

173 ShapingJandJenhancingJairportJloungeJexperiencesYJInternationalgJournalgofgContemporaryg
HospitalitygManagementVJ2017VJdkVJdkbcWdkdb 7.5 13

172
‘mpactsJofJzalalWfriendlyJservicesVJfacilitiesVJandJfoodJandJteveragesJonJ–uslimJtravelersâ��J
perceptionsJofJserviceJqualityJattributesVJperceivedJpriceVJsatisfactionVJtrustVJandJloyaltyYJJournalgofg
HospitalitygMarketinggandgManagementVJ2020VJdkVJijiWjcc

6.4 13

171
wffectsJofJnatureWbasedJsolutionsJR—tSSJonJecoWfriendlyJhotelJguestsâ��JmentalJhealthJperceptionsVJ
satisfactionVJswitchingJbarriersVJandJrevisitJintentionsYJJournalgofgHospitalitygMarketinggandg
ManagementVJ2020VJdkVJgkdWhcc

6.4 13

Heesup Han
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170 ‘nconvenientJwxperiencesJamongJ–uslimJTravelerslJsnJsnalysisJofJtheJ–ultipleJuausesYJJournalgofg
TravelgResearchVJ2021VJhbVJcegdWceib 6.3 13

169 ároductJperformanceJandJitsJroleJinJairlineJimageJgenerationJandJcustomerJretentionJprocesseslJ
genderJdifferenceYJJournalgofgTravelgandgTourismgMarketingVJ2019VJehVJgehWgfj 6.6 12

168 ThaiJwellnessJtourismJandJqualitylJcomparisonJbetweenJuhineseJandJsmericanJvisitorsâ��JbehaviorsYJ
AsiagPacificgJournalgofgTourismgResearchVJ2020VJdgVJfdfWffb 2.9 12

167
zotelsQJwcoWxriendlyJáhysicalJwnvironmentJasJ—atureWtasedJSolutionsJforJvecreasingJturnoutJandJ
‘ncreasingJ’obJSatisfactionJandJáerformanceYJInternationalgJournalgofgEnvironmentalgResearchgandg
PublicgHealthVJ2020VJciVJ

4.6 12

166
uoronavirusJviseaseJRuOV‘vWckSVJTravelerJtehaviorsVJandJ‘nternationalJTourismJtusinesseslJ‘mpactJ
ofJtheJuorporateJSocialJResponsibilityJRuSRSVJ“nowledgeVJásychologicalJvistressVJsttitudeVJandJ
sscribedJResponsibilityYJSustainabilityVJ2020VJcdVJjhek

3.6 12

165
TheJ‘nterWRelationJofJuorporateJSocialJResponsibilityJatJwmployeeJ”evelVJServantJ”eadershipVJandJ
‘nnovativeJWorkJtehaviorJinJtheJTimeJofJurisisJfromJtheJzealthcareJSectorJofJáakistanYJInternationalg
JournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ

4.6 12

164
sJuontemporaryJ‘ssueJofJ–icroWxoundationJofJuSRVJwmployeeJároWwnvironmentalJtehaviorVJandJ
wnvironmentalJáerformanceJtowardJwnergyJSavingVJuarbonJwmissionJReductionVJandJRecyclingYJ
InternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ

4.6 12

163 snJOverviewJonJ—utritionalJsspectsJofJálantWtasedJteveragesJUsedJasJSubstitutesJforJuowQsJ–ilkYJ
NutrientsVJ2021VJceVJ 6.7 12

162 wffectsJofJTVJdramaJcelebritiesJonJnationalJimageJandJbehavioralJintentionYJAsiagPacificgJournalgofg
TourismgResearchVJ2019VJdfVJdeeWdfk 2.9 12

161 ‘mpactJofJfunctionalacognitiveJandJemotionalJadvertisementsJonJimageJandJrepurchaseJintentionYJ
JournalgofgHospitalitygMarketinggandgManagementVJ2019VJdjVJffhWfic 6.4 12

160
‘mpactJofJSubstantiveJStagingJandJuommunicativeJStagingJofJSustainableJServicescapeJonJ
tehavioralJ‘ntentionsJofJzotelJuustomersJthroughJOverallJáerceivedJ‘magelJsJuaseJofJtoutiqueJ
zotelsYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ

4.6 12

159 TheJimpactJofJhotelJattributesVJwellWbeingJperceptionVJandJattitudesJonJbrandJloyaltylJwxaminingJ
theJmoderatingJroleJofJuOV‘vWckJpandemicYJJournalgofgRetailinggandgConsumergServicesVJ2021VJhdVJcbdhef8.5 12

158 ‘ndependentJcafˆ'JentrepreneurshipsJinJ“langJValleyVJ–alaysiaJâ��JuhallengesJandJcriticalJfactorsJforJ
successlJvoesJfamilyJmatterqYJJournalgofgDestinationgMarketinggmgManagementVJ2017VJhVJeheWeif 4.7 11

157
VarietyWseekingJmotivationsJandJcustomerJbehaviorsJforJnewJrestaurantslJsnJempiricalJcomparisonJ
amongJfullWserviceVJquickWcasualVJandJquickWserviceJrestaurantsYJJournalgofgHospitalitygandgTourismg
ManagementVJ2020VJfeVJddbWdec

6 11

156 snJinvestigationJofJtheJformationJofJrapportJbetweenJplayersJandJdealersJinJtheJcasinoJindustryYJ
JournalgofgDestinationgMarketinggmgManagementVJ2016VJgVJkiWcbh 4.7 11

155 xestivalJtravellersâ��JproWsocialJandJprotectiveJbehavioursJagainstJuOV‘vWckJinJtheJtimeJofJpandemicYJ
CurrentgIssuesgingTourismVcWcg 5.8 11

154
ToJvineVJorJ—otJtoJvineJonJaJuruiseJShipJinJtheJTimeJofJtheJuOV‘vWckJáandemiclJTheJTripartiteJ
spproachJtowardsJanJUnderstandingJofJtehavioralJ‘ntentionsJamongJxemaleJáassengersYJ
SustainabilityVJ2021VJceVJdgch

3.6 11

153 TheJ‘mpactJofJWorkâ��xamilyJwnrichmentJonJSubjectiveJuareerJSuccessJthroughJ’obJwngagementlJsJ
uaseJofJtankingJSectorYJSustainabilityVJ2021VJceVJjjid 3.6 11

(2021-2021)

13



152 xactorsJTriggeringJuustomerJWillingnessJtoJTravelJonJwnvironmentallyJResponsibleJwlectricJ
sirplanesYJSustainabilityVJ2019VJccVJdbeg 3.6 10

151 áassengerJRepurchaseJtehavioursJinJtheJyreenJuruiseJ”ineJuontextlJwxploringJtheJRoleJofJéualityVJ
‘mageVJandJáhysicalJwnvironmentYJSustainabilityVJ2019VJccVJckjg 3.6 10

150 sJstrategyJforJtheJdevelopmentJofJtheJprivateJcountryJclublJfocusingJonJbrandJprestigeYJ
InternationalgJournalgofgContemporarygHospitalitygManagementVJ2015VJdiVJckdiWckfj 7.5 10

149 ‘mpactJofJairportJgreenJatmosphericsJonJmentalJhealthJvalueVJimageVJandJloyaltyJamongJvisitorsJandJ
workersYJBusinessgStrategygandgthegEnvironmentVJ2020VJdkVJccjhWcckj 8.6 10

148 ‘nvestigatingJhealthcareJhotelJtravelersâ��JoverallJimageJformationlJ‘mpactJofJcognitionVJaffectVJandJ
conationYJTourismgandgHospitalitygResearchVJ2018VJcjVJefhWegh 2.2 10

147
áriceVJpeopleVJlocationVJcultureJandJreputationlJdeterminantsJofJ–alaysiaJasJstudyJdestinationJbyJ
internationalJhospitalityJandJtourismJundergraduatesYJJournalgofgTourismgandgCulturalgChangeVJ2018VJ
chVJeegWefi

1.1 10

146 vrivingJforcesJinJtheJdecisionJtoJenrollJinJhospitalityJandJtourismJgraduateJprogramYJJournalgofg
HospitalitytgLeisuretgSportgandgTourismgEducationVJ2015VJciVJcfWdi 1.8 9

145 TheJantecedentsJandJconsequencesJofJvisitorsQJparticipationJinJaJprivateJcountryJclubJcommunitylJ
TheJmoderatingJroleJofJextraversionYJJournalgofgDestinationgMarketinggmgManagementVJ2018VJiVJjkWcbb 4.7 9

144 ‘nvestigatingJcustomersâ��JshoppingJbehaviorsJatJairportJdutyWfreeJshopslJimpactJofJshoppingJflowJ
andJalternativeJshoppingJmallsâ��JattractivenessYJAsiagPacificgJournalgofgTourismgResearchVJ2018VJdeVJhdiWhej2.9 9

143 SavingJtheJhotelJindustrylJStrategicJresponseJtoJtheJuOV‘vWckJpandemicVJhotelJselectionJanalysisVJ
andJcustomerJretentionYYJInternationalgJournalgofgHospitalitygManagementVJ2022VJcbdVJcbeche 8.3 9

142 Travelersâ��JintentionsJforJgreenJbehaviorsJatJairportslJwxploringJtheJeffectJofJgreenJphysicalJ
surroundingsJusingJmixedJmethodsYJJournalgofgHospitalitygandgTourismgManagementVJ2020VJfgVJghkWgik 6 9

141 uruiseJshipJdiningJexperiencescapelJTheJperspectiveJofJfemaleJcruiseJtravelersJinJtheJmidstJofJtheJ
uOV‘vWckJpandemicYJInternationalgJournalgofgHospitalitygManagementVJ2021VJkgVJcbdkde 8.3 9

140 RoleJofJcoffeehouseJbrandJexperiencesJRsensoryaaffectiveaintellectualabehavioralSJinJformingJ
patronsâ��JrepurchaseJintentionYJJournalgofgHospitalitygandgTourismgInsightsVJ2019VJeVJciWeg 2 9

139 uorporateJsocialJresponsibilityJandJfirmsâ��JfinancialJperformancelJaJmultiWlevelJserialJanalysisJ
underpinningJsocialJidentityJtheoryYJEconomicgResearchuEkonomskagIstrazivanjaVJ2021VJefVJdffiWdfhj 2.5 9

138 veterminantsJofJyoungJvacationersâ��JrecyclingJandJconservationJbehaviorJwhenJtravelingYJSocialg
BehaviorgandgPersonalityVJ2019VJfiVJcWcc 1.2 8

137 –edicalJtourismJinJ“oreaJâ��JrecentJphenomenaVJemergingJmarketsVJpotentialJthreatsVJandJchallengeJ
factorslJaJreviewYJAsiagPacificgJournalgofgTourismgResearchVJ2019VJdfVJgheWgie 2.9 8

136 RoleJofJSocialJ—etworkJServicesJRS—SSJSalesJáromotionsJinJyeneratingJtrandJ”oyaltyJforJuhainJ
SteakhousesYJJournalgofgQualitygAssurancegingHospitalitygandgTourismVJ2019VJdbVJhciWhfg 2 8

135 –easurementJvevelopmentJforJTourismJvestinationJtusinessJwnvironmentJandJuompetitiveJ
sdvantagesYJSustainabilityVJ2020VJcdVJjgji 3.6 8

Heesup Han
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134 sctivatorsJofJsirlineJuustomersâ��JSenseJofJ–oralJObligationJtoJwngageJinJároWSocialJtehaviorslJ
‘mpactJofJuSRJinJtheJ“oreanJ–arketplaceYJSustainabilityVJ2020VJcdVJfeef 3.6 8

133 ‘mageJcongruityJasJaJtoolJforJtravelerJretentionlJaJcomparativeJanalysisJonJSouthJ“oreanJfullWserviceJ
andJlowWcostJairlinesYJJournalgofgTravelgandgTourismgMarketingVJ2020VJeiVJefiWehb 6.6 8

132 uonventionJTourismJandJSustainabilitylJwxploringJ‘nfluencingJxactorsJonJvelegateJyreenJtehaviorJ
ThatJReduceJwnvironmentalJ‘mpactsYJSustainabilityVJ2019VJccVJekbe 3.6 8

131 ‘ndoorJandJoutdoorJphysicalJsurroundingsJandJguestsâ��JemotionalJwellWbeingYJInternationalgJournalg
ofgContemporarygHospitalitygManagementVJ2019VJecVJdigkWdiig 7.5 8

130
sssessingJcustomerJfinancialJriskJperceptionJandJattitudeJinJtheJhotelJindustrylJwxploringJtheJroleJ
ofJprotectiveJmeasuresJagainstJuOV‘vWckYYJInternationalgJournalgofgHospitalitygManagementVJ2022VJ
cbcVJcbecde

8.3 8

129 uustomerJRestaurantJuhoicelJsnJwmpiricalJsnalysisJofJRestaurantJTypesJandJwatingWoutJOccasionsYJ
InternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2020VJciVJ 4.6 8

128
SustainableJRelationshipJvevelopmentJbetweenJzotelJuompanyJandJ‘tsJwmployeeslJ”inkingJ’obJ
wmbeddednessVJ’obJSatisfactionVJSelfWwfficacyVJ’obJáerformanceVJWorkJwngagementVJandJTurnoverYJ
SustainabilityVJ2020VJcdVJichj

3.6 8

127 SustainableJtusinessesJSpeakJtoJtheJzeartJofJuonsumerslJ”ookingJatJSustainabilityJwithJaJ
–arketingJ”ensJtoJReapJtankingJuonsumersâ��J”oyaltyYJSustainabilityVJ2021VJceVJejdj 3.6 8

126 OrganizationalJ’usticeJandJáerformanceJofJzotelJenterpriseslJ‘mpactJofJ’obJwmbeddednessYJ
JournalgofgQualitygAssurancegingHospitalitygandgTourismVJ2020VJdcVJeeiWehb 2 7

125 uyclingJtourismlJaJperspectiveJarticleYJTourismgReviewVJ2020VJigVJchdWchf 5.2 7

124
SmartJzotelsJandJSustainableJuonsumerJtehaviorlJTestingJtheJwffectJofJáerceivedJáerformanceVJ
sttitudeVJandJTechnologyJReadinessJonJWordWofW–outhYJInternationalgJournalgofgEnvironmentalg
ResearchgandgPublicgHealthVJ2020VJciVJ

4.6 7

123 WorkplaceJbullyingJandJpresenteeismJinJtheJcruiseJindustrylJwvaluatingJtheJeffectJofJsocialJsupportYJ
InternationalgJournalgofgHospitalitygManagementVJ2021VJkfVJcbdjhe 8.3 7

122
wxploringJtheJ‘mpactJofJuorporateJSocialJResponsibilityJuommunicationJthroughJSocialJ–ediaJonJ
tankingJuustomerJwWWO–JandJ”oyaltyJinJTimesJofJurisisYJInternationalgJournalgofgEnvironmentalg
ResearchgandgPublicgHealthVJ2021VJcjVJ

4.6 7

121 snJwxaminationJofJtheJ‘nfluenceJofJwmotionalJSolidarityJonJValueJuocreationJwithJ‘nternationalJ
–uslimJTravelersYJJournalgofgTravelgResearchVbbfidjigdccbeee 6.3 7

120 TheJ‘mpactJofJuOV‘vWckJonJtheJxoodJSupplyJuhainJandJtheJRoleJofJwWuommerceJforJxoodJ
áurchasingYJSustainabilityVJ2022VJcfVJebif 3.6 7

119 uontributionJofJairlineJxPtJtoJpassengerJloyaltyJenhancementJinJtheJfullWserviceJairlineJindustryYJ
JournalgofgTravelgandgTourismgMarketingVJ2020VJeiVJejbWekg 6.6 6

118 UtilizingJyreenJvesignJasJWorkplaceJ‘nnovationJtoJRelieveJServiceJwmployeeJStressJinJtheJ”uxuryJ
zotelJSectorYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2020VJciVJ 4.6 6

117 RoleJofJwnvironmentalJuonsciousnessJinJyolfersâ��JvecisionJxormationJinJtheJTraditionalJandJ
ScreenWyolfJ‘ndustriesYJJournalgofgQualitygAssurancegingHospitalitygandgTourismVJ2016VJcWdc 2 6

(2016-2020)

15



116 —atureWbasedJsolutionsVJmentalJhealthVJwellWbeingVJpriceJfairnessVJattitudeVJloyaltyVJandJevangelismJ
forJgreenJbrandsJinJtheJhotelJcontextYJInternationalgJournalgofgHospitalitygManagementVJ2022VJcbcVJcbecdh8.3 6

115 SpaJhotelslJxactorsJpromotingJwellnessJtravelersâ��JpostpurchaseJbehaviorYJSocialgBehaviorgandg
PersonalityVJ2019VJfiVJcWce 1.2 6

114 áhysicalJclassroomJenvironmentJaffectsJstudentsâ��JsatisfactionlJsttitudeJandJqualityJasJmediatorsYJ
SocialgBehaviorgandgPersonalityVJ2019VJfiVJcWcb 1.2 6

113 yreenJzotelslJwxploringJtheJvriversJofJuustomerJspproachJtehaviorsJforJyreenJuonsumptionYJ
SustainabilityVJ2020VJcdVJkcff 3.6 6

112 áarticipateJinJvolunteerJtourismJagainqJwffectJofJvolunteeringJvalueJonJtemporalJreWparticipationJ
intentionYJJournalgofgHospitalitygandgTourismgManagementVJ2021VJfhVJckeWdbf 6 6

111 áromotingJRuralJTourismJinJ‘nnerJ–ongolialJsttributesVJSatisfactionVJandJtehaviorsJamongJ
SustainableJTouristsYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ 4.6 6

110
RoleJofJ‘nternalJandJwxternalJ–useumJwnvironmentJinJ‘ncreasingJVisitorsQJ
uognitiveasffectiveazealthyJwxperiencesJandJ”oyaltyYJInternationalgJournalgofgEnvironmentalg
ResearchgandgPublicgHealthVJ2019VJchVJ

4.6 6

109 ‘nculcationJofJyreenJtehaviorJinJwmployeeslJsJ–ultilevelJ–oderatedJ–ediationJspproachYJ
InternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ 4.6 6

108
‘mpactJofJwnvironmentalJ–oralJwducationJonJároWwnvironmentalJtehaviourlJvoJásychologicalJ
wmpowermentJandJ‘slamicJReligiosityJ–atterqYJInternationalgJournalgofgEnvironmentalgResearchgandg
PublicgHealthVJ2021VJcjVJ

4.6 6

107 uanJ”eadersâ��JzumilityJwnhanceJárojectJ–anagementJwffectivenessqJ‘nteractiveJwffectJofJTopJ
–anagementJSupportYJSustainabilityVJ2021VJceVJkgdh 3.6 6

106 vevelopingJaJmatrixJforJassessingJserviceabilityJofJUYSYJonlineJtravelJagencyJwebsitesYJSocialg
BehaviorgandgPersonalityVJ2017VJfgVJccgWcdh 1.2 5

105 áerceivedJ‘nconveniencesJandJ–uslimJTravelersâ��J”oyaltyJtoJ—onW–uslimJvestinationsYJSustainabilityVJ
2019VJccVJfhbb 3.6 5

104 TourismJandJsltruisticJ‘ntentionlJVolunteerJTourismJvevelopmentJandJSelfW‘nterestedJValueYJ
SustainabilityVJ2020VJcdVJdcgd 3.6 5

103
uasinoJtourismJdevelopmentJisJblessingJorJcurseqJsssessmentJofJcasinoJtourismJimpactsJandJ
suggestionsJforJsustainableJcasinoJtourismJdevelopmentYJAsiagPacificgJournalgofgTourismgResearchVJ
2020VJdgVJcchjWccjf

2.9 5

102 ”ovemarksJandJeffectJofJinWflightJproductJperformanceJonJairlineJpassengersQJpurchaseJintentionYJ
SocialgBehaviorgandgPersonalityVJ2020VJfjVJcWcb 1.2 5

101 xosteringJVoluntourismJSatisfactionJandJxutureJtehaviourJinJ‘slandJvestinationsYJSustainabilityVJ
2021VJceVJdihi 3.6 5

100 –ultipleJattributesJofJcyclingJtourismJinJtravelersâ��JdecisionWmakingJprocessYJJournalgofgQualityg
AssurancegingHospitalitygandgTourismVJ2019VJdbVJeciWeej 2 5

99
uonsumersâ��JintentionJtoJadoptJecoWfriendlyJelectricJairplaneslJTheJmoderatingJroleJofJperceivedJ
uncertaintyJofJoutcomesJandJattachmentJtoJecoWfriendlyJproductsYJInternationalgJournalgofg
SustainablegTransportationVJ2020VJcfVJhicWhjg

3.6 5

Heesup Han
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98 vriversJofJmuseumJvisitorsQJwillingnessJtoJpracticeJgreenJactivitiesYJSocialgBehaviorgandgPersonalityVJ
2018VJfhVJdeeWdfi 1.2 5

97 zowJ‘mageJuongruityJandJSatisfactionJ‘mpactJuustomerJRetentionJatJ”uxuryJRestaurantslJsJ
–oderatedJ–ediationJxrameworkYJSocialgBehaviorgandgPersonalityVJ2018VJfhVJjkcWkbf 1.2 5

96 StolenJhistorylJuommunityJconcernJtowardsJlootingJofJculturalJheritageJandJitsJtourismJ
implicationsYJTourismgManagementVJ2021VJjiVJcbfefk 10.8 5

95 UnleashingJtheJáotentialJRoleJofJuSRJandJsltruisticJValuesJtoJxosterJároWwnvironmentalJtehaviorJbyJ
zotelJwmployeesYYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ 4.6 5

94 xosteringJsdvocacyJtehaviorJofJwmployeeslJsJuorporateJSocialJResponsibilityJáerspectiveJxromJtheJ
zospitalityJSectorYYJFrontiersgingPsychologyVJ2022VJceVJjhgbdc 3.4 5

93
wxaminingJtheJ‘nfluenceJofJRapportJbetweenJálayersJandJvealersJonJuustomerJSatisfactionVJRevisitJ
‘ntentionsVJandJWordWofW–outhJinJtheJuasinoJ‘ndustrylJTheJ–oderatingJRoleJofJyenderYJJournalgofg
QualitygAssurancegingHospitalitygandgTourismVJ2017VJcjVJcbiWcde

2 4

92
sJTheoreticalJxrameworkJvevelopmentJforJzotelJwmployeeJTurnoverlJ”inkingJTrustJinJSupportsVJ
wmotionalJwxhaustionVJvepersonalizationVJandJReducedJáersonalJsccomplishmentJatJWorkplaceYJ
SustainabilityVJ2020VJcdVJjbhg

3.6 4

91 wxploringJtheJsynergyJbetweenJcustomerJhomeWbasedJandJhotelWbasedJwaterJconsumptionJandJ
conservationJbehaviorslJsnJempiricalJapproachYJJournalgofgConsumergBehaviourVJ2020VJckVJgfdWggg 3 4

90 sJstudyJofJbrandJprestigeJinJtheJcasinoJindustrylJTheJmoderatingJroleJofJcustomerJinvolvementYJ
TourismgandgHospitalitygResearchVJ2018VJcjVJkhWcbh 2.2 4

89
zotelJrestaurantsâ��JchallengesJandJcriticalJsuccessJfactorsJinJ“langJValleyVJ–alaysialJtheJinseparableJ
rolesJofJsupportJcentersJandJrevenueJstreamsYJJournalgofgQualitygAssurancegingHospitalitygandg
TourismVJ2019VJdbVJchWfe

2 4

88
árotectingJyourselfJandJotherslJfestivalJtouristsâ��JproWsocialJintentionsJforJwearingJaJmaskVJ
maintainingJsocialJdistancingVJandJpracticingJsanitaryahygieneJactionsYJJournalgofgSustainableg
TourismVcWdd

5.7 4

87 áerformanceJofJtourismJproductsJinJaJslowJcityJandJformationJofJaffectionJandJloyaltylJYaxiJ
uittˆ¡slowJvisitorsâ��JperceptionsYJJournalgofgSustainablegTourismVJ2021VJdkVJcgjhWchcd 5.7 4

86
TheJextendedJselfWidentifyWJbasedJelectricJproductJadoptionJmodelJandJairlineJbusinessJstrategylJsJ
newJtheoreticalJframeworkJforJgreenJtechnologyJproductsYJJournalgofgTravelgandgTourismgMarketing
VJ2021VJejVJdfiWdhd

6.6 4

85
SelfWcheckWinJkioskJqualityJandJairlineJnonWcontactJserviceJmaximizationlJhowJtoJwinJairJtravelerJ
satisfactionJandJloyaltyJinJtheJpostWpandemicJworldqYJJournalgofgTravelgandgTourismgMarketingVJ2021VJ
ejVJejeWekj

6.6 4

84
uausalWpredictiveJmodelJofJcustomerJlifetimeainfluenceJvaluelJmediatingJrolesJofJmemorableJ
experiencesJandJcustomerJengagementJinJhotelsJandJairlinesYJJournalgofgTravelgandgTourismg
MarketingVJ2021VJejVJfhcWfii

6.6 4

83 sirportJyreenJwnvironmentJandJ‘tsJ‘nfluenceJonJVisitorsâ��JásychologicalJzealthJandJtehaviorsYJ
SustainabilityVJ2019VJccVJibcj 3.6 4

82 wxcellenceJinJecoWfriendlyJperformanceJofJaJgreenJhotelJproductJandJguestsQJproenvironmentalJ
behaviorYJSocialgBehaviorgandgPersonalityVJ2019VJfiVJcWcb 1.2 4

81 snJ‘nnovativeJspplicationJofJuompositeWtasedJStructuralJwquationJ–odelingJinJzospitalityJ
ResearchJWithJwmpiricalJwxampleYJCornellgHospitalitygQuarterlyVJ2021VJhdVJcekWcgh 2.2 4

(2021-2018)
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80 wxaminingJ–obileJxinancialJServicesJinJáakistanlJRuralJandJUrbanJáerspectiveJwithJyenderJasJaJ
–oderatorYJStudiesgingSystemstgDecisiongandgControlVJ2021VJddgWdfg 0.8 4

79 ‘ntentionJtoJáurchaseJzalalJuosmeticslJvoJ–alesJandJxemalesJvifferqJsJ–ultigroupJsnalysisYJ
CosmeticsVJ2021VJjVJck 2.7 4

78 “eyJveterminantsJofJUpscaleJRestaurantJáatronsâ��JRepeatJáurchaseJtehaviorlJTestingJtheJ‘mpactJofJ
‘nertiaYJJournalgofgQualitygAssurancegingHospitalitygandgTourismVJ2018VJckVJhhWjd 2 4

77 TowardsJ–akingJanJ‘nvisibleJviversityJVisiblelJsJStudyJofJSociallyJStructuredJtarriersJforJáurpleJ
uollarJwmployeesJinJtheJWorkplaceYJSustainabilityVJ2021VJceVJkedd 3.6 4

76 vevelopmentJofJ”ocalJwconomyJthroughJtheJStrengtheningJofJSmallW–ediumWSizedJxorestJ
wnterprisesJinJ“á“VJáakistanYJSustainabilityVJ2021VJceVJcbgbd 3.6 4

75 xosteringJzotelWwmployeeJureativityJThroughJ–icroW”evelJuorporateJSocialJResponsibilitylJsJSocialJ
‘dentityJTheoryJáerspectiveYYJFrontiersgingPsychologyVJ2022VJceVJjgecdg 3.4 4

74 sttitudinalJandJtehavioralJsspectsJofJ”oyaltyJinJtheJScreenWyolfJ‘ndustryYJJournalgofgQualityg
AssurancegingHospitalitygandgTourismVJ2014VJcgVJcigWcjk 2 3

73 ároposingJwmployeeJ”evelJuSRJasJanJwnablerJforJwconomicJáerformancelJTheJRoleJofJWorkJ
wngagementJandJéualityJofJWorkW”ifeYJSustainabilityVJ2022VJcfVJcegf 3.6 3

72 zorizonJScanJofJTransboundaryJuoncernsJ‘mpactingJSnowJ”eopardJ”andscapesJinJssiaYJLandVJ2022VJ
ccVJdfj 3.5 3

71 TowardJanJ‘ntegratedJvisasterJ–anagementJspproachlJzowJsrtificialJ‘ntelligenceJuanJtoostJ
visasterJ–anagementYJSustainabilityVJ2021VJceVJcdghb 3.6 3

70 xacilitatorsJandJReducersJofJ“oreanJTravelersQJsvoidanceazesitationJtehaviorsJtowardJuhinaJinJtheJ
uaseJofJuOV‘vWckYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2021VJcjVJ 4.6 3

69 wcoWvesignJofJsirportJtuildingsJandJuustomerJResponsesJandJtehaviorslJUncoveringJtheJRoleJofJ
tiosphericJValueVJReputationVJandJSubjectiveJWellWteingYJSustainabilityVJ2020VJcdVJcbbgk 3.6 3

68 SpatialJandJhumanJcrowdednessVJtimeJpressureVJandJuhineseJtravelerJwordWofWmouthJbehaviorsJforJ
“oreanJrestaurantsYJInternationalgJournalgofgHospitalitygManagementVJ2021VJkfVJcbdjgc 8.3 3

67 ’obJqualityJandJworkJengagementJinJtheJcruiseJindustryYJAsiagPacificgJournalgofgTourismgResearchVJ
2021VJdhVJfhkWfji 2.9 3

66
–uslimJTravelersQJ‘nconvenientJTourismJwxperienceJandJSelfWRatedJ–entalJzealthJatJaJ—onW‘slamicJ
uountrylJwxploringJyenderJandJsgeJvifferencesYJInternationalgJournalgofgEnvironmentalgResearchg
andgPublicgHealthVJ2021VJcjVJ

4.6 3

65 TheJRoleJofJwxpectedJtenefitsJtowardsJSmartJzotelsJinJShapingJuustomerJtehaviorlJuomparisonJbyJ
sgeJandJyenderYJSustainabilityVJ2021VJceVJchkj 3.6 3

64 ReconcilingJcivilizationslJelicitingJresidentsâ��JattitudeJandJbehavioursJforJinternationalJ–uslimJ
tourismJandJdevelopmentYJCurrentgIssuesgingTourismVcWck 5.8 3

63 voJsmbientJuonditionsJRsirJéualityVJ—oiseJ”evelJandJTemperatureSJandJ‘mageJuongruityJ–atterJforJ
toostingJuustomerJspproachJtehaviorsJinJtheJxSuJSectorqYJSustainabilityVJ2020VJcdVJcbheh 3.6 2
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62 TheJ‘nfluenceJofJvecisionJ–akingJonJSocialJ‘nclusionJofJáersonsJwithJvisabilitieslJsJuaseJStudyJofJ
“hyberJáakhtunkhwaYYJInternationalgJournalgofgEnvironmentalgResearchgandgPublicgHealthVJ2022VJckVJ 4.6 2

61 RedefiningJinWroomJamenitiesJforJhotelJstaycationersJinJtheJnewJeraJofJtourismlJsJdeepJdiveJintoJ
guestJwellWbeingJandJintentionsYJInternationalgJournalgofgHospitalitygManagementVJ2022VJcbdVJcbechj 8.3 2

60 VoluntourismJsustainabilitylJaJcaseJofJ–alaysianJeastJcoastJislandJdestinationsYJAsiagPacificgJournalg
ofgTourismgResearchVJ2021VJdhVJcehfWcejg 2.9 2

59 sssessingJtheJxormalJandJ‘nformalJWasteJRecyclingJtusinessJárocessesJthroughJaJStakeholdersJ
”ensJinJáakistanYJSustainabilityVJ2021VJceVJccici 3.6 2

58 ‘mpactJofJgreenJatmosphericsJonJguestJandJemployeeJwellWbeingJresponseVJplaceJdependenceVJandJ
behaviorJinJtheJluxuryJhotelJsectorYJJournalgofgSustainablegTourismVJ2021VJdkVJchceWchef 5.7 2

57
uanJwnvironmentallyJSustainableJvevelopmentJandJyreenJ‘nnovationJofJzotelsJTriggerJtheJ
xormationJofJaJáositiveJtrandJandJáriceJáremiumqYJInternationalgJournalgofgEnvironmentalgResearchg
andgPublicgHealthVJ2021VJcjVJ

4.6 2

56 TowardsJtheJvevelopmentJofJSustainableJTourismJinJáakistanlJsJStudyJofJtheJRoleJofJTourJ
OperatorsYJSustainabilityVJ2021VJceVJfkbd 3.6 2

55
sJThreatJofJuustomerJ‘ncivilityJandJ’obJStressJtoJzotelJwmployeeJRetentionlJvoJSupervisorJandJ
uoWWorkerJSupportsJReduceJTurnoverJRatesqYJInternationalgJournalgofgEnvironmentalgResearchgandg
PublicgHealthVJ2021VJcjVJ

4.6 2

54 éualityJofJ”ifeJofJtrazilianJVegetariansJ–easuredJbyJtheJWzOéO”WtRwxlJ‘nfluenceJofJTypeJofJvietVJ
–otivationJandJSociodemographicJvataYJNutrientsVJ2021VJceVJ 6.7 2

53 OnlineJSellersâ��JReuseJtehaviourJforJThirdWáartyJ”ogisticsJServiceslJsnJ‘nnovativeJ–odelJ
vevelopmentJandJwWuommerceYJSustainabilityVJ2021VJceVJihik 3.6 2

52 éualityJofJ”ifeJofJVegetariansJduringJtheJuOV‘vWckJáandemicJinJtrazilYJNutrientsVJ2021VJceVJ 6.7 2
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