
Enock Mintah Ampaw

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/6463664/publications.pdf

Version: 2024-02-01

12

papers

113

citations

5

h-index

1684188

10

g-index

1372567

12

all docs

12

docs citations

12

times ranked

54

citing authors



Enock Mintah Ampaw

2

# Article IF Citations

1 The influence of ambidextrous leadership on the employee innovative behavior: an empirical study
based on Chinese manufacturing enterprises. Current Psychology, 2023, 42, 9452-9465. 2.8 5

2 Implementation of the Belt and Road Initiative in Africa: A Firm-Level Study of Sub-Saharan African
SMEs. Journal of Chinese Political Science, 2022, 27, 719-745. 3.4 14

3 Evaluating the belt and road initiative effects on trade and migration: Evidence from the East African
community. African Development Review, 2022, 34, 16-28. 2.9 3

4 Measuring the Adequacy of Loss Distribution for the Ghanaian Auto Insurance Risk Exposure through
Maximum Likelihood Estimation. Open Journal of Business and Management, 2022, 10, 846-859. 0.7 2

5 Paternalistic leadership, employee creativity, and retention: The role of psychological empowerment.
International Journal of Cross Cultural Management, 2022, 22, 83-104. 2.1 7

6
Modeling the dynamic nexus among CO2 emissions, fossil energy usage, and human development in
East Africa: new insight from the novel DARDL simulation embeddedness. Environmental Science and
Pollution Research, 2022, 29, 56265-56280.

5.3 6

7 The Effects of Executives' low-carbon cognition on corporate low-carbon performance: A study of
managerial discretion in China. Journal of Cleaner Production, 2022, 357, 132015. 9.3 23

8 Situating Africa in the exports patterns of China's Belt and Road Initiative: A network analysis. African
Development Review, 2021, 33, 343-356. 2.9 6

9 Auto insurance premiums in Ghana: An Autoregressive Distributed Lag model approach to risk
exposure variables. Journal of Psychology in Africa, 2021, 31, 362-368. 0.6 2

10 Renewable energy technology transition among small-and-medium scale firms in Ghana. Renewable
Energy, 2021, 178, 549-559. 8.9 15

11
The relationship among customer operant resources, online value co-creation and
electronic-word-of-mouth in solid waste management marketing. Journal of Cleaner Production,
2020, 248, 119228.

9.3 27

12 To Have Your Cake and Eat It? A Two-Period Model for Retailersâ€™ Mixed Bundling or Reserved Product
Pricing Strategies in Response to Supplier Encroachment. IEEE Access, 2019, 7, 91731-91744. 4.2 3


