25

papers

25

all docs

1307594

236 7
citations h-index
25 25
docs citations times ranked

1474206

g-index

194

citing authors



10

12

14

16

18

m

ARTICLE IF CITATIONS

Financial Incentives Dampen Altruism in Online Prosocial Contributions: A Study of Online Reviews.

Information Systems Research, 2020, 31, 1361-1375.

Finding users preferences from large-scale online reviews for personalized recommendation.

Electronic Commerce Research, 2017, 17, 3-29. 5.0 43

Building a highly-compact and accurate associative classifier. Applied Intelligence, 2011, 34, 74-86.

Mining generalized association rules with fuzzy taxonomic structures. , O, , . 18

Users Intention for Continuous Usage of Mobile News Apps: the Roles of Quality, Switching Costs,
and Personalization. Journal of Systems Science and Systems Engineering, 2019, 28, 91-109.

Mitigating the Adverse Effect of Monetary Incentives on Voluntary Contributions Online. Journal of

Management Information Systems, 2021, 38, 82-107. 4.3 16

A novel business analytics approach and case study &€ fuzzy associative classifier based on information
gain and rule-covering. Journal of Management Analytics, 2014, 1, 1-19.

Efficient discovery of functional dependencies with degrees of satisfaction. International Journal of 5.7 °
Intelligent Systems, 2004, 19, 1089-1110. :

Calibration of Voting-Based Helpfulness Measurement for Online Reviews: An Iterative Bayesian
Probability Approach. INFORMS Journal on Computing, 2021, 33, 246-261.

Task-Technology Fit in Mobile Work: Exploring the Links between Task Attributes and Technology
Characteristics. , 2011, , .

Predicting the Incremental Benefits of Online Information Search for Heterogeneous Consumers.
Decision Sciences, 2016, 47, 957-988.

Discovering similar time-series patterns with fuzzy clustering and DTW methods. , 0, , . 4

OPTIMIZED ALGORITHM OF DISCOVERING FUNCTIONAL DEPENDENCIES WITH DEGREES OF SATISFACTION. ,
2006, , .

An Incremental Approach to Efficiently Retrieving Representative Information for Mobile Search on 1
Web., 2010, , .

Finding temporal associative patterns of Web search with stock price movements for trading strategy
design., 2016, , .

A COMBINED MEASURE FOR REPRESENTATIVENESS ON INFORMATION RETRIEVAL IN WEB SEARCH. , 2010, , . 1

A STUDY ON AFTER-TEMPORAL ASSOCIATION BETWEEN ONLINE SEARCH VOLUME AND STOCK PRICE WITH

AN INTELLIGENT ATARIl METHOD. , 2014, .

An iterative multi-criteria optimization of product snippets enhanced by feature extraction from
online reviews. , 2018, , .



QIANG WEI

# ARTICLE IF CITATIONS

Modifying fuzzy association rules with linguistic hedges. , 0, , .

Conceptual modeling of cardinality constraints in social publishing. International Journal of

20 Intelligent Systems, 2012, 27, 837-857. 5.7 0

Finding an &amp;#x03BB;-representative subset from massive data. , 2013, , .

22 An interval type-2 fuzzy model for review topic based recommendation. , 2017, , . 0

EXTENDING REPRESENTATIVE INFORMATION EXTRACTION BASED ON FUZZY CLASSIFICATION. , 2010, , .

24 A METHOD FOR TIME-AWARE ONLINE REVIEW CONSISTENCY RANKING. , 2016, , . 0]

A two-sided matching and diversity-enhanced method for job recommendation with employer

behavioral data. , 2020, , .




