
Myojung Chung

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/617736/publications.pdf

Version: 2024-02-01

13

papers

260

citations

8

h-index

1163117

11

g-index

1281871

13

all docs

13

docs citations

13

times ranked

164

citing authors



Myojung Chung

2

# Article IF Citations

1 Agenda-setting in social TV: How and when user comments influence perceived issue importance. New
Media and Society, 2023, 25, 1394-1411. 5.0 2

2 How Can We Fight Partisan Biases in the COVID-19 Pandemic? AI Source Labels on Fact-checking
Messages Reduce Motivated Reasoning. Mass Communication and Society, 2023, 26, 646-670. 2.1 7

3 Red Media, Blue Media, Trump Briefings, and COVID-19: Examining How Information Sources Predict Risk
Preventive Behaviors via Threat and Efficacy. Health Communication, 2022, 37, 1707-1714. 3.1 24

4 The Role of Contact Richness in Mediated Intergroup Contact: A Test of the Contact Space Framework.
Mass Communication and Society, 2022, 25, 311-334. 2.1 1

5
When Health Organization Answers the Question: Differential Effects of Dialogic Messages in
Website and Twitter through Social Presence and Psychological Distance. Health Communication,
2022, 37, 685-695.

3.1 13

6 When I Learn the News is False: How Fact-Checking Information Stems the Spread of Fake News Via
Third-Person Perception. Human Communication Research, 2021, 47, 1-24. 3.4 39

7 When and How User Comments Affect News Readersâ€™ Personal Opinion: Perceived Public Opinion and
Perceived News Position as Mediators. Digital Journalism, 2021, 9, 42-63. 4.2 11

8 Effects of Media Frame and Onset Controllability on Support for Postpartum Depression Policy.
Journal of Health Communication, 2019, 24, 674-682. 2.4 3

9 The message influences me more than others: How and why social media metrics affect first person
perception and behavioral intentions. Computers in Human Behavior, 2019, 91, 271-278. 8.5 26

10 Does ethical orientation matter? Determinants of public reaction to CSR communication. Public
Relations Review, 2017, 43, 817-828. 3.2 31

11 Not just numbers: The role of social media metrics in online news evaluations. Computers in Human
Behavior, 2017, 75, 949-957. 8.5 41

12 Triggering participation: Exploring the effects of third-person and hostile media perceptions on
online participation. Computers in Human Behavior, 2015, 53, 452-461. 8.5 51

13 Can we blame social media for polarization? Counter-evidence against filter bubble claims during the
COVID-19 pandemic. New Media and Society, 0, , 146144482210995. 5.0 11


