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107
TheLzffectsLofLTypesLofLServiceLProvidersLonLzxperienceLzconomyaLwrandLvttitudeaLandLwrandL
LoyaltyLinLtheLRestaurantLIndustryccLInternationalrJournalrofrEnvironmentalrResearchrandrPublicr
HealthaL2022aLfnaL

4.6 7

106 TheLantecedentLandLconsequencesLofLbrandLcompetenceoL’ocusingLonLtheLmoderatingLroleLofLtheL
typeLofLserverLinLtheLrestaurantLindustrycLJournalrofrHospitalityrandrTourismrManagementaL2022aLjeaLhhlbhii6 2

105 TheLantecedentsLandLconsequencesLofLbrandLauthenticityLinLtheLrestaurantLindustryoLrobotLserviceL
employeesLversusLhumanLserviceLemployeescLJournalrofrTravelrandrTourismrMarketingaL2022aLhnaLgjkbgle6.6 1

104 yoesLServantLLeadershipLPromoteLzmotionalLIntelligenceLandLOrganizationalLxitizenshipLwehaviorL
amongLzmployeestLvLStructuralLvnalysiscLSustainabilityaL2022aLfiaLjghf 3.6 3

103 TheLSignificanceLofLMonetaryLPolicyLTransmissionLMechanismLinLtheLSustainableLyevelopmentLofL
theLSvvRxLzconomicLxommunitycLSustainabilityaL2021aLfhaLfhflf 3.6

102 TheLzffectsLofLzxpectedLwenefitsLonLImageaLyesireaLandLwehavioralLIntentionsLinLtheL’ieldLofLyroneL
’oodLyeliveryLServicesLafterLtheLOutbreakLofLxOVIybfncLSustainabilityaL2021aLfhaLffl 3.6 6

101 xorporateLSocialLResponsibilityLReportingLinLtheLxasinoLIndustryoLvLxontentLvnalysiscLSustainabilityaL
2021aLfhaLfffmj 3.6 1

100 InvestigationLofLperceivedLrisksLandLtheirLoutcomeLvariablesLinLtheLcontextLofLroboticLrestaurantscL
JournalrofrTravelrandrTourismrMarketingaL2021aLhmaLgkhbgmf 6.6 11

99 TheLvntecedentsLandLxonsequencesLofLRapportLbetweenLxustomersLandLSalespersonsLinLtheL
TourismLIndustrycLSustainabilityaL2021aLfhaLglmh 3.6 2

98 vssessingLtheLyifferenceLofLzmotionalLIntelligenceLamongLVisuallyLImpairedaLwlindLxricketersaLandL
NonbxricketerscLSustainabilityaL2021aLfhaLgnjj 3.6

97 vLcomparativeLstudyLonLtheLmotivatedLconsumerLinnovativenessLofLdroneLfoodLdeliveryLservicesL
beforeLandLafterLtheLoutbreakLofLxOVIybfncLJournalrofrTravelrandrTourismrMarketingaL2021aLhmaLhkmbhmg 6.6 5

96 RiskLManagementLinLxorporateL–overnanceL’rameworkcLSustainabilityaL2021aLfhaLjefj 3.6 3

95 zdibleLInsectsoLHowLtoLIncreaseLtheLSustainableLxonsumptionLwehaviorLamongLRestaurantL
xonsumerscLInternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2021aLfmaL 4.6 3

94 zxpectedLbenefitsLwithLusingLdroneLfoodLdeliveryLservicesoLitsLimpactsLonLattitudeLandLbehavioralL
intentionscLJournalrofrHospitalityrandrTourismrTechnologyaL2021aLfgaLjnhbkek 4.2 1

93 xhoiceLModellingLofLaLxarLTravelerLtowardsLParkbandbRideLServicesLinLPutrajayaLtoLxreateL–reenL
yevelopmentcLSustainabilityaL2021aLfhaLlmkn 3.6

92 vpplicationLofLinternalLenvironmentalLlocusLofLcontrolLtoLtheLcontextLofLecobfriendlyLdroneLfoodL
deliveryLservicescLJournalrofrSustainablerTourismaL2021aLgnaLfenmbfffk 5.7 10

91 InvestigatingLconsumerLinnovativenessLinLtheLcontextLofLdroneLfoodLdeliveryLservicesoLItsLimpactLonL
attitudeLandLbehavioralLintentionscLTechnologicalrForecastingrandrSocialrChangeaL2021aLfkhaLfgeihh 9.5 20
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90 vLchangeLofLperceivedLinnovativenessLforLcontactlessLfoodLdeliveryLservicesLusingLdronesLafterLtheL
outbreakLofLxOVIybfncLInternationalrJournalrofrHospitalityrManagementaL2021aLnhaLfegljm 8.3 47

89 vpplicationLofLconsumerLinnovativenessLtoLtheLcontextLofLroboticLrestaurantscLInternationalrJournalr
ofrContemporaryrHospitalityrManagementaL2021aLhhaLggibgig 7.5 15

88 yoesLloveLbecomeLhateLorLforgivenessLafterLaLdoubleLdeviationtLTheLcaseLofLhotelLloyaltyLprogramL
memberscLTourismrManagementaL2021aLmiaLfeigln 10.8 11

87 InnovativeLmarketingLstrategiesLforLtheLsuccessfulLconstructionLofLdroneLfoodLdeliveryLservicesoL
MergingLTvMLwithLTPwcLJournalrofrTravelrandrTourismrMarketingaL2021aLhmaLfkbhe 6.6 16

86 PerceivedLrisksLfromLdroneLfoodLdeliveryLservicesLbeforeLandLafterLxOVIybfncLInternationalrJournalr
ofrContemporaryrHospitalityrManagementaL2021aLhhaLfglkbfgnk 7.5 21

85 vLyiscreteLxhoiceLzxperimentalLvpproachLtoLUnderstandLSportsLzventLTouristsâ��LInbStadiumLweerL
xonsumptionLPreferencescLJournalrofrHospitalityrandrTourismrResearchaL2021aLijaLfhgibfhij 3.3 0

84 TheLantecedentsLandLconsequencesLofLmemorableLbrandLexperienceoLHumanLbaristasLversusLrobotL
baristascLJournalrofrHospitalityrandrTourismrManagementaL2021aLimaLjkfbjlf 6 7

83 –enderLdifferencesLandLemployeeLperformanceoLzvidenceLfromLtheLrestaurantLindustrycLJournalrofr
HospitalityrandrTourismrManagementaL2021aLimaLgimbgjj 6 2

82
HumanLbaristasLandLrobotLbaristasoLHowLdoesLbrandLexperienceLaffectLbrandLsatisfactionaLbrandL
attitudeaLbrandLattachmentaLandLbrandLloyaltytcLInternationalrJournalrofrHospitalityrManagementaL
2021aLnnaLfeheje

8.3 20

81
HowLtoL’ormLwehavioralLIntentionsLinLtheL’ieldLofLyroneL’oodLyeliveryLServicesoLTheLModeratingL
RoleLofLtheLxOVIybfnLOutbreakcLInternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL
2020aLflaL

4.6 7

80 UnderstandingLenvironmentallyLfriendlyLairlineLtravelersSLinternalLenvironmentalLlocusLofLcontrolL
andLitsLconsequencescLResearchrinrTransportationrBusinessrandrManagementaL2020aLfeekfg 2.8 1

79 RoboticLRestaurantLMarketingLStrategiesLinLtheLzraLofLtheL’ourthLIndustrialLRevolutionoL’ocusingLonL
PerceivedLInnovativenesscLSustainabilityaL2020aLfgaLnfkj 3.6 8

78 ImpactsLofLRuralLWomenâ��sLTraditionalLzconomicLvctivitiesLonLHouseholdLzconomyoLxhangingL
zconomicLxontributionsLthroughLzmpoweredLWomenLinLRuralLPakistancLSustainabilityaL2020aLfgaLglhf 3.6 10

77 vreLSociallyLResponsibleLxompaniesLReallyLzthicaltLTheLModeratingLRoleLofLStatebOwnedL
znterprisesoLzvidenceLfromLxhinacLSustainabilityaL2020aLfgaLgmjm 3.6 10

76 TheLStrengthLofLxzOsâ��InfluenceLonLxSRLinLxhineseLlistedLxompaniescLNewLInsightsLfromLanLvgencyL
TheoryLPerspectivecLSustainabilityaL2020aLfgaLgfne 3.6 4

75 zxaminingLtheLQuasibPublicLSpacesLinLxommercialLxomplexescLSustainabilityaL2020aLfgaLfmhe 3.6 6

74 TheLRoleLofLzcob’riendlyLzdibleLInsectLRestaurantsLinLtheL’ieldLofLSustainableLTourismcLInternationalr
JournalrofrEnvironmentalrResearchrandrPublicrHealthaL2020aLflaL 4.6 5

73 xhinaSsLPathwayLtowardsLSolarLznergyLUtilizationoLTransitionLtoLaLLowbxarbonLzconomycL
InternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2020aLflaL 4.6 3
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72 yeterminingLtheLxhallengesLzncounteredLbyLxhineseLzxpatriatesLinLPakistancLSustainabilityaL2020aL
fgaLfhgl 3.6 2

71 UnderstandingLtheLzcob’riendlyLRoleLofLyroneL’oodLyeliveryLServicesoLyeepeningLtheLTheoryLofL
PlannedLwehaviorcLSustainabilityaL2020aLfgaLfiie 3.6 21

70
HowLtoL’ormLWellbeingLPerceptionLandLItsLOutcomesLinLtheLxontextLofLzlderlyLTourismoL
ModeratingLRoleLofLTourL–uideLServicescLInternationalrJournalrofrEnvironmentalrResearchrandrPublicr
HealthaL2020aLflaL

4.6 14

69 HowLtoLenhanceLtheLimageLofLedibleLinsectLrestaurantsoL’ocusingLonLperceivedLriskLtheorycL
InternationalrJournalrofrHospitalityrManagementaL2020aLmlaLfegiki 8.3 33

68 UnfoldingLtheLvssociationLbetweenLtheLwigL’iveaL’rugalityaLzbMavenismaLandLSustainableL
xonsumptionLwehaviorcLSustainabilityaL2020aLfgaLine 3.6 12

67 yoesLxSRLModerateLtheLRelationshipLbetweenLxorporateL–overnanceLandLxhineseL’irmâ��sL’inancialL
PerformancetLzvidenceLfromLtheLShanghaiLStockLzxchangeLTSSzUL’irmscLSustainabilityaL2020aLfgaLfin 3.6 17

66 xongruentLcharitableLcauseLsponsorshipLeffectoLvirLtravelersâ��LperceivedLbenefitsaLsatisfactionLandL
behavioralLintentioncLJournalrofrHospitalityrandrTourismrManagementaL2020aLigaLfnebfnm 6 9

65 RelationshipsLamongLxountryLImageaLTourLMotivationsaLTourLQualityaLTourLSatisfactionaLandL
vttitudinalLLoyaltyoLTheLxaseLofLxhineseLTravelersLtoLKoreacLSustainabilityaL2020aLfgaLhfmg 3.6 8

64 UnderstandingLmotivatedLconsumerLinnovativenessLinLtheLcontextLofLaLroboticLrestaurantoLTheL
moderatingLroleLofLproductLknowledgecLJournalrofrHospitalityrandrTourismrManagementaL2020aLiiaLglgbgmg6 35

63
MergingLtheLnormLactivationLmodelLandLtheLtheoryLofLplannedLbehaviorLinLtheLcontextLofLdroneL
foodLdeliveryLservicesoLyoesLtheLlevelLofLproductLknowledgeLreallyLmattertcLJournalrofrHospitalityr
andrTourismrManagementaL2020aLigaLfbff

6 61

62 TransnationalLxorporationâ��sL’ailureLinLxhinaoL’ocusLonLTescocLSustainabilityaL2020aLfgaLlfle 3.6 3

61
TheLenvironmentallyLfriendlyLroleLofLedibleLinsectLrestaurantsLinLtheLtourismLindustryoLapplyingLanL
extendedLtheoryLofLplannedLbehaviorcLInternationalrJournalrofrContemporaryrHospitalityr
ManagementaL2020aLhgaLhjmfbhkee

7.5 8

60 vpplicationLofLtheLvaluebbeliefbnormLmodelLtoLenvironmentallyLfriendlyLdroneLfoodLdeliveryL
servicescLInternationalrJournalrofrContemporaryrHospitalityrManagementaL2020aLhgaLflljbflni 7.5 21

59 StrategyLforLenhancingLtheLimageLofLedibleLinsectLrestaurantsoL’ocusLonLinternalLenvironmentalL
locusLofLcontrolcLJournalrofrHospitalityrandrTourismrManagementaL2020aLijaLimbjl 6 10

58 TheLImportanceLofLPhilanthropicLxorporateLSocialLResponsibilityLandLItsLImpactLonLvttitudeLandL
wehavioralLIntentionsoLTheLModeratingLRoleLofLtheLwaristaLyisabilityLStatuscLSustainabilityaL2020aLfgaLkghj3.6 4

57 RelationshipsLamongLgreenLimageaLconsumerLattitudesaLdesireaLandLcustomerLcitizenshipLbehaviorLinL
theLairlineLindustrycLInternationalrJournalrofrSustainablerTransportationaL2020aLfiaLihlbiil 3.6 30

56 zxploringLtheL’eaturesLofLSustainableLUrbanL’ormLandLtheL’actorsLthatLProvokeLShoppersLtowardsL
ShoppingLMallscLSustainabilityaL2019aLffaLilnm 3.6 22

55 zthicalLLeadershipaLvffectiveLxommitmentaLWorkLzngagementaLandLxreativityoLTestingLaLMultipleL
MediationLvpproachcLSustainabilityaL2019aLffaLiimn 3.6 55
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54 InvestigatingLmotivatedLconsumerLinnovativenessLinLtheLcontextLofLdroneLfoodLdeliveryLservicescL
JournalrofrHospitalityrandrTourismrManagementaL2019aLhmaLfegbffe 6 49

53 vntecedentsLandLconsequencesLofLbrandLprestigeLofLpackageLtourLinLtheLseniorLtourismLindustrycL
AsiarPacificrJournalrofrTourismrResearchaL2019aLgiaLklnbknj 2.9 22

52 Inb’lightLxasinosaLIsLItLReallyLaLNonsensicalLIdeatLvnLzxploratoryLvpproachLUsingLyifferentLxhoiceL
zxperimentscLSustainabilityaL2019aLffaLhehm 3.6 8

51 WhatL’actorsLvffectLPatientLSatisfactionLinLPublicLSectorLHospitalsoLzvidenceLfromLanLzmergingL
zconomycLInternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL 4.6 20

50
PerceivedLinnovativenessLofLdroneLfoodLdeliveryLservicesLandLitsLimpactsLonLattitudeLandLbehavioralL
intentionsoLTheLmoderatingLroleLofLgenderLandLagecLInternationalrJournalrofrHospitalityrManagement
aL2019aLmfaLnibfeh

8.3 88

49 xonsequencesLofLpsychologicalLbenefitsLofLusingLecobfriendlyLservicesLinLtheLcontextLofLdroneLfoodL
deliveryLservicescLJournalrofrTravelrandrTourismrMarketingaL2019aLhkaLmhjbmik 6.6 33

48 xonsequencesLofLaLgreenLimageLofLdroneLfoodLdeliveryLservicesoLTheLmoderatingLroleLofLgenderLandL
agecLBusinessrStrategyrandrtherEnvironmentaL2019aLgmaLmlgbmmi 8.6 39

47 PrevalenceLofLwurnoutLamongLPrimaryLHealthLxareLStaffLandLItsLPredictorsoLvLStudyLinLIrancL
InternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL 4.6 14

46 SelfbznhancementLyrivenL’irstbxlassLvirlineLTravelersâ��LwehavioroLTheLModeratingLRoleLofLThirdbPartyL
xertificationcLSustainabilityaL2019aLffaLhgmj 3.6 9

45
LinkingLTransformationalLLeadershipLwithLNursebvssessedLvdverseLPatientLOutcomesLandLtheL
QualityLofLxareoLvssessingLtheLRoleLofLJobLSatisfactionLandLStructuralLzmpowermentcLInternationalr
JournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL

4.6 53

44 MeasuringLOPyLPatientLSatisfactionLwithLyifferentLServiceLyeliveryLvspectsLatLPublicLHospitalsLinL
PakistancLInternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL 4.6 20

43 PromotingLOPyLPatientLSatisfactionLthroughLyifferentLHealthcareLyeterminantsoLvLStudyLofLPublicL
SectorLHospitalscLInternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL 4.6 14

42 xanLLeadershipLznhanceLPatientLSatisfactiontLvssessingLtheLRoleLofLvdministrativeLandLMedicalL
QualitycLInternationalrJournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL 4.6 26

41
PhilanthropicLcorporateLsocialLresponsibilityaLconsumerLattitudesaLbrandLpreferenceaLandLcustomerL
citizenshipLbehavioroLOlderLadultLemploymentLasLaLmoderatorcLSocialrBehaviorrandrPersonalityaL2019aL
ilaLfbfe

1.2 7

40 UnderstandingLcustomerbcustomerLrapportLinLaLseniorLgroupLpackageLcontextcLInternationalrJournalr
ofrContemporaryrHospitalityrManagementaL2019aLhfaLgfmlbggei 7.5 15

39 zxploringLperceivedLriskLinLbuildingLsuccessfulLdroneLfoodLdeliveryLservicescLInternationalrJournalrofr
ContemporaryrHospitalityrManagementaL2019aLaheadbofbprintaL 7.5 15

38 TheLzffectLofLNWomenSsLzmpowermentNLonLxhildLNutritionalLStatusLinLPakistancLInternationalr
JournalrofrEnvironmentalrResearchrandrPublicrHealthaL2019aLfkaL 4.6 14

37 xommunityLzmpowermentLandLSustainableLTourismLyevelopmentoLTheLMediatingLRoleLofL
xommunityLSupportLforLTourismcLSustainabilityaL2019aLffaLkgim 3.6 25

(2019-2019)
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36
ResidentsSLperceptionsLofLtheLimpactsLofLaLcasinobbasedLintegratedLresortLdevelopmentLandLtheirL
consequencesoLTheLcaseLofLtheLIncheonLareaLinLSouthLKoreacLJournalrofrDestinationrMarketingr&r
ManagementaL2019aLfiaLfeehne

4.7 3

35 TheLInfluenceLofLyestinationLImageLonLTouristLLoyaltyLandLIntentionLtoLVisitoLTestingLaLMultipleL
MediationLvpproachcLSustainabilityaL2019aLffaLkief 3.6 39

34
ImprovingLPatientLbehavioralLxonsentLthroughLyifferentLServiceLQualityLyimensionsoLvssessingLtheL
MediatingLRoleLofLPatientLSatisfactioncLInternationalrJournalrofrEnvironmentalrResearchrandrPublicr
HealthaL2019aLfkaL

4.6 6

33 TheLSustainableLyevelopmentLofLtheLxhinaLPakistanLzconomicLxorridoroLSynergyLamongLzconomicaL
SocialaLandLznvironmentalLSustainabilitycLSustainabilityaL2019aLffaLleii 3.6 14

32 NationalLPlanningLStrategiesLforLvgrobbasedLIndustrialLyevelopmentLinLSecondaryLxitiesLofLSindhL
ProvinceaLPakistancLSustainabilityaL2019aLffaLlekk 3.6 2

31 vssessingLtheLModeratingLzffectLofLxorruptionLonLtheLzb–overnmentLandLTrustLRelationshipoLvnL
zvidenceLofLanLzmergingLzconomycLSustainabilityaL2019aLffaLkjie 3.6 6

30 vLstrategyLforLenhancingLseniorLtouristsâ��LwellbbeingLperceptionoLfocusingLonLtheLexperienceL
economycLJournalrofrTravelrandrTourismrMarketingaL2019aLhkaLhfibhgn 6.6 85

29 TheLImpactLofLwoardL–enderLyiversityLandL’oreignLInstitutionalLInvestorsLonLtheLxorporateLSocialL
ResponsibilityLTxSRULzngagementLofLxhineseLListedLxompaniescLSustainabilityaL2019aLffaLhel 3.6 25

28
RelationshipsLamongLSeniorLTouristsâ��LPerceptionsLofLTourL–uidesâ��LProfessionalLxompetenciesaL
RapportaLSatisfactionLwithLtheL–uideLServiceaLTourLSatisfactionaLandLWordLofLMouthcLJournalrofr
TravelrResearchaL2019aLjmaLfhhfbfhik

6.3 39

27 WordbofbmouthaLbuyingaLandLsacrificeLintentionsLforLecobcruisesoLzxploringLtheLfunctionLofLnormL
activationLandLvaluebattitudebbehaviorcLTourismrManagementaL2019aLleaLihebiih 10.8 95

26 TheLantecedentsLandLconsequencesLofLvisitorsSLparticipationLinLaLprivateLcountryLclubLcommunityoL
TheLmoderatingLroleLofLextraversioncLJournalrofrDestinationrMarketingr&rManagementaL2018aLlaLmnbfee 4.7 9

25 UnderstandingLfirstbclassLpassengersSLluxuryLvalueLperceptionsLinLtheLUSLairlineLindustrycLTourismr
ManagementrPerspectivesaL2018aLgmaLgnbie 5.8 56

24 vnLInvestigationLofLPassengersâ��LPsychologicalLwenefitsLfromL–reenLwrandsLinLanLznvironmentallyL
’riendlyLvirlineLxontextoLTheLModeratingLRoleLofL–endercLSustainabilityaL2018aLfeaLme 3.6 41

23 TheLantecedentsLandLconsequencesLofLgolfLtournamentLspectatorsâ��LmemorableLbrandLexperiencescL
JournalrofrDestinationrMarketingr&rManagementaL2018aLnaLfbff 4.7 28

22 zxplorationLofLtheLsuccessfulLglocalizationLofLethnicLfoodoLaLcaseLofLKoreanLfoodcLInternationalr
JournalrofrContemporaryrHospitalityrManagementaL2018aLheaLhkjkbhklk 7.5 18

21 vnLexploratoryLstudyLofLhowLcasinoLdealerLcommunicationLstylesLleadLtoLplayerLsatisfactioncLJournalr
ofrTravelrandrTourismrMarketingaL2018aLhjaLfgikbfgke 6.6 43

20 ’irstbclassLairlineLtravellersSLperceptionLofLluxuryLgoodsLandLitsLeffectLonLloyaltyLformationcLCurrentr
IssuesrinrTourismaL2017aLgeaLinlbjge 5.8 29

19 SavingLgolfLcoursesLfromLbusinessLtroublescLJournalrofrTravelrandrTourismrMarketingaL2017aLfbfg 6.6 13
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18 vreLotherLcustomerLperceptionsLimportantLatLcasinoLtableLgamestLTheirLimpactLonLemotionalL
responsesLandLwordbofbmouthLbyLgendercLJournalrofrTravelrandrTourismrMarketingaL2017aLhiaLjiibjjj 6.6 13

17 ’irstbclassLairlineLtravelersâ��LtendencyLtoLseekLuniquenessoLhowLdoesLitLinfluenceLtheirLpurchaseLofL
expensiveLticketstcLJournalrofrTravelrandrTourismrMarketingaL2017aLhiaLnhjbnil 6.6 54

16 PerceivedL’irmLInnovativenessLinLxruiseLTravelersâ��LzxperienceLandLPerceivedLLuxuryLValueoLTheL
ModeratingLzffectLofLvdvertisingLzffectivenesscLAsiarPacificrJournalrofrTourismrResearchaL2016aLgfaLSfefbSfgm2.9 34

15 vLModelLofLwrandLPrestigeL’ormationLinLtheLxasinoLIndustrycLJournalrofrTravelrandrTourismr
MarketingaL2016aLhhaLffekbffgh 6.6 17

14
xruiseLtravelersâ��LenvironmentallyLresponsibleLdecisionbmakingoLvnLintegrativeLframeworkLofL
goalbdirectedLbehaviorLandLnormLactivationLprocesscLInternationalrJournalrofrHospitalityr
ManagementaL2016aLjhaLnibfej

8.3 96

13 SeniorLTravelersLandLvirportLShoppingoLyeepeningLRepurchaseLyecisionbmakingLTheorycLAsiarPacificr
JournalrofrTourismrResearchaL2015aLgeaLlkfblmm 2.9 28

12 –uestsâ��LprobenvironmentalLdecisionbmakingLprocessoLwroadeningLtheLnormLactivationLframeworkLinL
aLlodgingLcontextcLInternationalrJournalrofrHospitalityrManagementaL2015aLilaLnkbfel 8.3 88

11 vLstrategyLforLtheLdevelopmentLofLtheLprivateLcountryLcluboLfocusingLonLbrandLprestigecL
InternationalrJournalrofrContemporaryrHospitalityrManagementaL2015aLglaLfnglbfnim 7.5 10

10 TheLantecedentsLandLconsequencesLofLwellbbeingLperceptionoLvnLapplicationLofLtheLexperienceL
economyLtoLgolfLtournamentLtouristscLJournalrofrDestinationrMarketingr&rManagementaL2015aLiaLgimbgjl4.7 50

9 HowLcanLemployeesLengageLcustomerstcLInternationalrJournalrofrContemporaryrHospitalityr
ManagementaL2015aLglaLffflbffhi 7.5 39

8 NormbbasedLloyaltyLmodelLTNLMUoLInvestigatingLdelegatesâ��LloyaltyLformationLforLenvironmentallyL
responsibleLconventionscLInternationalrJournalrofrHospitalityrManagementaL2015aLikaLfbfi 8.3 44

7 xhoosingLVirtualLâ��LRatherLthanLRealLâ��LLeisureLvctivitiesoLvnLzxaminationLofLtheLyecisionâ��makingL
ProcessLinLScreenb–olfLParticipantscLAsiarPacificrJournalrofrTourismrResearchaL2014aLfnaLigmbije 2.9 24

6
InvestigationLofLtheLvolitionalaLnonbvolitionalaLemotionalaLmotivationalLandLautomaticLprocessesLinL
determiningLgolfersâ��LintentioncLInternationalrJournalrofrContemporaryrHospitalityrManagementaL2014
aLgkaLfffmbffhj

7.5 33

5 zxaminingLstrategiesLforLmaximizingLandLutilizingLbrandLprestigeLinLtheLluxuryLcruiseLindustrycL
TourismrManagementaL2014aLieaLgiibgjn 10.8 151

4 MultibdimensionsLofLtheLperceivedLbenefitsLinLaLmedicalLhotelLandLtheirLrolesLinLinternationalL
travelersâ��LdecisionbmakingLprocesscLInternationalrJournalrofrHospitalityrManagementaL2013aLhjaLfeebfem 8.3 55

3
TheLantecedentsLandLconsequenceLofLconsumerLattitudesLtowardLrestaurantLbrandsoLvLcomparativeL
studyLbetweenLcasualLandLfineLdiningLrestaurantscLInternationalrJournalrofrHospitalityrManagementaL
2013aLhgaLfgfbfhf

8.3 106

2 TheLvntecedentsLandLxonsequencesLofLwrandLPrestigeLinLLuxuryLRestaurantscLAsiarPacificrJournalrofr
TourismrResearchaL2012aLflaLkjkbkmh 2.9 82

1 InnovativeLroboticLrestaurantsLinLKoreaoLmergingLaLtechnologyLacceptanceLmodelLandLtheoryLofL
plannedLbehaviourcLAsianrJournalrofrTechnologyrInnovationafbgi 1.1 1
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