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j Paper IF Citations

119 virLpassengerLattitudesLtowardsLpilotlessLaircraftcLResearchfinfTransportationfBusinessfandf
ManagementaL2021aLifaLfeekjk 2.8 0

118 WillingnessLofLpeopleLwhoLareLblindLtoLacceptLautonomousLvehiclesoLvnLempiricalLinvestigationcL
TransportationfResearchfPartfF:fTrafficfPsychologyfandfBehaviouraL2020aLknaLfhbgl 4.5 23

117 MakingLspaceLforLcobcreationoLheritageLattractionsLthatLhostLcontemporaryLartcLInternationalfJournalf
offHeritagefStudiesaL2020aLfbfj 1.2 1

116 vttitudesLtowardsLautonomousLvehiclesLamongLpeopleLwithLphysicalLdisabilitiescLTransportationf
ResearchtfPartfA:fPolicyfandfPracticeaL2019aLfglaLfbfl 3.7 24

115 PostbseriesLdepressionoLscaleLdevelopmentLandLvalidationcLArtsfandfthefMarketaL2019aLnaLfhgbfjf 0.4 2

114 WillingnessLofLpeopleLwithLmentalLhealthLdisabilitiesLtoLtravelLinLdriverlessLvehiclescLJournalfoff
TransportfandfHealthaL2019aLfgaLfbfg 3 32

113 xonsumerLattitudesLtowardsLelectricLvehiclescLEuropeanfJournalfoffMarketingaL2018aLjgaLinnbjgl 4.4 21

112 vnLassessmentLofLUKLdriversâ��LattitudesLregardingLtheLforthcomingLbanLonLtheLsaleLofLpetrolLandL
dieselLvehiclescLTransportationfResearchtfPartfD:fTransportfandfEnvironmentaL2018aLkgaLhhebhii 6.4 15

111 ‘inancialLcharityLgivingLbehaviourLofLtheLworkingLpooroLanLempiricalLinvestigationcLJournalfoff
MarketingfManagementaL2018aLhiaLfjmlbfkel 3.2 1

110 RelevanceLofL‘undraisingLxharitiesâ��LxontentbMarketingLObjectivesoLPerceptionsLofLyonorsaL
‘undraisersaLandLTheirLxonsultantscLJournalfoffNonprofitfandfPublicfSectorfMarketingaL2017aLgnaLhnbkh 1 4

109
ManagingLtheLreputationLofLtheLbankingLindustryLafterLtheLglobalLfinancialLcrisisoLImplicationsLofL
publicLangeraLprocessingLdepthLandLretroactiveLmemoryLinterferenceLforLpublicLrecallLofLeventscL
JournalfoffMarketingfCommunicationsaL2016aLggaLgmibhek

2.2 7

108 UsingLartworkLtoLmarketLsensitiveLissuesLwithinLheritageLmuseumsoLthreeLcaseLstudiescLMuseumf
ManagementfandfCuratorshipaL2016aLhfaLikebilh 1.3 1

107 ‘actorsLpotentiallyLaffectingLtheLsuccessfulLpromotionLofLelectricLvehiclescLJournalfoffSocialf
MarketingaL2016aLkaLkgbmg 2.4 14

106 ‘actorsLcontributingLtoLtheLearlyLfailureLofLsmallLnewLcharityLstartbupscLJournalfoffSmallfBusinessfandf
EnterprisefDevelopmentaL2016aLghaLhhhbhim 2.5 9

105
IndividualLcharacteristicsLandLtheLarousalLofLmixedLemotionsoLconsequencesLforLtheLeffectivenessLofL
charityLfundraisingLadvertisementscLInternationalfJournalfoffNonprofitfandfVoluntaryfSectorf
MarketingaL2015aLgeaLfmmbgen

0.6 23

104 ‘leetLvehicleLbuyersSLintentionsLtoLpurchaseLelectricLvehiclesoLantecedentsLandLpossibleL
consequencescLInternationalfJournalfoffElectricfandfHybridfVehiclesaL2015aLlaLhkg 0.7 5

103 ‘acilitatorsLandLbarriersLtoLtheLassimilationLofLfunctionbspecificLexecutivesLintoLseniorLmanagementL
rolescLCareerfDevelopmentfInternationalaL2015aLgeaLhfjbhhm 2 2
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102 ‘actorsLaffectingLuniversityLteachingLteamLeffectivenessLinLdetachedLworkingLenvironmentscL
JournalfoffFurtherfandfHigherfEducationaL2014aLhmaLieebigk 1.5 14

101 Studentsâ��LinterpretationsLofLtheLmeaningsLofLquestionnaireLitemsLinLtheLNationalLStudentLSurveycL
QualityfinfHigherfEducationaL2014aLgeaLfgnbfki 1.6 31

100 HowLsmallLcharitiesLformulateLmarketingLresponsesLtoLmajorLreductionsLinLincomecLQualitativef
MarketfResearchaL2014aLflaLjmblk 1.6 2

99 ‘actorsLinfluencingLtheLprobabilityLofLearlyLlapseLofLfaceLtoLfaceLrecruitedLcharityLdonorscL
InternationalfReviewfonfPublicfandfNonprofitfMarketingaL2013aLfeaLfgnbfig 1.6 1

98 ‘actorsLInfluencingLtheLwreakLzvenLProbabilitiesLofLvgencyLRecruitedLLowLValueLxharityLyonorscL
VoluntasaL2013aLgiaLfenfbfffg 1.8 4

97 zlementsaLcausesLandLeffectsLofLdonorLengagementLamongLsupportersLofLUKLcharitiescLInternationalf
ReviewfonfPublicfandfNonprofitfMarketingaL2013aLfeaLgefbgge 1.6 10

96 ‘actorsLaffectingLvisualLartistsâ��LlevelsLofLcommitmentLtoLartworkLdistributorscLArtsfMarketingfanf
InternationalfJournalaL2013aLhaLgfbie 6

95 TrusteeLcharacteristicsaLstewardshipaLandLcharityLxzOLemploymentLsituationsLasLdeterminantsLofL
theLadoptionLofLmarketLorientationcLSocialfBusinessaL2013aLhaLnbhj 1.4 1

94 xharityLvolunteersSLperceptionsLofLcharityLadvertisementsoLzffectsLofLinternalLcommunicationsLandL
attitudesLtowardsLadvertisingLbyLcharitiescLSocialfBusinessaL2013aLhaLfghbfig 1.4 2

93 SelectionLofLindividualsLtoLserveLonLmajorLgiftLfundraisingLteamsoLaLstudyLofLmembershipLchoiceL
criteriacLInternationalfJournalfoffNonprofitfandfVoluntaryfSectorfMarketingaL2012aLflaLinbki 0.6 2

92 PublicLattitudesLtowardsLtheLUKLbankingLindustryLfollowingLtheLglobalLfinancialLcrisiscLInternationalf
JournalfoffBankfMarketingaL2012aLheaLfgmbfil 4 49

91 WhatLzlseLShouldLILSupporttLvnLzmpiricalLStudyLofLMultipleLxauseLyonationLwehaviorcLJournalfoff
NonprofitfandfPublicfSectorfMarketingaL2012aLgiaLfbgj 1 18

90 WhyLUrbanLPoorLyonateoLvLStudyLofLLowbIncomeLxharitableL’ivingLinLLondoncLNonprofitfandf
VoluntaryfSectorfQuarterlyaL2012aLifaLmlebmnf 1.9 16

89 RetailersSLpreparednessLforLtheLintroductionLofLthirdLwaveLTubiquitousULcomputingLapplicationscL
InternationalfJournalfoffRetailfandfDistributionfManagementaL2011aLhnaLhekbhgj 3.5 18

88 ManagementLofLunprofitableLdonorsLbyLUKLfundraisingLcharitiescLJournalfoffCustomerfBehavioraL
2011aLfeaLhenbhhh 2.4 3

87 SourcesLofLNewLIdeasLforLxharityL‘undraisingoLvnLzmpiricalLStudycLCreativityfandfInnovationf
ManagementaL2011aLgeaLfgfbfhm 2.7 3

86 SurvivingLmissionLdriftoLHowLcharitiesLcanLturnLdependenceLonLgovernmentLcontractLfundingLtoL
theirLownLadvantagecLNonprofitfManagementfandfLeadershipaL2011aLggaLgflbghf 1.6 40

85 StrategicaLcompetitiveaLandLcoboperativeLapproachesLtoLinternationalisationLinLzuropeanLbusinessL
schoolscLJournalfoffMarketingfManagementaL2011aLglaLfemlbfffk 3.2 26

(2011-2014)
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84 InternationalizationLofLUcKcLUniversityLwusinessLSchoolsoLvLSurveyLofLxurrentLPracticecLJournalfoff
StudiesfinfInternationalfEducationaL2011aLfjaLhjfbhlh 1.8 23

83 wrandLmanagersâ��LmindfulLselfbmanagementLofLtheirLprofessionalLexperienceoLxonsequencesLforLpayaL
selfbefficacyLandLjobLperformancecLJournalfoffBrandfManagementaL2011aLfmaLjijbjkn 3.3 14

82 xomplaintsbhandlingLproceduresLofLhumanLservicesLcharitiescLManagingfServicefQualityaL2011aLgfaLimibjfe 2

81 WhatLmakesLaLmarketertLyevelopmentLofLâ��marketingLprofessionalLidentityâ��LamongLmarketingL
graduatesLduringLearlyLcareerLexperiencescLJournalfoffMarketingfManagementaL2010aLglaLmbgl 3.2 23

80 RegretLandLSatisfactionLasLyeterminantsLofLLapsedLyonorLRecommencementLyecisionscLJournalfoff
NonprofitfandfPublicfSectorfMarketingaL2009aLgfaLhilbhkk 1 8

79 zmployerLengagementLpracticesLofLUKLbusinessLschoolsLandLdepartmentsoLanLempiricalL
investigationcLJournalfoffVocationalfEducationfandfTrainingaL2009aLkfaLinjbjfk 0.8 15

78 PerceivedLimportanceLofLperformanceLmanagementLmetricsLamongLUKLtheatreLcompaniescL
InternationalfJournalfoffProductivityfandfPerformancefManagementaL2009aLjmaLklebknh 2.3 13

77 vcademicLselfbconceptLamongLbusinessLstudentsLinLaLrecruitingLuniversityoLdefinitionaLmeasurementL
andLpotentialLeffectscLJournalfoffFurtherfandfHigherfEducationaL2009aLhhaLfifbfjm 1.5 7

76 ImpulsiveLdonationLdecisionsLduringLonlineLbrowsingLofLcharityLwebsitescLJournalfoffConsumerf
BehaviouraL2009aLmaLffkbfhi 3 55

75 SecondbgiftLbehaviourLofLfirstbtimeLdonorsLtoLcharityoLanLempiricalLstudycLInternationalfJournalfoff
NonprofitfandfVoluntaryfSectorfMarketingaL2009aLfiaLfkfbfme 0.6 27

74 InternationalisationLofLwritishLfundraisingLcharitiesoLaLtwobphaseLempiricalLstudycLInternationalf
JournalfoffNonprofitfandfVoluntaryfSectorfMarketingaL2009aLfjaLndabnda 0.6 1

73 UniversityLmarketingLdirectorsâ��LviewsLonLtheLcomponentsLofLaLuniversityLbrandcLInternationalfReviewf
onfPublicfandfNonprofitfMarketingaL2009aLkaLffbhh 1.6 51

72 ReachingLtheLwoardoL‘actorsL‘acilitatingLtheLProgressionLofLMarketingLzxecutivesLtoLSeniorL
PositionsLinLwritishLxompaniescLBritishfJournalfoffManagementaL2009aLgeaLhebji 5.6 17

71 ProspectiveLStudentsSLPerceptionsLofLUniversityLwrandsoLvnLzmpiricalLStudycLJournalfoffMarketingf
forfHigherfEducationaL2009aLfnaLmjbfel 1.1 105

70 ‘actorsLinfluencingLdonationLswitchingLbehaviourLamongLcharityLsupportersoLanLempiricalL
investigationcLJournalfoffCustomerfBehavioraL2009aLmaLhgnbhij 2.4 11

69 TheLroleLofLcorporateLartLinLtheLmanagementLofLcorporateLidentitycLCorporatefCommunicationsaL
2008aLfhaLghjbgji 1.4 24

68 TransferLofLMarketingLKnowledgeLWithinLwusinessbNonprofitLxollaborationscLJournalfoffNonprofitf
andfPublicfSectorfMarketingaL2008aLgeaLhlble 1 16

67 ReassessingLtheLvalueLofLworkbexperienceLplacementsLinLtheLcontextLofLwideningLparticipationLinL
higherLeducationcLJournalfoffVocationalfEducationfandfTrainingaL2008aLkeaLfejbfgg 0.8 16
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66 UsefulnessLofLintroductoryLhigherLeducationLorientationLunitsLinLtheLcontextLofLincreasingLstudentL
diversitycLInternationalfJournalfoffEducationalfManagementaL2008aLggaLlbhf 0.9 2

65 MarketingLofLVoluntaryLOrganizationsLasLxontractLProvidersLofLNationalLandLLocalL’overnmentL
WelfareLServicesLinLtheLUKcLVoluntasaL2008aLfnaLgkmbgnj 1.8 17

64
xatchingLtheLearlyLwalkeroLanLexaminationLofLpotentialLantecedentsLofLrapidLstudentLexitLfromL
businessbrelatedLundergraduateLdegreeLprogrammesLinLaLpostbfnngLuniversitycLJournalfoffFurtherf
andfHigherfEducationaL2007aLhfaLfenbfhg

1.5 17

63 NewLperspectivesLonLartsLandLnonprofitLmarketingcLInternationalfJournalfoffNonprofitfandfVoluntaryf
SectorfMarketingaL2007aLfgaLfljbflk 0.6

62 ’ivingLtoLtheL’iveroLxanLxharitiesLUseLPremiumLIncentivesLtoLStimulateLyonationstcLJournalfoff
PromotionfManagementaL2007aLfhaLgkfbgme 2.3 11

61 SourcesLandLuseLofLmarketingLinformationLbyLmarketingLmanagerscLJournalfoffDocumentationaL2007aL
khaLlegblgk 1.3 23

60 TelevisionLviewersSLmotivationsLtoLfollowLtheLgeejLvshesLTestLseriesoLimplicationsLforLtheL
rebrandingLofLznglishLcricketcLJournalfoffProductfandfBrandfManagementaL2007aLfkaLghbhl 4.3 10

59 MotivationsLforLparticipatingLinLcharitybaffiliatedLsportingLeventscLJournalfoffCustomerfBehavioraL
2007aLkaLfjjbflm 2.4 53

58 TheLuseLofLmarketingLmetricsLbyLwritishLfundraisingLcharitiesoLaLsurveyLofLcurrentLpracticecLJournalfoff
MarketingfManagementaL2007aLghaLnjnbnmn 3.2 14

57 vdvertisingLmessageLstrategiesLforLencouragingLyoungLWhiteLworkingLclassLmalesLtoLconsiderL
enteringLwritishLuniversitiescLJournalfoffBusinessfResearchaL2007aLkeaLnhgbnif 8.7 10

56 zthnocentricLtendenciesLamongstLartsLaudiencescLInternationalfJournalfoffNonprofitfandfVoluntaryf
SectorfMarketingaL2006aLffaLhehbhfl 0.6 18

55 vdvancesLinLnonprofitLmarketingcLInternationalfJournalfoffNonprofitfandfVoluntaryfSectorfMarketingaL
2006aLffaLmnbnf 0.6

54 vdvertisingLplanningaLadbagencyLuseLofLadvertisingLmodelsaLandLtheLacademicLpractitionerLdividecL
MarketingfIntelligencefandfPlanningaL2006aLgiaLjejbjgl 3.2 20

53 wusinessLlecturersSLperceptionsLofLtheLnatureLofLentrepreneurshipcLInternationalfJournalfoff
EntrepreneurialfBehaviourfandfResearchaL2006aLfgaLfkjbfmm 4.3 90

52 SILyidnStLznjoyLitLOneLwitSoLxausesLandLzffectsLofLSTerribleSLVisitorLzxperiencesLatLPerformingLvrtsL
VenuescLJournalfoffCustomerfBehavioraL2006aLjaLglbjl 2.4 3

51 PredictingLtheLLifetimeLyurationsLofLyonorsLtoLxharitiescLJournalfoffNonprofitfandfPublicfSectorf
MarketingaL2006aLfjaLijbkl 1 40

50 InnovationLgenerationLinLcharityLpromotionalLwebLsitescLEuropeanfJournalfoffInnovationf
ManagementaL2006aLnaLhilbhkn 4.2 13

49 WideningLParticipationLandLStudentLzxpectationsLofLHigherLzducationcLInternationalfJournalfoff
ManagementfEducationaL2006aLjaLilbkj 2.6 13

(2006-2008)
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48 ‘actorsLencouragingLcompetitiveLmyopiaLinLtheLperformingLartsLsectoroLanLempiricalLinvestigationcL
ServicefIndustriesfJournalaL2005aLgjaLhnfbief 5.7 3

47 RelationshipLqualityaLrelationshipLmarketingaLandLclientLperceptionsLofLtheLlevelsLofLserviceLqualityL
ofLcharitableLorganisationscLJournalfoffServicefManagementaL2005aLfkaLmfbfek 99

46
xausesLandLconsequencesLofLdonorLperceptionsLofLtheLqualityLofLtheLrelationshipLmarketingL
activitiesLofLcharitableLorganisationscLJournalfoffTargetingtfMeasurementfandfAnalysisfforfMarketingaL
2005aLfhaLfggbfhn

49

45 TheLnonprofitLmarketingLlandscapeoLguestLeditorsSLintroductionLtoLaLspecialLsectioncLJournalfoff
BusinessfResearchaL2005aLjmaLlnlbmej 8.7 77

44 InternalLMarketingaLNegativeLzxperiencesaLandLVolunteersSxommitmentLtoLProvidingLHighbQualityL
ServicesLinLaLUKLHelpingLandLxaringLxharitableLOrganizationcLVoluntasaL2005aLfkaLgjfbgli 1.8 64

43 yeterminingLtheLyesignLofLxhildbSpecificLvdoptionLvdvertisementsoLvLxonjointLvnalysiscL
InternationalfJournalfoffMarketfResearchaL2005aLilaLgklbgni 1.7 5

42 ImplementationLProcessesLandLPerformanceLLevelsLofLxharityLInternetL‘undraisingLSystemscL
JournalfoffMarketingfChannelsaL2005aLfgaLjhbll 0.4 8

41 xompetitiveLenvironmentaLmarketLorientationaLandLtheLuseLofLrelationalLapproachesLtoLtheL
marketingLofLcharityLbeneficiaryLservicescLJournalfoffServicesfMarketingaL2005aLfnaLijhbikn 4 47

40 ‘actorsLassociatedLwithLstudentLplagiarismLinLaLpostbfnngLuniversitycLAssessmentfandfEvaluationfinf
HigherfEducationaL2005aLheaLfhlbfkg 3.1 96

39 vntecedentsLandLxonsequencesLofLWebsiteLvtmosphereLinLOnlineLxharityL‘undraisingLSituationscL
JournalfoffWebsitefPromotionaL2005aLfaLfhfbfjg 6

38 xharacteristicsLofLacademicallyLexcellentLbusinessLstudiesLstudentsLinLaLpostbfnngLuniversitycL
ResearchfinfPostuCompulsoryfEducationaL2005aLfeaLjbgk 0.4 10

37 ‘actorsLinfluencingLtheLwillingnessLtoLdonateLbodyLpartsLforLtransplantationcLSocialfWorkfinfPublicf
HealthaL2004aLfmaLkfbmj 23

36 NewLproductLdevelopmentLpracticesLofLurbanLregenerationLunitsoLaLcomparativeLinternationalL
studycLInternationalfJournalfoffNonprofitfandfVoluntaryfSectorfMarketingaL2004aLnaLgnfbhem 0.6 4

35 ManagingLconflictLbetweenLmarketingLandLotherLfunctionsLwithinLcharitableLorganisationscL
LeadershipfandfOrganizationfDevelopmentfJournalaL2004aLgjaLfmebgee 2.9 32

34 Studentsâ��LmotivesLforLenrollingLonLbusinessLdegreesLinLaLpostbfnngLuniversitycLInternationalfJournalf
offEducationalfManagementaL2004aLfmaLgjbhk 0.9 22

33 ImageLandLReputationalLxharacteristicsLofLUKLxharitableLOrganizationsoLvnLzmpiricalLStudycL
CorporatefReputationfReviewaL2003aLkaLglkbgmn 1 62

32 OwnershipLSentimentsLTowardsLtheLxustomerLxareL‘unctionLinLzbwusinessLSituationscLJournalfoff
InternetfCommerceaL2003aLgaLglbik 3.8 3

31 xompetitorLanalysisLpracticesLofLwritishLcharitiescLMarketingfIntelligencefandfPlanningaL2003aLgfaLhhjbhij 3.2 23
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30 PredictingLtheLaccuracyLofLpublicLperceptionsLofLcharityLperformancecLJournalfoffTargetingtf
MeasurementfandfAnalysisfforfMarketingaL2003aLffaLhgkbhig 18

29 ‘actorsLunderlyingLtheLinclinationLtoLdonateLtoLparticularLtypesLofLcharitycLInternationalfJournalfoff
NonprofitfandfVoluntaryfSectorfMarketingaL2003aLmaLfgbgn 0.6 160

28 ModesLofLResponseLtoLMarketingLxommunicationsL‘ailuresLinLtheLxomputerLServicesLIndustrycL
BritishfJournalfoffManagementaL2003aLfiaLfjjbflg 5.6 5

27 yeterminantsLofLUndergraduateLStudentLyropLOutLRatesLinLaLUniversityLwusinessLStudiesL
yepartmentcLJournalfoffFurtherfandfHigherfEducationaL2003aLglaLfghbfif 1.5 151

26 zbcommerceLandLtheLorganisationLofLtheLmarketingLfunctioncLInternationalfJournalfoffServicestf
TechnologyfandfManagementaL2002aLhaLfff 0.2 3

25 OffbthebShelfLxulturalLSymbolscLJournalfoffPromotionfManagementaL2002aLmaLfllbfmn 2.3 1

24 xorporateLPerspectivesLonLxauseLRelatedLMarketingcLJournalfoffNonprofitfandfPublicfSectorf
MarketingaL2002aLfeaLifbjn 1 41

23
zmployersSLyemandsLforLPersonalLTransferableLSkillsLinL’raduatesoLaLcontentLanalysisLofLfeeeLjobL
advertisementsLandLanLassociatedLempiricalLstudycLJournalfoffVocationalfEducationfandfTrainingaL
2002aLjiaLijlbilk

0.8 112

22 TheLshapeLofLthingsLtoLcomeoLHowLmarketingLservicesLorganisationsLanticipateLtheLfuturecLJournalf
offTargetingtfMeasurementfandfAnalysisfforfMarketingaL2001aLnaLhenbhgj 5

21 PromotionalLmessageLstrategiesLforLdisabilityLcharitiesSLemploymentLservicescLInternationalfJournalf
offNonprofitfandfVoluntaryfSectorfMarketingaL2001aLkaLgfbhg 0.6 4

20 MarketingLundergraduatesSLattitudesLtowardsLquerybbasedLinstructionalLmachinesLasLaLpossibleL
learningLmediumcLBritishfJournalfoffEducationalfTechnologyaL2001aLhgaLilfbimg 4.3 6

19 ReputationaLtrustLandLsupplierLcommitmentoLtheLcaseLofLshippingLcompanydseaportLrelationscL
JournalfoffBusinessfandfIndustrialfMarketingaL2001aLfkaLigibihm 3 120

18 vdvertisementLStyleLandLtheLRecruitmentLofLxharityLVolunteerscLJournalfoffNonprofitfandfPublicf
SectorfMarketingaL2001aLmaLijbkh 1 20

17 PressLstoriesLasLaLmediumLforLsocialLmarketingoLtheLpublisherSsLperspectivecLInternationalfJournalfoff
NonprofitfandfVoluntaryfSectorfMarketingaL2000aLjaLhgbij 0.6 1

16 xharityLaffiliationLasLaLdeterminantLofLproductLpurchaseLdecisionscLJournalfoffProductfandfBrandf
ManagementaL2000aLnaLgjjbgle 4.3 25

15 xharityLinvolvementLandLcustomerLpreferenceLforLcharityLbrandscLJournalfoffBrandfManagementaL
1999aLlaLinbkk 3.3 29

14 PanbcompanyLmarketingLinLtheLUKLcomputerLsoftwareaLconsultancyLandLsupplyLindustryoLconstructsaL
measurementLandLcompetitiveLimplicationscLJournalfoffStrategicfMarketingaL1999aLlaLjlble 2.7 4

13 OrganisationalLfactorsLandLknowledgeLmanagementLwithinLlargeLmarketingLdepartmentsoLanL
empiricalLstudycLJournalfoffKnowledgefManagementaL1999aLhaLgfgbggj 7.3 191

(1999-2003)
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12 ‘oreignLmarketingLcontrolLdecisionsLofLfirmsLengagedLinLwestbeastLtechnologyLtransferoLaLtestLofL
theLtransactionsLcostLhypothesiscLInternationalfJournalfoffTechnologyfManagementaL1999aLflaLieg 1.2 1

11 SchoolsLsponsorshipoLxorporateLphilanthropyLorLintegratedLmarketingLcommunicationsLweapontcL
JournalfoffCommunicationfManagementaL1999aLiaLfhjbfjm 2 2

10 MediumbsizedLcharitiesLandLtheirLadvertisingLagenciesoLvnLexploratoryLinvestigationcLInternationalf
JournalfoffNonprofitfandfVoluntaryfSectorfMarketingaL1998aLhaLjlble 0.6 2

9 yirectLmarketingLmanagersLinLUKLcharitableLorganisationscLInternationalfJournalfoffNonprofitfandf
VoluntaryfSectorfMarketingaL1998aLhaLfkebflg 0.6 6

8 ShameaLguiltLRLresponsesLtoLnonbprofitLRLpublicLsectorLadscLInternationalfJournalfoffAdvertisingaL
1998aLflaLimhbinn 3.6 48

7 MarketLOrientationLvmongLSmallLtoLMediumLSizedLUKLxharitableLOrganisationsoLImplicationsLforL
‘undbRaisingLPerformancecLJournalfoffNonprofitfandfPublicfSectorfMarketingaL1998aLkaLhfbij 1 44

6 xharitiesaLorganisationalLlearningLandLmarketLorientationcLMarketingfIntelligencefPlanningaL1998aLiaLjbgj 22

5 xorporateLphilanthropyLinLtheLUKoLaltruisticLgivingLorLmarketingLcommunicationsLweapontcLJournalf
offMarketingfCommunicationsaL1997aLhaLmlbfen 2.2 23

4
TheyLshouldnStLletLthemLoutLforLusLtoLseeSoLzmpathyLandLaffectLintensityLasLdeterminantsLofL
responsesLtoLrepresentationsLofLtheLfaciallyLdisfiguredLinLcharityLadvertisingcLInternationalfJournalf
offNonprofitfandfVoluntaryfSectorfMarketingaL1997aLgaLgfkbghg

0.6 6

3 RelationshipLformationLandLgovernanceLinLconsumerLmarketsoLTransactionalLanalysisLversusLtheL
behaviouristLapproachcLJournalfoffMarketingfManagementaL1996aLfgaLiflbihk 3.2 107

2 WhoL’ivesLtoL‘oodLwankstLvLStudyLofLInfluencesLvffectingLyonationsLtoL‘oodLwanksLbyLIndividualscL
JournalfoffNonprofitfandfPublicfSectorfMarketingafbgg 1 0

1 yriverlessLfuturesoLcurrentLnonbdriversâ��LwillingnessLtoLtravelLinLdriverlessLvehiclescLJournalfoff
MarketingfManagementafbhi 3.2 0
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