12

papers

12

all docs

1040056

250 9
citations h-index
12 12
docs citations times ranked

1372567
10

g-index

150

citing authors



10

12

m

ARTICLE IF CITATIONS

A Social Networks Approach to Understanding Vaccine Conversations on Twitter: Network Clusters,

Sentiment, and Certainty in HPV Social Networks. Health Communication, 2020, 35, 607-615.

Self-presentation on Instagram and friendship development among young adults: A moderated
mediation model of media richness, perceived functionality, and openness. Computers in Human 8.5 40
Behavior, 2020, 103, 57-66.

Who endorses conspiracy theories? A moderated mediation model of Chinese and international social
media use, media skepticism, need for cognition, and COVID-19 conspiracy theory endorsement in China.
Computers in Human Behavior, 2021, 120, 106760.

Who Consumes New Media Content More Wisely? Examining Personality Factors, SNS Use, and New 3.0 30
Media Literacy in the Era of Misinformation. Social Media and Society, 2021, 7, 205630512199063. ’

a€cel enjoy thinking critically, and I'm in controld€# Examining the influences of media literacy factors on
misperceptions amidst the COVID-19 infodemic. Computers in Human Behavior, 2022, 128, 107111.

Incidental news exposure and COVID-19 misperceptions: A moderated-mediation model. Computers in 85 18
Human Behavior, 2022, 129, 107173. )

Fact-ChecRing of Health Information: The Effect of Media Literacy, Metacognition and Health
Information Exposure. Journal of Health Communication, 2021, 26, 491-500.

Delineating the Transnational Network Agenda-Setting Model of Mainstream Newspapers and Twitter: 01 14
A Machine-Learning Approach. Journalism Studies, 2020, 21, 2113-2134. :

The Impact of Theory in HPV Vaccination Promotion Research: A Systematic Review and Meta-Analysis.
American Journal of Health Promotion, 2021, 35, 1002-1014.

Correcting misinformation usinF theory-driven messages: HPV vaccine misperceptions, information 1.0 °
> .

seeking, and the moderating role of reflection. Atlantic Journal of Communication, 2022, 30, 316-331.

Enjoyin§ nature on Instagram: A moderated mediation model ofAphotographic aesthetics, image
ation, and environmental attitude. Current Psychology, O, , 1.

manipu

Antecedents of privacy concern: the examination of a€ceselfa€-and &€ceothersa€-on Facebook. Atlantic Journal o o
of Communication, 2023, 31, 1-13. )



