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The taste &amp; affect music database: Subjective rating norms for a new set of musical stimuli.
Behavior Research Methods, 2023, 55, 1121-1140.
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Emotional interference in isolation and in othersa€™ presence. Current Psychology, 2021, 40, 5783-5792.
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Consumer perceptions of conventional and alternative protein sources: A mixed-methods approach
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Parental perceptions and practices regarding sugar intake by school-aged children: A qualitative study
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The impact of sugar-related claims on perceived healthfulness, caloric value and expected taste of

food products. Food Quality and Preference, 2021, 94, 104331.
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Psicologica, 2021, 39, 213-228. 02 °
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Predictors of Condomless Sex and Sexual Health Behaviors in a Sample of Portuguese Single Adults.
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Experienced Categor?/ Variability Modulates the Impact of Context on Evaluative Judgments. o7 o
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