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n Paper IF Citations

74 ManagerialKcognitionaKactionKandKtheKbusinessKmodelKofKtheKfirmcKManagementlDecisionaK2005aKihaKlmnbmen4.4 225

73 wusinessKmodelKinnovationKvsKreplicationoKfinancialKperformanceKimplicationsKofKstrategicKemphasescK
JournalloflStrategiclMarketingaK2010aKfmaKhnbjk 2.7 149

72 xorporateKwusinessKModelKTransformationKandK”nterbOrganizationalKxognitionoKTheKxaseKofKNokiacK
LonglRangelPlanningaK2013aKikaKijnbili 5.7 123

71 StrategicKmanagementKofKbusinessKmodelKtransformationoKlessonsKfromKNokiacKManagementl
DecisionaK2011aKinaKkggbkil 4.4 114

70 WhatKxountsKversusKwhatKcanKbeKxountedoKTheKxomplexK”nterplayKofKMarketKOrientationKandK
MarketingKPerformanceKMeasurementcKJournalloflMarketingaK2016aKmeaKkeblm 11 108

69 xompetitiveKdynamicsaKstrategicKconsistencyaKandKorganizationalKsurvivalcKStrategiclManagementl
JournalaK2009aKheaKijbke 5.2 72

68 —nowledgeKcreationKandKbusinessKformatKfranchisingcKManagementlDecisionaK2010aKimaKflnbfmm 4.4 71

67 zxploringKvirtualKworldsoKsuccessKfactorsKinKvirtualKworldKmarketingcKManagementlDecisionaK2009aKilaKfhjlbfhmf4.4 69

66 TheKroleKofKcommunicationKinKbusinessKrelationshipsKandKnetworkscKManagementlDecisionaK2000aKhmaKiehbien4.4 67

65 RelationshipsKandKprojectKmarketingKsuccesscKJournalloflBusinesslandlIndustriallMarketingaK2002aKflaKhmnbiek3 60

64 ”nternationalKprojectKmarketingoKanKintroductionKtoKtheK”NPMKapproachcKInternationallJournallofl
ProjectlManagementaK2003aKgfaKjehbjfe 7.6 59

63 TheKxonceptKOfKSatisfactionKinK”ndustrialKMarketscKIndustriallMarketinglManagementaK2000aKgnaKhlhbhmk 6.9 54

62 MarketKorientationaKinnovationKcapabilityKandKbusinessKperformancecKBalticlJournalloflManagementaK
2014aKnaKfhibfjg 2 49

61 TheKmarketingKstrategyKofKaKprojectbbasedKfirmoKTheK‘ourKPortfoliosK‘rameworkcKIndustriall
MarketinglManagementaK2007aKhkaKfnibgej 6.9 46

60 SponsorshipKasKrelationshipsKandKnetworksoKimplicationsKforKresearchcKCorporatelCommunicationsaK
2000aKjaKfgbfn 1.4 45

59 StrugglesKinKorganizationalKattemptsKtoKadoptKnewKbrandingKlogicsoKtheKcaseKofKaKmarketizingK
universitycKConsumptionlMarketslandlCultureaK2014aKflaKjggbjjg 1.7 41

58 xustomerKrelationshipsKandKtheKsmallKsoftwareKfirmcKInformationlandlManagementaK2000aKhlaKfjhbfjn 6.6 40
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57 TheKnetworkKapproachKinKanalyzingKinternationalKmarketingKandKpurchasingKoperationsoKaKcaseKstudyK
ofKaKzuropeanKSMzâ��sKfocalKnetKfnngbnjcKJournalloflBusinesslandlIndustriallMarketingaK1998aKfhaKfenbfhf 3 39

56 MarketingKmixKandKcustomerKequityKofKSPvKbrandsoxrossbculturalKperspectivescKJournalloflBusinessl
ResearchaK2014aKklaKgfjjbgfkh 8.7 35

55 xreatingKnovelKconsumerKvalueKvscKcapturingKvalueoKStrategicKemphasesKandKfinancialKperformanceK
implicationscKJournalloflBusinesslResearchaK2013aKkkaKjnhbkeg 8.7 35

54 ”ncentiveKvsymmetriesKinKtheKMergersKandKvcquisitionsKProcessVcKJournalloflManagementlStudiesaK
2007aKiiaKljnblml 5.4 35

53 xhangingKsourcesKofKcompetitiveKadvantageoKcognitionKandKpathKdependenceKinKtheK‘innishKretailK
industryKfnijbfnnjcKIndustriallandlCorporatelChangeaK2006aKfjaKmffbmik 2.1 33

52 xustomerKRelationshipKStrategiesKandKtheKSmoothingKofK”ndustrybSpecificKwusinessKxyclescKIndustriall
MarketinglManagementaK2001aKheaKimlbinl 6.9 32

51 TheKRoleKofKxompanyKvffectKinKStockK”nvestmentsoKTowardsKwlindaKUndemandingaKNoncomparativeK
andKxommittedKLovecKJournalloflBehaviorallFinanceaK2010aKffaKfehbffh 1.9 30

50 zxplorationKandKexploitationKacrossKthreeKresourceKclassescKEuropeanlJournalloflMarketingaK2011aK
ijaKjnkbkhe 4.4 29

49 SignificanceKofKcorporateKbrandKforKbusinessbtobbusinessKcompaniescKThelMarketinglReviewaK2008aKmaKihbke1.3 29

48 MarketingKperformanceKassessmentKsystemsKandKtheKbusinessKcontextcKEuropeanlJournallofl
MarketingaK2013aKilaKlfjblhl 4.4 27

47 ”ndividualsâ��KvffectbwasedKMotivationsKtoK”nvestKinKStocksoKweyondKzxpectedK‘inancialKReturnsKandK
RiskscKJournalloflBehaviorallFinanceaK2011aKfgaKlmbmn 1.9 27

46 yominantKmetaphorsKinKtheK”MPKnetworkKdiscourseoKâ��theKnetworkKasKaKmarriageâ��KandKâ��theKnetworkKasK
aKbusinessKsystemâ��cKInternationallBusinesslReviewaK2001aKfeaKnfbfel 6.2 27

45 zxplainingKcorporateKshortbtermismoKselfbreinforcingKprocessesKandKbiasesKamongKinvestorsaKtheK
mediaKandKcorporateKmanagerscKSocio-EconomiclReviewaK2014aKfgaKkklbknh 2.1 26

44 xonsumersSKstockKpreferencesKbeyondKexpectedKfinancialKreturnscKInternationallJournalloflBankl
MarketingaK2010aKgmaKfnhbggf 4 26

43 ”nteractionsKofK”ndividualsSKxompanybRelatedKvttitudesKandKTheirKwuyingKofKxompaniesSKStocksKandK
ProductscKJournalloflBehaviorallFinanceaK2008aKnaKmjbni 1.9 23

42 xorporateKmarketingKinKtheKstockKmarketcKEuropeanlJournalloflMarketingaK2011aKijaKfiikbfikn 4.4 21

41 xustomerKsatisfactionKinKindustrialKmarketsoKopeningKupKtheKconceptcKJournalloflBusinesslandl
IndustriallMarketingaK2002aKflaKgjbig 3 21

40 SocialKandKculturalKcapitalKinKprojectKmarketingKserviceKfirmsoKyanishKarchitecturalKfirmsKonKtheK
’ermanKmarketcKScandinavianlJournalloflManagementaK2002aKfmaKjmnbken 2.3 20

(2002-1998)
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39 zffectiveKformsKofKmarketKorientationKacrossKtheKbusinessKcycleoKvKlongitudinalKanalysisKofK
businessbtobbusinessKfirmscKIndustriallMarketinglManagementaK2016aKjgaKnfbnn 6.9 19

38 TimeKdelaysaKcompetitiveKinterdependenceaKandKfirmKperformancecKStrategiclManagementlJournalaK
2017aKhmaKjekbjgj 5.2 18

37 vdoptionKofKcorporateKbrandingKbyKmanagersoKxaseKofKaKNordicKbusinessbtobbusinessKcompanycK
JournalloflBrandlManagementaK2008aKfkaKmebnf 3.3 17

36 wigKsplashaKnoKwavestKxognitiveKmechanismsKdrivingKincumbentKfirmsâ��KresponsesKtoKlowbpriceK
marketKentryKstrategiescKStrategiclManagementlJournalaK2018aKhnaKfhmmbfife 5.2 15

35 TheKinternationalKmarketingKofKprofessionalKserviceKprojectsoKtoKwhatKextentKdoesKterritorialityK
mattertcKJournalloflServiceslMarketingaK2003aKflaKmhbnl 4 15

34 MappingKtheKabsenceoKaKtheologicalKcritiqueKofKposthumanistKinfluencesKinKmarketingKandKconsumerK
researchcKJournalloflMarketinglManagementaK2020aKhkaKfhnfbfifk 3.2 13

33 ”nstitutionalKevolutionKofKbusinessKschoolsKinK‘inlandKfnenâ��geencKManagementlandlOrganizationall
HistoryaK2012aKlaKhhlbhkl 0.6 12

32 TheKcurseKofKagilityoKTheKNokiaKxorporationKandKtheKlossKofKmarketKdominanceKinKmobileKphonesaK
geehâ��gefhcKBusinesslHistoryaK2021aKkhaKjlibkej 0.4 11

31 TheKyilemmaKofKServiceKProductivityKandKServiceK”nnovationoKvnKzmpiricalKzxplorationKinK‘inancialK
ServicescKJournalloflServicelResearchaK2018aKgfaKginbgkg 6 10

30 ”sKmoreKcapabilityKalwaysKbeneficialKforKfirmKperformancetKMarketKorientationaKcoreKbusinessK
processKcapabilitiesKandKbusinessKenvironmentcKJournalloflMarketinglManagementaK2016aKhgaKfhjnbfhmj 3.2 8

29 UsingKLiveKxasesKforKTeachingaK”ndustryKxollaborationaKandKResearchcKMarketinglEducationlReviewaK
2013aKghaKkjblg 0.8 8

28 ParadoxKandKmarketKrenewalcKMarketinglIntelligencelandlPlanningaK2018aKhkaKljeblkh 3.2 7

27 ”nfluenceKofKshareKownershipKonKrepeatKpatronagecKJournalloflCustomerlBehavioraK2008aKlaKfinbfkh 2.4 7

26 SeducedKbyKâ��fakesâ��oKProducingKtheKexcessiveKinterplayKofKauthenticdcounterfeitKfromKaK
waudrillardianKperspectivecKMarketinglTheoryaK2020aKgeaKghbih 2.5 7

25 yevelopmentKandKimpactKofKstrategicKmarketingKâ��KaKlongitudinalKstudyKinKaKNordicKcountryKfromK
geemKtoKgeficKEuropeanlJournalloflMarketingaK2016aKjeaKggknbggni 4.4 6

24 TheKinterrelationshipKofKstockKownershipKandKcustomerKrelationshipKvolumeoKxaseKofKaKNordicKretailK
bankcKJournalloflFinanciallServiceslMarketingaK2009aKfiaKgehbgfl 2.8 6

23 xyclicalityKinKtheK‘innishKandKSwedishKsawmillKindustryaKfnleâ��geeecKScandinavianlEconomiclHistoryl
ReviewaK2005aKjhaKkkbne 0.3 6

22 â��‘avoritismKisKtheKsecretKofKefficiencyLâ��KvdmiralKSirK–ohnK‘isherKasKtheK‘irstKSeaKLordaKfneiâ��fnfecK
ManagementlandlOrganizationallHistoryaK2016aKffaKgjhbglj 0.6 6
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21 â��ManagerialKstorytellingâ��oKhowKweKproduceKmanagerialKandKacademicKstoriesKinKqualitativeKwgwKcaseK
studyKresearchcKJournalloflGloballScholarsloflMarketinglScienceaK2014aKgiaKgnjbhfe 2.3 5

20 ’enerativeKmechanismsKinKprojectKmarketingKâ��KanKagendaKforKinquirycKJournalloflGloballScholarslofl
MarketinglScienceaK2013aKghaKfnkbgfg 2.3 5

19 VariousKformsKofKvaluebbasedKsellingKcapabilityKâ��KxommentaryKonKâ��ValuebwasedKSellingoKvnK
OrganizationalKxapabilityKPerspectiveâ��cKIndustriallMarketinglManagementaK2015aKijaKffhbffi 6.9 4

18 PlannedKandKspontaneousKordersKinKtheKemergingKnetworkKsocietycKJournalloflBusinesslandlIndustriall
MarketingaK2006aKgfaKhmbin 3 4

17 WhyKdoKpublicKpolicybmakersKignoreKmarketingKandKconsumerKresearchtKvKcaseKstudyKofK
policybmakingKforKalcoholKadvertisingcKConsumptionlMarketslandlCultureaK2017aKgeaKfgbhi 1.7 3

16
LeaderKpersonalityaKmanagerialKattentionaKandKdisruptiveKtechnologiesoKtheKadoptionKofKtheK
battlecruiserKconceptKinKtheKRoyalKNavyaKfneiâ��fnfmcKManagementlandlOrganizationallHistoryaK2017aK
fgaKilblj

0.6 3

15 OnlineKcontentKmatchbmakingKinKwgwKmarketsoKvpplicationKofKneuralKcontentKmodelingcKIndustriall
MarketinglManagementaK2021aKnhaKhgbie 6.9 3

14 ”sKthisKcompanyKaKleadKcustomertKzstimatingKstagesKofKwgwKbuyingKjourneycKIndustriallMarketingl
ManagementaK2021aKnlaKfgkbfhh 6.9 3

13 warriersKtoK”nnovationKyiffusionKinK”ndustrialKNetworksoKvKSystematicKxombiningKvpproachcK
AdvanceslinlBusinesslMarketinglandlPurchasingaK2014aKkfblk 0.1 0

12 wehavioralKxyclesKLeadingKtoKtheKyivestmentKofKPreviousKxoreKwusinessescKProceedingsl-lAcademylofl
ManagementaK2015aKgefjaKfmfek 0.1

11 TowardsKaKbehavioralKtheoryKofKcompetitiveKinteractionsoKaKsystemKdynamicsKapproachcKProceedingsl
-lAcademyloflManagementaK2012aKgefgaKffiim 0.1

10 RelationalismKasKaKMarketingKStrategyoKvnKzmpiricalKStudyKvmongK‘innishKwusinessbtobwusinessK
MarketingK‘irmscKJournalloflEuromarketingaK2008aKflaKinbkm

9 M‘avoritismKisKtheKSecretKofKzfficiencyLMKvdmiralK–ohnK‘isherâ��sKNavalKRevolutionKfneibfnffcK
Proceedingsl-lAcademyloflManagementaK2015aKgefjaKfhemh 0.1

8 UpperKzchelonsKPerspectiveKonKSearchKandKxompetitiveKwehaviorcKProceedingsl-lAcademylofl
ManagementaK2015aKgefjaKfkmhn 0.1

7 M—ingKforKaKdayaKfoolKforKaKlifetimeoK“owKorganizationsKovershootKtheirKinnovationKcapabilityMcK
Proceedingsl-lAcademyloflManagementaK2016aKgefkaKfkmlj 0.1

6 MOvershootingKOpportunitiesoKxzOKSelfbRegulationaKxompetitiveKwehaviorKandK‘irmKPerformanceMcK
Proceedingsl-lAcademyloflManagementaK2016aKgefkaKfjiem 0.1

5 MwigKSplashaKNoKWavestK”ncumbentK‘irmsâ��KResponsesKtoKyifferentKLowbPriceKMarketKzntryK
StrategiesMcKProceedingsl-lAcademyloflManagementaK2016aKgefkaKfgmke 0.1

4 TheKeffectKofKenvironmentalKfeedbackKmechanismsKonKcompetitiveKactivityKinKemergingKindustriescK
Proceedingsl-lAcademyloflManagementaK2013aKgefhaKffief 0.1

(2013-2014)
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3 zvolutionKofKNPyKyuringK”ndustryKLifebxyclesKâ��KvKLongitudinalKStudyKfromKtheKTelecomK”ndustrycK
Proceedingsl-lAcademyloflManagementaK2013aKgefhaKfjmeh 0.1

2 TheK”mpactKofKTopKManagementKTeamK’enderKyiversityKinK‘irmKxompetitiveKvggressivenesscK
Proceedingsl-lAcademyloflManagementaK2014aKgefiaKfkfmn 0.1

1 TheKPromotionKofKyavidKweattyKtoKRearbvdmiralcKMarinertslMirroraK2018aKfeiaKhimbhjf 0
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