
Jessica Aschemann-Witzel

ListjofjPublicationsjbyjCitations

Source:jhttps:zzexalyycomzauthorxpdfz5619945zjessicaxaschemannxwitzelxpublicationsxbyxcitationsypdf

Version:j2024x04x26j

ThisjdocumentjhasjbeenjgeneratedjbasedjonjthejpublicationsjandjcitationsjrecordedjbyjexalyycomyjForj

thejlatestjversionjofjthisjpublicationjlistwjvisitjthejlinkjgivenjabovey

ThejthirdjcolumnjisjthejimpactjfactorjsIFtjofjthejjournalwjandjthejfourthjcolumnjisjthejnumberjofj

citationsjofjthejarticley

88
papers

3,570
citations

32
h-index

58
g-index

93
ext. papers

4,738
ext. citations

5.7
avg, IF

6.38
L-index



m Paper IF Citations

88 MakingLsenseLofLtheLNcleanLlabelNLtrendsoLvLreviewLofLconsumerLfoodLchoiceLbehaviorLandL
discussionLofLindustryLimplicationscLFoodlResearchlInternationalaL2017aLnnaLjmblf 7 381
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suggestionsLforLfutureLresearchcLBritishlFoodlJournalaL2017aLffnaLjigbjjl 2.8 70
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challengesLandLopportunitiesLinLtheLfuturecLCriticallReviewslinlFoodlSciencelandlNutritionaL2021aLkfaLhffnbhfgm11.5 61
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vreLschoolLmealsLaLviableLandLsustainableLtoolLtoLimproveLtheLhealthinessLandLsustainabilityLofL
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FoodlSciencelandlNutritionaL2017aLjlaLhnigbhnjm

11.5 59
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´nsightsLforLpolicyLmakingcLFoodlQualitylandlPreferenceaL2018aLkmaLgfjbggj 5.8 57
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yoesLfrontbofbpackLnutritionLinformationLimproveLconsumerLabilityLtoLmakeLhealthfulLchoicestL
PerformanceLofLwarningsLandLtheLtrafficLlightLsystemLinLaLsimulatedLshoppingLexperimentcLAppetiteaL
2018aLfgfaLjjbkg

4.5 57

70 xonsumerLperceptionLandLtrendsLaboutLhealthLandLsustainabilityoLtradeboffsLandLsynergiesLofLtwoL
pivotalLissuescLCurrentlOpinionlinlFoodlScienceaL2015aLhaLkbfe 9.8 56

69
xonvenienceLorLpriceLorientationtLxonsumerLcharacteristicsLinfluencingLfoodLwasteLbehaviourLinL
theLcontextLofLanLemergingLcountryLandLtheLimpactLonLfutureLsustainabilityLofLtheLglobalLfoodL
sectorcLGloballEnvironmentallChangeaL2018aLinaLmjbni

10.1 53

68 xonsumerLperceptionLandLpreferenceLforLsuboptimalLfoodLunderLtheLemergingLpracticeLofL
expirationLdateLbasedLpricingLinLsupermarketscLFoodlQualitylandlPreferenceaL2018aLkhaLffnbfgm 5.8 53

67 yoLconsumersLpreferLfoodsLwithLnutritionLandLhealthLclaimstLResultsLofLaLpurchaseLsimulationcL
JournalloflMarketinglCommunicationsaL2010aLfkaLilbjm 2.2 51

66 ‘OOyLWvSTzcLWasteLnotaLwantLnotaLemitLlesscLScienceaL2016aLhjgaLiembn 33.3 50

65 xonsumerLinbstoreLchoiceLofLsuboptimalLfoodLtoLavoidLfoodLwasteoLTheLroleLofLfoodLcategoryaL
communicationLandLperceptionLofLqualityLdimensionscLFoodlQualitylandlPreferenceaL2018aLkmaLgnbhn 5.8 49

64 wuyaLeatLorLdiscardtLvLcaseLstudyLwithLapplesLtoLexploreLfruitLqualityLperceptionLandLfoodLwastecL
FoodlQualitylandlPreferenceaL2018aLknaLfebge 5.8 47

63 vssessmentLofLevaluationsLmadeLtoLhealthyLeatingLpoliciesLinLzuropeoLaLreviewLwithinLtheLzvTWzLLL
ProjectcLPubliclHealthlNutritionaL2012aLfjaLfimnbnk 3.3 44

62 –owLcircularLwillLyouLeattLTheLsustainabilityLchallengeLinLfoodLandLconsumerLreactionLtoLeitherL
wastebtobvalueLorLyetLunderusedLnovelLingredientsLinLfoodcLFoodlQualitylandlPreferenceaL2019aLllaLfjbge 5.8 42

61 xommunicatingLorganicLfoodLqualityLinLxhinaoLxonsumerLperceptionsLofLorganicLproductsLandLtheL
effectLofLenvironmentalLvalueLprimingcLFoodlQualitylandlPreferenceaL2016aLjeaLfegbfem 5.8 42

60 TheLimpactLofLorganicLcertificationLandLcountryLofLoriginLonLconsumerLfoodLchoiceLinLdevelopedLandL
emergingLeconomiescLFoodlQualitylandlPreferenceaL2019aLlgaLfebhe 5.8 42

59 NutritionalLwarningsLandLproductLsubstitutionLorLabandonmentoLPolicyLimplicationsLderivedLfromLaL
repeatedLpurchaseLsimulationcLFoodlQualitylandlPreferenceaL2018aLkjaLiebim 5.8 41

58
´nfluenceLofLâ��softâ��LversusLâ��scientificâ��LhealthLinformationLframingLandLcontradictoryLinformationLonL
consumersâ��LhealthLinferencesLandLattitudesLtowardsLaLfoodLsupplementcLFoodlQualitylandl
PreferenceaL2015aLigaLnebnn

5.8 39

57 vLsenseLofLsustainabilitytLâ��L–owLsensoryLconsumerLscienceLcanLcontributeLtoLsustainableL
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53 –ouseholdLfoodLwasteLinLanLemergingLcountryLandLtheLreasonsLwhyoLxonsumer´·sLownLaccountsLandL
howLitLdiffersLforLtargetLgroupscLResources,lConservationlandlRecyclingaL2019aLfijaLhhgbhhm 11.9 25

52 ‘oodLWasteLvvoidanceLvctionsLinL‘oodLRetailingoLTheLxaseLofLyenmarkcLJournalloflInternationall
FoodlandlAgribusinesslMarketingaL2017aLgnaLhgmbhij 1.5 25
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ProductLreformulationLinLtheLcontextLofLnutritionalLwarningLlabelsoLzxplorationLofLconsumerL
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felaLkknbkli

7 24

50 yoLnutritionalLwarningsLdoLtheirLworktLResultsLfromLaLchoiceLexperimentLinvolvingLsnackLproductscL
FoodlQualitylandlPreferenceaL2019aLllaLfjnbfkj 5.8 23

49 xonsumersâ��LassociativeLnetworksLofLplantbbasedLfoodLproductLcommunicationscLFoodlQualitylandl
PreferenceaL2019aLljaLfijbfjk 5.8 22

48 ´LnudgeLmyselfoLzxploringLâ��selfbnudgingâ��LstrategiesLtoLdriveLsustainableLconsumptionLbehaviourcL
InternationallJournalloflConsumerlStudiesaL2018aLigaLfifbfji 5.7 22

47 TheLwhoaLwhereLandLwhyLofLchoosingLsuboptimalLfoodsoLxonsequencesLforLtacklingLfoodLwasteLinL
storecLJournalloflCleanerlProductionaL2019aLghkaLffljnk 10.3 20

46 LessonsLforLpublicLhealthLcampaignsLfromLanalysingLcommercialLfoodLmarketingLsuccessLfactorsoLaL
caseLstudycLBMClPubliclHealthaL2012aLfgaLfhn 4.1 20

45 vLMacromarketingLPerspectiveLonL‘oodLSafetyLRegulationoLTheLyanishLwanLonLTransbfattyLvcidscL
JournalloflMacromarketingaL2012aLhgaLgembgfn 1.9 20

44 SustainabilitybRelatedL‘oodLLabelscLAnnuallReviewloflResourcelEconomicsaL2020aLfgaLflfbfmj 5.9 19

43 TrafficLLightLSystemLxanL´ncreaseL–ealthfulnessLPerceptionoL´mplicationsLforLPolicyLMakingcLJournall
oflNutritionlEducationlandlBehavioraL2018aLjeaLkkmbkli 2 19

42 SellLmoreLforLlessLorLlessLforLmoretLTheLroleLofLtransparencyLinLconsumerLresponseLtoLupcycledLfoodL
productscLJournalloflCleanerlProductionaL2020aLglhaLfggmmi 10.3 18

41 xonsumerLperceptionLofLplantbbasedLproteinsoLTheLvalueLofLsourceLtransparencyLforLalternativeL
proteinLingredientscLFoodlHydrocolloidsaL2019aLnkaLgebgm 10.6 17

40 ´nterventionsLtoLpromoteLhealthyLeatingLhabitsoLevaluationLandLrecommendationscLObesitylReviewsaL
2010aLffaLmnjbm 10.6 17

39 vLcitizenLperspectiveLonLnutritionalLwarningsLasLfrontbofbpackLlabelsoLinsightsLforLtheLdesignLofL
accompanyingLpolicyLmeasurescLPubliclHealthlNutritionaL2018aLgfaLhijebhikf 3.3 17

38
SuboptimalLfoodaLcarelessLstoretLxonsumerâ��sLassociationsLwithLstoresLsellingLfoodsLwithL
imperfectionsLtoLcounterLfoodLwasteLinLtheLcontextLofLanLemergingLretailLmarketcLJournalloflCleanerl
ProductionaL2020aLgkgaLfgfgjg

10.3 16

37 xonsumersTLevaluationLofLimportedLorganicLfoodLproductsoLTheLroleLofLgeographicalLdistancecL
AppetiteaL2018aLfheaLfhibfij 4.5 16

36 TransferabilityLofLprivateLfoodLmarketingLsuccessLfactorsLtoLpublicLfoodLandLhealthLpolicyoLvnL
expertLyelphiLsurveycLFoodlPolicyaL2012aLhlaLkjebkke 5 16

Jessica Aschemann-Witzel

4



35 –elpingLYouLtoLWasteLLesstLxonsumerLvcceptanceLofL‘oodLMarketingLOffersLTargetedLtoL
‘oodbRelatedLLifestyleLSegmentsLofLxonsumerscLJournalloflFoodlProductslMarketingaL2018aLgiaLjggbjhm 2.4 14

34 MeasuringLxonsumersâ��L´nformationLvcquisitionLandLyecisionLwehaviorLWithLtheLxomputerbwasedL
´nformationbyisplaybMatrixcLMethodologyaL2011aLlaLfbfe 1.2 14

33 warriersLandL‘acilitatorsLtoL´mplementingLtheLUruguayanLyietaryL’uidelinesLinLzverydayLLifeoLvL
xitizenLPerspectivecLHealthlEducationlandlBehavioraL2018aLijaLjffbjgh 4.2 13

32 yanishLMothersâ��LPerceptionLofLtheL–ealthinessLofLTheirLyietaryLwehaviorsLyuringLTransitionLtoL
ParenthoodcLJournalloflFamilylIssuesaL2013aLhiaLfhhjbfhjj 1.6 13

31 ’iveLusLtodayLourLdailyLbreadoLTheLeffectLofLhungerLonLconsumersâ��LvisualLattentionLtowardsLbreadL
andLtheLroleLofLtimeLorientationcLFoodlQualitylandlPreferenceaL2021aLmmaLfeieln 5.8 13

30 MyLstyleaLmyLfoodaLmyLwasteMLxonsumerLfoodLwastebrelatedLlifestyleLsegmentscLJournalloflRetailingl
andlConsumerlServicesaL2021aLjnaLfeghjh 8.5 12

29 UpcycledLbybproductLuseLinLagribfoodLsystemsLfromLaLconsumerLperspectiveoLvLreviewLofLwhatLweL
knowaLandLwhatLisLmissingcLTechnologicallForecastinglandlSociallChangeaL2021aLfkmaLfgelin 9.5 12

28 yoesLmessageLframingLmatterLforLpromotingLtheLuseLofLnutritionalLwarningsLinLdecisionLmakingtcL
PubliclHealthlNutritionaL2019aLggaLhegjbhehi 3.3 11

27
ResveratrolLfoodLsupplementsoLaLsurveyLonLtheLroleLofLindividualLconsumerLcharacteristicsLinL
predictingLtheLattitudesLandLadoptionLintentionsLofLUSLvmericanLandLyanishLrespondentscLBMCl
PubliclHealthaL2015aLfjaLffe

4.1 11

26 TimeLorientationLandLriskLperceptionLmoderateLtheLinfluenceLofLsodiumLwarningsLonLfoodLchoiceoL
´mplicationsLforLtheLdesignLofLcommunicationLcampaignscLAppetiteaL2020aLfilaLfeijkg 4.5 11

25
–owLxanLWeLMotivateLPeopleLtoLUseLNutritionalLWarningsLinLyecisionLMakingtLxitizenLxobxreatedL
´nsightsLforLtheLyevelopmentLofLxommunicationLxampaignscLHealthlEducationlandlBehavioraL2020aL
ilaLhgfbhhf

4.2 11

24 vttitudeLtowardsLresveratrolLasLaLhealthyLbotanicalLingredientoLTheLroleLofLnaturalnessLofLproductL
andLmessagecLFoodlQualitylandlPreferenceaL2017aLjlaLfgkbfhj 5.8 10

23
vvoidingLhouseholdLfoodLwasteaLoneLstepLatLaLtimeoLTheLroleLofLselfbefficacyaLconvenienceL
orientationaLandLtheLgoodLproviderLidentityLinLdistinctLsituationalLcontextscLJournalloflConsumerl
AffairsaL2020aLjiaLjmfbkek

2 10

22 vLdownturnLorLaLwindowLofLopportunitytL–owLyanishLandL‘renchLparentsLperceiveLchangesLinL
healthyLeatingLinLtheLtransitionLtoLparenthoodcLAppetiteaL2020aLfjeaLfeikjm 4.5 9

21 xonsumerLassociationsLaboutLotherLbuyersLofLsuboptimalLfoodLâ��LvndLwhatLitLmeansLforLfoodLwasteL
avoidanceLactionscLFoodlQualitylandlPreferenceaL2020aLmeaLfehmem 5.8 8

20 yoLTargetL’roupsLvppreciateLweingLTargetedtLvnLzxplorationLofL–ealthyLzatingLPolicyLvcceptancecL
JournalloflConsumerlPolicyaL2016aLhnaLgmjbhek 2.4 7

19 xonsumerLaccountsLofLfavourableLdietaryLbehaviourLchangeLandLcomparisonLwithLofficialLdietaryL
guidelinescLPubliclHealthlNutritionaL2018aLgfaLfnjgbfnke 3.3 6

18 ResveratrolLandLhealthLfromLaLconsumerLperspectiveoLperceptionaLattitudeaLandLadoptionLofLaLnewL
functionalLingredientcLAnnalsloflthelNewlYorklAcademyloflSciencesaL2015aLfhimaLflfbn 6.5 6
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17 xountryLimageLandLconsumerLevaluationLofLimportedLproductsoLtestLofLaLhierarchicalLmodelLinLfourL
countriescLEuropeanlJournalloflMarketingaL2021aLjjaLiiibikl 4.4 5

16 N´LdonTtLthrowLawayLfoodaLunlessL´LseeLthatLitTsLnotLfitLforLconsumptionNoLvnLinbdepthLexplorationLofL
householdLfoodLwasteLinLUruguayccLFoodlResearchlInternationalaL2022aLfjfaLffemkf 7 4

15 PromotingL‘oodLforLtheLTrashLwintLvLReviewLofLtheLLiteratureLonLRetailLPriceLPromotionsLandL
–ouseholdbLevelL‘oodLWastecLSustainabilityaL2021aLfhaLiefm 3.6 4

14 SeeingLtheL´ssueLyifferentlyLUOrLNotLvtLvllVoL–owLwoundedLzthicalityLxomplicatesLxoordinationL
TowardsLSustainabilityL’oalscLJournalloflBusinesslEthicsaf 4.3 3

13 SustainableLuseLofLtropicalLfruitstLxhallengesLandLopportunitiesLofLapplyingLtheLwastebtobvalueL
conceptLtoLinternationalLvalueLchainscLCriticallReviewslinlFoodlSciencelandlNutritionaL2021aLfbfh 11.5 3

12 UruguayanLxitizensTLPerceptionLofLMessagesLtoLPromoteL–ealthyLzatingLThroughLtheLUseLofL
NutritionalLWarningscLJournalloflNutritionlEducationlandlBehavioraL2020aLjgaLnfmbngl 2 2

11 vreLparentsLeatingLtheirLgreenstL‘ruitLandLvegetableLconsumptionLduringLaLschoolLinterventioncL
BritishlFoodlJournalaL2014aLffkaLjmjbjnl 2.8 2

10 zxploringLbarriersLtoLconsumingLsuboptimalLfoodsoLvLconsumerLperspectivecLFoodlResearchl
InternationalaL2021aLfifaLffefek 7 2

9 PerspectivesLonLsugarLconsumptionLexpressedLonLsocialLmediaLbyL‘renchbspeakingLandL
yanishbspeakingLparentscLSociallSciencelandlMedicineaL2021aLgleaLffhkhk 5.1 2

8 TasteLperceptionsLmediateLtheLeffectLofLaLhealthLgoalLonLfoodLchoicecLFoodlQualitylandlPreferenceaL
2021aLniaLfeihej 5.8 2

7 xhallengesLandLopportunitiesLforLdietaryLcampaignsoLManagerialLperceptionsLofLsuccessLfactorscL
CatalanlJournalloflCommunicationlandlCulturallStudiesaL2013aLjaLgifbgji 0.4 1

6 VirtualLxobxreationoLvL’uideLtoLxonductingLOnlineLxobxreationLWorkshopscLInternationallJournallofl
QualitativelMethods,lTheaL2021aLgeaLfkeniekngffejhe 3.3 1

5 xommunicatingLupcycledLfoodsoL‘rugalityLframingLsupportsLacceptanceLofLsustainableLproductL
innovationscLFoodlQualitylandlPreferenceaL2022aLfeeaLfeijnk 5.8 1

4 SuboptimalLfoodtL‘oodLwasteLatLtheLconsumerâ��retailerLinterfaceL2019aLhilbhkm 0

3 xonsumerLvttitudesLTowardsL´mportedLOrganicL‘oodLinLxhinaLandL’ermanyoLTheLKeyL´mportanceLofL
TrustcLJournalloflMacromarketingaeglkfiklggfelle 1.9 0

2 ParentalLfeedingLpracticesLandLparentalLinvolvementLinLchildLfeedingLinLyenmarkoL’enderL
differencesLandLpredictorsccLAppetiteaL2021aLfleaLfejmlk 4.5 0

1 ‘oodLhandlingLpracticesLandLexpirationLdatesoLxonsumersâ��LperceptionLofLsmartLlabelscLFoodlControlaL
2022aLfhhaLfemkfj 6.2 0
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