51

papers

53

all docs

159585

4,745 30
citations h-index
53 53
docs citations times ranked

175258
52

g-index

3880

citing authors



10

12

14

16

18

“

ARTICLE IF CITATIONS

Individual differences in (dis)honesty are represented in the brain's functional connectivity at rest.
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The emergence of neuromarketing investigated through online public communications (20025€“2008).
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Journal of Neuroscience, 2021, 41, 8815-8825.
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Measuring Neural Arousal for Advertisements and Its Relationship With Advertising Success.
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Neural Mechanisms of Choice Diversification. Frontiers in Neuroscience, 2020, 14, 502. 2.8 3

Decoding dynamic affective responses to naturalistic videos with shared neural patterns. Neurolmage,
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Neural similarity at temporal lobe and cerebellum predicts out-of-sample preference and recall for
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Implicit measurement of emotional experience and its dynamics. PLoS ONE, 2019, 14, e0211496.

You and | have nothing in common: The role of dissimilarity in interpersonal influence.
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Sharin% product harm information: The effects of self-construal and self-relevance. International 49 19
Journal of Research in Marketing, 2018, 35, 319-335. ’

Survival of the fittest: the impact of fit between warehouse management structure and warehouse
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Neural responses to functional and experiential ad appeals: Explaining ad effectiveness. International
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Exogenous testosterone in women enhances and inhibits competitive decision-making depending on
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Brain Responses to Movie Trailers Predict Individual Preferences for Movies and Their
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Path dependence in risky choice: Affective and deliberative processes in brain and behavior. Journal of
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Celebrities and shoes on the female brain: The neural correlates of product evaluation in the context
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Cross-National Logo Evaluation Analysis: An Individual-Level Approach. Marketing Science, 2009, 28,
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