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84 ServiceNinnovativenessNinNretailingpNIncreasingNtheNrelativeNattractivenessNduringNtheNyOVIzcgoN
pandemicdNJournaloofoRetailingoandoConsumeroServicesbN2022bNlmbNgfholh 8.5 3

83 yonsumerNlyingNbehaviorNinNserviceNencountersdNJournaloofoBusinessoResearchbN2022bNgjgbNmkkcmlo 8.7 1

82 xeyondNtheNLineNofNVisibilitypNTowardNSustainableNServiceNInnovationN2022bNkmmckoi

81 UnderstandingNKeyNMarketNyhallengesNThroughNServiceNInnovationN2022bNlgiclhm

80 ManagingNwNGlobalNRetailNxrandNinNzifferentNMarketspNMetacwnalysesNofNyustomerNResponsesNtoN
ServiceN–ncountersdNJournaloofoRetailingbN2021bN 6.5 3

79 HowNcustomerNexperienceNmanagementNreconcilesNstrategyNdifferencesNbetweenN–astNandNWestdN
JournaloofoGlobaloScholarsoofoMarketingoSciencebN2021bNigbNhmichok 2.3 0

78 zynamicsNofNwellbeingNcoccreationpNaNpsychologicalNownershipNperspectivedNJournaloofoServiceo
ManagementbN2021bNihbNinicjfl 7.4 23

77 TheNrolesNofNqualityNdepartmentsNandNtheirNinfluenceNonNbusinessNresultsdNTotaloQualityoManagemento
andoBusinessoExcellencebN2021bNihbNnnlcnom 2.7 5

76 xusinessNModelsNforNzigitalNServiceNInfusionNUsingNwINandNxigNzataN2021bNgficggk 2

75 zesigningNsatisfyingNserviceNencounterspNwebsiteNversusNstoreNtouchpointsdNJournaloofotheoAcademyo
ofoMarketingoSciencebN2021bNgchi 12.4 3

74 ServiceNdesignNasNanNinnovationNapproachNinNtechnologyNstartupspNaNlongitudinalNmultipleNcaseNstudydN
CreativityoandoInnovationoManagementbN2020bNhobNificihi 2.7 4

73 yharacterizingNcustomerNexperienceNmanagementNinNbusinessNmarketsdNJournaloofoBusinessoResearch
bN2020bNgglbNjhfcjif 8.7 20

72 VisioningNaNhospitalitycorientedNpatientNexperienceNVHOP–WNframeworkNinNhealthNcaredNJournaloofo
ServiceoManagementbN2020bNigbNnlocnnn 7.4 6
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ijbNgggcggl 4 5

70 HowNtoNconvertNdigitalNofferingsNintoNrevenueNenhancementNâ��NyonceptualizingNbusinessNmodelN
dynamicsNthroughNexplorativeNcaseNstudiesdNIndustrialoMarketingoManagementbN2020bNogbNjhocjjg 6.9 30

69 IdentifyingNtheNresourceNintegrationNprocessesNofNgreenNservicedNJournaloofoServiceoManagementbN
2019bNigbNniocnko 7.4 10

68 TheNinfluenceNofNplaceNonNhealthccareNcustomerNcreativitydNEuropeanoJournaloofoMarketingbN2019bNkibNgjffcgjhh4.4 1

Lars Witell

2



67 TwoNroutesNofNserviceNmodularizationpNadvancingNstandardizationNandNcustomizationdNJournaloofo
ServicesoMarketingbN2019bNiibNmicnm 4 11

66 yreatingNtheNPerfectNMatchpNRolesNandNwrchetypesNofNOpenNServiceNInnovationN2019bNgikcglh

65 ValueNyreationNinNServicecxasedNStatesNofNxusinessNRelationshipsN2019bNhngcifk

64 IncrementalNandNRadicalNServiceNInnovationNinNHealthcaredNServiceoScience:oResearchoandoInnovationso
inotheoServiceoEconomybN2019bNlgoclin 0.8 2

63 TheNroleNofNcustomerNknowledgeNdevelopmentNforNincrementalNandNradicalNserviceNinnovationNinN
servitizedNmanufacturersdNJournaloofoBusinessoResearchbN2019bNonbNihnciin 8.7 42

62 ServiceNcapabilitiesNandNservitizedNSM–NperformancepNcontingencyNonNfirmNagedNInternationaloJournalo
ofoOperationsoandoProductionoManagementbN2018bNinbNggjjcgglj 6.8 34

61 IncrementalNandNradicalNopenNserviceNinnovationdNJournaloofoServicesoMarketingbN2018bNihbNgfgcggh 4 16

60 yustomerNexperienceNchallengespNbringingNtogetherNdigitalbNphysicalNandNsocialNrealmsdNJournaloofo
ServiceoManagementbN2018bNhobNmmlcnfn 7.4 232

59 zoesNoneNsizeNfitNalluNNewNserviceNdevelopmentNacrossNdifferentNtypesNofNservicesdNJournaloofoServiceo
ManagementbN2017bNhnbNihocijm 7.4 21

58 TheNchangingNroleNofNtheNhealthNcareNcustomerpNreviewbNsynthesisNandNresearchNagendadNJournaloofo
ServiceoManagementbN2017bNhnbNhcii 7.4 92

57 zriverNyonfigurationsNforNSuccessfulNServiceNInfusiondNJournaloofoServiceoResearchbN2017bNhfbNhmkchog 6 55

56 wNbricolageNperspectiveNonNserviceNinnovationdNJournaloofoBusinessoResearchbN2017bNmobNhofchon 8.7 74

55 NetworkNorchestrationNforNvalueNplatformNdevelopmentdNIndustrialoMarketingoManagementbN2017bN
lmbNgflcghg 6.9 74

54 yocreativeNcustomerNpracticespN–ffectsNofNhealthNcareNcustomerNvalueNcocreationNpracticesNonN
wellcbeingdNJournaloofoBusinessoResearchbN2017bNmfbNkkcll 8.7 109

53 YouNcanUtNbuyNwhatNyouNcanUtNseepNRetailerNpracticesNtoNincreaseNtheNgreenNpremiumdNJournaloofo
RetailingoandoConsumeroServicesbN2017bNijbNigocihk 8.5 44

52 IdentifyingNcategoriesNofNserviceNinnovationpNwNreviewNandNsynthesisNofNtheNliteraturedNJournaloofo
BusinessoResearchbN2016bNlobNhjfgchjfn 8.7 184

51 zefiningNserviceNinnovationpNwNreviewNandNsynthesisdNJournaloofoBusinessoResearchbN2016bNlobNhnlichnmh 8.7 174

50 InnovationNinNserviceNecosystemsâ��xreakingbNmakingbNandNmaintainingNinstitutionalizedNrulesNofN
resourceNintegrationdNJournaloofoBusinessoResearchbN2016bNlobNholjchomg 8.7 169
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49 ReflectionsNonNcontextNinNserviceNresearchdNJournaloofoServiceoManagementbN2016bNhmbNifcil 7.4 37

48 ServiceNmanoeuvresNtoNovercomeNchallengesNofNservitisationNinNaNvalueNnetworkdNProductionoPlanningo
andoControlbN2015bNhlbNggnncggom 4.3 20

47 yonductingNserviceNresearchNthatNmattersdNJournaloofoServicesoMarketingbN2015bNhobNjhkcjho 4 19

46 –xploringNdualitiesNofNserviceNinnovationpNimplicationsNforNserviceNresearchdNJournaloofoServiceso
MarketingbN2015bNhobNjilcjjg 4 28

45 UnderstandingNnewNserviceNdevelopmentNandNserviceNinnovationNthroughNinnovationNmodesdNJournalo
ofoBusinessoandoIndustrialoMarketingbN2014bNhobNghicgig 3 33

44
NewNServiceNzevelopmentNinNManufacturingN—irmsNâ��NSimilaritiesNandNzifferencesNwithNNewNServiceN
zevelopmentNandNNewNProductNzevelopmentdNJournaloofoAppliedoManagementoandoEntrepreneurship
bN2014bNgobNikcjo
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43 TheNeffectNofNcustomerNinformationNduringNnewNproductNdevelopmentNonNprofitsNfromNgoodsNandN
servicesdNEuropeanoJournaloofoMarketingbN2014bNjnbNgmfocgmif 4.4 24

42 TurningNcustomerNsatisfactionNmeasurementsNintoNactiondNJournaloofoServiceoManagementbN2014bNhkbNkklckmg7.4 17

41 ServitizationNofNyapitalN–quipmentNProvidersNinNtheNPulpNandNPaperNIndustryN2014bNgkgcglj 1

40 wnyNwayNgoespNIdentifyingNvalueNconstellationsNforNserviceNinfusionNinNSM–sdNIndustrialoMarketingo
ManagementbN2013bNjhbNgncif 6.9 139

39 TheoryNofNattractiveNqualityNandNtheNKanoNmethodologyNâ��NtheNpastbNtheNpresentbNandNtheNfuturedN
TotaloQualityoManagementoandoBusinessoExcellencebN2013bNhjbNghjgcghkh 2.7 53

38 yhangingNqualityNinitiativeNâ��NdoesNtheNqualityNprofileNreallyNchangeudNTotaloQualityoManagementoando
BusinessoExcellencebN2013bNhjbNmocof 2.7 11

37 HavingNaNstrategyNforNnewNserviceNdevelopmentNâ��NdoesNitNreallyNmatterudNJournaloofoServiceo
ManagementbN2013bNhjbNhkcjj 7.4 54

36 —romNserviceNforNfreeNtoNserviceNforNfeepNbusinessNmodelNinnovationNinNmanufacturingNfirmsdNJournalo
ofoServiceoManagementbN2013bNhjbNkhfckii 7.4 63

35 UsingNinterventionsNtoNchangeNtheNqualityNprofileNofNanNorganisationdNInternationaloJournaloofoQualityo
andoServiceoSciencesbN2013bNkbNihcjk 1.9 10

34 yustomerNcoccreationNinNserviceNinnovationpNaNmatterNofNcommunicationudNJournaloofoServiceo
ManagementbN2012bNhibNiggcihm 7.4 184

33 yoccreationNandNlearningNinNhealthccareNserviceNdevelopmentdNJournaloofoServiceoManagementbN2012bN
hibNihnciji 7.4 120

32 ServiceNtransitionpNfindingNtheNrightNpositionNonNtheNgoodsctocservicesNcontinuumdNInternationalo
JournaloofoModellingoinoOperationsoManagementbN2012bNhbNlo 0.1 11
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31 TheNroleNofNqualityNmanagersNinNcontemporaryNorganisationsdNTotaloQualityoManagementoando
BusinessoExcellencebN2011bNhhbNmokcnfl 2.7 36

30 IdentifyingNideasNofNattractiveNqualityNinNtheNinnovationNprocessdNTQMoJournalbN2011bNhibNnmcoo 3.4 17

29 IdeaNgenerationpNcustomerNcoccreationNversusNtraditionalNmarketNresearchNtechniquesdNJournaloofo
ServiceoManagementbN2011bNhhbNgjfcgko 7.4 179

28 yompetitiveNadvantageNthroughNserviceNdifferentiationNbyNmanufacturingNcompaniesdNJournaloofo
BusinessoResearchbN2011bNljbNghmfcghnf 8.7 206

27 SolicitedNdiariesNasNaNmeansNofNinvolvingNpatientsNinNdevelopmentNofNhealthcareNservicesdN
InternationaloJournaloofoQualityoandoServiceoSciencesbN2011bNibNghncgjk 1.9 18

26 InternalisationNorNexternalisationudNManagingoServiceoQualitybN2011bNhgbNimiciog 61

25 TheoryNofNattractiveNqualityNandNlifeNcyclesNofNqualityNattributesdNTQMoJournalbN2011bNhibNhikchjl 3.4 39

24 yollaborationNwithNyustomersNcNUnderstandingNtheN–ffectNofNyustomercyompanyNInteractionNinNNewN
ProductNzevelopmentN2011bN 3

23 ResearchNonNServicesNinNtheNManufacturingNIndustryNbasedNonNaNHolisticNViewpointNandN
InterdisciplinaryNwpproachN2011bNhmcih 3

22 ServiceNinnovationsNinNmanufacturingNfirmsdNManagingoServiceoQualitybN2010bNhfbNglgcgmk 65

21 MatchNorNMismatchpNStrategycStructureNyonfigurationsNinNtheNServiceNxusinessNofNManufacturingN
yompaniesdNJournaloofoServiceoResearchbN2010bNgibNgonchgk 6 205

20 ServiceNstrategiesNinNaNsupplyNchaindNJournaloofoServiceoManagementbN2010bNhgbNjhmcjjf 7.4 24

19 ServiceNInnovationNandNyustomerNyocdevelopmentdNServiceoScience:oResearchoandoInnovationsoinotheo
ServiceoEconomybN2010bNklgckmm 0.8 30

18 yhangingNfromNaNproductNtoNaNprocessNperspectiveNforNserviceNimprovementsNinNaNmanufacturingN
companydNTQMoJournalbN2010bNhhbNhlcjf 3.4 12

17 QualityNimprovementNactivitiesNinNSwedishNindustrypNdriversbNapproachesbNandNoutcomesdN
InternationaloJournaloofoQualityoandoServiceoSciencesbN2010bNhbNhflchgl 1.9 13

16 ValueNcreationNinNoutsourcedNserviceNprovisionNinNpublicNtransportationdNTQMoJournalbN2009bNhgbNkgmckho 3.4 9

15 zegreeNofNservicecorientationNinNtheNpulpNandNpaperNindustrydNInternationaloJournaloofoServices,o
TechnologyoandoManagementbN2009bNggbNhj 0.2 13

14 QualityNmanagementNsystemsNandNvalueNcreationdNInternationaloJournaloofoQualityoandoServiceo
SciencesbN2009bNgbNhjgchkj 1.9 7

(2009-2011)

5



13 ManagerialNRecommendationsNforNServiceNInnovationsNinNzifferentNProductcServiceNSystemsN2009bNhimchko 3

12 yustomerNsatisfactionNinNtheNfirstNandNsecondNmomentsNofNtruthdNJournaloofoProductoandoBrando
ManagementbN2008bNgmbNjlicjmj 4.3 32

11 wNreviewNofNempiricalNinvestigationsNcomparingNqualityNinitiativesNinNmanufacturingNandNserviceN
organizationsdNManagingoServiceoQualitybN2008bNgnbNkmmckoi 37

10 TwoNzecadesNofNUsingNKanoUsNTheoryNofNwttractiveNQualitypNwNLiteratureNReviewdNQualityo
ManagementoJournalbN2008bNgkbNkocmk 2.3 76

9 ylassificationNofNqualityNattributesdNManagingoServiceoQualitybN2007bNgmbNkjcmi 86

8 TheNRoleNofNtheNyustomerNinNtheNzevelopmentNProcessdNSeriesoonoTechnologyoManagementbN2006bNiickl 0.4 8

7 wssessingNbehaviorNbeforeNitNbecomesNbehaviordNJournaloofoServiceoManagementbN2005bNglbNglocgnk 39

6 IntercprojectNimprovementNinNproductNdevelopmentdNInternationaloJournaloofoQualityoandoReliabilityo
ManagementbN2005bNhhbNnmlcnoi 2 14

5 KanoUsNTheoryNofNwttractiveNQualityNandNPackagingdNQualityoManagementoJournalbN2005bNghbNmchf 2.3 59

4 yontinuousNimprovementNinNproductNdevelopmentdNInternationaloJournaloofoQualityoandoReliabilityo
ManagementbN2005bNhhbNmkicmln 2 38

3 TheNimpactNofNqualityNpracticesNonNcustomerNsatisfactionNandNbusinessNresultspNproductNversusN
serviceNorganizationsdNJournaloofoQualityoManagementbN2001bNlbNkchm 90

2 NewNserviceNdevelopmentNfromNtheNperspectiveNofNvalueNcoccreationNinNaNserviceNsystemijlcilo

1 wnNecosystemNperspectiveNonNserviceNinnovationnkcgfh 3
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