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ARTICLE

A Frequent Named Entities-Based Approach for Interpreting Reputation in Twitter. Data Science and
Engineering, 2018, 3, 86-100.

Interpreting Reputation Through Frequent Named Entities in Twitter. Lecture Notes in Computer
Science, 2017, , 49-56.

PROCLAIM: An Unsupervised Approach to Discover Domain-Specific Attribute Matchings from

Heterogeneous Sources. Lecture Notes in Business Information Processing, 2020, , 14-28.
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