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k Paper IF Citations

110 vMPreregisteredMStudyMofMtheMzffectMofMShoppingMSatisfactionMduringMLeisureMTravelMonMSatisfactionM
withMLifeMOveralloMTheMMitigatingMRoleMofMFinancialMxoncernscMJournaloofoTraveloResearchaM2021aMkeaMkhnbkjj6.3 4

109 MacromarketingMMetricsMofMxonsumerMWellbweingoMvnMUpdatecMJournaloofoMacromarketingaM2021aMifaMfgibfhf1.9 18

108 TheMyualMModelMofMMaterialismoMSuccessMVersusM“appinessMMaterialismMonMPresentMandMFutureMLifeM
SatisfactioncMAppliedoResearchoinoQualityoofoLifeaM2021aMfkaMgefbgge 2.3 12

107 zffectsMofM’oalsMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMgmhbhej 0.4

106 FurtherMyistinctionsMvmongMMajorMxonceptsMofMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMhlbjm 0.4 0

105 zffectsMofMweliefsMandMValuesMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMgijbgkg 0.4

104 ResidentialMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMiffbihj 0.4 0

103 zffectsMofMTechnologicalaMzconomicaMPoliticalaMandMSociobxulturalMFactorsMonMWellbeingcMSocialo
IndicatorsoResearchoSeriesaM2021aMmhbfel 0.4

102 LeisureMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMjejbjgh 0.4

101 “ealthMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMimjbjei 0.4

100 TheMWellbeingMofMOlderMvdultscMSocialoIndicatorsoResearchoSeriesaM2021aMjmfbkej 0.4

99 zffectsMofMNeedsMandMNeedMSatisfactionMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMgkhbgmf 0.4

98 TheMWellbeingMofM’eographicMPopulationMSegmentscMSocialoIndicatorsoResearchoSeriesaM2021aMkglbkjj 0.4

97 PositiveMOutcomesMofMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMjnblm 0.4 1

96 TheMWellbeingMofMWomencMSocialoIndicatorsoResearchoSeriesaM2021aMkelbkgk 0.4 0

95 WorkMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMhlhbien 0.4 0

94 zffectsMofMResourcesMUTimeaMMoneyaM”ncomeaMandMWealthVMonMWellbeingcMSocialoIndicatorsoResearcho
SeriesaM2021aMfenbfgl 0.4
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93 MaterialMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMihlbijg 0.4

92 zffectsMofMPersonalMandMxonsumptionMvctivitiesMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021
aMfjjbfli 0.4 0

91 WellbeingMinMOtherMyomainscMSocialoIndicatorsoResearchoSeriesaM2021aMjgjbjim 0.4

90 TheMWellbeingMofMSpecialtyMPopulationMSegmentscMSocialoIndicatorsoResearchoSeriesaM2021aMkjlbklm 0.4

89 PhilosophicalMFoundationsaMyefinitionsaMandMMeasuresMofMWellbeingcMSocialoIndicatorsoResearchoSeries
aM2021aMjbhj 0.4 1

88 TheMWellbeingMofMxhildrenMandMYouthcMSocialoIndicatorsoResearchoSeriesaM2021aMjjfbjme 0.4 1

87 zffectsMofMyemographicMFactorsMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMfgnbfji 0.4

86 zffectsMofMSocialMxomparisonsMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMhgfbhhm 0.4 0

85 PhilosophyMandMPublicMPolicyM”ssuesMRelatedMtoMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMlffblgn0.4

84 zffectsMofMwiologyaMyrugsaMLifeMzventsaMandMtheMznvironmentMonMWellbeingcMSocialoIndicatorsoResearcho
SeriesaM2021aMfljbgei 0.4

83 SocialaMFamilyaMandMMaritalMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMijhbimh 0.4

82 zffectsMofMvffectMandMxognitionMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMgghbgih 0.4

81 zffectsMofMyomainMyynamicsMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMhifbhlf 0.4 0

80 zffectsMofMPersonalityMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMgelbggf 0.4

79 ”ntegrativeMModelsMofMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMkmfblfe 0.4 1

78 zffectsMofMSelfbxonceptMonMWellbeingcMSocialoIndicatorsoResearchoSeriesaM2021aMhelbhge 0.4

77 TheMzffectsMofM“olidayMLeisureMTravelMonMSubjectiveMWellbweingoMTheMModeratingMRoleMofMzxperienceM
SharingcMJournaloofoTraveloResearchaM2020aMeeilgmljgenkkhm 6.3 10

76 “ouseholdM”ncomeaMSatisfactionMwithMStandardMofMLivingaMandMSubjectiveMWellbweingcMTheMModeratingM
RoleMofM“appinessMMaterialismcMJournaloofoHappinessoStudiesaM2020aMgfaMgmjfbgmlg 3.7 3

(2020-2021)
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75 Workâ��FamilyMSpilloverMandMSubjectiveMWellbweingoMTheMModeratingMRoleMofMxopingMStrategiescM
JournaloofoHappinessoStudiesaM2020aMgfaMgnenbgngn 3.7 13

74 ShoppingbLifeMwalanceoMTowardsMaMUnifyingMFrameworkcMAppliedoResearchoinoQualityoofoLifeaM2020aMfjaMflbhi2.3 3

73 TheMQualityMofMWorkMLifeMScaleoMValidityMzvidenceMfromMwrazilMandMPortugalcMAppliedoResearchoino
QualityoofoLifeaM2020aMfjaMfhghbfhjf 2.3 7

72 TheMRelationshipMwetweenMyomainMSatisfactionMandMyomainM”mportanceoMTheMModeratingMRoleMofM
yepressioncMJournaloofoHappinessoStudiesaM2020aMgfaMgeelbgehe 3.7 4

71 PromotingMqualitybofblifeMandMwellbbeingMresearchMinMhospitalityMandMtourismcMJournaloofoTraveloando
TourismoMarketingaM2019aMhkaMfbfh 6.6 51

70 QualitybofblifeMindicatorsMasMperformanceMmeasurescMAnnalsoofoTourismoResearchaM2019aMlkaMgnfbhee 7.7 37

69 zffectsMofMperceivedMorganizationalMxSRMvalueMandMemployeeMmoralMidentityMonMjobMsatisfactionoMaM
studyMofMbusinessMorganizationsMinMThailandcMAsianoJournaloofoBusinessoEthicsaM2019aMmaMjhblg 0.8 13

68 PositiveMbalanceoMaMhierarchicalMperspectiveMofMpositiveMmentalMhealthcMQualityoofoLifeoResearchaM2019aM
gmaMfngfbfnhe 3.7 16

67 ”sMSubjectiveM”llbweingMRelatedMtoM”slamophobiaMinM’ermanytM”nMSearchMforMModeratorscMJournaloofo
HappinessoStudiesaM2019aMgeaMgkjjbgklj 3.7 5

66 ’lobalMvdvancesMinMQualityMofMLifeMandMWellbweingoMPastaMPresentaMandMFuturecMSocialoIndicatorso
ResearchaM2019aMfifaMffhlbffki 2.7 16

65 TheM’lobalMxhallengeMofM–ihadistMTerrorismoMvMQualitybofbLifeMModelcMSocialoIndicatorsoResearchaM2019
aMfifaMfnfbgfj 2.7 11

64 TheMPsychologyMofMMaterialMWellbweingcMAppliedoResearchoinoQualityoofoLifeaM2018aMfhaMglhbhef 2.3 25

63 SelfbcongruityMtheoryMinMconsumerMbehavioroMvMlittleMhistorycMJournaloofoGlobaloScholarsoofoMarketingo
ScienceaM2018aMgmaMfnlbgel 2.3 55

62 WorkbLifeMwalanceoManM”ntegrativeMReviewcMAppliedoResearchoinoQualityoofoLifeaM2018aMfhaMggnbgji 2.3 99

61 TheMzffectsMofMShoppingMWellbweingMandMShoppingM”llbweingMonMxonsumerMLifeMSatisfactioncMAppliedo
ResearchoinoQualityoofoLifeaM2018aMfhaMhhhbhjh 2.3 16

60 WhatMyoMPeopleMyoMtoMvchieveMWorkâ��LifeMwalancetMvMFormativeMxonceptualizationMtoM“elpMyevelopM
aMMetricMforMLargebScaleMQualitybofbLifeMSurveyscMSocialoIndicatorsoResearchaM2018aMfhmaMllfblnf 2.7 18

59 xombattingM–ihadistMTerrorismoMvMQualitybofbLifeMPerspectivecMAppliedoResearchoinoQualityoofoLifeaM
2018aMfhaMmfhbmhl 2.3 9

58 WhatMTypesMofM”ndicatorsMShouldMweMUsedMtoMxaptureMxommunityMWellbweingMxomprehensivelytcM
InternationaloJournaloofoCommunityoWell-BeingaM2018aMfaMhbn 1.5 19

M Joseph Sirgy

4



57 TowardsMaMwenefitsMTheoryMofMLeisureMWellbweingcMAppliedoResearchoinoQualityoofoLifeaM2017aMfgaMgejbggm 2.3 33

56 SelfbexpressivenessMinMshoppingcMJournaloofoRetailingoandoConsumeroServicesaM2016aMheaMgngbgnn 8.5 22

55 QualityMofMlifeMUQOLVMandMwellbbeingMresearchMinMtourismcMTourismoManagementaM2016aMjhaMgiibgkf 10.8 359

54 WorkbLifeMwalanceoMvMQualitybofbLifeMModelcMAppliedoResearchoinoQualityoofoLifeaM2016aMffaMfejnbfemg 2.3 26

53 TheMWellbweingMzffectsMofMSelfbzxpressivenessMandM“edonicMznjoymentMvssociatedMwithMPhysicalM
zxercisecMAppliedoResearchoinoQualityoofoLifeaM2015aMfeaMfifbfjn 2.3 7

52 MyMPassionMforMQualitybofbLifeMandMWellbweingMResearchoManMvutobiographycMAppliedoResearchoino
QualityoofoLifeaM2015aMfeaMhlfbhlh 2.3 1

51 zffectMSymmetryMofMwenefitMxriteriaMinMPostpurchaseMzvaluationscMPsychologyoandoMarketingaM2015aM
hgaMkjfbkkn 3.9 3

50 MuzafferMUysalMâ��MaMgreatMscholarMandMaMtrueMgentlemancMAnatoliaaM2015aMgkaMkjkbkkg 2.2 2

49 “owMyoMxonsumersMPerceiveMtheMQualitybofbLifeM”mpactMofMyurableM’oodstMvMxonsumerMWellbweingM
ModelMwasedMonMtheMxonsumptionMLifeMxyclecMAppliedoResearchoinoQualityoofoLifeaM2014aMnaMkmhblen 2.3 17

48 ’enderMdisparityMinMjobMsatisfactionMofMWesternMversusMvsianMmanagerscMJournaloofoBusinessoResearchaM
2014aMklaMfgjlbfgkk 8.7 16

47 RadicalM”slamicMMilitancyMandMvctsMofMTerrorismoMvMQualitybofbLifeMvnalysiscMSocialoIndicatorsoResearchaM
2014aMfflaMkfjbkjg 2.7 24

46 ShoppingMwellbbeingMatMtheMmalloMxonstructaMantecedentsaMandMconsequencescMJournaloofoBusinesso
ResearchaM2013aMkkaMmjkbmkh 8.7 118

45 ”sMMaterialismMvllMThatMwadtMzffectsMonMSatisfactionMwithMMaterialMLifeaMLifeMSatisfactionaMandM
zconomicMMotivationcMSocialoIndicatorsoResearchaM2013aMffeaMhinbhkk 2.7 55

44 TheMeffectsMofMleadershipMstyleMonMemployeeMwellbbeingMinMhospitalitycMInternationaloJournaloofo
HospitalityoManagementaM2013aMhiaMnbfm 8.3 139

43 ModeratorsMofMtheMselfbcongruityMeffectMonMconsumerMdecisionbmakingoMvMmetabanalysiscMJournaloofo
BusinessoResearchaM2012aMkjaMfflnbffmm 8.7 155

42 –oshMSamlioMvMwiographycMAppliedoResearchoinoQualityoofoLifeaM2012aMlaMiin 2.3

41 yoesMMarketingMvctivityMxontributeMtoMaMSocietyâ��sMWellbweingtMTheMRoleMofMzconomicMzfficiencycM
JournaloofoBusinessoEthicsaM2012aMfelaMnfbfeg 4.3 17

40 LinkingMvdvertisingaMMaterialismaMandMLifeMSatisfactioncMSocialoIndicatorsoResearchaM2012aMfelaMlnbfef 2.7 54

(2012-2017)
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39 xonsumerMSovereigntyMinM“ealthcareoMFactMorMFictiontcMJournaloofoBusinessoEthicsaM2011aMfefaMijnbili 4.3 15

38 TheoreticalMPerspectivesM’uidingMQOLM”ndicatorMProjectscMSocialoIndicatorsoResearchaM2011aMfehaMfbgg 2.7 82

37 SocietalMQOLMisMMoreMthanMtheMSumMofMQOLMofM”ndividualsoMTheMWholeMisM’reaterMthanMtheMSumMofMtheM
PartscMAppliedoResearchoinoQualityoofoLifeaM2011aMkaMhgnbhhi 2.3 14

36 yevelopingMaMmeasureMtoMcaptureMmarketingMfacultyTsMperceptionsMofMunethicalMbehaviorcMJournaloofo
BusinessoResearchaM2010aMkhaMhkkbhlf 8.7 7

35 ”sMsmallMbusinessMbetterMthanMbigMbusinessMforMmarketingMmanagerstcMJournaloofoBusinessoResearchaM
2010aMkhaMifmbigh 8.7 13

34 yevelopingMaMMeasureMofMxommunityMWellbweingMwasedMonMPerceptionsMofM”mpactMinMVariousMLifeM
yomainscMSocialoIndicatorsoResearchaM2010aMnkaMgnjbhff 2.7 109

33 QualityMofMxollegeMLifeMUQxLVMofMStudentsoMFurtherMValidationMofMaMMeasureMofMWellbbeingcMSocialo
IndicatorsoResearchaM2010aMnnaMhljbhne 2.7 23

32 TheMPleasantMLifeaMtheMzngagedMLifeaMandMtheMMeaningfulMLifeoMWhatMaboutMtheMwalancedMLifetcM
JournaloofoHappinessoStudiesaM2009aMfeaMfmhbfnk 3.7 117

31 zffectMofMselfbcongruityMwithMsponsorshipMonMbrandMloyaltycMJournaloofoBusinessoResearchaM2008aMkfaMfenfbfenl8.7 193

30 WellbbeingMMarketingoMvnMzthicalMwusinessMPhilosophyMforMxonsumerM’oodsMFirmscMJournaloofo
BusinessoEthicsaM2008aMllaMhllbieh 4.3 71

29 vMSurveyMofMManagementMzducatorsâ��MPerceptionsMofMUnethicalMFacultyMwehaviorcMJournaloofoAcademico
EthicsaM2008aMkaMfgnbfjg 1.5 13

28 yevelopingMaMMeasureMThatMxapturesMzlderlyâ��sMWellbweingMinMLocalMMarketplaceMTransactionscM
AppliedoResearchoinoQualityoofoLifeaM2008aMhaMkhbme 2.3 25

27 “owMyoesMResidentsâ��MSatisfactionMwithMxommunityMServicesM”nfluenceMQualityMofMLifeMUQOLVM
OutcomestcMAppliedoResearchoinoQualityoofoLifeaM2008aMhaMmfbfej 2.3 55

26 vMWorkbLifeM”dentityMModelMofMWellbweingoMTowardsMaMResearchMvgendaMLinkingMQualitybofbWorkbLifeM
UQWLVMProgramsMwithMQualityMofMLifeMUQOLVcMAppliedoResearchoinoQualityoofoLifeaM2008aMhaMfmfbgeg 2.3 55

25 ThreeMwooksMthatMareMaM’oldmineMforMQualitybofbLifeMTherapistscMAppliedoResearchoinoQualityoofoLifeaM
2008aMhaMghfbghh 2.3 1

24 PhilosophyaMPsychologyaMandMPublicMPolicyMvspectsMofMWellbweingMvllMWrappedMinMOneMwookMyesignedM
toMRuffleMYourMFeatherscMAppliedoResearchoinoQualityoofoLifeaM2008aMhaMhfjbhfl 2.3 1

23 TheM”mpactMofM”mportsMandMzxportsMonMaMxountryâ��sMQualityMofMLifecMSocialoIndicatorsoResearchaM2007aM
mhaMgijbgmf 2.7 7

22 vMReviewMofMâ��StumblingMonM“appinessâ��MauthoredMbyMyanielM’ilbertcMAppliedoResearchoinoQualityoofo
LifeaM2007aMgaMfifbfih 2.3
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21 yevelopingMandMValidatingMaMMeasureMofMxonsumerMWellbweingMinMRelationMtoMxellMPhoneMUsecM
AppliedoResearchoinoQualityoofoLifeaM2007aMgaMnjbfgh 2.3 10

20 FurtherMValidationMofMaMNeedbbasedMQualitybofbworkblifeMUQWLVMMeasureoMzvidenceMfromMMarketingM
PractitionerscMAppliedoResearchoinoQualityoofoLifeaM2007aMgaMglhbgml 2.3 49

19
xonsumerMWellbweingMUxWwVoMTheMzffectsMofMSelfb”mageMxongruenceaMwrandbxommunityM
welongingnessaMwrandMLoyaltyaMandMxonsumptionMRecencycMAppliedoResearchoinoQualityoofoLifeaM2007aM
gaMgmnbhei

2.3 81

18 yevelopingMaMxonceptualMFrameworkMofMzmployeeMWellbweingMUzWwVMbyMvpplyingM’oalMxonceptsM
andMFindingsMfromMPersonalitybSocialMPsychologycMAppliedoResearchoinoQualityoofoLifeaM2006aMfaMlbhm 2.3 15

17 yirectMandMindirectMeffectsMofMselfbimageMcongruenceMonMbrandMloyaltycMJournaloofoBusinessoResearchaM
2006aMjnaMnjjbnki 8.7 526

16 UpscaleMimageMtransferMfromMmallsMtoMstoresoMvMselfbimageMcongruenceMexplanationcMJournaloofo
BusinessoResearchaM2006aMjnaMfgmmbfgnk 8.7 118

15 TheMQualityitybofbLifeMUQOLVMResearchMMovementoMPastaMPresentaMandMFuturecMSocialoIndicatorso
ResearchaM2006aMlkaMhihbikk 2.7 238

14 vMNeedbwasedMMeasureMofMxonsumerMWellMweingMUxWwVMinMRelationMtoMPersonalMTransportationoM
NomologicalMValidationcMSocialoIndicatorsoResearchaM2006aMlnaMhhlbhkl 2.7 38

13 “ousingMWellbweingoMyevelopingMandMValidatingMaMMeasurecMSocialoIndicatorsoResearchaM2006aMlnaMjehbjif 2.7 40

12 yevelopingMaMMeasureMofM”nternetMWellbweingoMNomologicalMUPredictiveVMValidationcMSocialoIndicatorso
ResearchaM2006aMlmaMgejbgin 2.7 33

11 TowardMvMxodeMofMzthicsMforMMarketingMzducatorscMJournaloofoBusinessoEthicsaM2006aMkhaMfbge 4.3 8

10 TowardMaMxodeMofMzthicsMforMvccountingMzducatorscMJournaloofoBusinessoEthicsaM2005aMkfaMgfjbghi 4.3 4

9 TheM”mpactMofM’lobalizationMonMaMxountryTsMQualityMofMLifeoMTowardManM”ntegratedMModelcMSocialo
IndicatorsoResearchaM2004aMkmaMgjfbgnm 2.7 41

8 FurtherMValidationMandMzxtensionMofMtheMQualitybofbLifedxommunityb“ealthcareMModelMandM
MeasurescMSocialoIndicatorsoResearchaM2004aMknaMfklbfnm 2.7 19

7 MeasuringMtheMzffectMofMTourismMServicesMonMTravelersâ��MQualityMofMLifeoMFurtherMValidationcMSocialo
IndicatorsoResearchaM2004aMknaMgihbgll 2.7 89

6 MeasuringMxorporateMPerformanceMbyMwuildingMonMtheMStakeholdersMModelMofMwusinessMzthicscM
JournaloofoBusinessoEthicsaM2002aMhjaMfihbfkg 4.3 81

5 vMNewMMeasureMofMQualityMofMWorkMLifeMUQWLVMwasedMonMNeedMSatisfactionMandMSpilloverMTheoriescM
SocialoIndicatorsoResearchaM2001aMjjaMgifbheg 2.7 326

4 “owMyoMManagersMMakeMTeleologicalMzvaluationsMinMzthicalMyilemmastMTestingMPartMofMandM
zxtendingMtheM“untbVitellMModelcMJournaloofoBusinessoEthicsaM2000aMgkaMgjnbgkn 4.3 22

(2000-2007)
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3 TheMzthicsMofMxonsumerMSovereigntyMinManMvgeMofM“ighMTechcMJournaloofoBusinessoEthicsaM2000aMgmaMfbfi 4.3 29

2 SocialMResponsibilityMandMtheMMarketingMzducatoroMvMyiscussionMyocumentcMJournaloofoBusinessoEthics
aM1999aMfnaMfnhbgek 4.3 8

1 MaterialismMandMQualityMofMLifecMSocialoIndicatorsoResearchaM1998aMihaMgglbgke 2.7 231
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