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160
 nlineJsocialJmediaJfatigueJandJpsychologicalJwellbeingâ��sJstudyJofJcompulsiveJuseVJfearJofJ
missingJoutVJfatigueVJanxietyJandJdepressionYJInternationalkJournalkofkInformationkManagementVJ
2018VJfbVJcfcWcgd

16.4 237

159 UsesJandJyratificationsJofJdigitalJphotoJsharingJonJxacebookYJTelematicskandkInformaticsVJ2016VJeeVJcdkWcej8.1 221

158 UnusualJpurchasingJbehaviorJduringJtheJearlyJstagesJofJtheJu VIvWckJpandemiclJTheJ
stimulusWorganismWresponseJapproachYJJournalkofkRetailingkandkConsumerkServicesVJ2020VJgiVJcbdddf 8.5 218

157 WhyJdoJpeopleJshareJfakeJnewsqJsssociationsJbetweenJtheJdarkJsideJofJsocialJmediaJuseJandJfakeJ
newsJsharingJbehaviorYJJournalkofkRetailingkandkConsumerkServicesVJ2019VJgcVJidWjd 8.5 136

156 voJageJandJgenderJdifferencesJexistJinJselfieWrelatedJbehavioursqYJComputerskinkHumankBehaviorVJ
2016VJheVJgfkWggg 7.7 135

155 WhyJdoJpeopleJuseJfoodJdeliveryJappsJRxvsSqJsJusesJandJgratificationJtheoryJperspectiveYJJournalk
ofkRetailingkandkConsumerkServicesVJ2019VJgcVJddcWdeb 8.5 113

154 veterminantsJofJorganicJfoodJconsumptionYJsJsystematicJliteratureJreviewJonJmotivesJandJbarriersYJ
AppetiteVJ2019VJcfeVJcbffbd 4.5 100

153 tlockchainJinJhealthcarelJsJsystematicJliteratureJreviewVJsynthesizingJframeworkJandJfutureJ
researchJagendaYJComputerskinkIndustryVJ2020VJcddVJcbedkb 11.6 96

152 UnderstandingJconsumerJresistanceJtoJtheJconsumptionJofJorganicJfoodYJsJstudyJofJethicalJ
consumptionVJpurchasingVJandJchoiceJbehaviourYJFoodkQualitykandkPreferenceVJ2019VJiiVJcWcf 5.8 82

151 PointJofJadoptionJandJbeyondYJInitialJtrustJandJmobileWpaymentJcontinuationJintentionYJJournalkofk
RetailingkandkConsumerkServicesVJ2020VJggVJcbdbjh 8.5 79

150 xoodJwasteJinJhospitalityJandJfoodJserviceslJsJsystematicJliteratureJreviewJandJframeworkJ
developmentJapproachYJJournalkofkCleanerkProductionVJ2020VJdibVJcddjhc 10.3 79

149 SustainableJmanufacturingYJtibliometricsJandJcontentJanalysisYJJournalkofkCleanerkProductionVJ2020VJ
dhbVJcdbkjj 10.3 73

148 snJinnovationJresistanceJtheoryJperspectiveJonJmobileJpaymentJsolutionsYJJournalkofkRetailingkandk
ConsumerkServicesVJ2020VJggVJcbdbgk 8.5 72

147 sntecedentsJandJconsequencesJofJsocialJmediaJfatigueYJInternationalkJournalkofkInformationk
ManagementVJ2019VJfjVJckeWdbd 16.4 71

146 zasJfinancialJattitudeJimpactedJtheJtradingJactivityJofJretailJinvestorsJduringJtheJu VIvWckJ
pandemicqYJJournalkofkRetailingkandkConsumerkServicesVJ2021VJgjVJcbdefc 8.5 68

145 tigJdataJanalyticsJandJenterpriseslJaJbibliometricJsynthesisJofJtheJliteratureYJEnterprisekInformationk
SystemsVJ2020VJcfVJieiWihj 3.5 67

144 wthicalJconsumptionJintentionsJandJchoiceJbehaviorJtowardsJorganicJfoodYJ–oderationJroleJofJ
buyingJandJenvironmentalJconcernsYJJournalkofkCleanerkProductionVJ2019VJdehVJccigck 10.3 67
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143 WhyJpeopleJuseJonlineJsocialJmediaJbrandJcommunitiesYJOnlinekInformationkReviewVJ2018VJfdVJdbgWddc 2 66

142 WhyJdoJpeopleJpurchaseJfromJonlineJtravelJagenciesJR TssSqJsJconsumptionJvaluesJperspectiveYJ
InternationalkJournalkofkHospitalitykManagementVJ2020VJjjVJcbdgef 8.3 64

141 TheJemergingJroleJofJcognitiveJcomputingJinJhealthcarelJsJsystematicJliteratureJreviewYJ
InternationalkJournalkofkMedicalkInformaticsVJ2019VJcdkVJcgfWchh 5.3 63

140 WhyJdoJpeopleJbuyJorganicJfoodqJTheJmoderatingJroleJofJenvironmentalJconcernsJandJtrustYJ
JournalkofkRetailingkandkConsumerkServicesVJ2020VJgiVJcbddfi 8.5 63

139 UnderstandingJtheJrelationshipJbetweenJintensityJandJgratificationsJofJxacebookJuseJamongJ
adolescentsJandJyoungJadultsYJTelematicskandkInformaticsVJ2017VJefVJegbWehf 8.1 61

138 WhyJdoJyoungJpeopleJtagJphotosJonJsocialJnetworkingJsitesqJwxplainingJuserJintentionsYJ
InternationalkJournalkofkInformationkManagementVJ2018VJejVJcciWcdi 16.4 59

137
PredictingJadolescentJInternetJaddictionlJTheJrolesJofJdemographicsVJtechnologyJaccessibilityVJ
unwillingnessJtoJcommunicateJandJsoughtJInternetJgratificationsYJComputerskinkHumankBehaviorVJ
2015VJgcVJdfWee

7.7 57

136 SharingJofJfakeJnewsJonJsocialJmedialJspplicationJofJtheJhoneycombJframeworkJandJtheJ
thirdWpersonJeffectJhypothesisYJJournalkofkRetailingkandkConsumerkServicesVJ2020VJgiVJcbdcki 8.5 55

135 xlowJinJcontextlJvevelopmentJandJvalidationJofJtheJflowJexperienceJinstrumentJforJsocialJ
networkingYJComputerskinkHumankBehaviorVJ2016VJgkVJegjWehi 7.7 52

134 WhyJdoJweJtagJphotographsJonJxacebookqJProposingJaJnewJgratificationsJscaleYJNewkMediakandk
SocietyVJ2017VJckVJgbdWgdc 3.8 49

133 wnvisioningJtheJxutureJofJtehavioralJvecisionW–akinglJsJSystematicJ”iteratureJReviewJofJ
tehavioralJReasoningJTheoryYJAustralasiankMarketingkJournalVJ2020VJdjVJcfgWcgk 5 48

132 TheJvalueJpropositionJofJfoodJdeliveryJappsJfromJtheJperspectiveJofJtheoryJofJconsumptionJvalueYJ
InternationalkJournalkofkContemporarykHospitalitykManagementVJ2021VJeeVJccdkWccgk 7.5 48

131 uonsumersâ��JResistanceJtoJvigitalJInnovationslJsJSystematicJReviewJandJxrameworkJvevelopmentYJ
AustralasiankMarketingkJournalVJ2020VJdjVJdjhWdkk 5 47

130 tarriersJtowardJpurchasingJfromJonlineJtravelJagenciesYJInternationalkJournalkofkHospitalityk
ManagementVJ2020VJjkVJcbdgke 8.3 46

129 uonsumerJresistanceJandJinertiaJofJretailJinvestorslJvevelopmentJofJtheJresistanceJadoptionJinertiaJ
continuanceJRRsIuSJframeworkYJJournalkofkRetailingkandkConsumerkServicesVJ2020VJggVJcbdbic 8.5 46

128 tigJdataJanalyticsJinJhealthcarelJaJsystematicJliteratureJreviewYJEnterprisekInformationkSystemsVJ2020
VJcfVJjijWkcd 3.5 46

127 xoodJlossJandJwasteJinJfoodJsupplyJchainsYJsJsystematicJliteratureJreviewJandJframeworkJ
developmentJapproachYJJournalkofkCleanerkProductionVJ2021VJdkgVJcdhfej 10.3 46

126 WhyJdoJadolescentsJuntagJphotosJonJxacebookqYJComputerskinkHumankBehaviorVJ2016VJggVJccbhWcccg 7.7 45
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125 tlockchainJapplicationsJinJmanagementlJsJbibliometricJanalysisJandJliteratureJreviewYJTechnologicalk
ForecastingkandkSocialkChangeVJ2021VJchhVJcdbhfk 9.5 45

124 tehavioralJreasoningJperspectivesJonJorganicJfoodJpurchaseYJAppetiteVJ2020VJcgfVJcbfijh 4.5 44

123 xactorsJinfluencingJtheJadoptionJpostponementJofJmobileJpaymentJservicesJinJtheJhospitalityJ
sectorJduringJaJpandemicYJJournalkofkHospitalitykandkTourismkManagementVJ2021VJfhVJdhWek 6 44

122 xacilitatorsJandJinhibitorsJofJorganicJfoodJbuyingJbehaviorYJFoodkQualitykandkPreferenceVJ2021VJjjVJcbfbii5.8 44

121 UnderstandingJonlineJregretJexperienceJinJxacebookJuseJâ��JwffectsJofJbrandJparticipationVJ
accessibilityJPJproblematicJuseYJComputerskinkHumankBehaviorVJ2016VJgkVJfdbWfeb 7.7 42

120 sgeJandJgenderJdifferencesJinJphotoJtaggingJgratificationsYJComputerskinkHumankBehaviorVJ2016VJheVJhebWhej7.7 42

119 WhatJdrivesJbrandJloveJforJnaturalJproductsqJTheJmoderatingJroleJofJhouseholdJsizeYJJournalkofk
RetailingkandkConsumerkServicesVJ2021VJgjVJcbdedk 8.5 42

118 WhyJdoJretailJconsumersJbuyJgreenJapparelqJsJknowledgeWattitudeWbehaviourWcontextJperspectiveYJ
JournalkofkRetailingkandkConsumerkServicesVJ2021VJgkVJcbdekj 8.5 41

117 tibliometricJanalysisJandJliteratureJreviewJofJecotourismlJTowardJsustainableJdevelopmentYJ
TourismkManagementkPerspectivesVJ2021VJeiVJcbbiii 5.8 39

116
yreenJinclusiveJleadershipJandJgreenJcreativityJinJtheJtourismJandJhospitalityJsectorlJserialJ
mediationJofJgreenJpsychologicalJclimateJandJworkJengagementYJJournalkofkSustainablekTourismVJ
2021VJdkVJcichWciei

5.7 38

115 WhyJdoJpeopleJuseJandJrecommendJmWwalletsqYJJournalkofkRetailingkandkConsumerkServicesVJ2020VJ
ghVJcbdbkc 8.5 37

114 voJeducationalJaffordancesJandJgratificationsJdriveJintensiveJxacebookJuseJamongJadolescentsqYJ
ComputerskinkHumankBehaviorVJ2017VJhjVJfbWgb 7.7 37

113
WhatJdrivesJwillingnessJtoJpurchaseJandJstatedJbuyingJbehaviorJtowardJorganicJfoodqJsJ
Stimulusâ�� rganismâ��tehaviorâ��uonsequenceJRS tuSJperspectiveYJJournalkofkCleanerkProductionVJ
2021VJdkeVJcdgjjd

10.3 37

112 WhyJdoJpeopleJpurchaseJvirtualJgoodsqJsJusesJandJgratificationJRUPySJtheoryJperspectiveYJ
TelematicskandkInformaticsVJ2020VJgeVJcbceih 8.1 36

111 uorrelatesJofJsocialJmediaJfatigueJandJacademicJperformanceJdecrementYJInformationkTechnologyk
andkPeopleVJ2020VJefVJggiWgjb 3.4 33

110 UnderstandingJonlineJregretJexperienceJusingJtheJtheoreticalJlensJofJflowJexperienceYJComputerskink
HumankBehaviorVJ2016VJgiVJdebWdek 7.7 32

109 tuyerWvrivenJ“nowledgeJTransferJsctivitiesJtoJwnhanceJ rganizationalJSustainabilityJofJSuppliersYJ
SustainabilityVJ2020VJcdVJdkke 3.6 31

108 ImpactJofJprivacyVJtrustJandJuserJactivityJonJintentionsJtoJshareJxacebookJphotosYJJournalkofk
InformationkCommunicationkandkEthicskinkSocietyVJ2016VJcfVJehfWejd 1.2 30
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107 voesJenterpriseJsocialJmediaJuseJpromoteJemployeeJcreativityJandJwellWbeingqYJJournalkofkBusinessk
ResearchVJ2021VJcecVJfbWgf 8.7 30

106 SleeplessJdueJtoJsocialJmediaqJInvestigatingJproblematicJsleepJdueJtoJsocialJmediaJandJsocialJmediaJ
sleepJhygieneYJComputerskinkHumankBehaviorVJ2020VJcceVJcbhfji 7.7 27

105 ServitizationJresearchlJsJreviewJandJbibliometricJanalysisJofJpastJachievementsJandJfutureJ
promisesYJJournalkofkBusinesskResearchVJ2021VJcecVJcgcWchh 8.7 26

104 sssessingJflowJexperienceJinJsocialJnetworkingJsiteJbasedJbrandJcommunitiesYJComputerskinkHumank
BehaviorVJ2016VJhfVJdciWddg 7.7 26

103 xearJofJmissingJoutJRxo– SJamongJsocialJmediaJuserslJaJsystematicJliteratureJreviewVJsynthesisJandJ
frameworkJforJfutureJresearchYJInternetkResearchVJ2021VJecVJijdWjdc 4.8 26

102 tarriersJandJparadoxicalJrecommendationJbehaviourJinJonlineJtoJofflineJR d SJservicesYJsJ
convergentJmixedWmethodJstudyYJJournalkofkBusinesskResearchVJ2021VJcecVJdgWek 8.7 26

101
WhatJdrivesJbrandJloveJandJpurchaseJintentionsJtowardJtheJlocalJfoodJdistributionJsystemqJsJstudyJ
ofJsocialJmediaWbasedJRw“ JRfairJconsumptionSJgroupsYJJournalkofkRetailingkandkConsumerkServicesVJ
2021VJhbVJcbdfff

8.5 25

100 tehavioralJreasoningJtheoryJRtRTSJperspectivesJonJwWwasteJrecyclingJandJmanagementYJJournalkofk
CleanerkProductionVJ2021VJdjbVJcdfdhk 10.3 25

99 sJsystematicJliteratureJreviewJonJcyberstalkingYJsnJanalysisJofJpastJachievementsJandJfutureJ
promisesYJTechnologicalkForecastingkandkSocialkChangeVJ2021VJcheVJcdbfdh 9.5 25

98 PositiveJandJnegativeJwordJofJmouthJRW –SJareJnotJnecessarilyJoppositeslJsJreappraisalJusingJtheJ
dualJfactorJtheoryYJJournalkofkRetailingkandkConsumerkServicesVJ2020VJheVJcbdekh 8.5 24

97 uontinuedJUseJofJ–obileJInstantJ–essagingJsppslJsJ—ewJPerspectiveJonJTheoriesJofJuonsumptionVJ
xlowVJandJPlannedJtehaviorYJSocialkSciencekComputerkReviewVJ2020VJejVJcfiWchk 3.1 24

96 PsychometricJValidationJofJtheJuhineseJuompulsiveJInternetJUseJScaleJRuIUSSJwithJTaiwaneseJzighJ
SchoolJsdolescentsYJPsychiatrickQuarterlyVJ2015VJjhVJgjcWkh 4.1 23

95 voJ nlineJPrivacyJuoncernsJPredictJSelfieJtehaviorJamongJsdolescentsVJYoungJsdultsJandJsdultsqYJ
FrontierskinkPsychologyVJ2017VJjVJjcg 3.4 23

94 tigJvataJinJoperationsJandJsupplyJchainJmanagementlJaJsystematicJliteratureJreviewJandJfutureJ
researchJagendaYJInternationalkJournalkofkProductionkResearchVJ2021VJgkVJegbkWegef 7.8 23

93 vigitalJknowledgeJsharingJandJcreativeJperformancelJWorkJfromJhomeJduringJtheJu VIvWckJ
pandemicYYJTechnologicalkForecastingkandkSocialkChangeVJ2021VJcibVJcdbjhh 9.5 23

92 TheJmetaverseJinJtheJhospitalityJandJtourismJindustrylJsnJoverviewJofJcurrentJtrendsJandJfutureJ
researchJdirectionsYJJournalkofkHospitalitykMarketingkandkManagementVcWj 6.4 23

91 sJrepeatJcrossWsectionalJanalysisJofJtheJpsychometricJpropertiesJofJtheJuompulsiveJInternetJUseJ
ScaleJRuIUSSJwithJadolescentsJfromJpublicJandJprivateJschoolsYJComputerskandkEducationVJ2015VJjhVJcidWcjc9.5 22

90 wxtendedJvalenceJtheoryJperspectiveJonJconsumersQJeWwasteJrecyclingJintentionsJinJ’apanYJJournalk
ofkCleanerkProductionVJ2021VJecdVJcdiffe 10.3 22
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89 InvestigatingJtheJrelationJamongJdisturbedJsleepJdueJtoJsocialJmediaJuseVJschoolJburnoutVJandJ
academicJperformanceYJJournalkofkAdolescenceVJ2020VJjfVJcghWchf 3.4 21

88 TheJinfluenceJofJonlineJprofessionalJsocialJmediaJinJhumanJresourceJmanagementlJsJsystematicJ
literatureJreviewYJTechnologykinkSocietyVJ2020VJheVJcbceeg 6.3 21

87 voJgreenJhumanJresourceJmanagementJandJselfWefficacyJfacilitateJgreenJcreativityqJsJstudyJofJ
luxuryJhotelsJandJresortsYJJournalkofkSustainablekTourismVcWdd 5.7 21

86 wlectronicJgovernmentJandJcorruptionlJSystematicJliteratureJreviewVJframeworkVJandJagendaJforJ
futureJresearchYJTechnologicalkForecastingkandkSocialkChangeVJ2021VJchiVJcdbiei 9.5 21

85  verWorderingJandJfoodJwastelJTheJuseJofJfoodJdeliveryJappsJduringJaJpandemicYJInternationalk
JournalkofkHospitalitykManagementVJ2021VJkhVJcbdkii 8.3 21

84 ”inkingJcircularJeconomyJandJdigitalisationJtechnologieslJsJsystematicJliteratureJreviewJofJpastJ
achievementsJandJfutureJpromisesYJTechnologicalkForecastingkandkSocialkChangeVJ2022VJciiVJcdcgbj 9.5 20

83 WhatJmotivatesJtheJadoptionJofJgreenJrestaurantJproductsJandJservicesqJsJsystematicJreviewJandJ
futureJresearchJagendaYJBusinesskStrategykandkthekEnvironmentVJ2021VJebVJdddfWddfb 8.6 19

82 SupplyJchainJresilienceJduringJtheJu VIvWckJpandemicYYJTechnologykinkSocietyVJ2022VJhjVJcbcjfi 6.3 18

81 voJpsychosocialJattributesJofJwellWbeingJdriveJintensiveJxacebookJuseqYJComputerskinkHumank
BehaviorVJ2017VJhjVJgdbWgdi 7.7 17

80 PsychometricJValidationJofJInternetJsddictionJTestJWithJIndianJsdolescentsYJJournalkofkEducationalk
ComputingkResearchVJ2015VJgeVJcgWec 3.8 17

79 yreenJprocessJinnovationlJWhereJweJareJandJwhereJweJareJgoingYJBusinesskStrategykandkthek
EnvironmentVJ2021VJebVJedie 8.6 17

78 SystematicJliteratureJreviewJofJfoodJwasteJinJeducationalJinstitutionslJsettingJtheJresearchJagendaYJ
InternationalkJournalkofkContemporarykHospitalitykManagementVJ2021VJeeVJcchbWccke 7.5 17

77 tehavioralJreasoningJperspectivesJtoJbrandJloveJtowardJnaturalJproductslJ–oderatingJroleJofJ
environmentalJconcernJandJhouseholdJsizeYJJournalkofkRetailingkandkConsumerkServicesVJ2021VJhcVJcbdgfk8.5 16

76 vriversJandJbarriersJofJcircularJeconomyJbusinessJmodelslJWhereJweJareJnowVJandJwhereJweJareJ
headingYJJournalkofkCleanerkProductionVJ2022VJeeeVJcebbfk 10.3 15

75 InnovationJresistanceJtheoryJperspectiveJonJtheJuseJofJfoodJdeliveryJapplicationsYJJournalkofk
EnterprisekInformationkManagementVJ2020VJaheadWofWprintVJ 4.4 15

74 WhyJdoJpeopleJpurchaseJfromJfoodJdeliveryJappsqJsJconsumerJvalueJperspectiveYJJournalkofk
RetailingkandkConsumerkServicesVJ2021VJheVJcbdhhi 8.5 15

73 varkJconsequencesJofJsocialJmediaWinducedJfearJofJmissingJoutJRxo– SlJSocialJmediaJstalkingVJ
comparisonsVJandJfatigueYJTechnologicalkForecastingkandkSocialkChangeVJ2021VJcicVJcdbkec 9.5 14

72 xutureJofJeWyovernmentlJsnJintegratedJconceptualJframeworkYJTechnologicalkForecastingkandkSocialk
ChangeVJ2021VJcieVJcdccbd 9.5 14
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71 PsychometricJValidationJofJtheJuompulsiveJInternetJUseJScalelJRelationshipJWithJsdolescentsâ��J
vemographicsVJIuTJsccessibilityVJandJProblematicJIuTJUseYJSocialkSciencekComputerkReviewVJ2016VJefVJckiWdcf3.1 13

70
WhatJdrivesJtheJadoptionJandJconsumptionJofJgreenJhotelJproductsJandJservicesqJsJsystematicJ
literatureJreviewJofJpastJachievementJandJfutureJpromisesYJBusinesskStrategykandkthekEnvironmentVJ
2021VJebVJdheiWdhgg

8.6 13

69
wntrepreneurshipJinJruralJhospitalityJandJtourismYJsJsystematicJliteratureJreviewJofJpastJ
achievementsJandJfutureJpromisesYJInternationalkJournalkofkContemporarykHospitalitykManagementVJ
2021VJeeVJdgdcWdggj

7.5 13

68 wnterpriseJsocialJmediaJandJcyberWslackinglJsJ“ahnâ��sJmodelJperspectiveYJInformationkandk
ManagementVJ2021VJgjVJcbefbg 6.6 13

67 RationaleJforJâ��”ikingâ��JonJSocialJ—etworkingJSitesYJSocialkSciencekComputerkReviewVJ2019VJeiVJgdkWggb 3.1 12

66 vriversJofJfoodJwasteJreductionJbehaviourJinJtheJhouseholdJcontextYJFoodkQualitykandkPreferenceVJ
2021VJkfVJcbfebb 5.8 12

65
TheJwffectsJofJvemographicsVJTechnologyJsccessibilityVJandJUnwillingnessJtoJuommunicateJinJ
PredictingJInternetJyratificationsJandJzeavyJInternetJUseJsmongJsdolescentsYJSocialkSciencek
ComputerkReviewVJ2016VJefVJdijWdki

3.1 11

64 TheJdarkJsideJofJsocialJmedialJStalkingVJonlineJselfWdisclosureJandJproblematicJsleepYJInternationalk
JournalkofkConsumerkStudiesVJ2021VJfgVJceie 5.7 11

63 TrustJandJreputationJinJfamilyJbusinesseslJsJsystematicJliteratureJreviewJofJpastJachievementsJandJ
futureJpromisesYJJournalkofkBusinesskResearchVJ2021VJceiVJcfeWchc 8.7 11

62 vigitalizationJandJsustainabilitylJvirtualJrealityJtourismJinJaJpostJpandemicJworldYJJournalkofk
SustainablekTourismVcWdj 5.7 10

61 yreenJapparelJbuyingJbehaviourlJsJStimulusâ�� rganismâ��tehaviourâ��uonsequenceJRS tuSJ
perspectiveJonJsustainabilityWorientedJconsumptionJinJ’apanYJBusinesskStrategykandkthekEnvironmentV 8.6 10

60 PastVJpresentVJandJfutureJofJgreenJproductJinnovationYJBusinesskStrategykandkthekEnvironmentV 8.6 10

59 WhyJvoJYoungJPeopleJsvoidJPhotoJTaggingqJsJ—ewJServiceJsvoidanceJScaleYJSocialkSciencek
ComputerkReviewVJ2017VJegVJfjbWfki 3.1 9

58 vevelopmentJandJValidationJofJtheJInternetJyratificationJScaleJforJsdolescentsYJJournalkofk
PsychoeducationalkAssessmentVJ2017VJegVJehcWeih 1.3 9

57 SelfWregulatedJlearningJinJformalJeducationlJperceptionsVJchallengesJandJopportunitiesYJ
InternationalkJournalkofkTechnologykEnhancedkLearningVJ2014VJhVJcfg 1.2 9

56 J2012VJ 9

55 uorporateJsocialJresponsibilityJandJsustainabilityJinJtheJtourismJsectorlJsJsystematicJliteratureJ
reviewJandJfutureJoutlookYJSustainablekDevelopmentV 6.7 9

54 WhyJretailJinvestorsJtradedJequityJduringJtheJpandemicqJsnJapplicationJofJartificialJneuralJnetworksJ
toJexamineJbehavioralJbiasesYJPsychologykandkMarketingVJ2021VJejVJdcfd 3.9 9

(2021-2016)
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53 zowJSelfWtrackingJandJtheJQuantifiedJSelfJPromoteJzealthJandJWellWbeinglJSystematicJReviewYJ
JournalkofkMedicalkInternetkResearchVJ2021VJdeVJedgcic 7.6 9

52 sJbehaviouralJreasoningJperspectiveJonJtheJconsumptionJofJlocalJfoodYJsJstudyJonJRw“ VJaJsocialJ
mediaWbasedJlocalJfoodJdistributionJsystemYJFoodkQualitykandkPreferenceVJ2021VJkeVJcbfdhf 5.8 9

51 TheJinnovationJecosystemJinJruralJtourismJandJhospitalityJâ��JaJsystematicJreviewJofJinnovationJinJ
ruralJtourismYJJournalkofkKnowledgekManagementVJ2021VJaheadWofWprintVJ 7.3 8

50 sssociationsJbetweenJtravelJandJtourismJcompetitivenessJandJcultureYJJournalkofkDestinationk
MarketingkrkManagementVJ2020VJcjVJcbbgbc 4.7 8

49 sttitudinalJandJtehavioralJ”oyaltyJTowardJVirtualJyoodsYJJournalkofkComputerkInformationkSystemsVJ
2021VJhcVJccjWcdk 1.9 8

48 xoodJwasteJandJoutWofWhomeWdininglJantecedentsJandJconsequentsJofJtheJdecisionJtoJtakeJawayJ
leftoversJafterJdiningJatJrestaurantsYJJournalkofkSustainablekTourismVcWdh 5.7 8

47 SocialJmediaJinducedJfearJofJmissingJoutJRxo– SJandJphubbinglJtehaviouralVJrelationalJandJ
psychologicalJoutcomesYJTechnologicalkForecastingkandkSocialkChangeVJ2022VJcifVJcdccfk 9.5 8

46 SocialJmediaJplatformsJandJsleepJproblemslJaJsystematicJliteratureJreviewVJsynthesisJandJ
frameworkJforJfutureJresearchYJInternetkResearchVJ2021VJecVJccdcWccgd 4.8 7

45 ’ealousyJdueJtoJsocialJmediaqJsJsystematicJliteratureJreviewJandJframeworkJofJsocialJ
mediaWinducedJjealousyYJInternetkResearchVJ2021VJaheadWofWprintVJ 4.8 7

44 uyberloafingJandJcyberslackingJinJtheJworkplacelJsystematicJliteratureJreviewJofJpastJachievementsJ
andJfutureJpromisesYJInternetkResearchVJ2021VJaheadWofWprintVJ 4.8 7

43 PurchasingJnaturalJpersonalJcareJproductsJinJtheJeraJofJfakeJnewsqJTheJmoderationJeffectJofJbrandJ
trustYJJournalkofkRetailingkandkConsumerkServicesVJ2021VJheVJcbdhhj 8.5 7

42 SocialJmediaJusersâ��JonlineJsubjectiveJwellWbeingJandJfatiguelJsJnetworkJheterogeneityJperspectiveYJ
TechnologicalkForecastingkandkSocialkChangeVJ2021VJcidVJcdcbek 9.5 7

41 wxploringJuonsumerJsdoptionJofJ–obileJPaymentsJinJuhinaJ2013VJ 6

40 WayJoffJtheJmarkqJ penJinnovationJfailureslJvecodingJwhatJreallyJmattersJtoJchartJtheJfutureJ
courseJofJactionYJJournalkofkBusinesskResearchVJ2022VJcfdVJcbcbWcbdg 8.7 6

39 PersonalityJandJtravelJintentionsJduringJandJafterJtheJu VIvWckJpandemiclJsnJartificialJneuralJ
networkJRs——SJapproachYYJJournalkofkBusinesskResearchVJ2021VJ 8.7 5

38 ValidationJofJtheJScienceVJ–athematicsVJandJwnglishJTaskJValueJScalesJtasedJonJ”ongitudinalJvataYJ
InternationalkJournalkofkSciencekandkMathematicskEducationVJ2021VJckVJffeWfhb 1.7 5

37 tusinessJtoJbusinessJRtdtSJalliancesJinJtheJhealthcareJindustrylJaJreviewJofJresearchJtrendsJandJ
pertinentJissuesYJJournalkofkBusinesskandkIndustrialkMarketingVJ2021VJaheadWofWprintVJ 3 5

36 PsychologicalJandJbehavioralJoutcomesJofJsocialJmediaWinducedJfearJofJmissingJoutJatJtheJ
workplaceYJJournalkofkBusinesskResearchVJ2021VJcehVJcjhWcki 8.7 5
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35 uorporateJsocialJresponsibilityJRuSRSJandJhospitalityJsectorlJuhartingJnewJfrontiersJforJrestaurantJ
businessesYJJournalkofkBusinesskResearchVJ2022VJcffVJcdefWcdfj 8.7 5

34 SportsJinterestJmediatingJexerciseJandJcompulsiveJinternetJuseJamongJundergraduatesYJHealthk
PromotionkInternationalVJ2019VJefVJkgeWkhb 3 4

33 veterminantsJandJbarriersJofJimplementingJleanJmanufacturingJpracticesJinJ–S–wslJaJbehaviouralJ
reasoningJtheoryJperspectiveYJProductionkPlanningkandkControlVcWch 4.3 4

32 xoodJwasteJreductionJandJtakingJawayJleftoverslJInterplayJofJfoodWorderingJroutineVJplanningJ
routineVJandJmotivesYJInternationalkJournalkofkHospitalitykManagementVJ2021VJkjVJcbebee 8.3 4

31 WhatJdeterminesJaJpositiveJattitudeJtowardsJnaturalJfoodJproductsqJsnJexpectancyJtheoryJ
approachYJJournalkofkCleanerkProductionVJ2021VJediVJcdkdbf 10.3 4

30 WhatJdrivesJdinersQJecoWfriendlyJbehaviourqJTheJmoderatingJroleJofJplanningJroutineYJJournalkofk
RetailingkandkConsumerkServicesVJ2021VJheVJcbdhij 8.5 4

29
TheJdarkJsideJofJphubbingJinJtheJworkplacelJInvestigatingJtheJroleJofJintrinsicJmotivationJandJtheJ
useJofJenterpriseJsocialJmediaJRwS–SJinJaJcrossWculturalJsettingYJJournalkofkBusinesskResearchVJ2022VJ
cfeVJjcWke

8.7 3

28 IJloveJyouVJbutJyouJletJmeJdownKJzowJhateJandJretaliationJdamageJcustomerWbrandJrelationshipYJ
TechnologicalkForecastingkandkSocialkChangeVJ2022VJcifVJcdccje 9.5 3

27 u VIvWcklJtransformingJairJpassengersâ��JbehaviourJandJreshapingJtheirJexpectationsJtowardsJtheJ
airlineJindustryYJTourismkRecreationkResearchVcWk 2.1 3

26 SupplyJchainJcollaborationJandJsustainableJdevelopmentJgoalsJRSvysSYJTeamworkJmakesJachievingJ
SvysJdreamJworkYJJournalkofkBusinesskResearchVJ2022VJcfiVJdkbWebi 8.7 3

25 yeneralJandJslcoholWRelatedJSocialJ–ediaJUseJandJ–entalJzealthlJaJ”argeWSampleJ”ongitudinalJ
StudyYJInternationalkJournalkofkMentalkHealthkandkAddictionVJ2020VJc 8.8 2

24 UbiquitousJcomputingJforJteenagerslJsJnewJperspectiveJonJchildWcomputerJinteractionJ2013VJ 2

23 vevelopingJmobileJmixedJrealityJapplicationJbasedJonJuserJneedsJandJexpectationsJ2012VJ 2

22 vesignJguidelinesJforJpervasiveJcomputinglJImplicationsJofJtechnologyJuseJinJsfricaJ2012VJ 2

21
ImpactJofJethicalJcertificationsJandJproductJinvolvementJonJconsumersJdecisionJtoJpurchaseJethicalJ
productsJatJpriceJpremiumsJinJanJemergingJmarketJcontextYJInternationalkReviewkonkPublickandk
NonprofitkMarketingVc

1.6 2

20 WhyJvoJPeopleJUseJsrtificialJIntelligenceJRsISWwnabledJVoiceJsssistantsqYJIEEEkTransactionskonk
EngineeringkManagementVJ2021VJcWcg 2.6 2

19 vemographicsVJPersonalityJandJSubstanceWUseJuharacteristicsJsssociatedJwithJxormingJRomanticJ
RelationshipsYJEvolutionarykPsychologicalkScienceVJ2020VJhVJcWce 1.4 2

18 TransformativeJQualityJinJzigherJwducationJInstitutionsJRzwIsSlJuonceptualisationVJscaleJ
developmentJandJvalidationYJJournalkofkBusinesskResearchVJ2022VJcejVJdigWdjh 8.7 2
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17 TransformingJtraditionalJpervasiveJcomputingJforJemergingJmarketsJâ��JUnderlyingJchallengesJandJ
opportunitiesJ2012VJ 1

16 uonsumersâ��JroleJinJaddressingJplasticJpollutionYJResourcesykConservationkandkRecyclingVJ2021VJchkVJcbgfie11.9 1

15
UnderpinningsJofJInternetJParentingJStyleslJTheJvevelopmentJandJValidationJofJtheJInternetJ
ParentingJScaleJUsingJRepeatedJurossWSectionalJStudiesYJJournalkofkEducationalkComputingkResearch
VJ2018VJghVJccfkWccig

3.8 1

14 wcologicalJdeterminantsJofJsmartJhomeJecosystemslJsJcoopetitionJframeworkYJTechnologicalk
ForecastingkandkSocialkChangeVJ2021VJcieVJcdccfi 9.5 1

13 uopingJwithJpandemicsJusingJsocialJnetworkJsiteslJsJpsychologicalJdetachmentJperspectiveJtoJ
u VIvWckJstressorsYYJTechnologicalkForecastingkandkSocialkChangeVJ2022VJcikVJcdchhb 9.5 1

12 uooperativesQJperformanceJrelativeJtoJinvestorWownedJfirmslJa´ nonWdistortedJapproachJforJtheJwineJ
sectorYJBritishkFoodkJournalVJ2021VJcdfVJegWgd 2.8 1

11 WhyJdoJpeopleJavoidJandJpostponeJtheJuseJofJvoiceJassistantsJforJtransactionalJpurposesqJsJ
perspectiveJfromJdecisionJavoidanceJtheoryYJJournalkofkBusinesskResearchVJ2022VJcfhVJhbgWhcj 8.7 1

10 ResponsibleJIRmSovationJinJssiaJPacificJregionsYJAsiakPacifickJournalkofkManagementVc 2.5 0

9 TheJbalancingJactlJzowJdoJmoralJnormsJandJanticipatedJprideJdriveJfoodJwasteareductionJ
behaviourqYJJournalkofkRetailingkandkConsumerkServicesVJ2022VJhhVJcbdkbc 8.5 0

8 sntecedentsJofJtheJtarriersJTowardJtheJsdoptionJofJUnifiedJPaymentJInterfaceYJIFIPkAdvanceskink
InformationkandkCommunicationkTechnologyVJ2020VJhbjWhdg 0.5 0

7 UnethicalJ”eadershiplJReviewVJSynthesisJandJvirectionsJforJxutureJResearchYJJournalkofkBusinessk
EthicsVc 4.3 0

6 WhyJvoJRetailJuustomersJsdoptJsrtificialJIntelligenceJRsISJtasedJsutonomousJvecisionW–akingJ
SystemsqYJIEEEkTransactionskonkEngineeringkManagementVJ2022VJcWch 2.6 0

5 TheJeffectJofJtheJvalenceJofJforgivenessJtoJserviceJrecoveryJstrategiesJandJserviceJoutcomesJinJ
foodJdeliveryJappsYJJournalkofkBusinesskResearchVJ2022VJcfiVJcfdWcgi 8.7 0

4 xacebookJanJ penJwducationJPlatformlJwxploringJItsJwducationalJUsesYJCommunicationskinkComputerk
andkInformationkScienceVJ2013VJcjWdd 0.3

3 vesigningJwducationalJInterfacesJforJSaudiJStudentsYJCommunicationskinkComputerkandkInformationk
ScienceVJ2013VJceWci 0.3

2 –yJiPadlJsJ—ewJ”earningJToolJforJulassroomsYJCommunicationskinkComputerkandkInformationkScienceVJ
2013VJdjWed 0.3

1 iPadJdbcelJsJ”eaningJToolJforJStudentsJwithJSpecialJ—eedsYJCommunicationskinkComputerkandk
InformationkScienceVJ2013VJdccWdcg 0.3
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