
Charles Blankson

ListgofgPublicationsgbygYearging
DescendinggOrder

Source:ghttps:xxexalyvcomxauthorupdfx524293yxcharlesublanksonupublicationsubyuyearvpdf

Version:g2y24uy4u28g

ThisgdocumentghasgbeenggeneratedgbasedgongthegpublicationsgandgcitationsgrecordedgbygexalyvcomvgForg

theglatestgversiongofgthisgpublicationglisttgvisitgtheglinkggivengabovev

ThegthirdgcolumngisgthegimpactgfactorgoIFpgofgthegjournaltgandgthegfourthgcolumngisgthegnumbergofg

citationsgofgthegarticlev

50
papers

1,188
citations

20
h-index

34
g-index

51
ext. papers

1,349
ext. citations

3
avg, IF

4.62
L-index



j Paper IF Citations

50 TheQvalueQofQvisualQqualityQandQserviceQqualityQtoQaugmentedQrealityQenabledQmobileQshoppingQ
experiencehQQualityrManagementrJournalfQ2021fQmsfQllqglmr 2.3 1

49 OperationsgorientedQstrategiesQandQpatientQsatisfactionuQtheQmediatingQeffectQofQserviceQexperiencehQ
InternationalrJournalrofrQualityrandrServicerSciencesfQ2021fQlnfQntpgolq 1.9 0

48
TowardQaQconceptualQframeworkQexplainingQtheQstrategicQfactorsQresponsibleQforQmobileQproductQ
innovationQsuccessQinQanQemergingQ—fricanQmarkethQThunderbirdrInternationalrBusinessrReviewfQ2021fQ
qnfQnkngnlr

1.9 2

47 UnderstandingQRuralQMicroQandQSmallQBusinessQMarketingQPracticesQinQGhanahQAdvancesrinrTheoryr
andrPracticerofrEmergingrMarketsfQ2021fQlolglpq 0.3 1

46 SubgSaharanQ—fricanQculturalQbeliefQsystemQandQentrepreneurialQactivitiesuQ—QGhanaianQperspectivehQ
AfricarJournalrofrManagementfQ2020fQqfQqrgso 1.2 2

45 —QreviewQandQevaluationQofQmarketQorientationQresearchQinQanQemergingQ—fricanQeconomyhQJournalrofr
StrategicrMarketingfQ2020fQmsfQpqpgpsm 2.7 2

44 PositioningQstrategiesQofQforeignQandQindigenousQfirmsQinQanQ—fricanQculturalQmilieuhQJournalrofr
BusinessrResearchfQ2020fQlltfQqmrgqns 8.7 1

43 MarketQorientationQandQpovertyQreductionuQ—QstudyQofQruralQmicroentrepreneursQinQGhanahQAfricar
JournalrofrManagementfQ2019fQpfQnnmgnpr 1.2 4

42 CorporateQsocialQresponsibilityQinQemergingQeconomiesuQInvestigatingQfirmQbehaviorQinQtheQIndianQ
contexthQThunderbirdrInternationalrBusinessrReviewfQ2019fQqlfQmqrgmrq 1.9 4

41
PositioningQstrategiesQandQcongruenceQinQtheQpositioningQofQhighgendQindigenousQandQforeignQ
retailersQinQsubgSaharanQ—fricauQ—nQillustrationQfromQGhanahQThunderbirdrInternationalrBusinessr
ReviewfQ2018fQqkfQpnpgpos

1.9 3

40 MarketingQPracticesQofQRuralQMicroQandQSmallQBusinessesQinQGhanauQTheQRoleQofQPublicQPolicyhQJournalr
ofrMacromarketingfQ2018fQnsfQmtgpq 1.9 20

39 StrategicQprescriptiveQtheoriesQinQtheQbusinessQcontextQofQanQemergingQeconomyhQJournalrofr
StrategicrMarketingfQ2018fQmqfQnrngnso 2.7 4

38 ManagingQCultureQandQMoneyuQSomeQCriticalQIssuesQFacingQ—fricanQManagementQandQManagershQ
AfricarJournalrofrManagementfQ2018fQofQnngpq 1.2 3

37 TheQroleQofQpositioningQinQtheQretailQbankingQindustryQofQSubgSaharanQ—fricahQInternationalrJournalrofr
BankrMarketingfQ2017fQnpfQqspgrln 4 6

36 MicrofinanceQInterventionQinQPovertyQReductionuQ—QStudyQofQWomenQFarmergEntrepreneursQinQRuralQ
GhanahQJournalrofrAfricanrBusinessfQ2017fQlsfQoprgorp 1.7 28

35 —nQIntegratedQModelQofQQualityQforQMassQServicesQinQtheQContextQofQtheQGhanaianQRetailQBankingQ
SectorhQThunderbirdrInternationalrBusinessrReviewfQ2016fQpsfQompgons 1.9 2

34 TowardQtheQdevelopmentQofQnewQproductQideasuQasymmetricQeffectsQofQteamQcohesionQonQnewQ
productQideationhQJournalrofrBusinessrandrIndustrialrMarketingfQ2015fQnkfQsppgsqq 3 13

Charles Blankson

2



33 TheQroleQofQEgqualityQwithinQtheQconsumerQdecisionQmakingQprocesshQInternationalrJournalrofr
OperationsrandrProductionrManagementfQ2014fQnofQlpkqglpnq 6.8 21

32
InclusiveQEconomicQDevelopmentQProgramsQandQConsumersâ��Q—ccessQtoQCreditQinQEmergingQMarketQ
EconomiesuQTheQPublicQPolicyQRoleQofQMarketingQinQRuralQBankQProgramsQinQGhanahQJournalrofrPublicr
PolicyrandrMarketingfQ2013fQnmfQptgqt

3.8 26

31 —QreviewQofQtheQrelationshipsQandQimpactQofQmarketQorientationQandQmarketQpositioningQonQ
organisationalQperformancehQJournalrofrStrategicrMarketingfQ2013fQmlfQottgplm 2.7 27

30 TheQeffectQofQserviceQqualityQandQsatisfactionQonQdestinationQattractivenessQofQsubgSaharanQ—fricanQ
countriesuQtheQcaseQofQGhanahQCurrentrIssuesrinrTourismfQ2013fQlqfQqmrgqoq 5.8 17

29 —nQInvestigationQofQMatchgUpQEffectsuQInfluentialQSourcesQofQFitQandQtheQGenerativeQRoleQofQ
ImaginationhQJournalrofrCurrentrIssuesrandrResearchrinrAdvertisingfQ2013fQnofQlplglqp 1.5 1

28 CultureQandQInternationalQMarketinguQ—QSubgSaharanQ—fricanQContexthQJournalrofrGlobalrMarketingfQ
2013fQmqfQlssgmkm 2.4 29

27 BusinessQtoQbusinessQgovernanceQstructureQandQmarketingQstrategyhQIndustrialrMarketingr
ManagementfQ2012fQolfQtksgtls 6.9 15

26 ImpactQofQpositioningQstrategiesQonQserviceQfirmQperformancehQJournalrofrBusinessrResearchfQ2012fQ
qpfQnllgnlq 8.7 24

25 WestQ—fricanQImmigrantsâ��QPerceptionsQofQ—dvertisingQinQGeneralQandQImpactQonQBuyingQDecisionshQ
JournalrofrInternationalrConsumerrMarketingfQ2012fQmofQlqsglsp 2.1 3

24 HopeQandQFearQinQanQ—dvertisementQContextuQUnderstandingQHowQHopeQUndoesQFearhQJournalrofr
CurrentrIssuesrandrResearchrinrAdvertisingfQ2012fQnnfQrtgtn 1.5 3

23 TheQRoleQofQNationalQCultureQonQRelationshipsQBetweenQCustomersaQPerceptionQofQQualityfQValuesfQ
SatisfactionfQandQBehavioralQIntentionshQQualityrManagementrJournalfQ2012fQltfQrgmn 2.3 13

22 —QlongitudinalQexaminationQofQpositioningQstrategiesQinQaQliberalizedQdevelopingQ—fricanQeconomyuQ
TheQcaseQofQGhanahQThunderbirdrInternationalrBusinessrReviewfQ2011fQpnfQplgqr 1.9 9

21 CrossgfunctionalQintegrationQasQaQknowledgeQtransformationQmechanismuQImplicationsQforQnewQ
productQdevelopmenthQIndustrialrMarketingrManagementfQ2010fQntfQqpkgqqk 6.9 77

20 TowardQanQintegratedQframeworkQforQonlineQconsumerQbehaviorQandQdecisionQmakingQprocessuQ—Q
reviewhQPsychologyrandrMarketingfQ2010fQmrfQtogllq 3.9 162

19 TheQDevelopmentQofQaQScaleQMeasuringQConsumersaQSelectionQofQRetailQBanksQinQGhanahQJournalrofr
AfricanrBusinessfQ2009fQlkfQlsmgmkm 1.7 14

18 ConsumerQattitudesQandQinteractiveQdigitalQadvertisinghQInternationalrJournalrofrAdvertisingfQ2009fQ
msfQpklgpmp 3.6 84

17 RetailQbankQselectionQinQdevelopedQandQdevelopingQcountriesuQ—QcrossgnationalQstudyQofQstudentsaQ
bankgselectionQcriteriahQThunderbirdrInternationalrBusinessrReviewfQ2009fQplfQlsnglts 1.9 29

16 —fricanQcultureQandQbusinessQmarketsuQimplicationsQforQmarketingQpracticeshQJournalrofrBusinessrandr
IndustrialrMarketingfQ2008fQmnfQnrognsn 3 43

(2008-2014)

3



15 ImpactQofQPositioningQStrategiesQonQCorporateQPerformancehQJournalrofrAdvertisingrResearchfQ2008fQ
osfQlkqglmm 2.1 24

14 CongruenceQbetweenQPositioningQandQBrandQ—dvertisinghQJournalrofrAdvertisingrResearchfQ2007fQorfQrtgto2.1 20

13 PositioningQstrategiesQofQinternationalQandQmulticulturalgorientedQserviceQbrandshQJournalrofrServicesr
MarketingfQ2007fQmlfQonpgopk 4 31

12 TestingQaQNewlyQDevelopedQTypologyQofQPositioningQStrategiesQinQSouthQ—fricahQJournalrofrAfricanr
BusinessfQ2007fQsfQqrgtr 1.7 8

11 DeterminantsQofQbanksQselectionQinQUS—fQTaiwanQandQGhanahQInternationalrJournalrofrBankrMarketingfQ
2007fQmpfQoqtgost 4 48

10 UnderstandingQtheQpatternsQofQmarketQorientationQamongQsmallQbusinesseshQMarketingrIntelligencer
andrPlanningfQ2006fQmofQprmgptk 3.2 71

9
—QStageQModelQofQInternationalQBrandQDevelopmentuQTheQperspectivesQofQmanufacturersQfromQtwoQ
newlyQindustrializedQeconomiesâ��SouthQKoreaQandQTaiwanhQIndustrialrMarketingrManagementfQ2005fQ
nofQpkogplo

6.9 42

8 TheQDevelopmentQandQValidationQofQaQScaleQMeasuringQConsumeriCustomergDerivedQGenericQ
TypologyQofQPositioningQStrategieshQJournalrofrMarketingrManagementfQ2004fQmkfQpgon 3.2 81

7 —nQInvestigationQofQGhanaasQTourismQPositioninghQJournalrofrAfricanrBusinessfQ2004fQpfQllnglnq 1.7 8

6 FoodQShoppingQBehaviorQ—mongQEthnicQandQNongEthnicQCommunitiesQinQBritainhQJournalrofrFoodr
ProductsrMarketingfQ2004fQlkfQntgpr 2.4 17

5 PositioningQstrategiesQandQincidenceQofQcongruenceQofQtwoQUKQstoreQcardQbrandshQJournalrofrProductr
andrBrandrManagementfQ2004fQlnfQnlpgnms 4.3 11

4 PositioningQstrategiesQinQbusinessQmarketshQJournalrofrBusinessrandrIndustrialrMarketingfQ2000fQlpfQolqgonr3 94

3 IssuesQofQcreativeQcommunicationQtacticsQandQpositioningQstrategiesQinQtheQUKQplasticQcardQservicesQ
industryhQJournalrofrMarketingrCommunicationsfQ1999fQpfQppgrk 2.2 5

2 BusinessQstrategyfQorganizationalQculturefQandQmarketQorientationhQThunderbirdrInternationalr
BusinessrReviewfQ1998fQokfQmnpgmpq 1.9 34

1 TheQRelationshipQbetweenQCSRQandQCBBEQinQSubgSaharanQ—fricauQTheQModeratingQRoleQofQCustomerQ
PerceivedQValuehQJournalrofrAfricanrBusinessflgml 1.7 1

Charles Blankson

4


