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MarketingiScience:iProceedingsiofitheiAcademyiofiMarketingiSciencebM2015bMknockol 0.1

82 TheMEffectMofMServiceMQualityMandMyonsumerMTrustMonMRetailMWebsiteMLoyaltydMDevelopmentsiini
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60 OnlineMyommunicationMofMxrandMPersonalitydMJournaliofiGeneraliManagementbM2009bMikbMjmclj 1.3 12

59 PractitionerMandMyustomerMViewsMofMwdvertisingMyreativitypMSameMyonceptbMzifferentMMeaningudM
JournaliofiAdvertisingbM2008bMimbMikcjl 4.4 74

58 StartcupMSuccessMinMaMSmallM–slandMStatepMwMStudyMamongMEntrepreneursMinMMaltadMIslandiStudiesi
JournalbM2008bMibMmicol 2 2
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55 PsychometricMpropertiesMofMtheMxrandMPersonalityMScalepMevidenceMfromMaMbusinessMschooldM
PsychologicaliReportsbM2007bMgffbMmnocoj 1.6 5

54 PsychometricMPropertiesMofMtheMSchlingerMViewerMResponseMProfileMUVRPVpMEvidenceMfromMaMLargeM
SampledMJournaliofiAdvertisingbM2007bMilbMgfgcggj 4.4 9

53 “lobalMallianceMnetworkspMwMcomparisonMofMbiotechMSMEsMinMSwedenMandMwustraliadMIndustriali
MarketingiManagementbM2006bMikbMlffclgf 6.9 30

52 yorporateMreputationMandMshareholdersTMintentionspMwnMattitudinalMperspectivedMJournaliofiBrandi
ManagementbM2006bMgibMjhocjjf 3.3 46

51 TheMpsychometricMpropertiesMofMeTailMqualitydMInternationaliMarketingiReviewbM2006bMhibMikicimf 4.4 25

50 TheMEffectMofMwnomiaMonMEthnocentricMTendenciespMwMStudyMwmongMSmallMxusinessesMinMTwoM–slandM
MicrostatesdMJournaliofiEuromarketingbM2005bMgjbMmmcoi 3

49 ToMdubMorMnotMtoMdubpMLanguageMadaptationMofMglobalMtelevisionMadvertisementsMforMaMbilingualM
communitydMJournaliofiBrandiManagementbM2005bMghbMhilchjo 3.3 12

48 TheMformationMofMaMâ��highMpriceMâ��MhighMqualityâ��MinferentialMbeliefpMaMstudyMamongMyoungMbuyersMofM
mobileMphonesMandMnoteMbooksdMAsiaiPacificiJournaliofiMarketingiandiLogisticsbM2005bMgmbMkfclf 3.2 5

47 TheMstateMofMtheoryMinMthreeMpremierMadvertisingMjournalspMaMresearchMnotedMInternationaliJournaliofi
AdvertisingbM2005bMhjbMhjgchjo 3.6 23

46 TheMEffectMofMPerceivedMValueMandMOverallMSatisfactionMonMLoyaltypMwMStudyMamongMzentalMPatientsdM
JournaliofiMedicaliMarketingbM2005bMkbMhjkchkk 34

45 TheMrelationshipMbetweenMadultMplayfulnessMandMviewersâ��MresponseMtoMadvertMexecutionpManMinitialM
explorationdMManagementiResearchiReviewbM2004bMhmbMlgcml 2

44 TheMimpactMofMswitchingMcostsMonMcustomerMloyaltypMwMstudyMamongMcorporateMcustomersMofMmobileM
telephonydMJournaliofiTargetingwiMeasurementiandiAnalysisiforiMarketingbM2003bMghbMhklchln 64

43 TheMmarketMorientationcperformanceMlinkpMtheMroleMofMserviceMreliabilitydMServiceiIndustriesiJournalbM
2003bMhibMhkcjg 5.7 19
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42 yhildrenâ��sMperceptionMofMtheirMinfluenceMoverMpurchasespMtheMroleMofMparentalMcommunicationM
patternsdMJournaliofiConsumeriMarketingbM2003bMhfbMkkcll 2 127

41 OnMtheMcrosscnationalMgeneralisabilityMandMequivalenceMofMadvertisingMresponseMscalesMdevelopedMinM
theMUSwdMInternationaliJournaliofiAdvertisingbM2002bMhgbMihiciji 3.6 11

40 TheMeffectMofMmarketMorientationMonMnewMproductMperformancepMaMstudyMamongMSingaporeanMfirmsdM
JournaliofiProductiandiBrandiManagementbM2002bMggbMioocjfo 4.3 33

39 EffectsMofMsomeMEnvironmentalMyhallengesMandMyentralizationMonMtheMEntrepreneurialMOrientationM
andMPerformanceMofMPublicMSectorMEntitiesdMServiceiIndustriesiJournalbM2002bMhhbMjickn 5.7 68

38
TheMzarkMSideMofM“lobalizationMandMLiberalizationpM”elplessnessbMwlienationMandMEthnocentrismM
wmongMSmallMxusinessMOwnersMandMManagersdMJournaliofiNonprofitiandiPubliciSectoriMarketingbM
2002bMobMlicmj

1 7

37 ServiceMloyaltydMEuropeaniJournaliofiMarketingbM2002bMilbMnggcnhn 4.4 760

36 wnomiaMandMdeviantMbehaviourMinMmarketingpMsomeMpreliminaryMevidencedMJournaliofiManageriali
PsychologybM2001bMglbMihhciin 3.3 34

35 StepsMinMforecastingMwithMseasonalMregressionpMaMcaseMstudyMfromMtheMcarbonatedMsoftMdrinkMmarketdM
JournaliofiProductiandiBrandiManagementbM2001bMgfbMojcgfh 4.3 2

34 wnomiaMandMfraudulentMbehaviorMbyMretailMcustomerspdMJournaliofiRetailingiandiConsumeriServicesbM
2001bMnbMgngcgnm 8.5 8

33 PerceivedMagencyMpoliticsMandMconflictsMofMinterestMasMpotentialMbarriersMtoM–MyMorientationdMJournali
ofiMarketingiCommunicationsbM2000bMlbMgfmcggo 2.2 27

32 MeasuringMyorporateMReputationpMwMyaseMExampledMCorporateiReputationiReviewbM2000bMibMjickm 1 76

31 SomeMyonsequencesMofM“uanxidMJournaliofiInternationaliConsumeriMarketingbM2000bMghbMmkcno 2.1 6

30 MarketingMWithinMtheMPublicMSectordMJournaliofiNonprofitiandiPubliciSectoriMarketingbM2000bMnbMicgk 1 14

29 TheMeffectMofManomieMonMacademicMdishonestyMamongMuniversityMstudentsdMInternationaliJournaliofi
EducationaliManagementbM2000bMgjbMhicif 0.9 50

28 TheMRoleMofM“overnmentMinMPromotingMExportsMzuringManMEconomicMRecessiondMJournaliofiNonprofiti
andiPubliciSectoriMarketingbM2000bMmbMkgclg 1 1

27 wssessmentMofMtheMThreecyolumnM’ormatMSERVQUwLdMJournaliofiBusinessiResearchbM2000bMjobMkmclk 8.7 99

26 EffectsMofMEconomicMRecessionMonMExportMwctivitydMJournaliofiGlobaliMarketingbM2000bMgibMoicgfl 2.4 2

25 ServiceMqualityMandMsatisfactionMâ��MtheMmoderatingMroleMofMvaluedMEuropeaniJournaliofiMarketingbM2000
bMijbMgiincgiki 4.4 310
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24 yorporateMreputationMandMperceivedMriskMinMprofessionalMengineeringMservicesdMCorporatei
CommunicationsbM1999bMjbMghgcghn 1.4 14

23 yommunicatingMwithMtheMyohortdMJournaliofiInternationaliConsumeriMarketingbM1999bMggbMjgcki 2.1 6

22 wnMinternalMmarketingMapproachMtoMpublicMsectorMmanagementdMInternationaliJournaliofiPubliciSectori
ManagementbM1999bMghbMgmcho 1.9 55

21 ExcellencecMarketMOrientationMLinkpMSomeMyonsequencesMforMServiceM’irmsdMJournaliofiBusinessi
ResearchbM1999bMjjbMkcgk 8.7 59

20 MarketMOrientationMandMPerformanceMinMtheMPublicMSectordMJournaliofiGlobaliMarketingbM1999bMghbMkocmo 2.4 59

19 wnMassessmentMofMtheMdimensionsMandMtheMstabilityMofMitemsMinMtheMMwRKORMscaledMMarketingi
IntelligenceiandiPlanningbM1999bMgmbMhjnchki 3.2 13

18 ExpectationsMwboutMManagementMyonsultancyMServicespMTestingMtheMwssumptionMofMEquivalenceM
wcrossMwustralianMandMSingaporeanM’irmsdMServicesiMarketingiQuarterlybM1999bMgnbMgcgf 7

17 TheMMarketMOrientationcPerformanceMLinkpMSomeMEvidenceMfromMtheMPublicMSectorMandMUniversitiesdM
JournaliofiNonprofitiandiPubliciSectoriMarketingbM1998bMlbMlicnh 1 53

16 TheMeffectMofMinternalMmarketingMonMorganisationalMcommitmentMamongMretailMbankMmanagersdM
InternationaliJournaliofiBankiMarketingbM1998bMglbMgfncggl 4 117

15 zoMuniversitiesMthatMareMmoreMmarketMorientatedMperformMbetterudMInternationaliJournaliofiPublici
SectoriManagementbM1998bMggbMkkcmf 1.9 76

14 RightMfirstMtimeMinMservicepaMchecklistMofMbestMpracticeMandMtheMlinkMtoMperformancedMJournaliofi
ServicesiMarketingbM1997bMggbMillcimj 4 4

13 MarketMorientationMandMorganizationalMcommitmentMinMtheMwustralianMpublicMsectordMInternationali
JournaliofiPubliciSectoriManagementbM1997bMgfbMhojcifi 1.9 41

12 TheMwttitudeMTowardsMwdvertisingMbyMMedicalMPractitionersMandMtheM“eneralMPublicpMSomeMEvidenceM
fromMMaltadMManagementiResearchiReviewbM1997bMhfbMiocjm 2

11 –NTQUwLMcManMinternalMmeasureMofMserviceMqualityMandMtheMlinkMbetweenMserviceMqualityMandMbusinessM
performancedMEuropeaniJournaliofiMarketingbM1997bMigbMlfjclgl 4.4 52

10 yorporateMreputationpMconceptMandMmeasurementdMJournaliofiProductiandiBrandiManagementbM1997bM
lbMgfocggn 4.3 118

9 MarketMorientationMandMbusinessMperformancepMsomeMEuropeanMevidencedMInternationaliMarketingi
ReviewbM1996bMgibMkcgn 4.4 244

8 TheMeffectsMofMdogmatismMandMsocialMclassMvariablesMonMconsumerMethnocentrismMinMMaltadMMarketingi
IntelligenceiandiPlanningbM1996bMgjbMiocjj 3.2 75

7 PropositionsMandMaMModelpMzoMExcellentMMarketMOrientedM’irmsMWhoMzeliverMQualityMServiceM
PerformMxetterudMManagementiResearchiReviewbM1995bMgnbMochi 5
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6 wreMThereMExcellentMServiceM’irmsbMandMzoMTheyMPerformMWelludMServiceiIndustriesiJournalbM1995bMgkbMhjichkl5.7 13

5 ziversificationMStrategiesMforMtheMServiceMSectordMServicesiMarketingiQuarterlybM1993bMobMkocln 1

4 TowardsMtheMdevelopmentMofMaMscalarMequivalentMeticdMAdvancesiiniInternationaliMarketingbhkcjg

3 wnM–nternationalMyollaborativeMMastersMzegreeMinM–ntegratedMMarketingMyommunicationsdMAdvancesi
iniEducationaliMarketingwiAdministrationwiandiLeadershipiBookiSeriesbggncgij 0.1

2 wttractingMinternationalMstudentMapplicationsMtoMaMuniversityMwebsitepMTheMroleMofMstorycbasedM
contentMandMgenderMinMimprovingMstickinessdMJournaliofiMarketingiforiHigheriEducationbgcgn 1.1 0

1 ’actsMorMstoryuMTheMimpactMofMwebsiteMcontentMonMnarrativeMbelievabilityMandMpurchaseMintentiondM
JournaliofiMarketingiCommunicationsbgchf 2.2 2
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