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78 wnMinternalMmarketingMapproachMtoMpublicMsectorMmanagementdMInternationaliJournaliofiPubliciSectori
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MarketingiManagementbM2006bMikbMlffclgf 6.9 30

65 KnowledgeMeffectsMonMtheMexploratoryMacquisitionMofMwinedMInternationaliJournaliofiWineiBusinessi
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60 zoesMobjectiveMandMsubjectiveMknowledgeMvaryMbetweenMopinionMleadersMandMopinionMseekersuM
–mplicationsMforMwineMmarketingdMJournaliofiWineiResearchbM2015bMhlbMifjcign 1 22

59 yonsumerMwineMknowledgepMcomponentsMandMsegmentsdMInternationaliJournaliofiWineiBusinessi
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50 OrganizationalMcommitmentMandMusersâ��MperceptionMofMeaseMofMusepMaMstudyMamongMbankMmanagersdM
JournaliofiManagementiDevelopmentbM2013bMihbMikgcilh 1.5 12
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JournaliofiWineiResearchbM2018bMhobMjocli 1 10
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42 zoMconsumersMofM’My“sMseekMbrandsMwithMcongruentMpersonalitiesudMJournaliofiBrandiManagementbM
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37 yommunicatingMwithMtheMyohortdMJournaliofiInternationaliConsumeriMarketingbM1999bMggbMjgcki 2.1 6
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reputationMamongMbankMcustomersdMJournaliofiFinancialiServicesiMarketingbM2018bMhibMhhlchii 2.8 6

35 TheMEffectMofMServiceMQualityMandMyonsumerMTrustMonMRetailMWebsiteMLoyaltydMDevelopmentsiini
MarketingiScience:iProceedingsiofitheiAcademyiofiMarketingiSciencebM2015bMmlcml 0.1 5

34 PerceivedMperformancebMequityMsensitivityMandMorganisationalMcommitmentMamongMbankMmanagersdM
JournaliofiFinancialiServicesiMarketingbM2012bMgmbMkcgn 2.8 5

33 zifferentiationMandMsilverMmedalMwinnerMeffectsdMEuropeaniJournaliofiMarketingbM2009bMjibMgilkcgimm 4.4 5

32 PsychometricMpropertiesMofMtheMxrandMPersonalityMScalepMevidenceMfromMaMbusinessMschooldM
PsychologicaliReportsbM2007bMgffbMmnocoj 1.6 5

31 TheMformationMofMaMâ��highMpriceMâ��MhighMqualityâ��MinferentialMbeliefpMaMstudyMamongMyoungMbuyersMofM
mobileMphonesMandMnoteMbooksdMAsiaiPacificiJournaliofiMarketingiandiLogisticsbM2005bMgmbMkfclf 3.2 5

30 PropositionsMandMaMModelpMzoMExcellentMMarketMOrientedM’irmsMWhoMzeliverMQualityMServiceM
PerformMxetterudMManagementiResearchiReviewbM1995bMgnbMochi 5

29 yhoosingMamongMalternativeMnewMproductMdevelopmentMprojectspMTheMroleMofMheuristicsdMPsychologyi
andiMarketingbM2020bMimbMgkggcgkhj 3.9 5

28 PsychometricMpropertiesMofMtheMfeedbackMorientationMscaleMamongMSouthMwfricanMsalespersonsdM
PsychologicaliReportsbM2014bMggjbMghlcii 1.6 4

27 RightMfirstMtimeMinMservicepaMchecklistMofMbestMpracticeMandMtheMlinkMtoMperformancedMJournaliofi
ServicesiMarketingbM1997bMggbMillcimj 4 4

26 –nnovationMperformancepMTheMeffectMofMknowledgecbasedMdynamicMcapabilitiesMinMcrossccountryM
innovationMecosystemsdMInternationaliBusinessiReviewbM2021bMgfgnll 6.2 4

25
ExcellencebMMarketMOrientationbMSomeMwspectsMofMServiceMQualityMandMTheirMEffectMonMPerformanceM
inMServiceMyompaniesMPropositionsMandMaMModeldMDevelopmentsiiniMarketingiScience:iProceedingsiofi
theiAcademyiofiMarketingiSciencebM2015bMigmcign
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24 TheMEffectMofMwnomiaMonMEthnocentricMTendenciespMwMStudyMwmongMSmallMxusinessesMinMTwoM–slandM
MicrostatesdMJournaliofiEuromarketingbM2005bMgjbMmmcoi 3

23 ’unMandMfairbMandM–Mdonâ��tMcarepMTheMroleMofMenjoymentbMfairnessMandMsubjectiveMnormsMonMonlineM
gamblingMintentionsdMJournaliofiRetailingiandiConsumeriServicesbM2018bMjjbMogcoo 8.5 3

22 yorporateMReputationbMyustomerMSatisfactionbMSMyustomerMLoyaltypMWhatMisMtheMRelationshipudM
DevelopmentsiiniMarketingiScience:iProceedingsiofitheiAcademyiofiMarketingiSciencebM2015bMifgcifg 0.1 2

21 ElementsMofMaMtalentMstrategyMforMeffectiveMrelationshipMbuildingpMwMstudyMamongMbankMsalesMandM
serviceMprovidersdMJournaliofiFinancialiServicesiMarketingbM2014bMgobMggncgig 2.8 2

20 TheMwttitudeMTowardsMwdvertisingMbyMMedicalMPractitionersMandMtheM“eneralMPublicpMSomeMEvidenceM
fromMMaltadMManagementiResearchiReviewbM1997bMhfbMiocjm 2

19 TheMrelationshipMbetweenMadultMplayfulnessMandMviewersâ��MresponseMtoMadvertMexecutionpManMinitialM
explorationdMManagementiResearchiReviewbM2004bMhmbMlgcml 2

18 StepsMinMforecastingMwithMseasonalMregressionpMaMcaseMstudyMfromMtheMcarbonatedMsoftMdrinkMmarketdM
JournaliofiProductiandiBrandiManagementbM2001bMgfbMojcgfh 4.3 2

17 EffectsMofMEconomicMRecessionMonMExportMwctivitydMJournaliofiGlobaliMarketingbM2000bMgibMoicgfl 2.4 2

16 StartcupMSuccessMinMaMSmallM–slandMStatepMwMStudyMamongMEntrepreneursMinMMaltadMIslandiStudiesi
JournalbM2008bMibMmicol 2 2

15 ’actsMorMstoryuMTheMimpactMofMwebsiteMcontentMonMnarrativeMbelievabilityMandMpurchaseMintentiondM
JournaliofiMarketingiCommunicationsbgchf 2.2 2

14 ’airMandMeasypMtheMeffectMofMperceivedMfairnessbMeffortMexpectancyMandMuserMexperienceMonMonlineMslotM
machineMgamblingMintentiondMInternationaliGamblingiStudiesbM2019bMgobMgnicgoo 1.8 2

13 PositioningMofMwineMtourismMwebsitesMacrossMdifferentMcountryMwinescapesdMInternationaliJournaliofi
WineiBusinessiResearchbM2018bMifbMiojcjfo 1.6 2

12 TheMimpactMofMcountryMconnectednessMandMculturalMvaluesMonMtheMequityMofMaMcountryâ��sMworkforcedM
CrossiCulturaliManagementbM2015bMhhbMhchf 1

11 wnMwssessmentMofMtheMzimensionsMandMtheMStabilityMofM–temsMinMtheMMarkorMScaledMDevelopmentsiini
MarketingiScience:iProceedingsiofitheiAcademyiofiMarketingiSciencebM2015bMhhochho 0.1 1

10 TheMRoleMofM“overnmentMinMPromotingMExportsMzuringManMEconomicMRecessiondMJournaliofiNonprofiti
andiPubliciSectoriMarketingbM2000bMmbMkgclg 1 1

9 ziversificationMStrategiesMforMtheMServiceMSectordMServicesiMarketingiQuarterlybM1993bMobMkocln 1

8 wnMattitudinalMmeasureMofMcorporateMreputationM2008bMgomchgf 1

7 UsingManMaestheticsMandMontologyMframeworkMtoMinvestigateMconsumersâ��MattitudesMtowardMluxuryM
wineMbrandsMasMaMproductMcategorydMInternationaliJournaliofiWineiBusinessiResearchbM2016bMhnbMgkjcglo 1.6 1
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6 PerspectivectakingMandMcooperationMinMcustomerâ��supplierMrelationshipsdMJournaliofiBusinessiandi
IndustrialiMarketingbM2021bMilbMggficgggk 3 0
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DevelopmentsiiniMarketingiScience:iProceedingsiofitheiAcademyiofiMarketingiSciencebM2015bMjhfcjhk 0.1
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