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ARTICLE

The emergence of promotional gatekeeping and converged local music professionals on social media.
Convergence, 2022, 28, 1358-1375.

Auto-communicative reconstruction of meaningfulness in musical randomness: reclaiming musical
order on Facebook. Media, Culture and Society, 2022, 44, 549-573.
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Estonian music criticism. Journal of Baltic Studies, 2020, 51, 223-241.
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Making Sense of the International Reputation of a Small Film Industry: The Estonian Case. Baltic

Screen Media Review, 2018, 6, 114-143.

The converged promoter, the calculating professional, and the autonomous critic 4€“ the presentation
of musical authority on social media. Popular Communication, 0, , 1-14.
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