19

papers

22

all docs

1040056

507 9
citations h-index
22 22
docs citations times ranked

839539
18

g-index

312

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

Social media and innovation: A systematic literature review and future research directions.
Technological Forecasting and Social Change, 2019, 144, 251-269.

Same but different? Research and technology organizations, universities and the innovation activities 64 58
of firms. Research Policy, 2019, 48, 223-233. :

Using social media to leverage and develop dynamic capabilities for innovation. Technological
Forecasting and Social Change, 2019, 144, 242-250.

Creativity for service innovation: a practice-based perspective. Managing Service Quality, 2014, 24, 24 46
23-44. ’

Management de |4€™innovation et nouvelle A're numA®©rique. Revue Francaise De Gestion, 2016, 42, 55-63.

Le rAle des communautA©s de pratique dans le dA©veloppement de 4€ ™ambidextrie contextuelleA: le cas o1 17
GDFASUEZ. Management International, O, 15, 95-108. :

A conceptual model for the development of service innovation capabilities in research and
technology organisations. International Journal of Knowledge Management Studies, 2011, 4, 319.

Delivering open innovation promises through social media. Journal of Business Strategy, 2018, 39, 16 14

Management alternatif. Revue Francaise De Gestion, 2017, 43, 11-22.

Savoir-voir collectif et dA©veloppement de capacitA©s rA©seau. Revue Francaise De Gestion, 2007, 33, 173-190.0.3 8

Chapitre 7. Les A©tudes de cas. , 2018, , 126-139.

Achieving Contextual Ambidexterity With Communities of Practice at GDF SUEZ. Global Business and 61 6
Organizational Excellence, 2015, 34, 43-53. :

The Dual Perspective of Sustainable Development in Service Innovation: A Conceptual Model
Proposition for Research and Technology Organizations. Lecture Notes in Business Information
Processing, 2011, , 98-112.

Le potentiel stratA©gique des rA©seaux da€™anciens. Une A©tude exploratoire. Revue Francaise De Gestion, 0.3 5
2013, 39, 163-182. )

How social media can fuel innovation in businesses: a strategic roadmap. Journal of Business Strategy,
2019, 41, 11-18.

XVII. Michael L. Tushman. Entre adaptation et changement stratA©gique, quelle organisation pour 5
|4€™innovationA?. , 2016, , 345-366.

Environmental shifts and change strategies. Strategic Organization, 2019, 17, 405-424.

Coordination of Search: A Processual Approach. Proceedings - Academy of Management, 2020, 2020, o1 1
19662. .



PIERRE-JEAN BARLATIER

# ARTICLE IF CITATIONS

Unleashing the Potential of Crowd Work: The Need for a Post-Taylorism Crowdsourcing Model.

19 Management (France), O, , 64-69.




