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k Paper IF Citations

162 PartialK”eastKäquaresKätructuralKwquationK–odelingK2022WKgjiXhed 10

161 ”atentKclassKanalysisKinKP”äXäw–lKsKreviewKandKrecommendationsKforKfutureKapplicationsYKJournaldofd
BusinessdResearchWK2022WKcejWKekjXfbi 8.7 12

160 InfluencerK–arketingKasKaKuounterstrategyKtoKtheKuommoditizationKofK–arketingKuommunicationslK
sKtibliometricKsnalysisYKManagementdfordProfessionalsWK2022WKdkeXedj 0.4

159 PartialK”eastKäquaresKätructuralKwquationK–odelingKSP”äXäw–TKösingKßYKClassroomdCompanion:d
BusinessWK2021WK 0.1 254

158 –oderationKsnalysisYKClassroomdCompanion:dBusinessWK2021WKcggXcid 0.1 1

157  verviewKofKßKandKßätudioYKClassroomdCompanion:dBusinessWK2021WKecXfi 0.1

156 wvaluationKofKtheKätructuralK–odelYKClassroomdCompanion:dBusinessWK2021WKccgXcej 0.1 1

155 PredictionlKuovetedWKYetKxorsakenqKIntroducingKaKurossXüalidatedKPredictiveKsbilityKóestKinKPartialK
”eastKäquaresKPathK–odelingYKDecisiondSciencesWK2021WKgdWKehdXekd 3.7 23

154 wvaluationKofKßeflectiveK–easurementK–odelsYKClassroomdCompanion:dBusinessWK2021WKigXkb 0.1 3

153 xormativeK–essmodelleK2021WKdieXdkf

152 wrgebnisinterpretationK2021WKdfeXdgh

151 slternativeKächˆ⁄tzverfahrenKfˆ…rK“omponentenmodelleK2021WKeikXekf

150 snwendungsproblemeKderK“ausalanalyseKundK”ˆ¶sungsansˆ⁄tzeK2021WKekgXfgf

149 –ehrgruppenX“ausalanalyseKS–y“sTK2021WKebgXefe

148 “ausalanalyseKmitKP”äK2021WKefgXeij

147 –ethodenKderKätrukturgleichungsanalyseKSäysTK2021WKdcXjk

146 “onstruktX“onzeptualisierungK2021WKcbeXccc
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145 yˆ…teprˆ…fungKreflektiverK–essmodelleK2021WKceiXcji

144 “onstruktX perationalisierungK2021WKcceXceh

143 sdvancingKfamilyKbusinessKresearchKthroughKmodelingKnonlinearKrelationshipslKuomparingKP”äXäw–K
andKmultipleKregressionYKJournaldofdFamilydBusinessdStrategyWK2021WKcbbfgi 4 6

142
sKcomparativeKevaluationKofKfactorXKandKcomponentXbasedKstructuralKequation´ modellingK
approachesKunderKSinTcorrectKconstructKrepresentationsYKBritishdJournaldofdMathematicaldandd
StatisticaldPsychologyWK2021WK

2.8 3

141 snKIntroductionKtoKätructuralKwquationK–odelingYKClassroomdCompanion:dBusinessWK2021WKcXdk 0.1 17

140 óheKäw–inßKPackageYKClassroomdCompanion:dBusinessWK2021WKfkXif 0.1 0

139 –ediationKsnalysisYKClassroomdCompanion:dBusinessWK2021WKcekXcge 0.1 5

138 wvaluationKofKxormativeK–easurementK–odelsYKClassroomdCompanion:dBusinessWK2021WKkcXcce 0.1 1

137 wxplanationKPlusKPredictionâ��óheK”ogicalKxocusKofKProjectK–anagementKßesearchYKProjectd
ManagementdJournalWK2021WKgdWKeckXedd 3.5 22

136 äegmentingKconsumersKbasedKonKsensoryKacceptanceKtestsKinKsensoryKlabsWKimmersiveK
environmentsWKandKnaturalKconsumptionKsettingsYKFooddQualitydanddPreferenceWK2021WKjkWKcbfcej 5.8 8

135
óheKcombinedKuseKofKsymmetricKandKasymmetricKapproacheslKpartialKleastKsquaresXstructuralK
equationKmodelingKandKfuzzyXsetKqualitativeKcomparativeKanalysisYKInternationaldJournaldofd
ContemporarydHospitalitydManagementWK2021WKaheadXofXprintWK

7.5 33

134 sssessingKmeasureKcongruenceKinKnomologicalKnetworksYKJournaldofdBusinessdResearchWK2021WKcebWKecjXeef8.7 2

133 –appingKtheKjunglelKsKbibliometricKanalysisKofKresearchKintoKconstrualKlevelKtheoryYKPsychologydandd
MarketingWK2021WKejWKcehiXceje 3.9 8

132 PredictionX rientedK–odelKäelectionKinKPartialK”eastKäquaresKPathK–odelingYKDecisiondSciencesWK
2021WKgdWKghiXhbi 3.7 46

131 vataWKmeasurementWKandKcausalKinferencesKinKmachineKlearninglKopportunitiesKandKchallengesKforK
marketingYKJournaldofdMarketingdTheorydanddPracticeWK2021WKdkWKhgXii 2.2 20

130 PartialK”eastKäquaresKätructuralKwquationK–odelingK2021WKcXfi 22

129 vataKgenerationKforKcompositeXbasedKstructuralKequationKmodelingKmethodsYKAdvancesdindDatad
AnalysisdanddClassificationWK2020WKcfWKifiXigi 1.8 4

128 –odelKselectionKuncertaintyKandKmultimodelKinferenceKinKpartialKleastKsquaresKstructuralKequationK
modelingKSP”äXäw–TYKJournaldofdBusinessdResearchWK2020WKcceWKceXdf 8.7 28

(2020-2021)
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127 teyondKaKtandemKanalysisKofKäw–KandKPß uwäälKöseKofKP”äXäw–KforKmediationKanalysesLYK
InternationaldJournaldofdMarketdResearchWK2020WKhdWKdjjXdkk 1.7 87

126 QuantifyKuncertaintyKinKbehavioralKresearchYKNaturedHumandBehaviourWK2020WKfWKedkXeec 12.8 15

125 wxecutingKandKinterpretingKapplicationsKofKP”äXäw–lKöpdatesKforKfamilyKbusinessKresearchersYK
JournaldofdFamilydBusinessdStrategyWK2020WKcdWKcbbekd 4 30

124 WhenKpredictorsKofKoutcomesKareKnecessarylKguidelinesKforKtheKcombinedKuseKofKP”äXäw–KandK—usYK
IndustrialdManagementdanddDatadSystemsWK2020WKcdbWKddfeXddhi 3.6 45

123 uutoffKcriteriaKforKoverallKmodelKfitKindexesKinKgeneralizedKstructuredKcomponentKanalysisYKJournald
ofdMarketingdAnalyticsWK2020WKjWKcjkXdbd 3 25

122 PartialKleastKsquaresKstructuralKequationKmodelingKinKzß–KresearchYKInternationaldJournaldofdHumand
ResourcedManagementWK2020WKecWKchciXchfe 3.6 271

121 ätructuralKmodelKrobustnessKchecksKinKP”äXäw–YKTourismdEconomicsWK2020WKdhWKgecXggf 3.1 131

120 sKconceptKanalysisKofKmethodologicalKresearchKonKcompositeXbasedKstructuralKequationKmodelinglK
bridgingKP”äP–KandKyäusYKBehaviormetrikaWK2020WKfiWKdckXdfc 1.3 46

119 zowKtoKäpecifyWKwstimateWKandKüalidateKzigherX rderKuonstructsKinKP”äXäw–YKAustralasiandMarketingd
JournalWK2019WKdiWKckiXdcc 5 352

118 PredictiveKmodelKassessmentKinKP”äXäw–lKguidelinesKforKusingKP”äpredictYKEuropeandJournaldofd
MarketingWK2019WKgeWKdeddXdefi 4.4 451

117 PartialKleastKsquaresKstructuralKequationKmodelingKusingKämartP”älKaKsoftwareKreviewYKJournaldofd
MarketingdAnalyticsWK2019WKiWKckhXdbd 3 137

116 InternetKresearchKusingKpartialKleastKsquaresKstructuralKequationKmodelingKSP”äXäw–TYKInternetd
ResearchWK2019WKdkWKekjXfbh 4.8 73

115 ähortXKandK”ongXóermKwffectsKofK—onconsciouslyKProcessedKsmbientKäcentsKinKaKäervicescapelK
xindingsKxromKówoKxieldKwxperimentsYKJournaldofdServicedResearchWK2019WKddWKffbXfgg 6 15

114 verK“nacksKandKaKäilverKtulletK2019WKcggXchf 6

113 xactorKIndeterminacyKasK–etrologicalKöncertaintylKImplicationsKforKsdvancingKPsychologicalK
–easurementYKMultivariatedBehavioraldResearchWK2019WKgfWKfdkXffe 2.3 33

112 ßethinkingKsomeKofKtheKrethinkingKofKpartialKleastKsquaresYKEuropeandJournaldofdMarketingWK2019WKgeWKghhXgjf4.4 272

111 –ethodologicalKresearchKonKpartialKleastKsquaresKstructuralKequationKmodelingKSP”äXäw–TYKInternetd
ResearchWK2019WKdkWKfbiXfdk 4.8 110

110 zeuristicsKversusKstatisticsKinKdiscriminantKvalidityKtestinglKaKcomparisonKofKfourKproceduresYK
InternetdResearchWK2019WKdkWKfebXffi 4.8 258
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109 ParcelingKuannotKßeduceKxactorKIndeterminacyKinKxactorKsnalysislKsKßesearchK—oteYKPsychometrikaWK
2019WKjfWKiidXijb 2.2 11

108 –anualKdeKPartialK”eastKäquaresKätructuralKwquationK–odelingKSP”äXäw–TKSäegundaKwdiciˆ‡nTK2019WK 137

107 óheKyreatKxacilitatorK2019WKcXi 1

106 sKuonciseKyuideKtoK–arketKßesearchYKSpringerdTextsdindBusinessdanddEconomicsWK2019WK 0.3 65

105 yettingKvataYKSpringerdTextsdindBusinessdanddEconomicsWK2019WKfiXkb 0.3 1

104 PrincipalKuomponentKandKxactorKsnalysisYKSpringerdTextsdindBusinessdanddEconomicsWK2019WKdgiXdkk 0.3

103 WhenKtoKuseKandKhowKtoKreportKtheKresultsKofKP”äXäw–YKEuropeandBusinessdReviewWK2019WKecWKdXdf 13.1 2593

102 óheKuseKofKsamplingKmethodsKinKadvertisingKresearchlKaKgapKbetweenKtheoryKandKpracticeYK
InternationaldJournaldofdAdvertisingWK2018WKeiWKhgbXhhe 3.6 71

101 yettingKvataYKSpringerdTextsdindBusinessdanddEconomicsWK2018WKgcXke 0.3 2

100 zypothesisKóestingKQKs— üsYKSpringerdTextsdindBusinessdanddEconomicsWK2018WKcgeXdcf 0.3 0

99 PrincipalKuomponentKandKxactorKsnalysisYKSpringerdTextsdindBusinessdanddEconomicsWK2018WKdhgXecc 0.3 13

98 sddressingKwndogeneityKinKInternationalK–arketingKspplicationsKofKPartialK”eastKäquaresKätructuralK
wquationK–odelingYKJournaldofdInternationaldMarketingWK2018WKdhWKcXdc 3.9 209

97 xromKyoodsKtoKäervicesKuonsumptionlKsKäocialK—etworkKsnalysisKonKäharingKwconomyKandK
äervitizationKßesearchYKJournaldofdServicedManagementdResearchWK2018WKdWKeXch 1.6 10

96 wäóI–sóI—yK– vwßsóI—yKwxxwuóäKI—KP”äXäw–Ks—vKP”äcXäw–lKI—ówßsuóI —Kówß–K
yw—wßsóI —UvsósKóßwsó–w—óK2018WKdWKcXdc 61

95 –arketKßesearchYKSpringerdTextsdindBusinessdanddEconomicsWK2018WK 0.3 22

94 snKassessmentKofKtheKuseKofKpartialKleastKsquaresKstructuralKequationKmodelingKSP”äXäw–TKinK
hospitalityKresearchYKInternationaldJournaldofdContemporarydHospitalitydManagementWK2018WKebWKgcfXgej 7.5 396

93 uonvergentKvalidityKassessmentKofKformativelyKmeasuredKconstructsKinKP”äXäw–YKInternationald
JournaldofdContemporarydHospitalitydManagementWK2018WKebWKeckdXedcb 7.5 98

92 xramingKtheKtripleKbottomKlineKapproachlKvirectKandKmediationKeffectsKbetweenKeconomicWKsocialK
andKenvironmentalKelementsYKJournaldofdCleanerdProductionWK2018WKckiWKkidXkkc 10.3 99

(2018-2019)
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91 WhatKreallyKmattersKinKattractionKeffectKresearchlKwhenKchoicesKhaveKeconomicKconsequencesYK
MarketingdLettersWK2017WKdjWKcdiXcej 2.3 21

90 –irrorWKmirrorKonKtheKwalllKaKcomparativeKevaluationKofKcompositeXbasedKstructuralKequationK
modelingKmethodsYKJournaldofdthedAcademydofdMarketingdScienceWK2017WKfgWKhchXhed 12.4 550

89 P”äXäw–KorKutXäw–lKupdatedKguidelinesKonKwhichKmethodKtoKuseYKInternationaldJournaldofd
MultivariatedDatadAnalysisWK2017WKcWKcbi 218

88
xromKxamilyKIdentityKtoKxamilyKxirmKImageKandKßeputationlKwxploringKxacetsKofKtheKPerceptionKofK
xamilyKInfluenceKinKtrandingWK–arketingWKandK therK–essagingYKJournaldofdFamilydBusinessdStrategyWK
2017WKjWKIXIII

4 4

87 óreatingKönobservedKzeterogeneityKinKP”äXäw–lKsK–ultiXmethodKspproachK2017WKckiXdci 35

86 P”äXäw–KorKutXäw–lKupdatedKguidelinesKonKwhichKmethodKtoKuseYKInternationaldJournaldofd
MultivariatedDatadAnalysisWK2017WKcWKcbi 333

85  nKuomparingKßesultsKfromKutXäw–KandKP”äXäw–lKxiveKPerspectivesKandKxiveKßecommendationsYK
MarketingpdZeitschriftdFurdForschungdUnddPraxisWK2017WKekWKfXch 3.3 210

84 PartialK”eastKäquaresKätrukturgleichungsmodellierungK2017WK 501

83 PartialK”eastKäquaresKätructuralKwquationK–odelingK2017WKcXfb 401

82 óheKInfluenceKofKäerotoninKveficiencyKonKuhoiceKveferralKandKtheKuompromiseKwffectYKJournaldofd
MarketingdResearchWK2016WKgeWKcjeXckj 5.2 29

81 virectKandKconfigurationalKpathsKofKabsorptiveKcapacityKandKorganizationalKinnovationKtoKsuccessfulK
organizationalKperformanceYKJournaldofdBusinessdResearchWK2016WKhkWKgeciXgede 8.7 99

80 wstimationKissuesKwithKP”äKandKutäw–lKWhereKtheKbiasKliesLYKJournaldofdBusinessdResearchWK2016WKhkWKekkjXfbcb8.7 626

79 sssessingKtheKmeasurementKinvarianceKofKtheKfourXdimensionalKculturalKintelligenceKscaleKacrossK
countrieslKsKcompositeKmodelKapproachYKEuropeandManagementdJournalWK2016WKefWKheeXhfk 4.8 69

78 IdentifyingKandKtreatingKunobservedKheterogeneityKwithKxI–IXXP”älKpartKIKâ��KmethodYKEuropeand
BusinessdReviewWK2016WKdjWKheXih 13.1 215

77 IdentifyingKandKtreatingKunobservedKheterogeneityKwithKxI–IXXP”äYKEuropeandBusinessdReviewWK2016
WKdjWKdbjXddf 13.1 71

76 äelectingKsingleKitemsKtoKmeasureKdoublyKconcreteKconstructslKsKcautionaryKtaleYKJournaldofdBusinessd
ResearchWK2016WKhkWKecgkXechi 8.7 47

75 yuidelinesKforKtreatingKunobservedKheterogeneityKinKtourismKresearchlKsKcommentKonK–arquesKandK
ßeisKSdbcgTYKAnnalsdofdTourismdResearchWK2016WKgiWKdikXdjf 7.7 35

74 –easurementKinKtheKsocialKscienceslKwhereKuX sßXäwKdeliversKandKwhereKitKdoesKnotYKEuropeand
JournaldofdMarketingWK2016WKgbWKckfdXckgd 4.4 10
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73 zowKdurableKareKcompromiseKeffectsqYKJournaldofdBusinessdResearchWK2016WKhkWKfbghXfbhf 8.7 12

72 óestingKmeasurementKinvarianceKofKcompositesKusingKpartialKleastKsquaresYKInternationaldMarketingd
ReviewWK2016WKeeWKfbgXfec 4.4 736

71 ähouldKweKuseKsingleKitemsqKtetterKnotYKJournaldofdBusinessdResearchWK2016WKhkWKeckkXedbe 8.7 32

70 äegmentationKofKP”äKpathKmodelsKbyKiterativeKreweightedKregressionsYKJournaldofdBusinessdResearch
WK2016WKhkWKfgjeXfgkd 8.7 58

69 wxaminingKtheKßoleKofKPsychologicalK wnershipKandKxeedbackKinKuustomerKwmpowermentK
ätrategiesYKJournaldofdCreatingdValueWK2016WKdWKckfXdcb 0.9 11

68 yainKmoreKinsightKfromKyourKP”äXäw–KresultsYKIndustrialdManagementdanddDatadSystemsWK2016WKcchWKcjhgXcjjh3.6 376

67  nKtheKpracticalKrelevanceKofKtheKattractionKeffectlKsKcautionaryKnoteKandKguidelinesKforKcontextK
effectKexperimentsYKAMSdReviewWK2015WKgWKcXck 3 30

66 sKnewKcriterionKforKassessingKdiscriminantKvalidityKinKvarianceXbasedKstructuralKequationKmodelingYK
JournaldofdthedAcademydofdMarketingdScienceWK2015WKfeWKccgXceg 12.4 6676

65 zowKcollinearityKaffectsKmixtureKregressionKresultsYKMarketingdLettersWK2015WKdhWKhfeXhgk 2.3 91

64 äegmentationKofKP”äKpathKmodelsKbyKiterativeKreweightedKregressionsK2015WK 2

63 P”äXäw–lK”ookingKtackKandK–ovingKxorwardYKLongdRangedPlanningWK2014WKfiWKcedXcei 5.7 111

62  nKtheKwmancipationKofKP”äXäw–lKsKuommentaryKonKßigdonKSdbcdTYKLongdRangedPlanningWK2014WKfiWKcgfXchb5.7 218

61 PartialKleastKsquaresKstructuralKequationKmodelingKSP”äXäw–TlKsKusefulKtoolKforKfamilyKbusinessK
researchersYKJournaldofdFamilydBusinessdStrategyWK2014WKgWKcbgXccg 4 613

60 PartialKleastKsquaresKstructuralKequationKmodelingKSP”äXäw–TYKEuropeandBusinessdReviewWK2014WKdhWKcbhXcdc13.1 2626

59 sKuonciseKyuideKtoK–arketKßesearchYKSpringerdTextsdindBusinessdanddEconomicsWK2014WK 0.3 87

58 InfluenceKofKcommunityKdesignKonKuserKbehaviorsKinKonlineKcommunitiesYKJournaldofdBusinessd
ResearchWK2014WKhiWKddgjXddhj 8.7 38

57 óheKroleKofKcontextKandKmotivationKvariablesKinKmobileKcommerceKusageKâ��KsKfurtherKperspectiveKonK
uhongKSdbceTYKTechnologicaldForecastingdanddSocialdChangeWK2014WKjjWKcghXchc 9.5 5

56 uommonKteliefsKandKßealityKsboutKP”älKuommentsKonKßˆ¶nkkˆ¶KandKwvermannKSdbceTYKOrganizationald
ResearchdMethodsWK2014WKciWKcjdXdbk 5.7 1201

(2014-2016)
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55 wxploringKtheKinfluenceKofKcustomersRKtimeKhorizonKperspectivesKonKtheKsatisfactionâ��loyaltyKlinkYK
JournaldofdBusinessdResearchWK2014WKhiWKdhdbXdhdi 8.7 32

54 InKPursuitKofKönderstandingKWhatKvrivesKxanKäatisfactionYKJournaldofdLeisuredResearchWK2014WKfhWKfckXffi 1.9 21

53 spplyingKtheKfutureKtimeKperspectiveKscaleKtoKadvertisingKresearchYKInternationaldJournaldofd
AdvertisingWK2014WKeeWKcceXceh 3.6 37

52 óheKrelevanceKofKreputationKinKtheKnonprofitKsectorlKtheKmoderatingKeffectKofKsocioXdemographicK
characteristicsYKInternationaldJournaldofdNonprofitdanddVoluntarydSectordMarketingWK2014WKckWKccbXcdh 0.6 73

51 yeneticKalgorithmKsegmentationKinKpartialKleastKsquaresKstructuralKequationKmodelingYKORdSpectrum
WK2014WKehWKdgcXdih 1.9 66

50 InnovativeKandKestablishedKresearchKmethodsKinKfamilyKbusinesslKvescriptionWKillustrationKandK
applicationKguidelinesYKJournaldofdFamilydBusinessdStrategyWK2014WKgWKcXe 4 10

49 –ethodKtrendsKandKmethodKneedslKwxaminingKmethodsKneededKforKacceleratingKtheKfieldYKJournaldofd
FamilydBusinessdStrategyWK2014WKgWKfXcf 4 33

48 yettingKvataYKSpringerdTextsdindBusinessdanddEconomicsWK2014WKfiXjh 0.3

47 yoodnessXofXfitKindicesKforKpartialKleastKsquaresKpathKmodelingYKComputationaldStatisticsWK2013WKdjWKghgXgjb1 588

46 –easuringKreputationKinKglobalKmarketsâ��sKcomparisonKofKreputationKmeasuresâ��KconvergentKandK
criterionKvaliditiesYKJournaldofdWorlddBusinessWK2013WKfjWKedkXeek 6.1 125

45 visentanglingKtheKwffectsKofKóeamKuompetencesWKóeamKsdaptabilityWKandKulientKuommunicationKonK
theKPerformanceKofK–anagementKuonsultingKóeamsYKLongdRangedPlanningWK2013WKfhWKdgjXdjh 5.7 101

44 P”äKpathKmodelingKandKevolutionaryKsegmentationYKJournaldofdBusinessdResearchWK2013WKhhWKcecjXcedf 8.7 55

43 óheKtimeKvsYKmoneyKeffectYKsKconceptualKreplicationYKInternationaldJournaldofdResearchdindMarketingWK
2013WKebWKckkXdbb 5.5 4

42
óheKöseKofKPartialK”eastKäquaresKätructuralKwquationK–odelingKinKätrategicK–anagementKßesearchlK
sKßeviewKofKPastKPracticesKandKßecommendationsKforKxutureKspplicationsYKLongdRangedPlanningWK
2012WKfgWKedbXefb

5.7 819

41 yuidelinesKforKchoosingKbetweenKmultiXitemKandKsingleXitemKscalesKforKconstructKmeasurementlKaK
predictiveKvalidityKperspectiveYKJournaldofdthedAcademydofdMarketingdScienceWK2012WKfbWKfefXffk 12.4 598

40 InKPursuitKofKönderstandingKWhatKvrivesKxanKäatisfactionYKSSRNdElectronicdJournalWK2012WK 1 1

39  nKtheKvalueKrelevanceKofKcustomerKsatisfactionYK–ultipleKdriversKandKmultipleKmarketsYKJournaldofd
thedAcademydofdMarketingdScienceWK2012WKfbWKgbkXgdg 12.4 70

38 snKassessmentKofKtheKuseKofKpartialKleastKsquaresKstructuralKequationKmodelingKinKmarketingK
researchYKJournaldofdthedAcademydofdMarketingdScienceWK2012WKfbWKfcfXfee 12.4 3077
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37 uorporateKidentityWKimageKandKreputationKmanagementlKaKfurtherKanalysisYKCorporated
CommunicationsWK2012WKciWK 1.4 4

36  nKtheKPerformanceKofK–anagementKuonsultingKóeamsYKProceedingsdqdAcademydofdManagementWK
2012WKdbcdWKcbhbe 0.1

35 sssessingKzeterogeneityKinKuustomerKäatisfactionKätudieslKscrossKIndustryKäimilaritiesKandKwithinK
IndustryKvifferencesYKAdvancesdindInternationaldMarketingWK2011WKchkXckf 54

34 sKuonciseKyuideKtoK–arketKßesearchK2011WK 333

33 öncoveringKandKóreatingKönobservedKzeterogeneityKwithKxI–IXXP”älKWhichK–odelKäelectionK
uriterionKProvidesKanKsppropriateK—umberKofKäegmentsqYKSchmalenbachdBusinessdReviewWK2011WKheWKefXhd0.9 135

32 –ultigroupKsnalysisKinKPartialK”eastKäquaresKSP”äTKPathK–odelinglKslternativeK–ethodsKandK
wmpiricalKßesultsYKAdvancesdindInternationaldMarketingWK2011WKddWKckgXdcj 456

31 IntroductionlK–easurementKandKßesearchK–ethodsKinKInternationalK–arketingYKAdvancesdind
InternationaldMarketingWK2011WKeXi

30 uustomerKäatisfactionKwithKuommercialKsirlineslKóheKßoleKofKPerceivedKäafetyKandKPurposeKofK
óravelYKJournaldofdMarketingdTheorydanddPracticeWK2011WKckWKfgkXfid 2.2 76

29 xromKtheKäpecialKIssueKyuestKwditorsYKJournaldofdMarketingdTheorydanddPracticeWK2011WKckWKcegXcej 2.2 53

28 P”äXäw–lKIndeedKaKäilverKtulletYKJournaldofdMarketingdTheorydanddPracticeWK2011WKckWKcekXcgd 2.2 7026

27 srtKforKtheKäakeKofKtheKuorporationYKJournaldofdAdvertisingdResearchWK2010WKgbWKiiXkb 2.1 32

26 ßesponseXtasedKäegmentationKösingKxiniteK–ixtureKPartialK”eastKäquaresYKAnnalsdofdInformationd
SystemsWK2010WKckXfk 85

25 sKcrossXculturalKcomparisonKofKbrandKextensionKsuccessKfactorslKsKmetaXstudyYKJournaldofdBrandd
ManagementWK2010WKcjWKgXdb 3.3 19

24 óheK–arketKßesearchKProcessK2010WKccXde 1

23 zypothesisKóestingKQKs— üsK2010WKcceXchb

22 IntroductionKtoK–arketKßesearchK2010WKcXk

21 yettingKvataK2010WKfgXig

20 uommunicatingKtheKßesultsK2010WKdjgXebc

(2010-2012)
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19 ätructuralKmodelingKofKheterogeneousKdataKwithKpartialKleastKsquaresYKReviewdofdMarketingd
ResearchWK2010WKdggXdkh 0.3 100

18 óreatingKunobservedKheterogeneityKinKP”äKpathKmodelinglKaKcomparisonKofKxI–IXXP”äKwithKdifferentK
dataKanalysisKstrategiesYKJournaldofdApplieddStatisticsWK2010WKeiWKcdkkXcecj 1 144

17 –anagementKofKmultiXpurposeKstadiumslKimportanceKandKperformanceKmeasurementKofKserviceK
interfacesYKInternationaldJournaldofdServicespdTechnologydanddManagementWK2010WKcfWKcjj 0.2 123

16 IsKthereKaKtacitKacceptanceKofKstudentKsamplesKinKmarketingKandKmanagementKresearchqYK
InternationaldJournaldofdDatadAnalysisdTechniquesdanddStrategiesWK2010WKdWKhd 0.5 13

15 vieKPrognoseKvonKäerviceintervallenKmitKderKzazardXßatenXsnalyseKâ��KwrgebnisseKeinerKempirischenK
ätudieKimKsutomobilmarktYKZeitschriftdFˆ…rdPlanungdUnddUnternehmenssteuerungWK2010WKdbWKdhkXdje 2

14 vevelopingKaKmeasurementKapproachKforKreputationKofKnonXprofitKorganizationsYKInternationald
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