37

papers

38

all docs

687363

470 13
citations h-index
38 38
docs citations times ranked

794594
19

g-index

459

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

The consumption of dark narratives: A systematic review and research agenda. Journal of Business
Research, 2022, 145, 524-534.

Consumer behaviour in air transportation: Comparison between Spanish and German passengers. 5.0
Travel Behaviour & Society, 2022, 28, 264-272. :

Leading disciplines in tourism and hospitality research: a bibliometric analysis in Spain. Current Issues
in Tourism, 2021, 24, 1880-1896.

Self-Consciousness in Online Shopping Behavior. Mathematics, 2021, 9, 729. 2.2 5

Golf Tourism and Sustainability: Content Analysis and Directions for Future Research. Sustainability,
2020, 12, 3616.

Interactions and Relationships between Personal Factors in Pro-Environmental Golf Tourist

Behaviour: A Gender Analysis. Sustainability, 2020, 12, 332. 3.2 26

The influence of social value and self-congruity on interpersonal connections in virtual social
networks by Gen-Y tourists. PLoS ONE, 2019, 14, e0217758.

Self-Congruity, Social Value, and the Use of Virtual Social Networks by Generation Y Travelers. 9.0 97
Journal of Travel Research, 2019, 58, 398-410. :

ProducciA3n cientAfica espaA=ola en turismo: Un anAjlisis de autorAa basado en revistas internacionales
con alto impacto y visibilidad. Cuadernos De Turismo, 2018, , .

Autores prolAficos |Aderes en la investigaciA3n turAstica espaAxola. Transinformacao, 2018, 30, 39-50. 0.2 7

The Environmental Attitudes and Behaviours of European Golf Tourists. Sustainability, 2018, 10, 2214.

State of the art of pricing policy in air transportation: network carriers vs. low-cost airlines.

Tourism and Management Studies, 2018, 14, 32-40. %5 4

Explaining the discrepancy in the mediating role of attitude in the TAM. British Journal of Educational
Technology, 2017, 48, 940-949.

Primera generaciA3n de autores con difusiA3n internacional en la investigaciA3n turAstica espaAzola.

Revista Espanola De Documentacion Cientifica, 2017, 40, 178. 04 5

From the new environmental paradigm to the brief ecological paradigm: a revised scale in golf
tourism. Anatolia, 2016, 27, 227-236.

The multidimensional structure of university absenteeism: an exploratory study. Innovations in

Education and Teaching International, 2015, 52, 185-195. 2:5 1

Self-consciousness profiles in the acceptance of airline e-ticketing services. Anatolia, 2015, 26, 447-458.

Sistemas de InformaciA3n de Marketing: una visiA3n integradora. Tourism and Management Studies, 2015,

11, 197-203. 2:5 3



20

22

24

26

28

30

32

34

36

Luis MIGUEL LOPEZ-BONILLA

ARTICLE IF CITATIONS

Holistic competence approach in tourism higher education: an exploratory study in Spain. Current

Issues in Tourism, 2014, 17, 312-326.

Exploring the relationship between social networks and collaborative learning. British Journal of 6.3 ;
Educational Technology, 2013, 44, E139. :

Self-Service Technology Versus Traditional Service: Examining Cognitive Factors In The Purchase Of
The Airline Ticket. Journal of Travel and Tourism Marketing, 2013, 30, 497-508.

Research Note: Positioning Strategies of Global Airline Alliances from the Consumer's Perspective. a1 5
Tourism Economics, 2013, 19, 203-208. :

Sensation-SeeRing Profiles and Personal Innovativeness in Information Technology. Social Science
Computer Review, 2012, 30, 434-447.

Environmental orientation in tourism: the RTEO scale. Current Issues in Tourism, 2012, 15, 591-596. 7.2 13

Reasons which influence on the students&€™ decision to take a university course: differences by gender
and degree. Educational Studies, 2012, 38, 297-308.

Validation of an information technology anxiety scale in undergraduates. British Journal of

Educational Technology, 2012, 43, ES6. 63 10

Perspectiva socio-psicolA3gica del modelo de aceptaciA3n de la tecnologAa. RevisiA3n crAtica del trabajo
de Torres, Robles y Molina (2011). Revista Internacional De Sociologia, 2012, 70, 205-211.

Los modelos de adopciA3n de tecnologAas de la informaciA3n desde el paradigma actitudinal. Cadernos

EBAPE BR, 2011, 9, 176-196. 04 12

The role of attitudes in the TAM: A theoretically unnecessary construct?. British Journal of
Educational Technology, 2011, 42, E160-E162.

Sensation Seeking and the Use of the Internet. Social Science Computer Review, 2010, 28, 177-193. 4.2 9

Tourism Planning in Sub-regional Destinations: Heterogeneity of the Tourist Experience on the
Andalusian Coastal Municipalities. European Planning Studies, 2010, 18, 1821-1836.

Designated Public Festivals of Interest to Tourists. European Planning Studies, 2010, 18, 435-447. 2.9 7

Sensation seeRing and e-shoppers. Electronic Commerce Research, 2008, 8, 143-154.

Influence of the state-owned airlines on passenger satisfaction. Journal of Air Transport 45 13
Management, 2008, 14, 143-145. :

Postmodernism and Heterogeneity of Leisure Tourist Behavior Patterns. Leisure Sciences, 2008, 31,

68-83.

Patterns of Tourist Seasonality in Spanish Regions. Tourism and Hospitality Planning and

Development, 2006, 3, 241-256. 1.2 8



Luis MIGUEL LOPEZ-BONILLA

# ARTICLE IF CITATIONS

Motivational factors to participate in conferences and gender differences. Tourism and Hospitality

37 Research, 0,, 146735842210757.




