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ARTICLE

An intuitionistic fuzzy data-driven product ranking model using sentiment analysis and multi-criteria
decision-making. Technological Forecasting and Social Change, 2021, 173, 121158.

A New Multi-Attribute Decision-Making Framework for Policy-Makers by Using Interval-Valued
Triangular Fuzzy Numbers. Informatica, 2021, , 583-618.

Providing a framework for selecting the appropriate method of technology acquisition considering

uncertainty in hierarchical group decision-making: Case Study: Interactive television technology.
Technological Forecasting and Social Change, 2021, 168, 120760.
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