
Claes H De Vreese

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/4771172/publications.pdf

Version: 2024-02-01

186

papers

12,415

citations

59

h-index

22153

98

g-index

34986

210

all docs

210

docs citations

210

times ranked

4852

citing authors



Claes H De Vreese

2

# Article IF Citations

1 News from the ad archive: how journalists use the Facebook Ad Library to hold online advertising
accountable. Information, Communication and Society, 2023, 26, 1381-1400. 4.0 4

2 Policy responsibility in the multilevel EU structure â€“ The (non-)effect of media reporting on citizensâ€™
responsibility attribution across four policy areas. Journal of European Integration, 2022, 44, 381-409. 2.1 7

3 Linking Media Content and Survey Data in a Dynamic and Digital Media Environment â€“ Mobile
Longitudinal Linkage Analysis. Digital Journalism, 2022, 10, 200-215. 4.2 11

4 Navigating High-Choice European Political Information Environments: a Comparative Analysis of News
User Profiles and Political Knowledge. International Journal of Press/Politics, 2022, 27, 827-859. 5.1 40

5 Generational Gaps in Media Trust and its Antecedents in Europe. International Journal of
Press/Politics, 2022, 27, 648-667. 5.1 10

6 Electoral responses to the increased contestation over European integration. The European Elections
of 2019 and beyond. European Union Politics, 2022, 23, 3-20. 2.1 14

7 Understanding leader evaluations in European Parliament elections. European Union Politics, 2022, 23,
141-160. 2.1 4

8 Using Panel Data to Study Political Interest, News Media Trust, and News Media use in the Early Stages
of the COVID-19 Pandemic. Journalism Studies, 2022, 23, 740-760. 2.1 7

9 Anything Goes? Youth, News, and Democratic Engagement in the Roaring 2020s. International Journal
of Press/Politics, 2022, 27, 557-568. 5.1 6

10 Mobile data donations: Assessing self-report accuracy and sample biases with the iOS Screen Time
function. Mobile Media and Communication, 2021, 9, 293-313. 4.8 57

11 European solidarity in times of crisis: the role of information and media use. West European Politics,
2021, 44, 1314-1328. 4.7 9

12 Does a Crisis Change News Habits? A Comparative Study of the Effects of COVID-19 on News Media Use
in 17 European Countries. Digital Journalism, 2021, 9, 1208-1238. 4.2 74

13 Introduction to the special issue: No longer second-order? Explaining the European Parliament
elections of 2019. Politics, 2021, 41, 423-432. 3.6 7

14 One union, different futures? Public preferences for the EU's future and their explanations in 10 EU
countries. European Union Politics, 2021, 22, 721-740. 2.1 10

15 Economic Beat Journalists: Which Audience Perceptions, What Conception of Democracy?. Journalism
Practice, 2021, 15, 1272-1288. 2.2 2

16 Is this recommended by an algorithm? The development and validation of the algorithmic media
content awareness scale (AMCA-scale). Telematics and Informatics, 2021, 62, 101607. 5.8 25

17 Eurovisions: An Exploration and Explanation of Public Preferences for Future EU Scenarios. Journal
of Common Market Studies, 2021, 59, 222-241. 2.1 7

18 Investigating Algorithmic Misconceptions in a Media Context: Source of a New Digital Divide?. Media
and Communication, 2021, 9, 134-144. 1.9 11



3

Claes H De Vreese

# Article IF Citations

19 How political malpractice affects trust in EU institutions. West European Politics, 2020, 43, 944-968. 4.7 10

20 Bad News, Declining Trust? Effects of Exposure to Economic News on Trust in the European Union.
International Journal of Public Opinion Research, 2020, 32, 223-242. 1.3 9

21 In AI we trust? Perceptions about automated decision-making by artificial intelligence. AI and Society,
2020, 35, 611-623. 4.6 275

22 Vulnerability in a tracked society: Combining tracking and survey data to understand who gets
targeted with what content. New Media and Society, 2020, 22, 1996-2017. 5.0 19

23 â€˜This time Iâ€™m (not) votingâ€™: A comprehensive overview of campaign factors influencing turnout at
European Parliament elections. European Union Politics, 2020, 21, 680-705. 2.1 10

24 Transition Essay. Political Communication, 2020, 37, 591-592. 3.9 1

25 Online News User Journeys: The Role of Social Media, News Websites, and Topics. Digital Journalism,
2020, 8, 1114-1141. 4.2 33

26 Awareness of <i>Spitzenkandidaten</i> in the 2019 European elections: The effects of news exposure in
domestic campaign contexts. Research and Politics, 2020, 7, 205316802091533. 1.1 9

27 Mismatch? Comparing elite and citizen polarisation on EU issues across four countries. Journal of
European Public Policy, 2020, 27, 310-328. 4.0 16

28 Framing fast and slow: a dual processing account of multimodal framing effects. Media Psychology,
2019, 22, 572-600. 3.6 41

29 Effects of issue and poll news on electoral volatility: conversion or crystallization?. Acta Politica,
2019, 54, 521-539. 1.4 3

30 How media shape political trust: News coverage of immigration and its effects on trust in the
European Union. European Union Politics, 2019, 20, 447-467. 2.1 23

31 Trust in the European Union: Effects of the information environment. European Journal of
Communication, 2019, 34, 57-73. 1.4 16

32 Knowing is not loving: media effects on knowledge about and attitudes toward the EU. Journal of
European Integration, 2019, 41, 641-655. 2.1 20

33 Searching for Watchdogs: Investigating Journalistic Role Performance Using Latent-Class Analysis.
Journalism Studies, 2019, 20, 1635-1652. 2.1 6

34 EU issue voting and the 2014 European Parliament elections: a dynamic perspective. Journal of
Elections, Public Opinion and Parties, 2019, 29, 341-360. 2.0 12

35 Spiral of Political Learning: The Reciprocal Relationship of News Media Use and Political Knowledge
Among Adolescents. Communication Research, 2019, 46, 1078-1094. 5.9 39

36 One Size Fits All? Testing the Dimensional Structure of EU Attitudes in 21 Countries. International
Journal of Public Opinion Research, 2019, 31, 195-219. 1.3 19



4

Claes H De Vreese

# Article IF Citations

37 Same but different: A typology of Voting Advice Application users in first- and second-order elections.
Acta Politica, 2019, 54, 225-244. 1.4 5

38 Shoot the messenger? The mediaâ€™s role in framing populist attributions of blame. Journalism, 2019, 20,
1145-1164. 2.7 23

39 Selective Exposure to Populist Communication: How Attitudinal Congruence Drives the Effects of
Populist Attributions of Blame. Journal of Communication, 2018, 68, 51-74. 3.7 38

40 Towards A Typology of Conflict Frames. Journalism Studies, 2018, 19, 1689-1711. 2.1 31

41 From theory to practice: how to apply van Dethâ€™s conceptual map in empirical political participation
research. Acta Politica, 2018, 53, 367-390. 1.4 23

42 The uncertain first-time voter: Effects of political media exposure on young citizensâ€™ formation of
vote choice in a digital media environment. New Media and Society, 2018, 20, 3243-3265. 5.0 25

43
Understanding the Effects of Personalization as a Privacy Calculus: Analyzing Self-Disclosure Across
Health, News, and Commerce Contexts. Journal of Computer-Mediated Communication, 2018, 23,
370-388.

3.3 105

44 Video Killed the News Article? Comparing Multimodal Framing Effects in News Videos and Articles.
Journal of Broadcasting and Electronic Media, 2018, 62, 578-596. 1.5 21

45
Start Spreading the News: A Comparative Experiment on the Effects of Populist Communication on
Political Engagement in Sixteen European Countries. International Journal of Press/Politics, 2018, 23,
517-538.

5.1 43

46 Populism as an Expression of Political Communication Content and Style: A New Perspective.
International Journal of Press/Politics, 2018, 23, 423-438. 5.1 268

47 The dynamics of EU attitudes and their effects on voting. Acta Politica, 2018, 53, 542-568. 1.4 7

48 Online Political Microtargeting: Promises and Threats for Democracy. Utrecht Law Review, 2018, 14,
82. 0.5 139

49 Economic News Through the Magnifying Glass. Journalism Studies, 2017, 18, 890-909. 2.1 26

50 â€œ<i>They</i> Did Itâ€•: The Effects of Emotionalized Blame Attribution in Populist Communication.
Communication Research, 2017, 44, 870-900. 5.9 188

51 How changing conditions make us reconsider the relationship between immigration attitudes,
religion, and EU attitudes. European Union Politics, 2017, 18, 137-142. 2.1 8

52 The Appeal of Media Populism: The Media Preferences of Citizens with Populist Attitudes. Mass
Communication and Society, 2017, 20, 481-504. 2.1 105

53 Political communication in a high-choice media environment: a challenge for democracy?. Annals of
the International Communication Association, 2017, 41, 3-27. 4.6 495

54 The impact of ambiguous economic news on uncertainty and consumer confidence. European Journal
of Communication, 2017, 32, 85-99. 1.4 19



5

Claes H De Vreese

# Article IF Citations

55 How Much Time Do You Spend Online? Understanding and Improving the Accuracy of Self-Reported
Measures of Internet Use. Communication Methods and Measures, 2017, 11, 173-190. 4.7 128

56 The role of candidate evaluations in the 2014 European Parliament elections: Towards the
personalization of voting behaviour?. European Union Politics, 2017, 18, 447-468. 2.1 22

57 Linking Survey and Media Content Data: Opportunities, Considerations, and Pitfalls. Communication
Methods and Measures, 2017, 11, 221-244. 4.7 68

58 News Media, Knowledge, and Political Interest: Evidence of a Dual Role From a Field Experiment.
Journal of Communication, 2017, 67, 545-564. 3.7 40

59 The Engaging Effect of Exemplars: How an Emotional Reaction to (Dis)Similar People in the News Media
Affects Political Participation. International Journal of Press/Politics, 2017, 22, 490-509. 5.1 13

60 Will Conflict Tear Us Apart? The Effects of Conflict and Valenced Media Messages on Polarizing
Attitudes toward EU Immigration and Border Control. Public Opinion Quarterly, 2017, 81, 543-563. 1.6 32

61 Netherlands 2014 EP Voting Patterns: From Euphile to Eurosceptic. , 2017, , 149-169. 4

62 Political micro-targeting: a Manchurian candidate or just a dark horse?. Internet Policy Review, 2017, 6,
. 3.1 42

63 How Long Do News Framing Effects Last? A Systematic review of Longitudinal Studies. Annals of the
International Communication Association, 2016, 40, 3-30. 4.6 30

64 Who's Afraid of Conflict? The Mobilizing Effect of Conflict Framing in Campaign News. British Journal
of Political Science, 2016, 46, 177-194. 3.1 79

65 Matching Theory and Data: Why Combining Media Content with Survey Data Matters. British Journal
of Political Science, 2016, 46, 205-213. 3.1 27

66 Measuring Media Diet in a High-Choice Environment - Testing the List-Frequency Technique.
Communication Methods and Measures, 2016, 10, 81-98. 4.7 45

67 Measuring Media Exposure in a Changing Communications Environment. Communication Methods and
Measures, 2016, 10, 69-80. 4.7 136

68
Exposure Research Going Mobile: A Smartphone-Based Measurement of Media Exposure to Political
Information in a Convergent Media Environment. Communication Methods and Measures, 2016, 10,
135-148.

4.7 34

69 The relationship between online campaigning and political involvement. Online Information Review,
2016, 40, 673-694. 3.2 23

70 Do European Elections Create a European Public Sphere?. , 2016, , 19-35. 58

71 Frames Beyond Words. Social Science Computer Review, 2016, 34, 530-545. 4.2 51

72 Personality and European Union attitudes: Relationships across European Union attitude dimensions.
European Union Politics, 2016, 17, 25-45. 2.1 35



6

Claes H De Vreese

# Article IF Citations

73 How News Type Matters. Journal of Media Psychology, 2016, 28, 111-122. 1.0 17

74 Nation Binding: How Public Service Broadcasting Mitigates Political Selective Exposure. PLoS ONE,
2016, 11, e0155112. 2.5 49

75 Should we worry about filter bubbles?. Internet Policy Review, 2016, 5, . 3.1 219

76 Cross Road Elections: Change in EU Performance Evaluations during the European Parliament
Elections 2014. Politics and Governance, 2016, 4, 69-82. 1.5 18

77 Introduction: How Different Were the European Elections of 2014?. Politics and Governance, 2016, 4,
1-8. 1.5 18

78 The predictors of economic sophistication: Media, interpersonal communication and negative
economic experiences. European Journal of Communication, 2015, 30, 385-403. 1.4 14

79 A Clearer Picture: The Contribution of Visuals and Text to Framing Effects. Journal of Communication,
2015, 65, 997-1017. 3.7 199

80 Comparative Political Communication Research. , 2015, , . 2

81 Political News with a Personal Touch. Journalism and Mass Communication Quarterly, 2015, 92, 121-141. 2.7 41

82 The Effect of Voting Advice Applications on Political Knowledge and Vote Choice. Irish Political
Studies, 2015, 30, 595-618. 0.7 24

83 Real World is Not Enough: The Media as an Additional Source of Negative Attitudes Toward
Immigration, Comparing Denmark and the Netherlands. European Sociological Review, 2015, 31, 268-283. 2.3 103

84 Public support for referendums in Europe: A cross-national comparison in 21 countries. Electoral
Studies, 2015, 38, 149-158. 1.7 82

85 Owning the issues of crime and immigration: The relation between immigration and crime news and
anti-immigrant voting in 11 countries. Electoral Studies, 2015, 38, 59-69. 1.7 71

86 Using Supervised Machine Learning to Code Policy Issues. Annals of the American Academy of Political
and Social Science, 2015, 659, 122-131. 1.6 83

87 Manufacturing Conflict? How Journalists Intervene in the Conflict Frame Building Process.
International Journal of Press/Politics, 2015, 20, 438-457. 5.1 50

88 Teaching the Computer to Code Frames in News: Comparing Two Supervised Machine Learning
Approaches to Frame Analysis. Communication Methods and Measures, 2014, 8, 190-206. 4.7 76

89 Europhile Media and Eurosceptic Voting: Effects of News Media Coverage on Eurosceptic Voting in the
2009 European Parliamentary Elections. Political Communication, 2014, 31, 325-354. 3.9 71

90 Beyond Young, Highly Educated Males: A Typology of VAA Users. Journal of Information Technology
and Politics, 2014, 11, 397-411. 2.9 28



7

Claes H De Vreese

# Article IF Citations

91 Reconciling Passive and Motivated Learning. Communication Research, 2014, 41, 481-504. 5.9 31

92 Unraveling the effects of active and passive forms of political Internet use: Does it affect citizensâ€™
political involvement?. New Media and Society, 2014, 16, 903-920. 5.0 63

93 7. Political communication in referendums. , 2014, , 129-150. 1

94 Mediatization of News: The Role of Journalistic Framing. , 2014, , 137-155. 23

95 Referendumskampagnen in internationaler Perspektive. , 2014, , 107-119. 3

96 Comparing Political Participation in Different Institutional Environments: The Mobilizing Effect of
Direct Democracy on Young People. , 2014, , 117-134. 1

97 Across time and space: Explaining variation in news coverage of the <scp>E</scp>uropean
<scp>U</scp>nion. European Journal of Political Research, 2013, 52, 608-629. 4.1 60

98 The Impact of Media Coverage and Motivation on Performance-Relevant Information. Political
Communication, 2013, 30, 1-16. 3.9 24

99 The differential role of the media as an agent of political socialization in Europe. European Journal of
Communication, 2013, 28, 309-325. 1.4 23

100 Getting closer: The effects of personalized and interactive online political communication. European
Journal of Communication, 2013, 28, 53-66. 1.4 121

101 Cynics All Around? The Impact of Election News on Political Cynicism in Comparative Perspective.
Journal of Communication, 2013, 63, 287-311. 3.7 55

102 Getting the Message Across: Perceived Effectiveness of Political Campaign Communication. Journal of
Political Marketing, 2013, 12, 100-120. 2.0 2

103 A threat called Turkey: Perceived religious threat and support for EU entry of Croatia, Switzerland
and Turkey. Acta Politica, 2013, 48, 2-21. 1.4 16

104 Focusing on Differences? Contextual Conditions and Anti-immigrant attitudes' Effects on Support for
Turkey's EU Membership. International Journal of Public Opinion Research, 2013, 25, 480-501. 1.3 7

105 Infotainment, cynicism and democracy: The effects of privatization vs personalization in the news.
European Journal of Communication, 2013, 28, 105-121. 1.4 63

106 Dealing with feelings: Positive and negative discrete emotions as mediators of news framing effects.
Communications: the European Journal of Communication Research, 2013, 38, . 0.5 62

107 An experimental test of the impact of style and rhetoric on the perception of right-wing populist and
mainstream party leaders. Acta Politica, 2013, 48, 192-208. 1.4 126

108 The Effects of Human Interest and Conflict News Frames on the Dynamics of Political Knowledge
Gains: Evidence from a Crossâ€•national Study. Scandinavian Political Studies, 2013, 36, 201-226. 1.7 24



8

Claes H De Vreese

# Article IF Citations

109 What a Difference a Day Makes? The Effects of Repetitive and Competitive News Framing Over Time.
Communication Research, 2013, 40, 147-175. 5.9 76

110 Explaining Campaign News Coverage: How Medium, Time, and Context Explain Variation in the Media
Framing of the 2009 European Parliamentary Elections. Journal of Political Marketing, 2013, 12, 8-28. 2.0 46

111 Going Soft or Staying Soft: Have Identity Factors Become More Important Than Economic Rationale
when Explaining Euroscepticism?. Journal of European Integration, 2013, 35, 689-704. 2.1 39

112 Campaigning Against Europe? The Role of Euroskeptic Fringe and Mainstream Parties in the 2009
European Parliament Election. Journal of Political Marketing, 2013, 12, 77-99. 2.0 13

113 â€˜Second-orderâ€™ institutions: national institutional quality as a yardstick for EU evaluation. Journal of
European Public Policy, 2012, 19, 1071-1088. 4.0 16

114 A Worldwide Presidential Election: The Impact of the Media on Candidate and Campaign Evaluations.
International Journal of Public Opinion Research, 2012, 24, 42-61. 1.3 8

115 The framing of politics as strategy and game: A review of concepts, operationalizations and key
findings. Journalism, 2012, 13, 162-178. 2.7 242

116 Political Information Opportunities in Europe. International Journal of Press/Politics, 2012, 17, 247-274. 5.1 128

117 Reviewing key concepts in research on political news journalism: Conceptualizations,
operationalizations, and propositions for future research. Journalism, 2012, 13, 139-143. 2.7 35

118 Turkish membership in the European Union â€“ The role of religion. Comparative European Politics, 2012,
10, 133-148. 3.0 11

119 Turkey in the EU?: How cultural and economic frames affect support for Turkish accession.
Comparative European Politics, 2012, 10, 218-235. 3.0 12

120 A mixed report: The effects of strategic and substantive news content on political cynicism and
voting. Communications: the European Journal of Communication Research, 2012, 37, . 0.5 11

121 Priming religion: The effects of religious issues in the news coverage on public attitudes towards
European integration. Communications: the European Journal of Communication Research, 2012, 37, . 0.5 2

122 Information Flow and Communication Deficit: Perceptions of Brussels-Based Correspondents and EU
Officials. Journal of European Integration, 2012, 34, 305-322. 2.1 22

123 Different roles, different content? A four-country comparison of the role conceptions and reporting
style of political journalists. Journalism, 2012, 13, 903-922. 2.7 129

124 New Avenues for Framing Research. American Behavioral Scientist, 2012, 56, 365-375. 3.8 113

125 The impact of information acquisition on EU performance judgements. European Journal of Political
Research, 2012, 51, 728-755. 4.1 20

126 When News Matters: Media Effects on Public Support for European Union Enlargement in 21
Countries. Journal of Common Market Studies, 2012, 50, 691-708. 2.1 36



9

Claes H De Vreese

# Article IF Citations

127 News Framing and Public Opinion. Journalism and Mass Communication Quarterly, 2012, 89, 185-204. 2.7 67

128 When Good News Is Bad News: Explicating the Moderated Mediation Dynamic Behind the Reversed
Mobilization Effect. Journal of Communication, 2012, 62, 57-77. 3.7 27

129 Public Support for Referendums: The Role of the Media. West European Politics, 2011, 34, 181-207. 4.7 31

130 Getting Real: The Duration of Framing Effects. Journal of Communication, 2011, 61, 959-983. 3.7 108

131 Party contestation and Europe on the news agenda: The 2009 European Parliamentary Elections.
Electoral Studies, 2011, 30, 41-52. 1.7 100

132 News media representations of a common EU foreign and security policy. A cross-national content
analysis of CFSP coverage in national quality newspapers. Comparative European Politics, 2011, 9, 52-75. 3.0 12

133 How the Media Shape Perceptions of Right-Wing Populist Leaders. Political Communication, 2011, 28,
182-206. 3.9 119

134 Covering the crisis: Media coverage of the economic crisis and citizensâ€™ economic expectations. Acta
Politica, 2011, 46, 353-379. 1.4 63

135 â€žHastâ€™ es nicht gesehen?!â€œ Haupt- und NebenwahlkÃ¤mpfe in deutschen Fernsehnachrichten. , 2011, ,
181-197. 1

136 Covering the US presidential election in Western Europe: A cross-national comparison. Acta Politica,
2010, 45, 444-467. 1.4 12

137 Framing Serbia: the effects of news framing on public support for EU enlargement. European Political
Science Review, 2010, 2, 73. 1.9 19

138 Media coverage of right-wing populist leaders. Communications: the European Journal of
Communication Research, 2010, 35, . 0.5 67

139 The Real Spiral of Cynicism? Symbiosis and Mistrust between Politicians and Journalists. International
Journal of Press/Politics, 2010, 15, 25-40. 5.1 89

140 Effects of Election News Coverage: How Visibility and Tone Influence Party Choice. Political
Communication, 2010, 27, 389-405. 3.9 133

141 News on the move: exogenous events and news coverage of the European Union. Journal of European
Public Policy, 2010, 17, 506-526. 4.0 79

142 Political Parties, Motivated Reasoning, and Issue Framing Effects. Journal of Politics, 2010, 72, 630-645. 2.2 474

143 Second-Rate Election Campaigning? An Analysis of Campaign Styles in European Parliamentary
Elections. Journal of Political Marketing, 2009, 8, 7-19. 2.0 42

144 Religion and Party Choice in Europe. West European Politics, 2009, 32, 1266-1283. 4.7 95



10

Claes H De Vreese

# Article IF Citations

145 Introduction: Religion and the European Union. West European Politics, 2009, 32, 1181-1189. 4.7 13

146 Reversed Mobilization in Referendum Campaigns. International Journal of Press/Politics, 2009, 14,
40-66. 5.1 59

147 News Framing and Public Support for a Common Foreign and Security Policy*. Journal of Common
Market Studies, 2009, 47, 453-481. 2.1 43

148 The 2004 European parliamentary elections: Campaigns in the news. , 2009, , 31-46. 0

149 The Effects of Strategic News on Political Cynicism and Vote Choice Among Young Voters. Journal of
Communication, 2008, 58, 550-567. 3.7 75

150
Making sense: A reconstruction of people's understandings of the European constitutional
referendum in the Netherlands. Communications: the European Journal of Communication Research,
2008, 33, 117-145.

0.5 9

151 Hard and Soft. European Union Politics, 2008, 9, 511-530. 2.1 80

152 The Dutch No to the EU Constitution: Assessing the Role of EU Skepticism and the Campaign. Journal of
Elections, Public Opinion and Parties, 2008, 18, 101-128. 2.0 64

153 THE FOURTH ESTATE AS SUPERPOWER?. Journalism Studies, 2008, 9, 494-511. 2.1 90

154 Media in the Game of Politics: Effects of Strategic Metacoverage on Political Cynicism. International
Journal of Press/Politics, 2008, 13, 285-309. 5.1 62

155 A Spiral of Euroscepticism: The Media's Fault?. Acta Politica, 2007, 42, 271-286. 1.4 70

156 Context, Elites, Media and Public Opinion in Referendums: When Campaigns Really Matter. , 2007, , 1-20. 16

157 Digital Renaissance: Young Consumer and Citizen?. Annals of the American Academy of Political and
Social Science, 2007, 611, 207-216. 1.6 58

158 Comparing Young Voters' Political Engagement in the United States and Europe. American Behavioral
Scientist, 2007, 50, 1195-1213. 3.8 64

159 Conflict and Identity: Explaining Turnout and Anti-integrationist Voting in the Danish 2004 Elections
for the European Parliament. Scandinavian Political Studies, 2007, 30, 87-114. 1.7 46

160 Immigration, Identity, Economy and the Government: Understanding Variation in Explanations for
Outcomes of EU-related Referendums. , 2007, , 185-205. 2

161
Wel of niet stemmen? Hoe politieke sceptici kunnen worden gemobiliseerd door positieve frames in het
nieuws /To vote or not to vote? How positive news framing can mobilize the sceptics. Tijdschrift Voor
Communicatiewetenschap, 2007, 35, 337-356.

0.1 0

162
Effecten van strategisch nieuws op politiek cynisme en stemkeuze onder jonge kiezers in een
referendum /The effects of strategic news on political cynicism and vote choice among young voters
in a referendum. Tijdschrift Voor Communicatiewetenschap, 2007, 35, 307-324.

0.1 2



11

Claes H De Vreese

# Article IF Citations

163 "Off-line": The 2004 European parliamentary elections on television news in the enlarged Europe.
Information Polity, 2006, 10, 177-188. 0.8 5

164 Media Effects on Public Opinion about the Enlargement of the European Union*. Journal of Common
Market Studies, 2006, 44, 419-436. 2.1 142

165 News, Political Knowledge and Participation: The Differential Effects of News Media Exposure on
Political Knowledge and Participation. Acta Politica, 2006, 41, 317-341. 1.4 237

166 Political Parties in Dire Straits?. Party Politics, 2006, 12, 581-598. 2.5 42

167 Media Message Flows and Interpersonal Communication. Communication Research, 2006, 33, 19-37. 5.9 77

168 Between Risk and Opportunity. European Journal of Communication, 2006, 21, 5-32. 1.4 248

169 The News Coverage of the 2004 European Parliamentary Election Campaign in 25 Countries. European
Union Politics, 2006, 7, 477-504. 2.1 246

170 Projecting EU Referendums. European Union Politics, 2005, 6, 59-82. 2.1 248

171 The Spiral of Cynicism Reconsidered. European Journal of Communication, 2005, 20, 283-301. 1.4 163

172 News about the EU Constitution. Journalism, 2005, 6, 221-242. 2.7 75

173 In Search of Europe. The International Journal of Press/Politics, 2004, 9, 3-24. 1.2 83

174 News matters: Influences on the vote in the Danish 2000 euro referendum campaign. European Journal
of Political Research, 2004, 43, 699-722. 4.1 107

175 Primed by the Euro: The Impact of a Referendum Campaign on Public Opinion and Evaluations of
Government and Political Leaders. Scandinavian Political Studies, 2004, 27, 45-64. 1.7 61

176 The Effects of Strategic News on Political Cynicism, Issue Evaluations, and Policy Support: A
Two-Wave Experiment. Mass Communication and Society, 2004, 7, 191-214. 2.1 114

177 Valenced news frames and public support for the EU. Communications: the European Journal of
Communication Research, 2003, 28, . 0.5 93

178 Television Reporting of Second-Order Elections. Journalism Studies, 2003, 4, 183-198. 2.1 42

179 Cynical and Engaged. Communication Research, 2002, 29, 615-641. 5.9 151

180 `Europe' in the News. European Union Politics, 2001, 2, 283-307. 2.1 79



12

Claes H De Vreese

# Article IF Citations

181 Election Coverage - New Directions for Public Broadcasting. European Journal of Communication,
2001, 16, 155-180. 1.4 31

182 Europeanised politics â€“ Europeanised media? European integration and political communication. West
European Politics, 2000, 23, 121-141. 4.7 66

183 The Effects of News Frames on Readers' Thoughts and Recall. Communication Research, 1999, 26,
550-569. 5.9 356

184 Mediated Uncertainty. Public Opinion Quarterly, 0, , . 1.6 7

185 News Priming and the Changing Economy: How Economic News Influences Government Evaluations.
International Journal of Public Opinion Research, 0, , edv048. 1.3 5

186 Exploring peopleâ€™s perceptions and support of data-driven technology in times of COVID-19: the role of
trust, risk, and privacy concerns. Behaviour and Information Technology, 0, , 1-12. 4.0 5


