
Xinran Y Lehto

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/4699656/publications.pdf

Version: 2024-02-01

74

papers

3,087

citations

30

h-index

159585

52

g-index

175258

74

all docs

74

docs citations

74

times ranked

2080

citing authors



Xinran Y Lehto

2

# Article IF Citations

1 The accommodation experiencescape: a comparative assessment of hotels and Airbnb. International
Journal of Contemporary Hospitality Management, 2017, 29, 2377-2404. 8.0 248

2 A Missing Link in Understanding Revisit Intentionâ€”The Role of Motivation and Image. Journal of Travel
and Tourism Marketing, 2010, 27, 335-348. 7.0 197

3 VACATION AND FAMILY FUNCTIONING. Annals of Tourism Research, 2009, 36, 459-479. 6.4 143

4 Tourism and Existential Transformation: An Empirical Investigation. Journal of Travel Research, 2017,
56, 638-650. 9.0 141

5 What does the consumer want from a DMO website? A study of US and Canadian tourists'
perspectives. International Journal of Tourism Research, 2007, 9, 59-72. 3.7 120

6 VACATION AND WELL-BEING: A STUDY OF CHINESE TOURISTS. Annals of Tourism Research, 2013, 42,
284-310. 6.4 120

7 What triggers transformative tourism experiences?. Tourism Recreation Research, 2017, 42, 498-511. 4.9 109

8 Existential Authenticity and Anxiety as Outcomes: The Tourist in the Experience Economy.
International Journal of Tourism Research, 2017, 19, 13-26. 3.7 106

9 Yoga Tourism as a Niche Within the Wellness Tourism Market. Tourism Recreation Research, 2006, 31,
25-35. 4.9 104

10 Assessing the Perceived Restorative Qualities of Vacation Destinations. Journal of Travel Research,
2013, 52, 325-339. 9.0 104

11 Going back to its roots: Can hospitableness provide hotels competitive advantage over the sharing
economy?. International Journal of Hospitality Management, 2019, 76, 286-298. 8.8 89

12 Mediating the Effects of Natural Disasters on Travel Intention. Journal of Travel and Tourism
Marketing, 2008, 23, 29-43. 7.0 81

13 Travelersâ€™ food experience sharing on social network sites. Journal of Travel and Tourism Marketing,
2017, 34, 680-693. 7.0 77

14 Travelers' Intent to Use Mobile Technologies as a Function of Effort and Performance Expectancy.
Journal of Hospitality Marketing and Management, 2009, 18, 765-781. 8.2 72

15 The relationship between daily and vacation activities. Annals of Tourism Research, 2007, 34, 160-180. 6.4 71

16 Family Vacation Activities and Family Cohesion. Journal of Travel and Tourism Marketing, 2012, 29,
835-850. 7.0 63

17 An existential conceptualization of the vacation cycle. Annals of Tourism Research, 2015, 55, 110-123. 6.4 60

18 Vacation as a Public Health Resource: Toward a Wellness-Centered Tourism Design Approach. Journal
of Hospitality and Tourism Research, 2019, 43, 935-960. 2.9 60



3

Xinran Y Lehto

# Article IF Citations

19 The Hedonic Value of Hospitality Consumption: Evidence From Spring Break Experiences. Journal of
Hospitality Marketing and Management, 2014, 23, 99-121. 8.2 59

20 Vacation Benefits and Activities. Journal of Hospitality and Tourism Research, 2017, 41, 301-328. 2.9 54

21 The Impact of Smartphones on the Family Vacation Experience. Journal of Travel Research, 2018, 57,
579-596. 9.0 51

22 Impact of cultural distance on international destination choices: The case of Chinese outbound
travelers. International Journal of Tourism Research, 2018, 20, 50-59. 3.7 49

23 The different shades of responsibility: Examining domestic and international travelers' motivations
for responsible tourism in India. Tourism Management Perspectives, 2014, 12, 113-124. 5.2 42

24 Reconciling unsatisfying tourism experiences: Message type effectiveness and the role of
counterfactual thinking. Tourism Management, 2017, 60, 233-243. 9.8 42

25 The Interplay of Travelersâ€™ Psychological Distance, Language Abstraction, and Message Appeal Type in
Social Media Advertising. Journal of Travel Research, 2020, 59, 1430-1446. 9.0 40

26 40 Years of Family Tourism Research: Bibliometric Analysis and Remaining Issues. Journal of China
Tourism Research, 2020, 16, 1-22. 1.9 37

27 When family rooms become guest lounges: Workâ€“family balance of B&amp;B innkeepers. International
Journal of Hospitality Management, 2013, 34, 138-149. 8.8 35

28 What Does Vacation do to our Family? Contrasting the Perspectives of Parents and Children. Journal
of Travel and Tourism Marketing, 2014, 31, 461-475. 7.0 35

29 Migrating to New Hotels: A Comparison of Antecedents of Business and Leisure Travelersâ€™ Hotel
Switching Intentions. Journal of Quality Assurance in Hospitality and Tourism, 2015, 16, 235-258. 3.0 33

30 Celebration of heritage: linkages between historical re-enactment festival attributes and attendeesâ€™
value perception. Journal of Travel and Tourism Marketing, 2018, 35, 202-217. 7.0 32

31 Culture-Based Interpretation of Vacation Consumption. Journal of China Tourism Research, 2012, 8,
320-333. 1.9 31

32 Place branding with native species: Personality as a criterion. Place Branding and Public Diplomacy,
2009, 5, 213-225. 1.7 30

33 Willingness to Travel With Pets: A U.S. Consumer Perspective. Journal of Quality Assurance in
Hospitality and Tourism, 2015, 16, 24-44. 3.0 27

34 A cross-cultural validation of the perceived destination restorative qualities scale: the Chinese
perspective. Asia Pacific Journal of Tourism Research, 2017, 22, 329-343. 3.7 26

35 Measuring Congruence of Affective Images of Destinations and Their Slogans. International Journal
of Tourism Research, 2014, 16, 250-260. 3.7 25

36 Chinese Tourist Vacation Satisfaction and Subjective Well-being. Applied Research in Quality of Life,
2016, 11, 49-64. 2.4 24



4

Xinran Y Lehto

# Article IF Citations

37 <scp>Peerâ€•toâ€•peer</scp> accommodation: A <scp>metaâ€•analysis</scp> of factors affecting customer
satisfaction and loyalty. International Journal of Tourism Research, 2021, 23, 581-596. 3.7 24

38 Vacation co-creation: the case of Chinese family travelers. International Journal of Contemporary
Hospitality Management, 2018, 30, 980-1000. 8.0 23

39 Effect of Experience on Cognition, Affect and Satisfaction: The Case of Japanese Visitors to Macau.
Journal of Hospitality Marketing and Management, 2009, 18, 273-293. 8.2 22

40
Integrating country and brand images: Using the productâ€”Country image framework to understand
travelers' loyalty towards responsible tourism operators. Tourism Management Perspectives, 2017, 24,
139-150.

5.2 22

41 Changing family dynamics: A force of change for the family-resort industry?. International Journal of
Hospitality Management, 2008, 27, 241-248. 8.8 21

42 Transforming the guestâ€“host relationship: a convivial tourism approach. International Journal of
Tourism Cities, 2020, 6, 1069-1088. 2.4 20

43 Traveler-facing technology in the tourism experience: a historical perspective. Journal of Travel and
Tourism Marketing, 2020, 37, 317-331. 7.0 20

44 Motives and Patterns of Family Reunion Travel. Journal of Quality Assurance in Hospitality and
Tourism, 2009, 10, 279-300. 3.0 18

45 The contribution of native species to sense of place. Current Issues in Tourism, 2014, 17, 414-433. 7.2 18

46 A Study of Female Travelers' Needs Trajectory and Family Life Cycle. Journal of Hospitality Marketing
and Management, 2006, 15, 65-88. 0.4 16

47 Critical purchasing incidents in e-business. Behaviour and Information Technology, 2008, 27, 63-77. 4.0 16

48 EFFECTIVENESS CRITERIA FOR ICONS AS TOURIST ATTRACTIONS: A COMPARATIVE STUDY BETWEEN THE
UNITED STATES AND CHINA. Journal of Travel and Tourism Marketing, 2009, 26, 284-302. 7.0 15

49 Collaboration Between CVB and Local Community in Destination Marketing: CVB Executives'
Perspective. Journal of Hospitality Marketing and Management, 2008, 17, 395-417. 0.4 14

50 Investigating Childrenâ€™s Role in Family Dining-Out Choices: Evidence From a Casual Dining Restaurant.
Journal of Hospitality Marketing and Management, 2016, 25, 706-725. 8.2 14

51 Study abroad and the development of college students' travel venturesomeness. Tourism Management
Perspectives, 2017, 24, 126-138. 5.2 14

52 Investigating Resort Loyalty: Impacts of the Family Life Cycle. Journal of Hospitality Marketing and
Management, 2010, 20, 121-141. 8.2 13

53 The sociogenesis of leisure travel. Annals of Tourism Research, 2018, 69, 53-64. 6.4 13

54 The Use of Consumer-Generated Feedback in the Hotel Industry: Current Practices and Their Effects on
Quality. International Journal of Hospitality and Tourism Administration, 2015, 16, 224-250. 2.5 12



5

Xinran Y Lehto

# Article IF Citations

55 Student life stress and leisure participation. Annals of Leisure Research, 2014, 17, 200-217. 1.7 11

56 Learning in family travel: what, how, and from whom?. Journal of Travel and Tourism Marketing, 2021,
38, 44-57. 7.0 11

57 Travel and life: A developmental perspective on tourism consumption over the life course. Tourism
Management, 2022, 89, 104447. 9.8 11

58 Assessing Competitive Attributes of Service Quality in University Foodservice. Journal of Foodservice
Business Research, 2013, 16, 235-254. 2.3 10

59
Understanding the opaque priority of safety measures and hotel customer choices after the COVID-19
pandemic: an application of discrete choice analysis. Journal of Travel and Tourism Marketing, 2021, 38,
653-665.

7.0 10

60 The Influence of Reviewer Demographic Information Provision on Trust and Purchase Intent for Users
of Online Websites. Journal of Quality Assurance in Hospitality and Tourism, 2017, 18, 328-353. 3.0 9

61 Tourism Mobilities through Time in China: A Developmental and Holistic Lens. Journal of Travel
Research, 2020, 59, 1073-1090. 9.0 9

62 Organisational channel discrepancies between CVBs and meeting planners in the USA. International
Journal of Tourism Research, 2010, 12, 103-115. 3.7 8

63 Segmenting Chinese Visitors to Macau by Information Source Variables. Journal of Hospitality
Marketing and Management, 2008, 16, 81-104. 0.4 7

64 Work or/and Life? An Exploratory Study of Respite Experience of Bed and Breakfast Innkeepers. Journal
of Hospitality and Tourism Research, 2018, 42, 142-165. 2.9 7

65 Traveler Attitudes Toward Biometric Data-Enabled Hotel Services: Can Risk Education Play a Role?.
Cornell Hospitality Quarterly, 2023, 64, 74-94. 3.8 7

66 Internet use as a Leisure Pastime. International Journal of Tourism Sciences, 2009, 9, 49-72. 1.2 6

67 Revisiting MacCannell's site sacralization theory as an analytical tool: Historic prophetstown as a
case study. International Journal of Tourism Research, 2011, 13, 570-582. 3.7 6

68 Activity Pattern of Family Travelers in a Rural Areaâ€”A Case in Southern Indiana. Journal of Quality
Assurance in Hospitality and Tourism, 2012, 13, 103-122. 3.0 6

69 A Schema-based Perspective to Understanding Hotel Social Media Content Strategy. Journal of Quality
Assurance in Hospitality and Tourism, 2022, 23, 56-88. 3.0 6

70 What do Parents Look for in an Overseas Youth Summer Camp? Perspectives of Chinese Parents.
Journal of China Tourism Research, 2020, 16, 96-117. 1.9 5

71 Measuring Chinese adolescentsâ€™ learning outcomes in family travel: A scale development approach.
Journal of Destination Marketing & Management, 2021, 20, 100617. 5.3 2

72 Travelersâ€™ Psychological Comfort with Local Food Experiences and Place Attachment. Journal of
Hospitality and Tourism Research, 2023, 47, 1453-1477. 2.9 2



6

Xinran Y Lehto

# Article IF Citations

73 Data meet a network energizer: a portrait of Joseph T. O'Leary. Anatolia, 2016, 27, 103-110. 2.4 1

74 How much is too much? The impact of technology-facilitated information search effort on service
experience. Journal of Foodservice Business Research, 2024, 27, 40-60. 2.3 1


