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68 Residentsâ��LPerceptionLofLtheLÁmpactLofLSportsLTourismLonLSustainableLSocialLxevelopmentbL
SustainabilityYL2022YLehYLefgf 3.6 4

67 TheLroleLofLtheLbrandLinLperceivedLserviceLperformancenLíoderatingLeffectsLandLconfigurationalL
approachLinLprofessionalLfootballbLTechnologicallForecastinglandlSociallChangeYL2021YLejiYLefdigk 9.5 3

66 wreationLofLaLbrandLmodelLthroughLSyíLtoLpredictLusersSLloyaltyLandLrecommendationsLregardingLaL
publicLsportsLservicebLHeliyonYL2021YLkYLedkejg 3.6 5

65 yntrepreneurialLecosystemsYLknowledgeLspilloversYLandLtheirLembeddednessLinLtheLsportLfieldnLaL
bibliometricLandLcontentLanalysisbLKnowledgelManagementlResearchlandlPracticeYL2021YLemYLjialg 2.1 5

64 SportLmanagementLeducationLthroughLanLentrepreneurialLperspectivenLunalysingLitsLimpactLonL
SpanishLsportsLscienceLstudentsbLInternationallJournalloflManagementlEducationYL2021YLemYLeddfke 2.6 3

63 TheLeffectLofLqualityLandLleverageLonLtheLimageLtransferLmodelnLtheLmoderatingLroleLofL
involvementbLInternationallJournalloflSportslMarketinglandlSponsorshipYL2021YLffYLgigagjl 2.3 4

62 xevelopmentLandLPreliminaryLValidationLofLSocialLíediaLasLanLyducationalLandLProfessionalLToolL
StudentLPerceptionsLScaleLTSíyPTaSPSUbLSustainabilityYL2021YLegYLeleh 3.6 0

61
´owLtoLempowerLwomenâ��sLentrepreneurshipsLunLanalysisLofLwomenâ��sLsportLemploymentLandL
contextualLvariablesLinLyuropeanLUnionLcountriesLusingLaLfuzzyLapproachbLJournalloflIntelligentlandl
FuzzylSystemsYL2021YLhdYLekgmaekhm

1.6

60 yntrepreneurialLecosystemsLforLdevelopingLtheLsportsLindustryLinLyuropeanLUnionLcountriesbL
JournalloflBusinesslResearchYL2021YLegjYLjjkajkk 8.7 1

59 PredictingLentrepreneurialLintentionsLofLsportsLsciencesLstudentsnLuLcrossaculturalLapproachbL
JournalloflHospitalityylLeisureylSportlandlTourismlEducationYL2021YLfmYLeddgff 1.8 5

58 zutureLÁntentionsLofLzitnessLwenterLwustomersnLyffectLofLymotionsYLPerceivedLWellaveingLandL
íanagementLVariablesbLFrontierslinlPsychologyYL2020YLeeYLihklhj 3.4 5

57 PerceptionLofLtheLzairLSocialLxistributionLofLvenefitsLandLwostsLofLaLSportsLyventnLunLunalysisLofLtheL
íediatingLyffectLbetweenLPerceivedLÁmpactsLandLzutureLÁntentionsbLSustainabilityYL2020YLefYLhheg 3.6 5

56 PredictiveLVariablesLofLudolescentsSLÁntentionLtoLveLPhysicallyLuctiveLafterL’raduationbLÁsL’enderLaL
wonditioningLzactorsbLInternationallJournalloflEnvironmentallResearchlandlPubliclHealthYL2020YLekYL 4.6 3

55 ÁnfluenceLofLvrandLÁmageLofLaLSportsLyventLonLtheLRecommendationLofLÁtsLParticipantsbL
SustainabilityYL2020YLefYLidhd 3.6 5

54 ÁmpactLofLlifestyleLorientedamotivationLandLcorporateLsocialLresponsibilityLonLmultiadventureL
sportsLfirms´·LperformancebLInternationallEntrepreneurshiplandlManagementlJournalYL2020YLejYLmgiamim 4.9 5

53 TheLymergenceLofLTechnologyLinLPhysicalLyducationnLuL’eneralLvibliometricLunalysisLwithLaLzocusL
onLVirtualLandLuugmentedLRealitybLSustainabilityYL2020YLefYLfkfl 3.6 13

52 RelationshipLbetweenLsupportLforLsportsLpolicyLandLpoliticalLideologyLinLtheLhostLcommunityâ��sL
perceptionLofLtheLimpactsLofLaLmajorLsportingLeventL2020YLihaji
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51 íanagementYLmarketingLandLeconomyLinLsportsLorganizationsbLSportlinlSocietyYL2020YLfgYLekiaekm 1 1

50 íeasuringLResidentsSLPerceptionsLofLworporateLSocialLResponsibilityLatLSmallaLandLíediumaSizedL
SportsLyventsbLInternationallJournalloflEnvironmentallResearchlandlPubliclHealthYL2020YLekYL 4.6 6

49 yffectsLofLtheLwúVÁxaemLPandemicLonLSportsLyntrepreneurshipbLSustainabilityYL2020YLefYLlhmg 3.6 15

48 yffectLofLíatchLéocationYLTeamLRankingYLíatchLStatusLandLTacticalLximensionsLonLtheLúffensiveL
PerformanceLinLSpanishLSéaLéigaSLSoccerLíatchesbLFrontierslinlPsychologyYL2019YLedYLfdlm 3.4 4

47 áeyLxeterminantsLonLóona’overnmentalLúrganizationâ��sLzinancialLSustainabilitynLuLwaseLStudyLthatL
yxaminesLfdelLzÁzuLzoundationLSocialLzestivalLSelectedLParticipantsbLSustainabilityYL2019YLeeYLehee 3.6 2

46 TheLroleLofLpassionLinLtheLqualityavalueasatisfactionaintentionsLchainnLlinearLmodelsLandLtheLQwuL
approachLforLathletesbLEconomiclResearchzEkonomskalIstrazivanjaYL2019YLgfYLgifagjm 2.5 14

45 wongruenceLandLplacementLinLsponsorshipnLunLeyeatrackingLapplicationbLPhysiologylandlBehaviorYL
2019YLfddYLeimaeji 3.5 15

44
xoesLsportLaffectLtheLcompetitivenessLofLyuropeanLUnionLcountriessLunLanalysisLofLtheLdegreeLofL
innovationLandL’xPLperLcapitaLusingLlinearLandLQwuLmodelsbLInternationallEntrepreneurshiplandl
ManagementlJournalYL2019YLeiYLeghgaegjf

4.9 7

43 vibliometricLunalysisLofLzitnessLyquipmentnL´owLScientificLzocusesLuffectLéifeawycleLupproachesL
andLSustainableLWaysLofLxevelopmentbLSustainabilityYL2019YLeeYLikfl 3.6 5

42 vrandLPerceptionLandLÁtsLRelationLtoLPerceivedLPerformanceLofLaLPublicLSportsLServiceL2019YLlmeamed

41 Residentsâ��LperceptionLofLtheLimpactLofLandLsupportLforLthreeLsmallLandLmediumascaleLsportingL
eventsLasLtheLbasisLforLaLtourismLstrategyL2019YLehlaeji

40 ÁnfluenceLofLperceivedLandLeffectiveLcongruenceLonLrecallLandLpurchaseLintentionLinLsponsoredL
printedLsportsLadvertisingbLInternationallJournalloflSportslMarketinglandlSponsorshipYL2019YLfdYLjekajgg 2.3 9

39 ´owLtoLdetectLpotentialLsportLintrapreneurssLValidationLofLtheLintrapreneurialLintentionLscaleLwithL
sportLscienceLstudentsbLJournalloflEntrepreneurshiplandlPubliclPolicyYL2019YLlYLhdaje 1.1 6

38 SportingL´abitsLofLUrbanLRunnersnLwlassificationLuccordingLtoLTheirLíotivationbLInternationall
JournalloflEnvironmentallResearchlandlPubliclHealthYL2019YLejYL 4.6 11

37 ussessingLtheLeffectivenessLofLsponsorshipLmessagingbLInternationallJournalloflSportslMarketingl
andlSponsorshipYL2018YLemYLfiahd 2.3 22

36 yngagementLinLsportsLvirtualLbrandLcommunitiesbLJournalloflBusinesslResearchYL2018YLlmYLfkgafkm 8.7 24

35 SportsLuniversityLeducationLandLentrepreneurialLintentionsbLEducationlandlTrainingYL2018YLjdYLglmahdi 2.2 17

34 SponsorshipLimageLtransferLtheoryLinLvirtualLbrandLcommunitiesbLIndustriallManagementlandlDatal
SystemsYL2018YLeelYLeflkaegdf 3.6 6
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33 wy’UyRuLuéLPuTRúwÁóuxúRnLuPéÁwuwÁˆ�óLuLwuRTyéySLxyLyVyóTúSLxyPúRTÁVúSbLRAElRevistal
DelAdministracaolDelEmpresasYL2018YLilYLifiaigj 0.5 1

32 TheLimportanceLofLdevelopingLtheLentrepreneurialLcapacitiesLinLsportLsciencesLuniversityLstudentsbL
InternationallJournalloflSportlPolicylandlPoliticsYL2017YLmYLjfiajhd 1.6 18

31 ToLpostLorLnotLtoLpostnLsocialLmediaLsharingLandLsportingLeventLperformancebLPsychologylandl
MarketingYL2017YLghYLmmiaeddg 3.9 17

30 únlineLSportLyventLwonsumersnLuttitudeYLyaQualityLandLyaSatisfactionbLJournalloflTheoreticallandl
AppliedlElectroniclCommercelResearchYL2017YLefYLihakd 4.1 10

29 wreationLofLgoalLscoringLopportunitiesLbyLmeansLofLdifferentLtypesLofLoffensiveLactionsLinLUSLmajorL
leagueLsoccerbLHumanlMovementYL2017YLfdekYLedjaeej 0.8 3

28 PredictingLfutureLintentionsLofLbasketballLspectatorsLusingLSyíLandLfsQwubLJournalloflBusinessl
ResearchYL2016YLjmYLegmjaehdd 8.7 36

27 ÁnfluenceLofLtheLVirtualLvrandLwommunityLinLSportsLSponsorshipbLPsychologylandlMarketingYL2016YL
ggYLedmeaedmk 3.9 20

26
ussociationLbetweenLplayingLtacticsLandLcreatingLscoringLopportunitiesLinLcounterattacksLfromL
UnitedLStatesLíajorLéeagueLSoccerLgamesbLInternationallJournalloflPerformancelAnalysislinlSportYL
2016YLejYLkgkakif

1.8 12

25 ÁnvolvementLandLÁmageLTransferLinLSportsLSponsorshipbLEngineeringlEconomicsYL2016YLfkYL 2.3 9

24 TheLroleLofLperceivedLvalueLandLemotionsLinLtheLsatisfactionLandLfutureLintentionsLofLspectatorsbL
EngineeringlEconomicsYL2016YLfkYL 2.3 2

23 éaLinfluenciaLdelLgˆ'neroLyLdeLlaLformaciˆ‡nLacadˆ'micaLenLlaLintenciˆ‡nLdeLemprenderLdeLlosL
estudiantesLdeLcienciasLdeLlaLactividadLfˆ›sicaLyLelLdeportebLIntangiblelCapitalYL2016YLefYLkim 1.6 12

22 xoesLsizeLmattersLyntrepreneurialLorientationLandLperformanceLinLSpanishLsportsLfirmsbLJournallofl
BusinesslResearchYL2016YLjmYLiggjaighe 8.7 36

21 TheLeffectsLofLplayingLtacticsLonLcreatingLscoringLopportunitiesLinLrandomLmatchesLfromLUSLíajorL
éeagueLSoccerbLInternationallJournalloflPerformancelAnalysislinlSportYL2015YLeiYLliealkf 1.8 12

20 yffectLofLtheL’ameLxesignYLtheL’oalLTypeLandLtheLóumberLofLPlayersLonLÁntensityLofLPlayLinL
SmallaSidedLSoccerL’amesLinLYouthLyliteLPlayersbLJournalloflHumanlKineticsYL2015YLhmYLffmagi 2.6 10

19 SpectatorLemotionsnLyffectsLonLqualityYLsatisfactionYLvalueYLandLfutureLintentionsbLJournallofl
BusinesslResearchYL2015YLjlYLehhiaehhm 8.7 43

18 ussociationLbetweenLplayingLtacticsLandLcreatingLscoringLopportunitiesLinLeliteLfootballbLuLcaseL
studyLinLSpanishLzootballLóationalLTeambLJournalloflHumanlSportlandlExerciseYL2015YLedYL 1.5 5

17 yventqualnLunaLmedidaLdeLlaLcalidadLpercibidaLporLlosLespectadoresLdeLeventosLdeportivosL
TyventqualnLaLmeasureLofLperceivedLqualityLofLsportingLeventLspectatorsUbLRetosYL2015YLjjakd 1.7 2

16
ylLimpactoLdeLunLeventoLdeportivoLmedianonLpercepciˆ‡nLdeLlosLresidentesLdeLlaLcomunidadLdeL
acogidaLTTheLimpactLofLaLmediumasizeLsportingLeventnLTheLhostLcommunityLperceptionsUbLRetosYL
2015YLllamg

1.7 2
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15 ánowledgeLíanagementLinLRRxLTeamsLatLaLSpanishLTechnicalLUniversitynLíeasurementLandL
RelationsLwithLúrganizationalLwulturebLEngineeringlEconomicsYL2015YLfjYL 2.3 5

14 vrandLPerceptionLandLitsLRelationLtoLPerceivedLPerformanceLofLaLPublicLSportsLServicebLAdvanceslinl
MarketingylCustomerlRelationshiplManagementylandlEzserviceslBooklSeriesYL2015YLfdfaffd 0.3

13 yffectLofLpriceLincreasesLonLfutureLintentionsLofLsportLconsumersbLJournalloflBusinesslResearchYL
2014YLjkYLkfmakgg 8.7 35

12 SelfaconceptLinLpreadolescencenLuLbriefLversionLofLuziLscalebLMotrizlRevistalDelEducacaolFisicaYL2014
YLfdYLeieaeik 0.9 2

11 PhysicalLactivityLhabitsLinLaLyuropeanLsportsLeventnLuLcaseLstudybLMotrizlRevistalDelEducacaolFisicaYL
2014YLfdYLgmfahde 0.9

10 UsingLaLbriefLquestionnaireLtoLassessLtheLoverallLperceptionsLofLbasketballLspectatorsbLSportyl
BusinesslandlManagementYL2014YLhYLfefafff 1.1 4

9 uóˆ�éÁSÁSLxyLéuLPyRwyPwÁˆ�óLxyLéúSLRySÁxyóTySLSúvRyLyéLÁíPuwTúLwUéTURuéLYLxyPúRTÁVúL
xyLUóL’RuóLPRyíÁúLxyLzˆ�RíUéuLebLMovimentoYL2014YLfdYLfje 2 7

8 PublicLPerceptionLofLwostsLussociatedLwithLíajorLSportingLyventsbLAdvanceslinlMarketingylCustomerl
RelationshiplManagementylandlEzserviceslBooklSeriesYL2014YLeaei 0.3

7 unˆ¡lisisLsobreLelLgradoLdeLconocimientoLeLidentificaciˆ‡nLdeLlosLtarraconensesLconLlaLcandidaturaLaL
losLÓuegosLíediterrˆ¡neosLdeLTarragonaLenLfdekbLApuntslEducacionlFisicalYlDeportesYL2013YLkdakl 1.5

6 ÁmpactoLsocialLdeLunLgranLeventoLdeportivonLelL’ranLPremioLdeLyuropaLdeLzˆ‡rmulaLebLTSocialLimpactL
ofLaLmajorLathleticLeventnLTheLzormulaLeL’randLPrixLofLyuropeUbLCulturaylCiencialYlDeporteYL2012YLkYLigaji0.5 13

5
éaLcalidadLpercibidaLdeLlosLserviciosLdeportivosnLdiferenciasLsegˆ”nLinstalaciˆ‡nYLgˆ'neroYLedadLyLtipoL
deLusuarioLenLserviciosLnˆ¡uticosbLTTheLperceptionLofLserviceLqualityLinLsportLservicesnLdifferencesL
accordingLtoLsportLfacilityYLgenderYLageLandLuserLtypeLinLnauticalLservicesUbbLRICYDElRevistal
InternacionallDelCienciaslDellDeporteYL2008YLhYLfiahg

1.5 22

4 PublicLPerceptionLofLwostsLussociatedLwithLíajorLSportingLyventsmhiamim

3 ´owLcanLtheLmanagementLofLfitnessLcentresLbeLimprovedLthroughLcorporateLimageLandLbrandL
imagesbLEconomiclResearchzEkonomskalIstrazivanjaYeaem 2.5 1

2 xoesLsizeLmattersLyntrepreneurialLorientationLandLperformanceLinLSpanishLsportsLclubsbLSportlinl
SocietyYeaem 1 2

1 TournamentsLwithinLfootballLteamsnLplayersâ��LperformanceLandLwagesbLEconomicl
ResearchzEkonomskalIstrazivanjaYeael 2.5
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