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ARTICLE

Drivers of satisfaction and usage continuance in e-grocery retailing: a collaborative design supported
perspective. Journal of Research in Interactive Marketing, 2023, 17, 176-194.

E-Grocery Retailing Mobile Application: Discerning Determinants of Repatronage Intentions in an
Emerging Economy. International Journal of Human-Computer Interaction, 2021, 37, 1783-1798.

Instagram Advertising among Young Consumers in Wearable Fitness Trackers: The Moderating Role of

Technology Acceptance Factors. Journal of Global Marketing, 2021, 34, 411-432.

Gender differences in the wearable preferences, device and advertising value perceptions:
smartwatches vs. fitness trackers. International Journal of Technology Marketing, 2020, 14, 199.
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