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i Paper IF Citations

109 zataNminingNanalyticsNinvestigateN–acebookNLiveNstreamNusersâ��NbehaviorsNandNbusinessNmodelspNTheN
evidenceNfromNThailanddNEntertainmentgComputingbN2022bNjgbNgffjmn 1.9 3

108 SupplyNchainNcollaborationNandNinnovationNcapabilitypNtheNmoderatedNmediatingNroleNofNqualityN
managementdNTotalgQualitygManagementgandgBusinessgExcellencebN2021bNihbNhoncigl 2.7 11

107 xigNdataNanalyticsNofNsocialNnetworkNmarketingNandNpersonalizedNrecommendationsdNSocialgNetworkg
AnalysisgandgMiningbN2021bNggbNg 2.2 4

106 InvestigatingNsportsNbehaviorsNandNmarketNinNTaiwanNforNsportsNleisureNandNentertainmentN
marketingNonlineNrecommendationsdNEntertainmentgComputingbN2021bNiobNgffjjh 1.9 3

105 InvestigatingNonlineNsocialNmediaNusersâ��NbehaviorsNforNsocialNcommerceNrecommendationsdN
TechnologygingSocietybN2021bNllbNgfglkk 6.3 10

104 MobileNpaymentNandNonlineNtoNofflineNretailNbusinessNmodelsdNJournalgofgRetailinggandgConsumerg
ServicesbN2020bNkmbNgfhhif 8.5 14

103 ServiceNqualitybNexperientialNvalueNandNrepurchaseNintentionNforNmedicalNcosmetologyNclinicpN
moderatingNeffectNofN—enerationdNTotalgQualitygManagementgandgBusinessgExcellencebN2020bNigbNgfmmcgfom2.7 4

102 InteractivitybNengagementbNtrustbNpurchaseNintentionNandNwordcofcmouthpNaNmoderatedNmediationN
studydNInternationalgJournalgofgServicesugTechnologygandgManagementbN2019bNhkbNggl 0.2 8

101 xigNdataNanalysisNonNtheNbusinessNprocessNandNmanagementNforNtheNstoreNlayoutNandNbundlingNsalesdN
BusinessgProcessgManagementgJournalbN2019bNhkbNgmnicgnfg 3.6 4

100 xigNdataNanalyticsNforNinvestigatingNTaiwanNLineNstickerNsocialNmediaNmarketingdNAsiagPacificgJournalg
ofgMarketinggandgLogisticsbN2019bNihbNknoclfl 3.2 3

99 LeadercmemberNexchangeNandNemployeeNcreativitydNLeadershipgandgOrganizationgDevelopmentg
JournalbN2018bNiobNjgocjik 2.9 22

98 TheNroleNofNknowledgeNsharingNandNLMXNtoNenhanceNemployeeNcreativityNinNthemeNparkNworkNteamdN
InternationalgJournalgofgContemporarygHospitalitygManagementbN2018bNifbNhijichiko 7.5 26

97 LongNliveNfriendshipuNRelationshipsNamongNfriendshipbNtrustNandNbrandNloyaltypNaNstudyNofNStarbucksdN
InternationalgJournalgofgWebgBasedgCommunitiesbN2018bNgjbNiik 1 2

96
TheNmediatingNeffectNofNpsychologicalNcontractNinNtheNrelationshipsNbetweenNpaternalisticN
leadershipNandNturnoverNintentionNforNforeignNworkersNinNTaiwandNAsiagPacificgManagementgReviewbN
2017bNhhbNnfcnm

2.8 13

95 wNroughNsetcbasedNassociationNruleNapproachNimplementedNonNaNbrandNtrustNevaluationNmodeldN
JournalgofgExperimentalgandgTheoreticalgArtificialgIntelligencebN2017bNhobNoggcohm 2 1

94 zevelopingNaNsustainableNcompetitiveNadvantagepNabsorptiveNcapacitybNknowledgeNtransferNandN
organizationalNlearningdNJournalgofgTechnologygTransferbN2017bNjhbNgjigcgjkf 4.4 33

93 wssessingNtheNinfluenceNofNleadershipNstylebNorganizationalNlearningNandNorganizationalNinnovationdN
LeadershipgandgOrganizationgDevelopmentgJournalbN2017bNinbNkofclfo 2.9 32
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92
wssessingNtheNinfluenceNofNsupplyNchainNcollaborationNvalueNinnovationbNsupplyNchainNcapabilityNandN
competitiveNadvantageNinNTaiwanUsNnetworkingNcommunicationNindustrydNInternationalgJournalgofg
ProductiongEconomicsbN2017bNgogbNgjicgki

9.3 72

91 RelationshipsNamongNorganizationalNculturebNknowledgeNsharingbNandNinnovationNcapabilitypNaNcaseNofN
theNautomobileNindustryNinNTaiwandNKnowledgegManagementgResearchgandgPracticebN2017bNgkbNjmgcjof 2.1 50

90 LMXNandNemployeeNsatisfactionpNmediatingNeffectNofNpsychologicalNcapitaldNLeadershipgandg
OrganizationgDevelopmentgJournalbN2017bNinbNjiicjjo 2.9 20

89 MulticobjectiveNevolutionaryNapproachNforNsupplyNchainNnetworkNdesignNproblemNwithinNonlineN
customerNconsiderationdNRAIROgvgOperationsgResearchbN2017bNkgbNgikcgkk 2.2 11

88 zataNminingNforNtheNglobalNnaturalNresourcesNfundsNdevelopmentdNInternationalgJournalgofgIntelligentg
InformationgandgDatabasegSystemsbN2016bNobNhno 0.3

87 wNroughNsetcbasedNassociationNruleNapproachNforNaNrecommendationNsystemNforNonlineNconsumersdN
InformationgProcessinggandgManagementbN2016bNkhbNggjhcgglf 6.3 36

86 MiningNMarketingNKnowledgeNtoN’xploreNSocialNNetworkNSitesNandNOnlineNPurchaseNxehaviorsdN
AppliedgArtificialgIntelligencebN2015bNhobNlomcmih 2.3 3

85 OrganizationalNcommitmentbNknowledgeNsharingNandNorganizationalNcitizenshipNbehaviourpNtheNcaseN
ofNtheNTaiwaneseNsemiconductorNindustrydNKnowledgegManagementgResearchgandgPracticebN2015bNgibNhoocigf2.1 23

84
yomparisonNofNcompetingNmodelsNandNmulticgroupNanalysisNofNorganizationalNculturebNknowledgeN
transferbNandNinnovationNcapabilitypNanNempiricalNstudyNofNtheNTaiwanNsemiconductorNindustrydN
KnowledgegManagementgResearchgandgPracticebN2015bNgibNhjnchlf

2.1 10

83
wNclashNofNpersonalityuNTheNrelationshipNamongNconsumerNpersonalitybNbrandNpersonalityNandN
wordcofcmouthNwithNsocialccognitiveNperspectivepNgenerationNasNtheNmoderatordNInternationalg
JournalgofgServicesugTechnologygandgManagementbN2015bNhgbNggg

0.2 4

82 wNroughNsetcbasedNassociationNruleNapproachNimplementedNonNexploringNbeveragesNproductN
spectrumdNAppliedgIntelligencebN2014bNjfbNjljcjmn 4.9 10

81 MiningNUserNKnowledgeNforNInvestigatingNtheN–acebookNxusinessNModelpNTheNyaseNofNTaiwanNUsersdN
AppliedgArtificialgIntelligencebN2014bNhnbNmghcmil 2.3 2

80
TheNstudyNofNrelationshipsNbetweenNtheNcollaborationNforNsupplyNchainbNsupplyNchainNcapabilitiesNandN
firmNperformancepNwNcaseNofNtheNTaiwanusNT–TcLyzNindustrydNInternationalgJournalgofgProductiong
EconomicsbN2014bNgklbNhokcifj

9.3 66

79 MiningNyustomerNKnowledgeNforNaNRecommendationNSystemNinNyonvenienceNStoresdNInternationalg
JournalgofgDatagWarehousinggandgMiningbN2014bNgfbNkkcnl 1 4

78 MulticobjectiveNzualcSaleNyhannelNSupplyNyhainNNetworkNzesignNxasedNonNNS—wcIIdNLecturegNotesging
ComputergSciencebN2014bNjmocjno 0.9 1

77 MININ—NyUSTOM’RNKNOWL’z—’N–ORNyHwNN’LNwNzNPROzUyTNS’—M’NTwTIONdNAppliedg
ArtificialgIntelligencebN2013bNhmbNlikclkk 2.3 4

76 zataNminingNinvestigationNofNcocmovementsNonNtheNTaiwanNandNyhinaNstockNmarketsNforNfutureN
investmentNportfoliodNExpertgSystemsgWithgApplicationsbN2013bNjfbNgkjhcgkkj 7.8 30

75 MiningNbusinessNknowledgeNforNdevelopingNintegratedNkeyNperformanceNindicatorsNonNanNopticalN
mouldNfirmdNInternationalgJournalgofgComputergIntegratedgManufacturingbN2013bNhlbNmficmgo 4.3 3

(2013-2017)
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74 WhatNcanNinfluenceNtheNconsumersUNonlineNwordcofcmouthuNwnNonlineNgamingNperspectivedN
InternationalgJournalgofgServicesugTechnologygandgManagementbN2013bNgobNhmn 0.2 2

73 MiningNtheNhedgeNandNarbitrageNofNtheNTaiwanNforeignNexchangeNmarketdNExpertgSystemsgWithg
ApplicationsbN2012bNiobNigomcihfl 7.8 2

72 MiningNcustomerNknowledgeNforNexploringNonlineNgroupNbuyingNbehaviordNExpertgSystemsgWithg
ApplicationsbN2012bNiobNimfncimgl 7.8 45

71 zataNminingNtechniquesNandNapplicationsNâ��NwNdecadeNreviewNfromNhfffNtoNhfggdNExpertgSystemsgWithg
ApplicationsbN2012bNiobNggificggigg 7.8 376

70 MiningNshoppingNbehaviorNinNtheNTaiwanNluxuryNproductsNmarketdNExpertgSystemsgWithgApplicationsbN
2012bNiobNgghkmcgghln 7.8 4

69
RelationshipsNamongNorganizationalNculturebNknowledgeNacquisitionbNorganizationalNlearningbNandN
organizationalNinnovationNinNTaiwanUsNbankingNandNinsuranceNindustriesdNInternationalgJournalgofg
HumangResourcegManagementbN2012bNhibNkhcmf

3.6 53

68 RelationshipsNbetweenNbrandNawarenessNandNonlineNwordcofcmouthpNanNexampleNofNonlineNgamingN
communitydNInternationalgJournalgofgWebgBasedgCommunitiesbN2012bNnbNgmm 1 7

67 N2011bN 4

66
wNmetamorphosisNofNuniversityNfromNpastNtoNpresentpNaNthreecstageNdevelopmentNtrajectoryNwithN
strategicNmanagementNperspectivedNInternationalgJournalgofgContinuinggEngineeringgEducationgandg
LifevLonggLearningbN2011bNhgbNhki

0.8 2

65 yontributionsNtoNRadioN–requencyNIdentificationNVR–IzWNresearchpNwnNassessmentNofNSyIcbN
SSyIcindexedNpapersNfromNhffjNtoNhffndNDecisiongSupportgSystemsbN2011bNkfbNkjnckkl 5.6 29

64 wNfuzzyNrealNoptionNapproachNforNinvestmentNprojectNvaluationdNExpertgSystemsgWithgApplicationsbN
2011bNinbNgkholcgkifh 7.8 45

63
wNmulticobjectiveNevolutionaryNoptimizationNapproachNforNanNintegratedNlocationcinventoryN
distributionNnetworkNproblemNunderNvendorcmanagedNinventoryNsystemsdNAnnalsgofgOperationsg
ResearchbN2011bNgnlbNhgichho

3.2 25

62 MiningNcustomerNknowledgeNtoNimplementNonlineNshoppingNandNhomeNdeliveryNforNhypermarketsdN
ExpertgSystemsgWithgApplicationsbN2011bNinbNionhcioog 7.8 30

61 MiningNtheNcocmovementNbetweenNforeignNexchangeNratesNandNcategoryNstockNindexesNinNtheN
TaiwanNfinancialNcapitalNmarketdNExpertgSystemsgWithgApplicationsbN2011bNinbNjlfncjlgm 7.8 9

60 MiningNtheNcocmovementNinNtheNTaiwanNstockNfundsNmarketdNExpertgSystemsgWithgApplicationsbN2011bN
inbNkhmlckhnn 7.8 3

59 MiningNcustomerNknowledgeNforNdirectNsellingNandNmarketingdNExpertgSystemsgWithgApplicationsbN
2011bNinbNlfkoclflo 7.8 26

58 wNsurveyNofNmarketNorientationNresearchNVgookâ��hffnWdNIndustrialgMarketinggManagementbN2011bNjfbNifgcigf6.9 105

57
wnNevolutionaryNapproachNforNmulticobjectiveNoptimizationNofNtheNintegratedNlocationâ��inventoryN
distributionNnetworkNproblemNinNvendorcmanagedNinventorydNExpertgSystemsgWithgApplicationsbN2011
bNinbNlmlnclmml

7.8 71
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56 RelativeNwssociationNRulesNxasedNonNRoughNSetNTheorydNLecturegNotesgingComputergSciencebN2011bNgnkcgoh0.9

55 TheNRoughNSetcxasedNwlgorithmNforNTwoNStepsdNLecturegNotesgingComputergSciencebN2011bNlicmf 0.9

54 MissingNlinkNbetweenNknowledgeNmanagementNandNorganizationalNperformanceâ��’mpiricalN
evidenceNinNTaiwanN2010bN 2

53 ’xploringNTQMcInnovationNrelationshipNinNcontinuingNeducationpNwNsystemNarchitectureNandN
propositionsdNTotalgQualitygManagementgandgBusinessgExcellencebN2010bNhgbNgghgcggio 2.7 29

52 TheNimpactsNofNbrandNtrustbNcustomerNsatisfactionbNandNbrandNloyaltyNonNwordcofcmouthN2010bN 3

51
RelationshipsNbetweenNknowledgeNacquisitionbNabsorptiveNcapacityNandNinnovationNcapabilitypNanN
empiricalNstudyNonNTaiwanâ��sNfinancialNandNmanufacturingNindustriesdNJournalgofgInformationgSciencebN
2010bNilbNgocik

2 69

50 InvestmentNProjectNValuationNxasedNonNtheN–uzzyNRealNOptionsNwpproachN2010bN 1

49 SystemNperspectiveNofNknowledgeNmanagementbNorganizationalNlearningbNandNorganizationalN
innovationdNExpertgSystemsgWithgApplicationsbN2010bNimbNgfolcggfi 7.8 171

48 wnNintegratedNmodelNforNlearningNorganizationNwithNstrategicNviewpNxenchmarkingNinNtheN
knowledgecintensiveNindustrydNExpertgSystemsgWithgApplicationsbN2010bNimbNimohcimon 7.8 39

47 MiningNcustomerNknowledgeNforNtourismNnewNproductNdevelopmentNandNcustomerNrelationshipN
managementdNExpertgSystemsgWithgApplicationsbN2010bNimbNjhghcjhhi 7.8 73

46 InvestmentNprojectNvaluationNbasedNonNaNfuzzyNbinomialNapproachdNInformationgSciencesbN2010bNgnfbNhghjchgii7.7 25

45 RoughNSetsNxasedNwssociationNRulesNwpplicationNforNKnowledgecxasedNSystemNzesigndNLectureg
NotesgingComputergSciencebN2010bNkfgckgf 0.9 1

44 IntegratedNLocationcInventoryNRetailNSupplyNyhainNzesignpNwNMulticobjectiveN’volutionaryNwpproachdN
LecturegNotesgingComputergSciencebN2010bNkiickjh 0.9 2

43 InvestmentNwppraisalNunderNUncertaintyNâ��NwN–uzzyNRealNOptionsNwpproachdNLecturegNotesging
ComputergSciencebN2010bNmglcmhl 0.9 1

42 RoughcSetcxasedNwssociationNRulesNwppliedNtoNxrandNTrustN’valuationNModeldNLecturegNotesging
ComputergSciencebN2010bNlijcljg 0.9 4

41 wNSemanticNWebNwpproachNtoNHeterogeneousNMetadataNIntegrationdNLecturegNotesgingComputerg
SciencebN2010bNhfkchgj 0.9 2

40 wpplicationNRoughNSetsNTheoryNtoNOrdinalNScaleNzataNforNziscoveringNKnowledgedNLecturegNotesging
ComputergSciencebN2010bNkghckgo 0.9

39 TheNRelationshipNamongNKnowledgeNManagementbNOrganizationalNLearningbNandNOrganizationalN
PerformancedNInternationalgJournalgofgBusinessgandgManagementbN2009bNjbN 1.6 31

(2009-2011)
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38
TheNrelationshipNbetweenNleadercmemberNrelationsbNjobNsatisfactionNandNorganizationalN
commitmentNinNinternationalNtouristNhotelsNinNTaiwandNInternationalgJournalgofgHumangResourceg
ManagementbN2009bNhfbNgngfcgnhl

3.6 38

37 KnowledgeNmanagementNandNinnovationpNTheNmediatingNeffectsNofNorganizationalNlearningN2009bN 5

36 wNroughNassociationNruleNisNapplicableNforNknowledgeNdiscoveryN2009bN 1

35 MiningNdemandNchainNknowledgeNofNlifeNinsuranceNmarketNforNnewNproductNdevelopmentdNExpertg
SystemsgWithgApplicationsbN2009bNilbNojhhcojim 7.8 26

34 OntologycbasedNdataNminingNapproachNimplementedNonNexploringNproductNandNbrandNspectrumdN
ExpertgSystemsgWithgApplicationsbN2009bNilbNggmifcggmjj 7.8 14

33 MiningNinformationNusersâ��NknowledgeNforNonectoconeNmarketingNonNinformationNappliancedNExpertg
SystemsgWithgApplicationsbN2009bNilbNjolmcjomo 7.8 17

32 OntologycbasedNdataNminingNapproachNimplementedNforNsportNmarketingdNExpertgSystemsgWithg
ApplicationsbN2009bNilbNggfjkcggfkl 7.8 26

31 MiningNzemandNyhainNKnowledgeNforNNewNProductNzevelopmentNandNMarketingdNIEEEgTransactionsg
ongSystemsugMangandgCyberneticsugPartgC:gApplicationsgandgReviewsbN2009bNiobNhhichhm 10

30 TheNrelationshipsNamongNbrandNimagebNbrandNtrustbNandNonlineNwordcofcmouthpNanNexampleNofNonlineN
gamingN2009bN 5

29 wnNefficientNmultiobjectiveNevolutionaryNapproachNforNaNsimultaneousNinventoryNcontrolNandNfacilityN
locationNproblemN2009bN 1

28 wNyapacitatedNInventorycLocationNModelpN–ormulationbNSolutionNwpproachNandNPreliminaryN
yomputationalNResultsdNLecturegNotesgingComputergSciencebN2009bNihiciih 0.9 6

27 RelationshipsNbetweenNknowledgeNinertiabNorganizationalNlearningNandNorganizationNinnovationdN
TechnovationbN2008bNhnbNgnicgok 7.9 159

26 MappingNTQMcinnovationNrelationshipNonNlearningNorganizationpNwNstrategicNmanagementN
perspectiveN2008bN 2

25 MiningNmarketingNmapsNforNbusinessNalliancesdNExpertgSystemsgWithgApplicationsbN2008bNikbNgiincgikf 7.8 9

24 wNknowledgecbasedNarchitectureNforNimplementingNcollaborativeNproblemcsolvingNmethodsNinN
militaryNectrainingdNExpertgSystemsgWithgApplicationsbN2008bNikbNomlcoof 7.8 11

23 MiningNproductNmapsNforNnewNproductNdevelopmentdNExpertgSystemsgWithgApplicationsbN2008bNijbNkfclh 7.8 55

22 MiningNcustomerNknowledgeNforNproductNlineNandNbrandNextensionNinNretailingdNExpertgSystemsgWithg
ApplicationsbN2008bNijbNgmlicgmml 7.8 38

21 MiningNstockNcategoryNassociationNandNclusterNonNTaiwanNstockNmarketdNExpertgSystemsgWithg
ApplicationsbN2008bNikbNgocho 7.8 25
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20 ProblemNstructuringNmethodsNinNmilitaryNcommandNandNcontroldNExpertgSystemsgWithgApplicationsbN
2008bNikbNljkclki 7.8 10

19 KnowledgeNsharingbNabsorptiveNcapacitybNandNinnovationNcapabilitypNanNempiricalNstudyNofNTaiwanUsN
knowledgecintensiveNindustriesdNJournalgofgInformationgSciencebN2007bNiibNijfciko 2 334

18 wrtificialNneuralNnetworksNclassificationNandNclusteringNofNmethodologiesNandNapplicationsNâ��N
literatureNanalysisNfromNgookNtoNhffkdNExpertgSystemsgWithgApplicationsbN2007bNihbNgcgg 7.8 51

17 KnowledgeNtransferNandNcompetitiveNadvantageNonNenvironmentalNuncertaintypNwnNempiricalNstudyN
ofNtheNTaiwanNsemiconductorNindustrydNTechnovationbN2007bNhmbNjfhcjgg 7.9 68

16 TheNreliabilityNofNgeneralNvagueNfaultctreeNanalysisNonNweaponNsystemsNfaultNdiagnosisdNSoftg
ComputingbN2006bNgfbNkigckjh 3.5 57

15 WillNyhinaNbecomeNaNmilitaryNspaceNsuperpowerudNSpacegPolicybN2005bNhgbNhfkchgh 1.4 4

14 TechnologyNmanagementNmethodologiesNandNapplicationsdNTechnovationbN2005bNhkbNingcioi 7.9 49

13 wnNIntranetcbasedNarchitectureNforNbuildingNmilitaryNscenarioNtrainingNsystemsdNJournalgofgtheg
OperationalgResearchgSocietybN2005bNklbNkfjckgi 2 3

12 ’xpertNsystemNmethodologiesNandNapplicationsâ��aNdecadeNreviewNfromNgookNtoNhffjdNExpertg
SystemsgWithgApplicationsbN2005bNhnbNoicgfi 7.8 480

11 ’cgovernmentNimplementationpNxusinessNcontractNlegalNsupportNforNTaiwaneseNbusinessmenNinN
MainlandNyhinadNGovernmentgInformationgQuarterlybN2005bNhhbNkfkckhj 7.6 6

10 ’mployeeNrelationshipNandNknowledgeNsharingpNaNcaseNstudyNofNaNTaiwaneseNfinanceNandNsecuritiesN
firmdNKnowledgegManagementgResearchgandgPracticebN2004bNhbNhjcij 2.1 60

9 MiningNcustomerNknowledgeNforNelectronicNcatalogNmarketingdNExpertgSystemsgWithgApplicationsbN
2004bNhmbNkhgckih 7.8 50

8 InformationNtechnologyNandNrelationshipNmanagementpNaNcaseNstudyNofNTaiwanâ��sNsmallN
manufacturingNfirmdNTechnovationbN2004bNhjbNomcgfn 7.9 9

7 KnowledgeNmanagementNtechnologiesNandNapplicationsâ��literatureNreviewNfromNgookNtoNhffhdN
ExpertgSystemsgWithgApplicationsbN2003bNhkbNgkkcglj 7.8 268

6 wNknowledgecbasedNarchitectureNforNplanningNmilitaryNintelligencebNsurveillancebNandN
reconnaissancedNSpacegPolicybN2003bNgobNgogchfh 1.4 8

5 wNwebcbasedNarchitectureNforNimplementingNelectronicNprocurementNinNmilitaryNorganisationsdN
TechnovationbN2003bNhibNkhgckih 7.9 23

4 ProblemNsolvingNandNknowledgeNinertiadNExpertgSystemsgWithgApplicationsbN2002bNhhbNhgcig 7.8 54

3 wNknowledgecbasedNarchitectureNforNimplementingNmilitaryNgeographicalNintelligenceNsystemNonN
IntranetdNExpertgSystemsgWithgApplicationsbN2001bNhfbNigicihj 7.8 24

(2001-2008)
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2 yasecbasedNdecisionNsupportNsystempNwrchitectureNforNsimulatingNmilitaryNcommandNandNcontroldN
EuropeangJournalgofgOperationalgResearchbN2000bNghibNkkncklm 5.6 42

1 wNzataNMiningNwpproachNforNzevelopingNOnlineNStreamingNRecommendationsdNAppliedgArtificialg
Intelligencebgchj 2.3 1
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