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Mining customer knowledge for exploring online group buying behavior. Expert Systems With 3
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A survey of market orientation research (19958008). Industrial Marketing Management, 2011, 40, 301-316.9 105
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distribution network problem in vendor-managed inventory. Expert Systems With Applications, 2011 7.8
,38,6768-6776




(2009-201)

56 Relative Association Rules Based on Rough Set Theory. Lecture Notes in Computer Science, 2011, 185-1920.9
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54 evidence in Taiwan 2010,
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