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k Paper IF Citations

165 zffectivenessMofMmessageMframingMinMchangingMxOV—ybfnMvaccinationMintentionsoMModeratingMroleMofM
travelMdesireccMTourismmManagementaM2022aMneaMfeiikm 10.8 9

164 zffectsMofMofferingMincentivesMforMreviewsMonMtrustoMRoleMofMreviewMqualityMandMincentiveMsourcecM
InternationalmJournalmofmHospitalitymManagementaM2022aMfeeaMfehfef 8.3 1

163 zffectsMofMcustomerbtobcustomerMsocialMinteractionsMinMvirtualMtravelMcommunitiesMonMbrandM
attachmentoMTheMmediatingMroleMofMsocialMwellbbeingcMTourismmManagementmPerspectivesaM2021aMhmaMfeelne5.8 5

162 ST–RSxvPzoMyevelopingMandMvalidatingMaMcollaborativeMeconomyMbasedMshortbtermMhospitalityM
rentalMservicescapeMscalecMInternationalmJournalmofmHospitalitymManagementaM2021aMniaMfegmhh 8.3 5

161 yevelopingMaMformativeMscaleMtoMmeasureMconsumersâ��MtrustMtowardMinteractionMwithMartificiallyM
intelligentMUv—VMsocialMrobotsMinMserviceMdeliverycMComputersminmHumanmBehavioraM2021aMffmaMfeklee 7.7 12

160 zvolvingMimpactsMofMxOV—ybfnMvaccinationMintentionsMonMtravelMintentionscMServicemIndustriesmJournalaM
2021aMifaMlfnblhh 5.7 27

159 –otelsâ��MsustainabilityMpracticesMandMguestsâ��MfamiliarityaMattitudesMandMbehaviourscMJournalmofm
SustainablemTourismaM2021aMgnaMfekhbfemf 5.7 15

158 –owMculturalMconfidenceMaffectsMlocalMresidentsâ��MwellbeingcMServicemIndustriesmJournalaM2021aMifaMjmfbkej 5.7 6

157 —nteractiveMeffectsMofMmessageMframingMandMinformationMcontentMonMcarbonMoffsettingMbehaviorscM
TourismmManagementaM2021aMmhaMfeigii 10.8 17

156
zffectsMofMsocialMinteractionMflowMonMexperientialMqualityaMserviceMqualityMandMsatisfactionoM
moderatingMeffectsMofMselfbserviceMtechnologiesMtoMreduceMemployeeMinterruptionscMJournalmofm
HospitalitymMarketingmandmManagementaM2021aMheaMjlfbjnf

6.4 2

155
zffectsMofMtheMnewMxOV—ybfnMnormalMonMcustomerMsatisfactionoMxanMfacemasksMlevelMoffMtheMplayingM
fieldMbetweenMaverageblookingMandMattractiveblookingMemployeestcMInternationalmJournalmofm
HospitalitymManagementaM2021aMnlaMfegnnk

8.3 9

154
—mpactMofMtheMxOV—ybfnMpandemicMonMmanagementblevelMhotelMemployeesTMworkMbehaviorsoM
ModeratingMeffectsMofMworkingbfrombhomecMInternationalmJournalmofmHospitalitymManagementaM2021aM
nmaMfehege

8.3 9

153
—mpactMofManthropomorphicMfeaturesMofMartificiallyMintelligentMserviceMrobotsMonMconsumerM
acceptanceoMmoderatingMroleMofMsenseMofMhumorcMInternationalmJournalmofmContemporarymHospitalitym
ManagementaM2021aMaheadbofbprintaM

7.5 10

152 —nteractivityMinMonlineMchatoMxonversationalMcuesMandMvisualMcuesMinMtheMserviceMrecoveryMprocesscM
InternationalmJournalmofmInformationmManagementaM2021aMkeaMfeghke 16.4 3

151 TheMbrightMsideMofMworkbrelatedMdeviantMbehaviorMforMhotelMemployeesMthemselvesoM—mpactsMonM
recoveryMlevelMandMworkMengagementcMTourismmManagementaM2021aMmlaMfeihlj 10.8 2

150
zxploringMtheMrelationshipMbetweenMservicescapeaMplaceMattachmentaMandMintentionMtoMrecommendM
accommodationsMmarketedMthroughMsharingMeconomyMplatformscMJournalmofmTravelmandmTourismm
MarketingaM2020aMhlaMignbiik

6.6 11

149 vnMexaminationMofMtheMgapMbetweenMcarbonMoffsettingMattitudesMandMbehaviorsoMRoleMofMknowledgeaM
credibilityMandMtrustcMInternationalmJournalmofmHospitalitymManagementaM2020aMneaMfegkem 8.3 16
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148 TheMeffectMofMcelebrityMendorsementMonMdestinationMbrandMloveoMvMcomparisonMofMpreviousMvisitorsM
andMpotentialMtouristscMJournalmofmDestinationmMarketingmtmManagementaM2020aMflaMfeeiji 4.7 21

147 TravelingMtoMaM’enderedMyestinationoMvM’oalb‘ramedMvdvertisingMPerspectivecMJournalmofmHospitalitym
andmTourismmResearchaM2020aMiiaMinnbjgg 3.3 5

146 vrtificiallyMintelligentMdeviceMuseMinMserviceMdeliveryoMaMsystematicMreviewaMsynthesisaMandMresearchM
agendacMJournalmofmHospitalitymMarketingmandmManagementaM2020aMgnaMljlblmk 6.4 37

145 TheMimpactMofMpowerMonMdestinationMadvertisingMeffectivenessoMTheMmoderatingMroleMofMarousalMinM
advertisingcMAnnalsmofmTourismmResearchaM2020aMmhaMfegngk 7.7 13

144 vntecedentsMofMcustomersâ��MacceptanceMofMartificiallyMintelligentMroboticMdeviceMuseMinMhospitalityM
servicescMJournalmofmHospitalitymMarketingmandmManagementaM2020aMgnaMjhebjin 6.4 52

143 —mpactMofMsocialMmediaMpostsMonMtravelersâ��MattitudesMandMbehaviorsMtowardsMaMdestinationMafterMaM
naturalMdisasteroMmoderatingMroleMofMtheMsourceMofMtheMpostcMJournalmofmSustainablemTourismaM2020aMfbfn 5.7 4

142
vnMexaminationMofMinteractiveMeffectsMofMemployeesâ��MwarmthMandMcompetenceMandMserviceMfailureM
typesMonMcustomerâ��sMserviceMrecoveryMcooperationMintentioncMInternationalmJournalmofmContemporarym
HospitalitymManagementaM2020aMhgaMgignbgijf

7.5 12

141 —mpactMofMnonverbalMcustomerbtobcustomerMinteractionsMonMcustomerMsatisfactionMandMloyaltyM
intentionscMInternationalmJournalmofmContemporarymHospitalitymManagementaM2020aMhgaMfnklbfnmj 7.5 21

140 vntecedentsMofMTrustMandMvdoptionM—ntentionMtowardMvrtificiallyM—ntelligentMRecommendationM
SystemsMinMTravelMPlanningoMvM–euristicâ��SystematicMModelcMJournalmofmTravelmResearchaM2020aMeeilgmljgenkkhn6.3 20

139 Touristsâ��MvttitudesMtowardMtheMUseMofMvrtificiallyM—ntelligentMUv—VMyevicesMinMTourismMServiceMyeliveryoM
ModeratingMRoleMofMServiceMValueMSeekingcMJournalmofmTravelmResearchaM2020aMeeilgmljgenlfej 6.3 8

138 zffectsMofMsocialMmediaMonMresidentsâ��MattitudesMtoMtourismoMconceptualMframeworkMandMresearchM
propositionscMJournalmofmSustainablemTourismaM2020aMfbfl 5.7 6

137 xonsumerMperceptionsMtowardsMsustainableMsupplyMchainMpracticesMinMtheMhospitalityMindustrycM
CurrentmIssuesminmTourismaM2020aMghaMhjmbhlj 5.8 33

136 —mpactMofMcustomerbtobcustomerMinteractionsMonMoverallMserviceMexperienceoMvMsocialMservicescapeM
perspectivecMInternationalmJournalmofmHospitalitymManagementaM2020aMmlaMfeghlk 8.3 19

135 yevelopingMandMvalidatingMaMserviceMrobotMintegrationMwillingnessMscalecMInternationalmJournalmofm
HospitalitymManagementaM2019aMmeaMhkbjf 8.3 186

134 xonceptualizingMhomebsharingMlodgingMexperienceMandMitsMimpactMonMdestinationMimageMperceptionoM
vMmixedMmethodMapproachcMTourismmManagementaM2019aMljaMgijbgjk 10.8 27

133 vnalysisMofMtheMprojectedMimageMofMtourismMaccommodationsoMaMmethodologicalMproposalcM
InternationalmJournalmofmContemporarymHospitalitymManagementaM2019aMhfaMhhgjbhhjf 7.5 3

132 —tTsMallMaboutMlifeoMzxploringMtheMroleMofMresidentsTMqualityMofMlifeMperceptionsMonMattitudesMtowardMaM
recurringMhallmarkMeventMoverMtimecMTourismmManagementaM2019aMljaMnnbfff 10.8 27

131 —mpactMofMtouristbtobtouristMinteractionMonMtourismMexperienceoMTheMmediatingMroleMofMcohesionMandM
intimacycMAnnalsmofmTourismmResearchaM2019aMlkaMfjhbfkl 7.7 71
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130 yeterminantsMofMlocalsâ��MheritageMresourceMprotectionMandMconservationMresponsibilityMbehaviorscM
InternationalmJournalmofmContemporarymHospitalitymManagementaM2019aMhfaMghhnbghjl 7.5 7

129 xonsumersMacceptanceMofMartificiallyMintelligentMUv—VMdeviceMuseMinMserviceMdeliverycMInternationalm
JournalmofmInformationmManagementaM2019aMinaMfjlbfkn 16.4 190

128
ResidentsTMperceptionsMofMhotelsTMcorporateMsocialMresponsibilityMinitiativesMandMitsMimpactMonM
residentsTMsentimentsMtoMcommunityMandMsupportMforMadditionalMtourismMdevelopmentcMJournalmofm
HospitalitymandmTourismmManagementaM2019aMhnaMfflbfgm

6 38

127
vMcriticalMreviewMofMdeterminantsMofMinformationMsearchMbehaviorMandMutilizationMofMonlineMreviewsMinM
decisionMmakingMprocessMUinvitedMpaperMforMâ��luminariesâ��MspecialMissueMofM—nternationalMJournalMofM
–ospitalityMManagementVcMInternationalmJournalmofmHospitalitymManagementaM2019aMlkaMjhbke

8.3 51

126 TheM—mpactsMofMServiceM‘ailureMandMRecoveryMzffortsMonMvirlineMxustomersâ��MzmotionsMandM
SatisfactioncMJournalmofmTravelmResearchaM2019aMjmaMfehibfejf 6.3 46

125 —mpactMofMTransparencyMandMxorruptionMonMMegabzventMSupportcMEventmManagementaM2019aMghaMglbie 0.8 7

124 —ntroductionMtoMtourismMimpactsM2019aMfbge 2

123 vnMexaminationMofMmarketMorientationMandMenvironmentalMmarketingMstrategyoMtheMcaseMofMxhineseM
firmscMServicemIndustriesmJournalaM2019aMhnaMfeikbfelf 5.7 6

122 TheMeffectMofMbasicMpersonalityMtraitsMonMserviceMorientationMandMtendencyMtoMworkMinMtheMhospitalityM
andMtourismMindustrycMJournalmofmTeachingminmTravelmandmTourismaM2019aMfnaMfiebfkg 1.1 3

121 Residentsâ��MimpactMperceptionsMofMandMattitudesMtowardsMtourismMdevelopmentoMaMmetabanalysiscM
JournalmofmHospitalitymMarketingmandmManagementaM2019aMgmaMhekbhhh 6.4 76

120 yevelopingMaMxonsumerMxomplainingMandMRecoveryMzffortMScalecMJournalmofmHospitalitymandmTourismm
ResearchaM2018aMigaMkmkblfj 3.3 11

119 ‘utureMofMhospitalityMmarketingMandMmanagementMresearchcMTourismmManagementmPerspectivesaM2018
aMgjaMfmjbfmm 5.8 31

118 —mpactMofMdestinationMfamiliarityMonMexternalMinformationMsourceMselectionMprocesscMJournalmofm
DestinationmMarketingmtmManagementaM2018aMmaMfhlbfik 4.7 22

117 zvaluationMnudgeoMzffectMofMevaluationMmodeMofMonlineMcustomerMreviewsMonMconsumersâ��M
preferencescMTourismmManagementaM2018aMkjaMgnbie 10.8 52

116 TheMlthMvdvancesMinM–ospitalityMandMTourismMMarketingMandMManagementcMAnatoliaaM2018aMgnaMfikbfil 2.2

115 PublicMtrustMinMmegaMeventMplanningMinstitutionsoMTheMroleMofMknowledgeaMtransparencyMandM
corruptioncMTourismmManagementaM2018aMkkaMfjjbfkk 10.8 35

114 LongitudinalMimpactsMofMaMrecurringMsportMeventMonMlocalMresidentsMwithMdifferentMlevelMofMeventM
involvementcMTourismmManagementmPerspectivesaM2018aMgmaMggmbghm 5.8 14

113 zffectMofMdisruptiveMcustomerMbehaviorsMonMothersTMoverallMserviceMexperienceoMvnMappraisalMtheoryM
perspectivecMTourismmManagementaM2018aMknaMhhebhii 10.8 51
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112 MessageMframingMandMregulatoryMfocusMeffectsMonMdestinationMimageMformationcMTourismm
ManagementaM2018aMknaMhnlbiel 10.8 38

111 TheMzffectsMofMvssociativeMSlogansMonMTouristsâ��MvttitudesMandMTravelM—ntentionoMTheMModeratingM
zffectsMofMNeedMforMxognitionMandM‘amiliaritycMJournalmofmTravelmResearchaM2017aMjkaMgekbgge 6.3 25

110 PoliticalMtrustMandMresidentsâ��MsupportMforMalternativeMandMmassMtourismoManMimprovedMstructuralM
modelcMTourismmGeographiesaM2017aMfnaMhfmbhhn 9.3 53

109 —mpactMofMTrustMonMLocalMResidentsâ��MMegabzventMPerceptionsMandMTheirMSupportcMJournalmofmTravelm
ResearchaM2017aMjkaMhnhbiek 6.3 90

108
WouldMxonsumersMPayMMoreMforMNongeneticallyMModifiedMMenuM—temstMvnMzxaminationMofM‘actorsM
—nfluencingMyinersâ��MwehavioralM—ntentionscMJournalmofmHospitalitymMarketingmandmManagementaM2017aM
gkaMgfjbghl

6.4 18

107 Residentsâ��MidentityMandMtourismMdevelopmentoMtheMJamaicanMperspectivecMInternationalmJournalmofm
TourismmSciencesaM2017aMflaMfelbfgj 1.7 14

106 yoesMofferingManMorganicMfoodMmenuMhelpMrestaurantsMexcelMinMcompetitiontMvnMexaminationMofM
dinersâ��MdecisionbmakingcMInternationalmJournalmofmHospitalitymManagementaM2017aMkhaMlgbmf 8.3 27

105 Residentsâ��MsupportMforMredMtourismMinMxhinaoMTheMmoderatingMeffectMofMcentralMgovernmentcMAnnalsm
ofmTourismmResearchaM2017aMkiaMjfbkh 7.7 57

104 ReligiosityMandMentrepreneurshipMbehaviourscMInternationalmJournalmofmHospitalitymManagementaM2017
aMklaMmlbni 8.3 35

103 RoleMofMtrustaMemotionsMandMeventMattachmentMonMresidentsTMattitudesMtowardMtourismcMTourismm
ManagementaM2017aMkhaMigkbihm 10.8 121

102 yevelopingMaMtypologyMofMdisruptiveMcustomerMbehaviorscMInternationalmJournalmofmContemporarym
HospitalitymManagementaM2017aMgnaMghifbghke 7.5 40

101 ResidentsTMsupportMforMaMmegabeventoMTheMcaseMofMtheMgefiM‘—‘vMWorldMxupaMNatalaMwrazilcMJournalmofm
DestinationmMarketingmtmManagementaM2017aMkaMhiibhjg 4.7 39

100 PreferencesMregardingMexternalMinformationMsourcesoMaMconjointManalysisMofMvisitorsMtoMSardiniaaM—talycM
JournalmofmTravelmandmTourismmMarketingaM2017aMhiaMmekbmge 6.6 15

99 MaximizingMProfitsMThroughMOptimalMPricingMandMSustainabilityMStrategiesoMvMJointMOptimizationM
vpproachcMJournalmofmHospitalitymMarketingmandmManagementaM2017aMgkaMhnjbifj 6.4 6

98 yevelopmentMandMvalidationMofMaMdestinationMpersonalityMscaleMforMmainlandMxhineseMtravelerscM
TourismmManagementaM2017aMjnaMhhmbhim 10.8 60

97 vMxonceptualMModelMofMResidentsâ��MSupportMforMTourismMyevelopmentMinMyevelopingMxountriescM
TourismmPlanningmandmDevelopmentaM2016aMfhaMfbgg 2.9 34

96 RethinkingMTheMRoleMofMPowerMandMTrustMinMTourismMPlanningcMJournalmofmHospitalitymMarketingmandm
ManagementaM2016aMgjaMjfgbjgg 6.4 52

95 —mpactMofMJobMwurnoutMonMSatisfactionMandMTurnoverM—ntentionoMyoM’enerationalMyifferencesM
MattertcMJournalmofmHospitalitymandmTourismmResearchaM2016aMieaMgfebghj 3.3 112

(2016-2018)
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94 vnMUpdatedMRankingMofM–ospitalityMandMTourismMJournalscMJournalmofmHospitalitymandmTourismm
ResearchaM2016aMieaMhbfm 3.3 55

93 TheM—nfluenceMofMMaterialismMonMzcotourismMvttitudesMandMwehaviorscMJournalmofmTravelmResearchaM
2016aMjjaMflkbfmn 6.3 48

92 vntecedentsMandMoutcomesMofMconsumersâ��MconfusionMinMtheMonlineMtourismMdomaincMAnnalsmofm
TourismmResearchaM2016aMjlaMlkbnh 7.7 38

91 WorkMengagementaMjobMsatisfactionaMandMturnoverMintentionscMInternationalmJournalmofmContemporarym
HospitalitymManagementaM2016aMgmaMlhlblkf 7.5 124

90 vMLongitudinalM—nvestigationMofMtheM—mportanceMofMxourseMSubjectsMinMtheM–ospitalityMxurriculumoMvnM
—ndustryMPerspectivecMJournalmofmHospitalitymandmTourismmEducationaM2016aMgmaMfebge 1.6 20

89 —mpactsMofMfestivalsMandMeventsMonMresidentsâ��MwellbbeingcMAnnalsmofmTourismmResearchaM2016aMkfaMfbfm 7.7 123

88 vuthenticityMperceptionsaMbrandMequityMandMbrandMchoiceMintentionoMTheMcaseMofMethnicMrestaurantscM
InternationalmJournalmofmHospitalitymManagementaM2015aMjeaMhkbij 8.3 119

87 —nfluenceMofMsustainableMhospitalityMsupplyMchainMmanagementMonMcustomersâ��MattitudesMandM
behaviorscMInternationalmJournalmofmHospitalitymManagementaM2015aMinaMfejbffk 8.3 82

86 ResidentstMperceptionsMtowardMtourismMdevelopmentoMvMfactorbclusterMapproachcMJournalmofm
DestinationmMarketingmtmManagementaM2015aMiaMhkbij 4.7 78

85 –omogeneityMversusMheterogeneityMofMculturalMvaluesoMvnMitembresponseMtheoreticalMapproachM
applyingM–ofstedeTsMculturalMdimensionsMinMaMsingleMnationcMTourismmManagementaM2015aMimaMgnnbhei 10.8 36

84 vMxonceptualM‘rameworkMofMSustainableM–ospitalityMSupplyMxhainMManagementcMJournalmofm
HospitalitymMarketingmandmManagementaM2015aMgiaMggnbgjn 6.4 70

83 zxaminingMtheMPerceptionsMofMMobilityb—mpairedMTravelersoManMvnalysisMofMServiceMzxpectationsaM
zvaluationsaMandMTravelMwarrierscMTourismmReviewmInternationalaM2015aMfnaMfnbhe 2.1 1

82 TacitMknowledgeMspilloverMandMsustainabilityMinMdestinationMdevelopmentcMJournalmofmSustainablem
TourismaM2015aMghaMfegnbfeim 5.7 28

81 vMPilotMStudyMonMSpectatorsâ��MMotivationsMandMTheirMSociobzconomicMPerceptionsMofMaM‘ilmM‘estivalcM
JournalmofmConventionmandmEventmTourismaM2015aMfkaMgjhbglf 0.8 34

80 vMconceptualMmodelMofMconsumersâ��MonlineMtourismMconfusioncMInternationalmJournalmofmContemporarym
HospitalitymManagementaM2015aMglaMfhgebfhig 7.5 41

79 —mperialismMandMtourismoMTheMcaseMofMdevelopingMislandMcountriescMAnnalsmofmTourismmResearchaM2015aM
jeaMfihbfjm 7.7 43

78 vnMzxaminationMofMxhangesMinMResidentsTMPerceptionsMofMTourismM—mpactsMOverMTimeoMTheM—mpactMofM
ResidentsTMSociobdemographicMxharacteristicscMAsiamPacificmJournalmofmTourismmResearchaM2015aMgeaMfhhgbfhjg2.9 28

77 —mpactMofMcultureMonMperceptionsMofMlandscapeMnamescMTourismmGeographiesaM2015aMflaMfhibfje 9.3 11
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76 TheMimportanceMofMwaterMmanagementMinMhotelsoMaMframeworkMforMsustainabilityMthroughMinnovationcM
JournalmofmSustainablemTourismaM2014aMggaMfenebffel 5.7 87

75 —mpactMofMpersonalityMtraitsMandMinvolvementMonMpriorMknowledgecMAnnalsmofmTourismmResearchaM2014aM
imaMigbjl 7.7 46

74 TheoreticalMexaminationMofMdestinationMloyaltyMformationcMInternationalmJournalmofmContemporarym
HospitalitymManagementaM2014aMgkaMmenbmgl 7.5 117

73 yevelopmentsMinM–ospitalityMMarketingMandMManagementoMSocialMNetworkMvnalysisMandMResearchM
ThemescMJournalmofmHospitalitymMarketingmandmManagementaM2013aMggaMgknbgmm 6.4 58

72 UseMofMStructuralMzquationMModelingMinMTourismMResearchoMPastaMPresentaMandM‘uturecMJournalmofm
TravelmResearchaM2013aMjgaMljnbllf 6.3 170

71 zmployeesâ��MperceptionsMofMyoungerMandMolderMmanagersMbyMgenerationMandMjobMcategorycM
InternationalmJournalmofmHospitalitymManagementaM2013aMhiaMigbje 8.3 26

70 ’enerationalMdifferencesMinMworkMvaluesMandMattitudesMamongMfrontlineMandMserviceMcontactM
employeescMInternationalmJournalmofmHospitalitymManagementaM2013aMhgaMiebim 8.3 142

69 PredictiveMValidityMofMSustascMTourismmAnalysisaM2013aMfmaMkefbkej 1.6 15

68 vnMzxaminationMofMTouristMvrrivalsMyynamicsMUsingMShortbTermMTimeMSeriesMyataoMvMSpaceâ��TimeM
xlusterMvpproachcMTourismmEconomicsaM2013aMfnaMlkfblll 3.1 4

67 ’enerationMeffectsMonMworkMengagementMamongMUcScMhotelMemployeescMInternationalmJournalmofm
HospitalitymManagementaM2012aMhfaMffnjbfgeg 8.3 131

66 ‘actorsM—nfluencingMxampingMwehavioroMTheMxaseMofMTaiwancMJournalmofmHospitalitymMarketingmandm
ManagementaM2012aMgfaMkjnbklm 6.4 14

65 —ndustryTsMzxpectationsMfromM–ospitalityMSchoolsoMWhatMhasMchangedtcMJournalmofmHospitalitymandm
TourismmEducationaM2012aMgiaMhgbig 1.6 48

64 Residentsâ��MsupportMforMtourismcMAnnalsmofmTourismmResearchaM2012aMhnaMgihbgkm 7.7 387

63 PublicMtrustMinMtourismMinstitutionscMAnnalsmofmTourismmResearchaM2012aMhnaMfjhmbfjki 7.7 115

62 —dentifyingMtheMcomplexMrelationshipsMamongMemotionalMlaborMandMitsMcorrelatescMInternationalm
JournalmofmHospitalitymManagementaM2011aMheaMlmhblni 8.3 46

61 vlcoholbserviceMliabilityoMxonsequencesMofMguestMintoxicationcMInternationalmJournalmofmHospitalitym
ManagementaM2011aMheaMlfiblgi 8.3 3

60 TemporalMxhangeMinMResidentMPerceptionsMofMaMMegabeventoMTheMweijingMgeemMOlympicM’amescM
TourismmGeographiesaM2011aMfhaMgnnbhgi 9.3 73

59 —slandMresidentsTMidentitiesMandMtheirMsupportMforMtourismoManMintegrationMofMtwoMtheoriescMJournalmofm
SustainablemTourismaM2010aMfmaMkljbknh 5.7 61

(2010-2014)
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58 vnMzxaminationMofM’eneralaMNondestinationbSpecificMVersusMyestinationbSpecificMMotivationalM
‘actorscMJournalmofmHospitalitymMarketingmandmManagementaM2010aMfnaMhiebhjl 6.4 12

57 Localsâ��MvttitudesMtowardMMassMandMvlternativeMTourismoMTheMxaseMofMSunshineMxoastaMvustraliacM
JournalmofmTravelmResearchaM2010aMinaMhmfbhni 6.3 283

56 vnM—ndustrybyrivenMModelMofM–ospitalityMxurriculumMforMProgramsM–ousedMinMvccreditedMxollegesMofM
wusinessoMebassessmentMToolMUebvTVMâ��MPartM—VcMJournalmofmHospitalitymandmTourismmEducationaM2010aMggaMjbfn 1.6 51

55 LifeMyynamismMzxplorationsMonMPerceivedMQualityMofMLifeMandMSocialMzxchangeMParadigmsMinMxasinoM
SettingscMLeisuremSciencesaM2009aMhfaMfhkbfjl 1.4 11

54 –owMconsumptionMvaluesMaffectMdestinationMimageMformationcMAdvancesminmCulture,mTourismmandm
HospitalitymResearchaM2009aMfihbfkm 0.1 8

53 vNMzXvM—NvT—ONMO‘MLOxvLSâ��MvTT—TUyzScMAnnalsmofmTourismmResearchaM2009aMhkaMlghblgk 7.7 74

52 yestinationMxompetitivenessMofMMiddleMzasternMxountriesoMvnMzxaminationMofMRelativeMPositioningcM
AnatoliaaM2009aMgeaMfjfbfkh 2.2 23

51 zmployeeMsatisfactionaMcustomerMsatisfactionaMandMfinancialMperformanceoMvnMempiricalMexaminationcM
InternationalmJournalmofmHospitalitymManagementaM2009aMgmaMgijbgjh 8.3 312

50 –owMtoMhelpMyourMgraduatesMsecureMbetterMjobstMvnMindustryMperspectivecMInternationalmJournalmofm
ContemporarymHospitalitymManagementaM2009aMgfaMhembhgg 7.5 53

49 RiskMreturnMandMcostMofMequityMofMsmallMandMlargeMcasualbdiningMrestaurantscMInternationalmJournalmofm
HospitalitymManagementaM2008aMglaMfenbffm 8.3 7

48 ’enerationalMdifferencesoMvnMexaminationMofMworkMvaluesMandMgenerationalMgapsMinMtheMhospitalityM
workforcecMInternationalmJournalmofmHospitalitymManagementaM2008aMglaMiimbijm 8.3 313

47 zxploringMResidentsTMPerceptionsMofMtheMSocialM—mpactsMofMTourismMonMtheMSunshineMxoastaMvustraliacM
InternationalmJournalmofmHospitalitymandmTourismmAdministrationaM2008aMnaMgmmbhff 2 55

46 vMMultifacetedMvnalysisMofMTourismMSatisfactioncMJournalmofmTravelmResearchaM2008aMilaMjhbkg 6.3 82

45 PreparingMStudentsMforMxareersMinMtheMLeisureaMRecreationaMandMTourismM‘ieldcMJournalmofmTeachingminm
TravelmandmTourismaM2008aMlaMgfbif 1.1 18

44 TravelersTMinformationMsearchMbehaviorM2008aMgkkbgnj 6
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