1

papers

1

all docs

3311381

1 1
citations h-index
1 1
docs citations times ranked

3475538

g-index

0

citing authors



# ARTICLE IF CITATIONS

The influence of social Q&amp;A systems on consumers' purchase intention: an empirical study based

on Taobao's &€ceAsk Everyonea€: Information Technology and People, 2022, ahead-of-print, .




