
Jose A Fraiz Brea

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/3923360/publications.pdf

Version: 2024-02-01

53

papers

722

citations

12

h-index

759055

25

g-index

580701

55

all docs

55

docs citations

55

times ranked

590

citing authors



Jose A Fraiz Brea

2

# Article IF Citations

1 Assessing tourist behavioral intentions through perceived service quality and customer satisfaction.
Journal of Business Research, 2007, 60, 153-160. 5.8 258

2 Changes in Consumption Patterns and Tourist Promotion after the COVID-19 Pandemic. Journal of
Theoretical and Applied Electronic Commerce Research, 2021, 16, 1332-1352. 3.1 69

3 Sustainability Perceptions in Tourism and Hospitality: A Mixed-Method Bibliometric Approach.
Sustainability, 2020, 12, 8852. 1.6 32

4 Indicators of Website Features in the User Experience of E-Tourism Search and Metasearch Engines.
Journal of Theoretical and Applied Electronic Commerce Research, 2021, 16, 18-36. 3.1 27

5 An Investigation of the Relationship Among Service Quality, Customer Satisfaction and Behavioural
Intentions in Spanish Health Spas. Journal of Hospitality Marketing and Management, 2005, 13, 67-90. 0.4 25

6 Dimensions of destination competitiveness: Analyses of protected areas in Spain. Journal of Cleaner
Production, 2018, 177, 782-794. 4.6 25

7 A holistic understanding of the emotional experience of festival attendees. Leisure Sciences, 2022, 44,
421-439. 2.2 19

8 The liminality in popular festivals: identity, belonging and hedonism as values of tourist satisfaction.
Tourism Geographies, 2020, 22, 229-249. 2.2 18

9 Influence of Weather on the Behaviour of Tourists in a Beach Destination. Atmosphere, 2020, 11, 121. 1.0 15

10 El turismo cinematogrÃ¡fico como tipologÃa emergente del turismo cultural. Pasos, 2014, 12, 159-171. 0.1 15

11 Scopus Analysis of the Academic Research Performed by Public Universities in Galicia and North of
Portugal. Information Resources Management Journal, 2020, 33, 16-38. 0.8 13

12 Corporate social responsibility model for a competitive and resilient hospitality industry. Sustainable
Development, 2022, 30, 433-446. 6.9 13

13 The Role of the Internet as a Tool to Search for Tourist Information. Journal of Global Information
Management, 2018, 26, 58-84. 1.4 12

14 Seeking Gender Equality in the Tourism Sector: A Systematic Bibliometric Review. Knowledge, 2021, 1,
12-24. 0.7 12

15 Organizational Learning Capacity and Sustainability Challenges in Times of Crisis: A Study on Tourism
SMEs in Galicia (Spain). Sustainability, 2021, 13, 11764. 1.6 11

16 RelaciÃ³n entre herramientas y factores crÃticos de la calidad. Revista Europea De DirecciÃ³n Y
EconomÃa De La Empresa, 2014, 23, 82-97. 0.3 10

17 Digital Competence in Spanish University Education and Its Use by Students. Publications, 2020, 8, 47. 1.9 10

18 Applying the UTAUT2 Model to a Non-Technological Service: The Case of Spa Tourism. Sustainability,
2021, 13, 803. 1.6 10



3

Jose A Fraiz Brea

# Article IF Citations

19 O TURISMO COMO FONTE DE RIQUEZA EN GALICIA: ANÃ•LISE DALGUNHAS EXPERIENCIAS. Revista Galega De
Economia, 2018, 27, 65-80. 0.4 10

20 Health and Sport. Economic and Social Impact of Active Tourism. European Journal of Investigation in
Health, Psychology and Education, 2020, 10, 70-81. 1.1 9

21 The dilemma of domestic suppliers on the periphery of the automotive industry global value chain.
Kybernetes, 2022, 51, 3637-3655. 1.2 9

22 Be water my friend: Building a liquid destination through collaborative networks. Tourism
Management Perspectives, 2020, 33, 100619. 3.2 8

23 SegmentaciÃ³n del mercado de un destino turÃstico de interior. El caso de A Ribeira Sacra (Ourense).
Pasos, 2016, 14, 369-383. 0.1 8

24 Societal Changes Due to â€œCOVID-19â€•. An Analysis of the Tourism Sector of Galicia, Spain. Sustainability,
2021, 13, 8449. 1.6 6

25 AnÃ¡lise confirmatÃ³ria Ã  preferÃªncia nos Hostels na cidade do Porto, em Portugal. Investigaciones
Turisticas, 2020, , 104. 0.1 5

26 La constante evoluciÃ³n del turismo: innovaciÃ³n, tecnologÃa, nuevos productos y experiencias. Pasos,
2015, 13, 739-740. 0.1 5

27 Las Agencias de Viajes ante la influencia de las Redes Sociales en el turismo. El caso de Ourense. Pasos,
2015, 13, 829-836. 0.1 5

28 Dependence relationship between the critical quality factors and social impact. RAE Revista De
Administracao De Empresas, 2014, 54, 692-705. 0.1 4

29 Tourism Industryâ€™s Vulnerability upon Risk of Flooding: The Aquis Querquennis Complex.
Environments - MDPI, 2019, 6, 122. 1.5 4

30 Comparison of Spa Choice between Wellness Tourists and Healthcare/Medical Tourists. Healthcare
(Switzerland), 2020, 8, 544. 1.0 4

31 Spanish Economic-Financial Crisis: Social and Academic Interest. Journal of Business Cycle Research,
2020, 16, 135-149. 0.3 4

32 Green Jobs: The Present and Future of the Building Industry. Evolution Analysis. Social Sciences, 2018,
7, 266. 0.7 3

33 Corporate social responsibility practices in the hotel sector. Case studies in Santa Marta city,
Colombia. Cuadernos De Gestion, 2019, 19, 175-202. 0.8 3

34 GestiÃ³n proactiva de crisis en el turismo: una experiencia de estudio en Galicia. Pasos, 2011, 9, 279-289. 0.1 3

35 Grao de desenvolvemento do turismo rural en Galicia: a oferta complementaria como clave do Ã©xito.
Revista Galega De Economia, 2019, 28, 13-30. 0.4 3

36 Nivel de implementaciÃ³n de la calidad en sector turÃstico gallego. Pasos, 2012, 10, 253-263. 0.1 2



4

Jose A Fraiz Brea

# Article IF Citations

37 Sustainability in Tourism After COVID-19. Advances in Hospitality, Tourism and the Services Industry,
2022, , 166-191. 0.2 2

38 ExplicaciÃ³n de las intenciones de comportamiento atravÃ©s de la calidad percibida y la satisfacciÃ³n en
el turismo termal de EspaÃ±a. Turismo Em anÃ¡lise, 2006, 17, 206. 0.0 1

39 Nivel de implementaciÃ³n de la calidad en los balnearios espaÃ±oles. Pasos, 2014, 12, 259-280. 0.1 1

40 Discapacidad y alojamientos turÃsticos en EspaÃ±a. Pasos, 2015, 13, 771-787. 0.1 1

41 Tourist routes linked to fiction series. Analysis routes Doctor Mateo and Gran Reserva. Cuadernos De
Gestion, 2016, 17, 37-56. 0.8 1

42 El vÃnculo entre el espectador y las series audiovisuales como generador de lealtad. Revista De
Ciencias Sociales, 2017, 23, 9-21. 0.1 1

43 EvoluciÃ³n y estado de la investigaciÃ³n en contabilidad ambiental. Contabilidad Y Negocios: Revista Del
Departamento AcadÃ©mico De Ciencias Administrativas, 2019, 14, 36-53. 0.2 1

44 Los festivales de mÃºsica como inductores de imagen de destino turÃstico. El caso del Festival
Vodafone Paredes de Coura. Investigaciones Turisticas, 2019, , 149. 0.1 1

45 Pilgrimage or tourism Travel motivation on Way of Saint James. International Journal of Tourism
Anthropology, 2020, 8, 1. 0.3 1

46 galego Consumo turÃstico durante o CamiÃ±o de Santiago. O CamiÃ±o NÃ³s como ruta alternativa de
peregrinaciÃ³n a Santiago. Revista Galega De Economia, 2021, 30, 1-28. 0.4 1

47 Acute Impact of Proprioceptive Exercise on Proprioception and Balance in Athletes. Applied Sciences
(Switzerland), 2022, 12, 830. 1.3 1

48 The Influence of Sociodemographic Variables on Audiovisual Consumption: The Case of Spain. Social
Sciences, 2019, 8, 239. 0.7 0

49 AproximaciÃ³n al perfil sociodemogrÃ¡fico y comportamiento del asistente a rallies. Investigaciones
Turisticas, 2021, , 377. 0.1 0

50 La importancia de la cosmÃ©tica termal para los balnearios y el turismo termal: el caso de la Comunidad
AutÃ³noma de Galicia - EspaÃ±a. Pasos, 2011, 9, 25-35. 0.1 0

51 Use of Web 2.0 in the Audiovisual Series. Studies in Fuzziness and Soft Computing, 2012, , 45-59. 0.6 0

52 HotÃ©is boutique: uma revisÃ£o da literatura. Turismo: Visao E Acao, 2018, 20, 419. 0.0 0

53 Electric vehicles purchase perceptions. Effect on environmental awareness. International Journal of
Energy Technology and Policy, 2022, 18, 32. 0.1 0


