
Per Skˆ¥lˆ'n

ListhofhPublicationshbyhYearhinh
DescendinghOrder

Source:hhttps:yyexalyxcomyauthorvpdfy3823908ypervskalenvpublicationsvbyvyearxpdf

Version:h2024v04v28h

ThishdocumenthhashbeenhgeneratedhbasedhonhthehpublicationshandhcitationshrecordedhbyhexalyxcomxhForh

thehlatesthversionhofhthishpublicationhlistuhvisiththehlinkhgivenhabovex

ThehthirdhcolumnhishthehimpacthfactorhpIFrhofhthehjournaluhandhthehfourthhcolumnhishthehnumberhofh

citationshofhtheharticlex

38
papers

1,993
citations

22
h-index

44
g-index

44
ext. papers

2,305
ext. citations

3.5
avg, IF

5.6
L-index



k Paper IF Citations

38 –ontinuingPthePdevelopmentPofPthePpublicPservicePlogictPaPstudyPofPvaluePcogdestructionPinPpublicP
serviceshPPublicsManagementsReviewfP2021fPlmfPrrpgsjo 3.6 29

37 ValuePcogdestructiontPReviewPandPconceptualizationPofPinteractivePvaluePformationhPMarketings
TheoryfP2021fPlkfPllqglns 2.5 16

36 NormativePViolencePinP—omesticPServicetP‘PStudyPofPExploitationfPStatusfPandPGrievabilityhPJournalsofs
BusinesssEthicsfP2020fPkqkfPpno 4.3 6

35 â��MadePtoPrunâ��tP’iopoliticalPmarketingPandPthePmakingPofPthePselfgquantifiedPrunnerhPMarketings
TheoryfP2019fPksfPmnqgmpp 2.5 18

34 UnderstandingPPublicPServicePInnovationPasPResourcePIntegrationPandP–reationPofPValueP
PropositionshPAustraliansJournalsofsPublicsAdministrationfP2018fPqqfPqjjgqkn 1.3 15

33 TransformingPfromPthePgoodsPtoPthePservicegdominantPlogichPMarketingsTheoryfP2016fPkpfPkjkgklk 2.5 27

32 ValuePpropositionPtestgdrivingPforPservicePinnovationtPhowPfrontlinePemployeesPinnovatePvalueP
propositionshPJournalsofsServicesTheorysandsPracticefP2016fPlpfP 3.1 27

31 LifestylePentrepreneursPandPtheirPidentityPconstructiontP‘PstudyPofPthePtourismPindustryhPTourisms
ManagementfP2016fPopfPspgkjo 10.8 80

30 FirmgbrandPcommunityPvaluePcogcreationPasPalignmentPofPpracticeshPEuropeansJournalsofsMarketingfP
2015fPnsfPospgplj 4.4 84

29 ExploringPfrontglinePemployeePcontributionsPtoPservicePinnovationhPEuropeansJournalsofsMarketingfP
2015fPnsfPkmnpgkmpo 4.4 44

28 MarketingPwithPworkingPconsumerstPThePcasePofPaPcarmakerPandPitsPbrandPcommunityhPOrganizationfP
2015fPllfPprlgqjk 2.1 34

27 ExploringPvaluePpropositionsPandPservicePinnovationtPaPservicegdominantPlogicPstudyhPJournalsofsthes
AcademysofsMarketingsSciencefP2015fPnmfPkmqgkor 12.4 246

26 –ocreatingPtheP‘rabPSpringtPUnderstandingPTransformationPofPServicePSystemsPinP–ontentionhP
JournalsofsServicesResearchfP2015fPkrfPlojglpn 6 57

25 –ollectiveâ��conflictualPvaluePcogcreationtP‘PstrategicPactionPfieldPapproachhPMarketingsTheoryfP2015fP
kofPmrkgnjj 2.5 71

24 ’randPvolunteeringtPValuePcogcreationPwithPunpaidPconsumershPMarketingsTheoryfP2015fPkofPnpognro 2.5 67

23 –ontrolPandPPowerPinPOnlineP–onsumerPTribestPThePRolePofP–onfessionshPResearchsinsConsumers
BehaviorfP2013fPmlogmoj 0.1 5

22 IdentityPregulationPinPneogliberalPsocietiestP–onstructingPthePâ��occupationallyPdisabledâ��PindividualhP
OrganizationfP2013fPljfPksmglkk 2.1 19

Per Skˆ¥lˆ'n

2



21 ExtensionPinPthePSubjectifyingPPowerPofPMarketingPIdeologyPinPOrganizationstP‘PFoucauldianP
‘nalysisPofP‘cademicPMarketinghPJournalsofsMacromarketingfP2013fPmmfPkmglr 1.9 22

20 MarketPOrientationPinPPublicPTransportPResearchâ��‘PReviewhPTransportsReviewsfP2012fPmlfPkoogkrj 9.9 21

19 ServicePSystemsPasPaPFoundationPforPResourcePIntegrationPandPValueP–og–reationhPReviewsofs
MarketingsResearchfP2012fPqsgklp 0.3 48

18 –onflictsPatPtheP’ottomPofPthePPyramidtPProfitabilityfPPovertyP‘lleviationfPandPNeoliberalP
GovernmentalityhPJournalsofsPublicsPolicysandsMarketingfP2012fPmkfPksgmo 3.8 85

17 ServicePmarketingPcontrolPasPpracticetPaPcasePstudyhPQualitativesMarketsResearchfP2011fPknfPmqngmsj 1.6 6

16 TowardsPaPservicegdominantPprofessionalPidentityhPJournalsofsServicesManagementfP2011fPllfPlmgmr 7.4 14

15 MarketPsubjectivityPandPneoliberalPgovernmentalityPinPhigherPeducationhPJournalsofsMarketings
ManagementfP2011fPlqfPkkpmgkkro 3.2 47

14 ‘PdiscoursePanalyticalPapproachPtoPqualitativePmarketingPresearchhPQualitativesMarketsResearchfP
2010fPkmfPkjmgkjs 1.6 14

13 ServicePmarketingPandPsubjectivitytPthePshapingPofPcustomergorientedPemployeeshPJournalsofs
MarketingsManagementfP2009fPlofPqsogrjs 3.2 45

12 EggovernmentPandPservicePorientationtPgapsPbetweenPtheoryPandPpracticehPInternationalsJournalsofs
PublicsSectorsManagementfP2008fPlkfPqngsl 1.9 45

11 ’ebcomcingPnormalPâ��PnotPexcellenthPJournalsofsOrganizationalsChangesManagementfP2007fPljfPkjsgklo 1.4 17

10 ThePpowerPofPqualityPmodelstPThePexamplePofPthePSIQPmodelPforPperformancePexcellencehP
ScandinaviansJournalsofsManagementfP2007fPlmfPnnognpl 2.3 17

9 ThePgovernmentalityPofPmarketingPdiscoursehPScandinaviansJournalsofsManagementfP2006fPllfPlqoglsk 2.3 53

8 TimePandPspacePinPnewPpublicPmanagementPreformtPthePcasePofPgeriatricPcarehPInternationalsJournals
ofsPublicsSectorsManagementfP2006fPksfPokmgolo 1.9 3

7 ThePcontextualizationPofPhumanPresourcePandPqualityPmanagementtPaPsensemakingPperspectivePonP
everybodyasPinvolvementhPInternationalsJournalsofsHumansResourcesManagementfP2005fPkpfPqmpgqok 3.6 8

6 FromPprescriptionPtoPdescriptiontPaPcritiquePandPreorientationPofPservicePculturehPManagingsServices
QualityfP2005fPkofPlmjglnn 14

5 NewPpublicPmanagementPreformPandPthePconstructionPofPorganizationalPidentitieshPInternationals
JournalsofsPublicsSectorsManagementfP2004fPkqfPlokglpm 1.9 64

4 ThePeffectPofPservicePguaranteesPonPservicePrecoveryhPJournalsofsServicesManagementfP2003fPknfPmpgor 51

(2003-2013)

3



3 MarketingP—iscourse 14

2 TheP–onflictingP–onventionsPofP–aretPTransformativePServicePasPJusticePandP‘gapehPJournalsofs
ServicesResearchfkjsnpqjolkkjkro 6 3

1 –onceptualizingPServicesPandPServicePInnovationtP‘PPracticePTheoryPStudyPofPthePSwedishPMusicP
MarkethPJournalsofsServicesResearchfkjsnpqjolkkjplp 6 0

Per Skˆ¥lˆ'n

4


