
Vesa Puhakka

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/381414/publications.pdf

Version: 2024-02-01

39

papers

764

citations

14

h-index

623188

26

g-index

552369

41

all docs

41

docs citations

41

times ranked

579

citing authors



Vesa Puhakka

2

# Article IF Citations

1 Corporate social responsibility strategy, sustainable product attributes, and export performance.
Corporate Social Responsibility and Environmental Management, 2021, 28, 1840-1853. 5.0 17

2 Barriers of organizational inclusion: A study among academics in Egyptian public business schools.
Human Systems Management, 2020, 39, 251-263. 0.5 17

3 Inspiring organizational commitment. Journal of Management Development, 2019, 38, 208-224. 1.1 50

4 Climate change, responsible leadership and organizational commitment. Management of
Environmental Quality, 2019, 30, 945-962. 2.2 21

5
Outward Internationalisation of Emerging Market Small and Medium Sized Enterprises: Contract
Manufacturing Relationship with Developed Market Multinational Enterprise(s) and Capabilities
Development. Contemporary Issues in Entrepreneurship Research, 2019, , 99-113.

0.3 2

6 Resolving the start-up identity crisis: Strategizing in a network context. Industrial Marketing
Management, 2019, 80, 201-213. 3.7 15

7 International entrepreneurship beyond individuals and firms: On the systemic nature of international
opportunities. Journal of Business Venturing, 2018, 33, 534-550. 4.0 48

8 Strategic practices of subsidiary positioning in business networks. IMP Journal, 2018, 12, 37-55. 0.8 0

9 International Opportunities and Value Creation in International Entrepreneurship. , 2017, , 55-80. 0

10 Instigating Start-Up Industries as a Foundation for International High-Growth Venturing. , 2017, , 13-32. 0

11 A Start-Up Ecosystem as a Structure and Context for High Growth. Advances in International
Management, 2016, , 179-202. 0.3 8

12 General presentation. Journal of Innovation Economics and Management, 2015, nÂ°18, 3-23. 0.6 3

13 Hybrid ways of organizing opportunities in international entrepreneurship. , 2015, , . 2

14 Beyond network pictures: Situational strategizing in network context. Industrial Marketing
Management, 2015, 45, 117-127. 3.7 26

15 Creating shared views of customers: Individuals as sense-makers in multinational companies.
Industrial Marketing Management, 2015, 48, 50-60. 3.7 6

16 Boundary crossing for international opportunities. Journal of International Entrepreneurship, 2015,
13, 173-185. 1.8 16

17 Organizing MNC Internal Networks to Manage Global Customers: Strategies of Political
Compromising. Advances in International Management, 2014, , 349-376. 0.3 2

18 The Concept of International Opportunity in International Entrepreneurship: A Review and a Research
Agenda. International Journal of Management Reviews, 2014, 16, 105-129. 5.2 206



3

Vesa Puhakka

# Article IF Citations

19 Recognised Creativity. Advances in Higher Education and Professional Development Book Series, 2014, ,
242-273. 0.1 2

20 Organizing MNC Internal Networks to Manage Global Customers: Strategies of Political
Compromising. Advances in International Management, 2014, 27, 349-376. 0.3 0

21 Opportunity Discovery and Creation in Cloud Computing. , 2013, , . 4

22 Effectuation and causation in entrepreneurship education. International Journal of Entrepreneurial
Venturing, 2013, 5, 68. 0.3 32

23 Competence block approach to high-tech new venture creation: the case of the Octopus programme.
Journal for International Business and Entrepreneurship Development, 2012, 6, 34. 0.7 0

24 Developing a Creative-Cognitive Model of Entrepreneurial Alertness to Business Opportunities.
Journal of Management and Strategy, 2011, 2, . 0.1 21

25 The development of a highâ€•tech international new venture as a process of acting. Journal of Small
Business and Enterprise Development, 2011, 18, 430-456. 1.6 20

26 Role of networks in emergence of international new ventures. International Journal of
Entrepreneurial Venturing, 2011, 3, 5. 0.3 23

27 Generative Mechanisms of Growth of a New High-Tech Firm. IBusiness, 2011, 03, 266-273. 0.4 2

28 Creating entrepreneurial opportunities: an organisational and social constructive phenomenon in
the creation of new businesses. International Journal of Entrepreneurial Venturing, 2010, 1, 432. 0.3 7

29 The Many Sides of Human Resource Information Systems. International Journal of Technology and
Human Interaction, 2010, 6, 1-13. 0.3 5

30 Versatile and flexible use of intellectual capital in entrepreneurial opportunity discovery. Journal of
Management Research, 2009, 2, 3. 0.0 6

31 Organising new business in a turbulent context: Opportunity discovery and effectuation for IJV
development in transition markets. Journal of International Entrepreneurship, 2009, 7, 111-134. 1.8 77

32 Exploring firm emergence: initially conditioned or actively created?. International Journal of
Entrepreneurship and Small Business, 2009, 7, 123. 0.2 2

33 Embeddedness and networking as drivers in developing an international joint venture. Scandinavian
Journal of Management, 2008, 24, 17-32. 1.0 34

34 Effects of Opportunity Discovery Strategies of Entrepreneurs on Performance of New Ventures.
Journal of Entrepreneurship, 2007, 16, 19-51. 1.3 40

35 EFFECTS OF SOCIAL CAPITAL ON THE OPPORTUNITY RECOGNITION PROCESS. Journal of Enterprising
Culture, 2006, 14, 105-124. 0.2 28

36 Entrepreneurial Creativity as Discovery and Exploitation of Business Opportunities. , 0, , . 13



4

Vesa Puhakka

# Article IF Citations

37 Inside the Entrepreneurial Event: Creating Schemata of Opportunity for New Business. , 0, , . 0

38 Recognised Creativity. , 0, , 1249-1280. 0

39 The Many Sides of Human Resource Information Systems. , 0, , 202-215. 0


