
Tamara Jovanovic

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/3784120/publications.pdf

Version: 2024-02-01

42

papers

441

citations

12

h-index

759055

19

g-index

794469

42

all docs

42

docs citations

42

times ranked

412

citing authors



Tamara Jovanovic

2

# Article IF Citations

1 Cross-cultural validity of the psycho-social aspects of Facebook Use (PSAFU) scale. Psihologija, 2023,
56, 31-62. 0.2 0

2 Supporting Tourism by Assessing the Predictors of COVID-19 Vaccination for Travel Reasons.
International Journal of Environmental Research and Public Health, 2022, 19, 918. 1.2 12

3 What Shapes Activity Preferences? The Role of Tourist Personality, Destination Personality and
Destination Image: Evidence from Serbia. Sustainability, 2022, 14, 1803. 1.6 17

4
CORRELATIONS BETWEEN TEACHING STRATEGIES IN BIOLOGY, LEARNING STYLES, AND STUDENT SCHOOL
ACHIEVEMENT: IMPLICATIONS FOR INQUIRY BASED TEACHING. Journal of Baltic Science Education, 2021,
20, 184-203.

0.4 4

5 Assessment of residentsâ€™ attitudes toward sustainable tourism development - A case study of BaÄ•ko
Podunavlje Biosphere Reserve, Serbia. Journal of Outdoor Recreation and Tourism, 2021, 35, 100384. 1.3 28

6 Predictors of Changes in Travel Behavior during the COVID-19 Pandemic: The Role of Touristsâ€™
Personalities. International Journal of Environmental Research and Public Health, 2021, 18, 11169. 1.2 26

7 Does a visitor of dark sites have a dark personality?. Primenjena Psihologija, 2021, 14, 407-442. 0.1 4

8 Ecotourism constraints: What prevents domestic tourists in Serbia from visiting eco-destinations?.
Journal of the Geographical Institute Jovan Cvijic SASA, 2020, 70, 255-271. 0.3 7

9 The translation and validation of the disgust sensitivity scale revised in the Serbian language.
Engrami, 2020, 42, 42-56. 0.1 1

10 Development and validation of a new measure of travel destination personality. Psihologija, 2020, 53,
65-85. 0.2 10

11 Influence of usersâ€™ psychosocial traits on Facebook travelâ€“related behavior patterns. Journal of
Vacation Marketing, 2019, 25, 252-263. 2.5 11

12 Identification of predictorsâ€™ effects on perceiving the ethical climate and job satisfaction within
Serbian tourism industry. Journal of Management and Organization, 2019, , 1-29. 1.6 3

13 Are Serbian tourists worried? The effect of psychological factors on touristsâ€™ behavior based on the
perceived risk. Open Geosciences, 2019, 11, 273-287. 0.6 25

14 Exploring the gap in destination image and destination personality perception between tourists and
stakeholders: Case of Roman heritage sites in Serbia. Turizam, 2019, 23, 133-144. 0.5 4

15 Types and Factors of Ethical Climate Perception in Serbian Tourism Industry. , 2019, , 63-98. 1

16 Corporate Social Responsibility and Business Ethics in the Central and Eastern Europe. , 2019, , . 0

17 Trying to underline geotourist profile of National park visitors: Case study of NP FruÅ¡ka Gora, Serbia
(Typology of potential geotourists at NP FruÅ¡ka Gora). Open Geosciences, 2018, 10, 222-233. 0.6 13

18 A regional survey of current practices on destination marketing organizations' Facebook pages: The
case of EU and U.S.. Geographica Pannonica, 2018, 22, 81-96. 0.5 11



3

Tamara Jovanovic

# Article IF Citations

19
Alexithymia measured with the TAS-20 questionnaire: Determining the validity of the factor structure
and its relation to life satisfaction and the Big Five personality traits. PsiholoÅ¡ka IstraÅ¾ivanja, 2018, 21,
23-40.

0.3 4

20 THE EMPLOYEESâ€™ SOCIO-DEMOGRAPHIC CHARACTERISTICS AND PERCEPTION OF THE ETHICAL CLIMATE IN
HOTEL BUSINESS. , 2018, , 193-204. 0

21 Pupils' perception of cognitive advantages of internet use while teaching geography in primary and
secondary schools. Zbornik Radova - Geografski Fakultet Univerziteta U Beogradu, 2018, , 5-22. 0.1 0

22 The perception of unethical issues in selected Thailand tourist areas: Measuring the attitudes of
foreign tourism students. Journal of the Geographical Institute Jovan Cvijic SASA, 2018, 68, 85-100. 0.3 1

23 THE ETHICAL CODE AND THE ETHICAL CLIMATE WITHIN THE HOTEL BUSINESS. , 2018, , 267-276. 1

24
An analytical scale for domestic tourism motivation and constraints at multi-attraction destinations:
The case study of Serbia's Lower and Middle Danube region. Tourism Management Perspectives, 2017, 23,
97-111.

3.2 29

25 Urban tourist motivations: why visit Ljubljana?. International Journal of Tourism Cities, 2017, 3,
382-398. 1.2 28

26 Gender, Age, and Education Effects on Travel-Related Behavior: Reports on Facebook. Advances in
Culture, Tourism and Hospitality Research, 2017, , 59-80. 0.3 4

27 SERBIAN ADAPTATION OF THE BRAND PERSONALITY SCALE (BPS): AN APPLICATION TO TOURISM
DESTINATIONS. Primenjena Psihologija, 2017, 10, 37. 0.1 8

28 The effect of natural and human-induced habitat conditions on number of roe deer: case study of
Vojvodina, Serbia. Acta Geographica Slovenica, 2017, 57, . 0.3 4

29 Validation of the new scale for measuring behaviors of Facebook users: Psycho-Social Aspects of
Facebook Use (PSAFU). Computers in Human Behavior, 2016, 54, 425-435. 5.1 70

30 Visitors' motives for attending a hybrid event: A case study of agricultural fair. Ekonomika
Poljoprivrede (1979), 2015, 62, 9-28. 0.2 7

31 Individual Values and Holiday Preferences. Advances in Culture, Tourism and Hospitality Research,
2014, , 49-57. 0.3 1

32 Why should gender differences in hospitality really matter? A study of personnelâ€™s service
orientation and job satisfaction in hotels. Economic Research-Ekonomska Istrazivanja, 2014, 27, 799-817. 2.6 22

33 Analysis of the labour force composition on cruisers: The Danube through Central and Southeast
Europe. Journal of Transport Geography, 2014, 39, 62-72. 2.3 6

34 How income influences the choice of tourism destination?. Acta Oeconomica, 2014, 64, 219-237. 0.2 16

35 Tuzla Canton tourism offer: Attitudes of employees in the tourism sector. Turizam, 2014, 18, 140-153. 0.5 0

36 Facebook Travel Related Usage Patterns of Tourism Students. , 2014, , . 3



4

Tamara Jovanovic

# Article IF Citations

37 What Demotivates the Tourist? Constraining Factors of Nautical Tourism. Journal of Travel and
Tourism Marketing, 2013, 30, 858-872. 3.1 38

38 Reading sentences in Serbian: Effects of alphabet and reading mode in self-paced reading task.
Psihologija, 2012, 45, 361-376. 0.2 1

39 Integrated model of destination competitiveness. Geographica Pannonica, 2011, 15, 58-69. 0.5 18

40 The cognitive processing of the allomorphy in Serbian. Psihologija, 2008, 41, 87-101. 0.2 2

41 Ð—Ð•Ð•Ð§Ð•Ðˆ Ð•Ð¢Ð˜Ð§ÐšÐ• ÐšÐ›Ð˜ÐœÐ• Ð˜ ÐšÐžÐ Ð£ÐŸÐ¢Ð˜Ð’Ð•Ð˜Ð¥ Ð Ð•Ð¦Ð˜ÐžÐ•Ð•Ð›Ð˜Ð—Ð•Ð¦Ð˜ÐˆÐ• Ð—Ð• Ð•Ð•Ð§Ð˜Ð• Ð Ð•Ð¨Ð•Ð’Ð•ÐŠÐ• Ð•Ð¢Ð˜Ð§ÐšÐ˜Ð¥ Ð”Ð˜Ð›Ð•ÐœÐ• Ð•Ð• Ð Ð•Ð”Ð£. Teme: Casopis Za Drustvene Nauke, 0, , 1201.0.0 0

42 COVID-19 RISK MANAGEMENT PERSPECTIVES OF THE EUROPEAN CAPITAL OF CULTURE: WHAT NOW?. , 0, , . 1


