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# ARTICLE IF CITATIONS

Towards a common terminology for music branding campaigns. Journal of Marketing Management,

2020, 36, 176-209.

Popular Music as Entertainment Communication: How Perceived Semantic Expression Explains Liking 19 6
of Previously Unknown Music. Media and Communication, 2020, 8, 191-204. :

How do people really listen to music today? Conventionalities and major turnovers in German audio
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