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102 ServicedDominantNLogicNandNServiceNManagementNkegN2022cNoldhgm

101 zeyondN…ircularityâ��yNServiceddominantNWSdDZNLogicNPerspectiveeNCircularkEconomykandkSustainability
cN2021cNhcNiln 3

100 “ormalizingNserviceddominantNlogicNasNaNgeneralNtheoryNofNmarketsrNtakingNstockNandNmovingN
forwardeNAMSkReviewcN2021cNhhcNjnldjop 3 1

99 RethinkingNtheNprocessNofNdiffusionNinNinnovationrNyNservicedecosystemsNandNinstitutionalN
perspectiveeNJournalkofkBusinesskResearchcN2020cNhhmcNlimdljk 8.7 56

98 ServiceddominantNlogicN2020cNjdij 17

97 “romNpromiseNtoNperspectiverNReconsideringNvalueNpropositionsNfromNaNserviceddominantNlogicN
orientationeNIndustrialkMarketingkManagementcN2020cNoncNjgpdjhh 6.9 7

96 ydvancingNsalesNtheoryNthroughNaNholisticNviewrNhowNsocialNstructuresNframeNsellingeNJournalkofk
PersonalkSellingkandkSaleskManagementcN2020cNkgcNiihdiim 3.4 9

95 ServiceNEcosystemsNEmergenceNandN—nteractionrNyNSimulationNStudyN2019cN 2

94
“urtherNydvancingNServiceNScienceNwithNServicedDominantNLogicrNServiceNEcosystemscN—nstitutionscN
andNTheirN—mplicationsNforN—nnovationeNServicekScience:kResearchkandkInnovationskinkthekServicek
EconomycN2019cNmkhdmlp

0.8 9

93 …onvergingNonNaNNewNTheoreticalN“oundationNforNSellingeNJournalkofkMarketingcN2018cNoicNhdho 11 141

92 ServiceddominantNlogiccNserviceNecosystemsNandNinstitutionsrNanNeditorialeNJournalkofkServicek
ManagementcN2018cNipcNlhodlig 7.4 33

91 ServiceNEcosystemNEmergenceNfromNPrimitiveNyctorsNinNServiceNDominantNLogicrNynNExploratoryN
SimulationNStudyN2018cN 7

90 ynNOverviewNofNServicedDominantNLogicN2018cNjdih 5

89 yNUnifyingNPerspectiveNforNtheNTechnologicalcNzusinessNModelcNandNMarketNyspectsNofN—nnovationN
2018cNlgodlih 3

88 WhyNServicedDominantNLogicwN2018cNkgdlo 5

87 ServicedDominantNLogicrNzackwardNandN“orwardN2018cNnigdnjn 7

86 TriadsrNyNreviewNandNanalyticalNframeworkeNMarketingkTheorycN2017cNhncNjpldkhk 2.5 25
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85 zusinessNmodelsNasNserviceNstrategyeNJournalkofkthekAcademykofkMarketingkSciencecN2017cNklcNpildpkj 12.4 68

84 yNsystemsNperspectiveNonNmarketsNâ��NTowardNaNresearchNagendaeNJournalkofkBusinesskResearchcN2017cN
npcNimgdimo 8.7 91

83 …onceptualizingNValuerNyNServicedecosystemNVieweNJournalkofkCreatingkValuecN2017cNjcNhhndhik 0.9 74

82 yNServicedEcosystemNPerspectiveNonNValueN…reationrN—mplicationsNforN—nternationalNzusinessN2017cNhjhdhkp 5

81 ServiceddominantNlogicNigileNInternationalkJournalkofkResearchkinkMarketingcN2017cNjkcNkmdmn 5.5 518

80 ExtendingNtheN…ontextNofN—nnovationrNTheN…odcreationNandN—nstitutionalizationNofNTechnologyNandN
MarketsN2017cNkjdln 11

79 —nstitutionsNandNaxiomsrNanNextensionNandNupdateNofNserviceddominantNlogiceNJournalkofkthekAcademyk
ofkMarketingkSciencecN2016cNkkcNldij 12.4 1505

78 ZoomingNOutNandNZoomingN—nrNServiceNEcosystemsNasNVenuesNforN…ollaborativeN—nnovationeN
TranslationalkSystemskSciencescN2016cNjldlg 0.3 9

77 DesigningN—nstitutionalN…omplexityNtoNEnableN—nnovationNinNServiceNEcosystemsN2016cN 7

76 yNserviceNperspectiveeNOrganizationalkDynamicscN2016cNklcNiodjo 1.5 67

75 “osteringNaNtransddisciplinaryNperspectivesNofNserviceNecosystemseNJournalkofkBusinesskResearchcN
2016cNmpcNiplndipmj 8.7 130

74 —nstitutionsNasNresourceNcontexteNJournalkofkServicekTheorykandkPracticecN2016cNimcNhmjdhno 3.1 80

73 ExtendingNactorNparticipationNinNvalueNcreationrNanNinstitutionalNvieweNJournalkofkStrategickMarketingcN
2016cNikcNihgdiim 2.7 64

72 EmergingNDigitalN“rontiersNforNServiceN—nnovationeNCommunicationskofkthekAssociationkforkInformationk
SystemscN2016cNjpcNhjmdhkp 1.3 37

71 —nstitutionalN…omplexityNasNaNDriverNforN—nnovationNinNServiceNEcosystemseNServicekSciencecN2016cNocNjjjdjkj2.2 63

70 —nnovationNthroughNinstitutionalizationrNyNserviceNecosystemsNperspectiveeNIndustrialkMarketingk
ManagementcN2015cNkkcNmjdni 6.9 377

69 TheNcontextNofNexperienceeNJournalkofkServicekManagementcN2015cNimcNigmdiij 7.4 122

68 ExtendingNtheNcontextNofNservicerNfromNencountersNtoNecosystemseNJournalkofkServiceskMarketingcN
2015cNipcNkljdkmi 4 154
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67 ServiceN—nnovationNinNtheNDigitalNygerNKeyN…ontributionsNandN“utureNDirectionseNMISkQuarterly:k
ManagementkInformationkSystemscN2015cNjpcNhjldhlk 5.3 408

66 TechnologyNasNanNoperantNresourceNinNserviceNWecoZsystemseNInformationkSystemskandkEzBusinessk
ManagementcN2014cNhicNjmndjok 2.6 145

65 TheNroleNofNsymbolsNinNvalueNcocreationeNMarketingkTheorycN2014cNhkcNjhhdjim 2.5 52

64 —nversionsNofNserviceddominantNlogiceNMarketingkTheorycN2014cNhkcNijpdiko 2.5 100

63 TransitioningNtoNValueN…oddevelopmentN2014cNhjhdhkp 1

62 yNServiceNLensNonNValueN…reationrNMarketingVsNRoleNinNychievingNStrategicNydvantageeNCaliforniak
ManagementkReviewcN2014cNlncNkkdmm 13.2 101

61 TheNsupplyNchainNmanagementNofNshopperNmarketingNasNviewedNthroughNaNserviceNecosystemNlenseN
InternationalkJournalkofkPhysicalkDistributionkandkLogisticskManagementcN2014cNkkcNijdjo 5.2 24

60 ReconcilingNResourceN—ntegrationNandNValueNPropositionsNddNTheNDynamicsNofNValueN…odcreationN
2014cN 7

59 DrawingNonNserviceddominantNlogicNtoNexpandNtheNfrontierNofNphysicalNdistributionNandNlogisticsN
managementeNInternationalkJournalkofkPhysicalkDistributionkandkLogisticskManagementcN2014cNkkcN 5.2 3

58 RethinkingNSocialN…RMNDesignrNyNServicedDominantNLogicNPerspectiveeNProgresskinkIScN2014cNnmndnok 0.9 7

57 TheN…od…reationNofNValuedind…ulturald…ontexteNResearchkinkConsumerkBehaviorcN2013cNimldiok 0.1 33

56 TheN…omplexityNofN…ontextrNyNServiceNEcosystemsNypproachNforN—nternationalNMarketingeNJournalkofk
InternationalkMarketingcN2013cNihcNhdig 3.9 184

55 ServicedDominantNLogicrNPremisescNPerspectivescNPossibilitiesN2013cN 159

54 –ealthN…areN…ustomerNValueN…ocreationNPracticeNStyleseNJournalkofkServicekResearchcN2012cNhlcNjngdjop 6 598

53 TheNNatureNandNUnderstandingNofNValuerNyNServicedDominantNLogicNPerspectiveeNReviewkofk
MarketingkResearchcN2012cNhdhi 0.3 40

52 TowardNaNServiceNWEcoZSystemsNPerspectiveNonNValueN…reationeNInternationalkJournalkofkServicek
ScienceykManagementykEngineeringykandkTechnologycN2012cNjcNhidil 0.9 140

51 ValueN…ocreationNandNServiceNSystemsNWReZ“ormationrNyNServiceNEcosystemsNVieweNServicekSciencecN
2012cNkcNigndihn 2.2 267

50 TheNforumNonNmarketsNandNmarketingNW“MMZrNydvancingNserviceddominantNlogiceNMarketingkTheorycN
2012cNhicNhpjdhpp 2.5 15
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49 ynNExplorationNofNNetworksNinNValueN…ocreationrNyNServicedEcosystemsNVieweNReviewkofkMarketingk
ResearchcN2012cNhjdlg 0.3 75

48 MarketNsystemscNstakeholdersNandNvalueNpropositionseNEuropeankJournalkofkMarketingcN2011cNklcNihndiii 4.4 102

47 SteppingNasideNandNmovingNonrNaNrejoinderNtoNaNrejoindereNEuropeankJournalkofkMarketingcN2011cNklcNhjhpdhjih4.4 19

46 —tVsNallNzizâ�ƒandNbeyondrNTowardNaNsystemsNperspectiveNofNtheNmarketeNIndustrialkMarketingk
ManagementcN2011cNkgcNhohdhon 6.9 855

45 ServiceddominantNlogicrNaNnecessaryNstepeNEuropeankJournalkofkMarketingcN2011cNklcNhipodhjgp 4.4 103

44 ServicedDominantNLogicN“oundationsNofNEdNovationeNAdvanceskinkEzBusinesskResearchkSeriescN2011cNhdhl 0.4 5

43 ServicedDominantNLogiceNAdvanceskinkEzBusinesskResearchkSeriescN2011cNnmdph 0.4 0

42 TransitioningNfromNserviceNmanagementNtoNserviceddominantNlogiceNInternationalkJournalkofkQualityk
andkServicekSciencescN2010cNicNodii 1.9 110

41 ServicedDominantNLogiceNReviewkofkMarketingkResearchcN2010cNhildhmn 0.3 71

40 “romNRepeatNPatronageNtoNValueN…odcreationNinNServiceNEcosystemsrNyNTranscendingN
…onceptualizationNofNRelationshipeNJournalkofkBusinesskMarketkManagementcN2010cNkcNhmpdhnp 122

39 ServicecNvalueNnetworksNandNlearningeNJournalkofkthekAcademykofkMarketingkSciencecN2010cNjocNhpdjh 12.4 591

38 ydvancingNServiceNScienceNwithNServicedDominantNLogiceNServicekScience:kResearchkandkInnovationskink
thekServicekEconomycN2010cNhjjdhlm 0.8 69

37 TowardNaNtranscendingNconceptualizationNofNrelationshiprNaNserviceddominantNlogicNperspectiveeN
JournalkofkBusinesskandkIndustrialkMarketingcN2009cNikcNjnjdjnp 3 258

36 TheNserviceNsystemNisNtheNbasicNabstractionNofNserviceNscienceeNInformationkSystemskandkEzBusinessk
ManagementcN2009cNncNjpldkgm 2.6 420

35 TheNevolvingNbrandNlogicrNaNserviceddominantNlogicNperspectiveeNJournalkofkthekAcademykofkMarketingk
SciencecN2009cNjncNjiodjkk 12.4 508

34 ServiceddominantNlogicNâ��NaNguidingNframeworkNforNinboundNmarketingeNMarketingkReviewkStkGallencN
2009cNimcNmdhg 29

33 ServicedDominantNLogicNasNaN“oundationNforNServiceNSciencerN…larificationseNServicekSciencecN2009cNhcNjidkh2.2 273

32 eNIBMkSystemskJournalcN2008cNkncNldhk 338
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31 OnNvalueNandNvalueNcodcreationrNyNserviceNsystemsNandNserviceNlogicNperspectiveeNEuropeank
ManagementkJournalcN2008cNimcNhkldhli 4.8 1728

30 yNServiceNlogicNforNServiceNScienceeNServicekScience:kResearchkandkInnovationskinkthekServicekEconomycN
2008cNojdoo 0.8 5

29 …ustomerN—ntegrationNandNValueN…reationrNParadigmaticNTrapsNandNPerspectiveseNJournalkofkServicek
ResearchcN2008cNhhcNihhdihl 6 276

28 TheNServiceNSystemN—sNtheNzasicNybstractionNofNServiceNScienceN2008cN 166

27 TowardsNanNalternativeNlogicNforNelectronicNcustomerNrelationshipNmanagementeNInternationalk
JournalkofkBusinesskEnvironmentcN2008cNicNhhm 1.1 8

26 ReconfigurationNofNtheNconceptualNlandscaperNaNtributeNtoNtheNserviceNlogicNofNRichardNNormanneN
JournalkofkthekAcademykofkMarketingkSciencecN2008cNjmcNhlidhll 12.4 63

25 WhyNâ��serviceâ��weNJournalkofkthekAcademykofkMarketingkSciencecN2008cNjmcNildjo 12.4 371

24 ServiceddominantNlogicrNcontinuingNtheNevolutioneNJournalkofkthekAcademykofkMarketingkSciencecN2008
cNjmcNhdhg 12.4 3968

23 “romNgoodsNtoNserviceWsZrNDivergencesNandNconvergencesNofNlogicseNIndustrialkMarketingk
ManagementcN2008cNjncNilkdilp 6.9 582

22

21 TheNServicedDominantNMindseteNServicekScience:kResearchkandkInnovationskinkthekServicekEconomycN
2008cNopdpm 0.8 36

20 …ompetingNthroughNservicerN—nsightsNfromNserviceddominantNlogiceNJournalkofkRetailingcN2007cNojcNldho 6.5 1018

19 OnNaNTheoryNofNMarketsNandNMarketingrN“romNPositivelyNNormativeNtoNNormativelyNPositiveeN
AustralasiankMarketingkJournalcN2007cNhlcNljdmg 5 62

18 ParadigmscNPluralismscNandNPeripheriesrNOnNtheNyssessmentNofNtheNSdDNLogiceNAustralasiankMarketingk
JournalcN2007cNhlcNhgldhgo 5 15

17 ServiceddominantNlogicrNreactionscNreflectionsNandNrefinementseNMarketingkTheorycN2006cNmcNiohdioo 2.5 1036

16 MarketingNasNServicedExchangerrNTakingNaNLeadershipNRoleNinN”lobalNMarketingNManagementeN
OrganizationalkDynamicscN2006cNjlcNimkdino 1.5 102

15 ServicesNinNSocietyNandNycademicNThoughtrNynN–istoricalNynalysiseNJournalkofkMacromarketingcN2005cN
ilcNkidlj 1.9 126

14 EvolvingNtoNaNNewNDominantNLogicNforNMarketingeNJournalkofkMarketingcN2004cNmocNhdhn 11 7253
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13 TheNUseNofNPriceNandNWarrantyN…uesNinNProductNEvaluationeNJournalkofkInternationalkConsumerk
MarketingcN1999cNhhcNmndph 2.1 22

12 MultiplexNretailersNversusNwholesalerseNInternationalkJournalkofkPhysicalkDistributionkandkLogisticsk
ManagementcN1998cNiocNlohdlpo 5.2 4

11 RethinkingNtheNrolesNofNmarketingNandNoperationsrNaNservicedecosystemsNviewkmndkoo 2

10 ”ainingN…ompetitiveNydvantageNwithNServicedDominantNLogic 1

9 StrategicNthinkinghnpdigg

8 yNServiceNPerspectiveNofNMarketingcNOperationscNandNValueN…reationjhmdjjn

7 ServiceNdNOrientedN…hallengesNforNDesignNSciencerN…hartingNtheNâ��Eâ��dvolutioneNPacifickAsiakJournalkofk
thekAssociationkforkInformationkSystemschdhl 0.6 6

6 ServicedDominantNLogicpngdpol 1

5 yssessingNandNenhancingNtheNimpactNpotentialNofNmarketingNarticleseNAMSkReviewch 3 1

4 TheNServicedDominantNLogicNofNMarketing 282

3 PracticeNDiffusioneNJournalkofkConsumerkResearchc 6.3 3

2 EmergenceNinNmarketingrNanNinstitutionalNandNecosystemNframeworkeNJournalkofkthekAcademykofk
MarketingkSciencech 12.4 4

1 MicrofoundationsNforNMacromarketingrNyNMetatheoreticalNLensNforNzridgingNtheNMicrodMacroN
DivideeNJournalkofkMacromarketingcginmhkmnihhglkj 1.9 1
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