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i Paper IF Citations

44 EnterpriseNFoodNFraudNinN’hinarNKeyNFactorsNIdentificationNFromNSocialN’odgovernanceNPerspectiveeN
FrontiersninnPublicnHealthcN2021cNqcNomihhi 6

43 DigitalNTechnologycNKnowledgeNLevelcNandNFoodNSafetyNGovernancerNImplicationsNforNNationalN
HealthcareNSystemeeNFrontiersninnPublicnHealthcN2021cNqcNomkqmg 6 3

42 SustainableNStrategiesNforNMarathonNTourismNinNtheNTimeNofNPandemicseNSustainabilitycN2021cNhkcNiomp 3.6

41 EffectNofNMobileNHealthNTechnologyNonNWeightN’ontrolNinNydolescentsNandNPreteensrNyNSystematicN
ReviewNandNMetadynalysiseNFrontiersninnPublicnHealthcN2021cNqcNogpkih 6 0

40 ’ulturalNTourismNResourceNPerceptionsrNynalysesNzasedNonNTouristsâ��NOnlineNTravelNNoteseN
SustainabilitycN2021cNhkcNmhq 3.6 3

39 FuzzyNLogicNynalysisNforNKeyNFactorsNforN’ustomerNLoyaltyNinNEdShoppingNEnvironmenteNFrontiersninn
PsychologycN2021cNhicNolinqq 3.4

38 StrategyNOrientationcNInnovationN’apacityNEndowmentcNandNInternationalNRTDNIntensityNofNListedN
’ompaniesNinN’hinaeNSustainabilitycN2020cNhicNkll 3.6 4

37 IncubatorNnetworksNandNnewNventureNperformancerNtheNrolesNofNentrepreneurialNorientationNandN
environmentalNdynamismeNJournalnofnSmallnBusinessnandnEnterprisenDevelopmentcN2020cNiocNoiodolo 2.5 3

36
TheNImpactNofNInclusiveNTalentNDevelopmentNModelNonNTurnoverNIntentionNofNNewNGenerationN
EmployeesrNTheNMediationNofNWorkNPassioneNInternationalnJournalnofnEnvironmentalnResearchnandn
PublicnHealthcN2020cNhocN

4.6 9

35 KnowledgeNHeterogenizationNofNtheNFranchisingNLiteratureNypplyingNTransactionN’ostNEconomicseN
EconomiescN2020cNpcNhgn 2

34
’onsumersUNWillingnessNtoNPayNforNFoodNwithNInformationNonNynimalNWelfarecNLeanNMeatNEssenceN
DetectioncNandNTraceabilityeNInternationalnJournalnofnEnvironmentalnResearchnandnPublicnHealthcN2019cN
hncN

4.6 15

33 DoingNGoodNwithN’reativeNyccountingwNLinkingN’orporateNSocialNResponsibilityNtoNEarningsN
ManagementNinNMarketNEconomycN’ountryNandNzusinessNSectorN’ontextseNSustainabilitycN2019cNhhcNlmnp 3.6 9

32 SocialNResponsibilityNtowardNtheNEmployeesNandN’areerNDevelopmentNSustainabilityNduringN
ManufacturingNTransformationNinN’hinaeNSustainabilitycN2019cNhhcNloop 3.6 7

31 TheNEffectsNofN’orporateNSocialNResponsibilityNonNServiceNInnovationNPerformancerNTheNRoleNofN
DynamicN’apabilityNforNSustainabilityeNSustainabilitycN2019cNhhcNiokq 3.6 10

30 ’onsumersUNWillingnessNtoNPayNforNOrganicNFoodsNinN’hinarNzibliometricNReviewNforNanNEmergingN
LiteratureeNInternationalnJournalnofnEnvironmentalnResearchnandnPublicnHealthcN2019cNhncN 4.6 14

29 IdentifyingNKeyNSourcesNofN’ityNyirNQualityrNyNHybridNM’DMNModelNandNImprovementNStrategieseN
AppliednSciencesnwSwitzerlandycN2019cNqcNhlhl 2.6 9

28 ’onsumersâ��NWillingnessNtoNPayNforNFoodsNwithNTraceabilityNInformationrNExdynteNQualityNyssuranceN
orNExdPostNTraceabilityweNSustainabilitycN2019cNhhcNhlnl 3.6 10
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27 ’ognitiveNziasesNofN’onsumersUNRiskNPerceptionNofNFoodborneNDiseasesNinN’hinarNExaminingN
ynchoringNEffecteNInternationalnJournalnofnEnvironmentalnResearchnandnPublicnHealthcN2019cNhncN 4.6 12

26
ModeratingNEffectNofNDynamicNEnvironmentNinNtheNRelationshipNbetweenNGuanxicNTrustcNandN
RepurchaseNIntentionNofNygriculturalNMaterialseNInternationalnJournalnofnEnvironmentalnResearchnandn
PublicnHealthcN2019cNhncN

4.6 2

25 KnowledgeNSharingNandN’odOpetitionrNTurningNybsorptiveN’apacityNintoNEffectivenessNinN’onsumerN
ElectronicsNIndustrieseNSustainabilitycN2019cNhhcNlnql 3.6 5

24 TheN’ontributionNofN’hickenNProductsâ��NExportNtoNEconomicNGrowthrNEvidenceNfromN’hinacNtheN
UnitedNStatescNandNzrazileNSustainabilitycN2019cNhhcNmimk 3.6 2

23 yvianNInfluenzadFactorsNyffectingN’onsumersUNPurchaseNIntentionsNtowardNPoultryNProductseN
InternationalnJournalnofnEnvironmentalnResearchnandnPublicnHealthcN2019cNhncN 4.6 6

22 OpenNInnovationNinN’rowdfundingN’ontextrNDiversitycNKnowledgecNandNNetworkseNSustainabilitycN
2019cNhhcNhpg 3.6 17

21 TheNeffectsNofNsocialNcapitalNonNknowledgeNheterogeneityeNManagementnDecisioncN2019cNmocNhikodhimk 4.4 13

20 KnowledgeNheterogeneitycNsocialNcapitalcNandNorganizationalNinnovationeNJournalnofnOrganizationaln
ChangenManagementcN2018cNkhcNkgldkii 1.4 10

19 GenerationalNdiversitycNoverconfidenceNandNdecisiondmakingNinNfamilyNbusinessrNyNknowledgeN
heterogeneityNperspectiveeNAsianPacificnManagementnReviewcN2018cNikcNmkdmq 2.8 7

18 zusinessNModelsNforNSocialNInnovationNofNMunicipalNSolidNWasteNRecyclingN’ompaniesrN’omparisonN
ofNTwoNzusinessN’asesNinNThailandNandNTaiwaneNSustainabilitycN2018cNhgcNhggq 3.6 3

17 SocialN’apitalNandNStockNMarketNParticipationNviaNTechnologiesrNTheNRoleNofNHouseholdsâ��NRiskN
yttitudeNandN’ognitiveNybilityeNSustainabilitycN2018cNhgcNhqgl 3.6 3

16 SocialN’odGovernanceNforNFoodNSafetyNRiskseNSustainabilitycN2018cNhgcNliln 3.6 15

15 FraudcNEconomicNversusNSocialdPsychologicalNLossescNandNSustainableNEdyuctioneNSustainabilitycN2018cN
hgcNkhkg 3.6 5

14 FairNbutNRiskywNRecycleNPricingNStrategiesNinN’loseddLoopNSupplyN’hainseNInternationalnJournalnofn
EnvironmentalnResearchnandnPublicnHealthcN2018cNhmcN 4.6 6

13 zusinessNyreaN’hangesNandNEntrepreneurialNPersistenceNinNEcologydNandNFooddRelatedNIndustriesrN
KnowledgeNHeterogeneityNandNEmotionNPerspectiveseNSustainabilitycN2018cNhgcNqiq 3.6 5

12 PsychologicalN’apitalNResearchrNyNMetadynalysisNandNImplicationsNforNManagementNSustainabilityeN
SustainabilitycN2018cNhgcNklmo 3.6 12

11 yntecedentNandN’onsequencesNofNPsychologicalN’apitalNofNEntrepreneurseNSustainabilitycN2018cNhgcNkoho 3.6 9

10 ServiceNLearningcNServiceN’limatecNandNServicedzasedNSocialNInnovationNforNSustainabilityeN
SustainabilitycN2018cNhgcNimnn 3.6 6
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9 KnowingNwhatNweNknowNdifferentlyeNJournalnofnOrganizationalnChangenManagementcN2016cNiqcNhhnidhhpp1.4 14

8 StrategicNfitNamongNknowledgeNattributescNknowledgeNmanagementNsystemscNandNserviceN
positioningeNKnowledgenManagementnResearchnandnPracticecN2015cNhkcNioidipg 2.1 1

7 ’ontingentNcontingencyrNKnowledgeNheterogeneityNandNnewNproductNdevelopmentNperformanceN
revisitedeNAsianPacificnJournalnofnManagementcN2014cNkhcNhlqdhnq 2.5 35

6 ParentNcontrolNmechanismscNknowledgeNattributescNknowledgeNacquisitionNandNperformanceNofNIJVsN
inNTaiwanNserviceNindustrieseNServicenIndustriesnJournalcN2011cNkhcNilkodilmk 5.7 13

5 RelationshipNlearningNandNinnovationrNTheNroleNofNrelationshipdspecificNmemoryeNIndustrialnMarketingn
ManagementcN2011cNlgcNolkdomk 6.9 53

4 TheNcodevolutionNofNbusinessNincubationNandNnationalNinnovationNsystemsNinNTaiwaneNTechnologicaln
ForecastingnandnSocialnChangecN2009cNoncNniqdnlk 9.5 57

3 NetworkNembeddednessNandNtechnologyNtransferNperformanceNinNRTDNconsortiaNinNTaiwaneN
TechnovationcN2009cNiqcNonkdool 7.9 61

2 ’ompositeNdiversitycNsocialNcapitalcNandNgroupNknowledgeNsharingrNaNcaseNnarrationeNKnowledgen
ManagementnResearchnandnPracticecN2005cNkcNihpdiip 2.1 18

1 WhenNandNhowNgroupNdiversityNfacilitateNinnovativenesswNTheNrolesNofNknowledgeNheterogeneityNandN
governanceeNKnowledgenManagementnResearchnandnPracticechdhh 2.1 2
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