
Laura E Wallace

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/3496026/publications.pdf

Version: 2024-02-01

13

papers

133

citations

7

h-index

1306789

10

g-index

1372195

13

all docs

13

docs citations

13

times ranked

97

citing authors



Laura E Wallace

2

# Article IF Citations

1
When Sources Honestly Provide Their Biased Opinion: Bias as a Distinct Source Perception With
Independent Effects on Credibility and Persuasion. Personality and Social Psychology Bulletin, 2020,
46, 439-453.

1.9 24

2 Where does moral conviction fit?: A factor analytic approach examining antecedents to attitude
strength. Journal of Experimental Social Psychology, 2020, 86, 103900. 1.3 18

3
Perceived Knowledge Moderates the Relation Between Subjective Ambivalence and the â€œImpactâ€• of
Attitudes: An Attitude Strength Perspective. Personality and Social Psychology Bulletin, 2020, 46,
709-722.

1.9 16

4 Influences of source bias that differ from source untrustworthiness: When flip-flopping is more and
less surprising.. Journal of Personality and Social Psychology, 2020, 118, 603-616. 2.6 14

5 Persuasion amidst a pandemic: Insights from the Elaboration Likelihood Model. European Review of
Social Psychology, 2022, 33, 323-359. 5.8 13

6 Does Religion Stave Off the Grave? Religious Affiliation in Oneâ€™s Obituary and Longevity. Social
Psychological and Personality Science, 2019, 10, 662-670. 2.4 10

7 Public opinions of biofuels: attitude strength and willingness to use biofuels. Biofuels, 2014, 5,
249-259. 1.4 8

8 Understanding When Similarity-Induced Affective Attraction Predicts Willingness to Affiliate: An
Attitude Strength Perspective. Frontiers in Psychology, 2020, 11, 1919. 1.1 8

9 Influences of Position Justification on Perceived Bias: Immediate Effects and Carryover Across
Persuasive Messages. Personality and Social Psychology Bulletin, 2021, 47, 1188-1204. 1.9 8

10 Consuming Information from Sources Perceived as Biased versus Untrustworthy: Parallel and
Distinct Influences. Journal of the Association for Consumer Research, 2020, 5, 137-148. 1.0 5

11 Designing and Interpreting Replication Studies in Psychological Research. , 2019, , 483-507. 5

12 Lay concepts of source likeability, trustworthiness, expertise, and power: A prototype analysis.
Behavior Research Methods, 2020, 53, 1188-1201. 2.3 3

13 When Objective Ambivalence Predicts Subjective Ambivalence: An Affectâ€“Cognition Matching
Perspective. Personality and Social Psychology Bulletin, 2023, 49, 1495-1510. 1.9 1


