
Hugues Seraphin

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/3397625/publications.pdf

Version: 2024-02-01

72

papers

1,356

citations

18

h-index

430874

35

g-index

361022

80

all docs

80

docs citations

80

times ranked

869

citing authors



Hugues Seraphin

2

# Article IF Citations

1 Over-tourism and the fall of Venice as a destination. Journal of Destination Marketing & Management,
2018, 9, 374-376. 5.3 343

2 Destination branding and overtourism. Journal of Hospitality and Tourism Management, 2019, 38, 1-4. 6.6 90

3 Mountain tourism and second home tourism as post COVID-19 lockdown placebo?. Worldwide
Hospitality and Tourism Themes, 2020, 12, 485-500. 1.3 79

4 COVID-19: an opportunity to review existing grounded theories in event studies. Journal of
Convention and Event Tourism, 2021, 22, 3-35. 3.0 74

5 Impacts of COVID-19 on tourism education: analysis and perspectives. Journal of Teaching in Travel and
Tourism, 2021, 21, 313-338. 2.4 55

6 Natural disaster and destination management: the case of the Caribbean and hurricane Irma. Current
Issues in Tourism, 2019, 22, 21-28. 7.2 50

7 A marketing research tool for destination marketing organizations' logo design. Journal of Business
Research, 2016, 69, 5022-5027. 10.2 38

8 Challenging the negative images of Haiti at a pre-visit stage using visual online learning materials.
Journal of Policy Research in Tourism, Leisure and Events, 2017, 9, 169-181. 4.0 38

9 Community based festivals as a tool to tackle tourismphobia and antitourism movements. Journal of
Hospitality and Tourism Management, 2019, 39, 219-223. 6.6 38

10
Heritage in tourism organisationsâ€™ branding strategy: the case of a post-colonial, post-conflict and
post-disaster destination. International Journal of Culture, Tourism and Hospitality Research, 2018, 12,
89-105.

2.9 32

11 Archetypes of locals in destinations victim of overtourism. Journal of Hospitality and Tourism
Management, 2020, 43, 283-288. 6.6 30

12 The significance of the contribution of children to conceptualising the destination of the future.
International Journal of Tourism Cities, 2019, 5, 544-559. 2.4 26

13 Investigating the application of the Principles for Responsible Management Education to resort
mini-clubs. International Journal of Management Education, 2020, 18, 100377. 3.9 26

14 Proposed framework for the management of resorts Mini Clubs: an ambidextrous approach. Leisure
Studies, 2019, 38, 535-547. 1.9 25

15 Events and Tourism Development within a Local Community: The Case of Winchester (UK).
Sustainability, 2018, 10, 3728. 3.2 24

16 Responsible tourism: the â€˜whyâ€™ and â€˜howâ€™ of empowering children. Tourism Recreation Research, 2022,
47, 62-77. 4.9 24

17 The Blakeley Model applied to improving a tourist destination: An exploratory study. The case of Haiti.
Journal of Destination Marketing & Management, 2016, 5, 325-332. 5.3 23

18 Terrorism and tourism in France: the limitations of dark tourism. Worldwide Hospitality and Tourism
Themes, 2017, 9, 187-195. 1.3 23



3

Hugues Seraphin

# Article IF Citations

19 Organizational Ambidexterity in Tourism Research: A Systematic Review. Tourism Analysis, 2020, 25,
137-152. 0.9 23

20 Overtourism: a revenue management perspective. Journal of Revenue and Pricing Management, 2020, 19,
146-150. 1.1 17

21 Challenging the Negative Image of Postcolonial, Post-conflict and Post-disaster Destinations Using
Events. Caribbean Quarterly, 2019, 65, 88-112. 0.0 16

22 An analysis of childrenâ€™s play in resort mini-clubs: potential strategic implications for the hospitality
and tourism industry. World Leisure Journal, 2020, 62, 114-131. 1.2 16

23 The role of the diaspora in the emergence of economic and territorial intelligence in Haiti.
International Journal of Business and Emerging Markets, 2017, 9, 48. 0.1 15

24 Destination management through organisational ambidexterity: Conceptualising Haitian enclaves.
Journal of Destination Marketing & Management, 2018, 9, 389-392. 5.3 15

25 Tourism Management in the Caribbean. Caribbean Quarterly, 2018, 64, 254-283. 0.0 14

26 The digital traveller: implications for data ethics and data governance in tourism and hospitality.
Journal of Consumer Marketing, 2023, 40, 155-170. 2.3 14

27 Limitations of <i>Trexit</i> (tourism exit) as a solution to overtourism. Worldwide Hospitality and
Tourism Themes, 2019, 11, 566-581. 1.3 13

28 Tourism planning and innovation: The Caribbean under the spotlight. Journal of Destination
Marketing & Management, 2018, 9, 384-388. 5.3 12

29 10. Venice: capacity and tourism. , 2019, , 139-151. 12

30 Diaspora and ambidextrous management of tourism in post-colonial, post-conflict and post-disaster
destinations. Journal of Tourism and Cultural Change, 2020, 18, 113-132. 2.8 10

31 Tourism: how to achieve the sustainable development goals?. Worldwide Hospitality and Tourism
Themes, 2021, 13, 3-8. 1.3 9

32 Conclusion: what marketing strategy for destinations with a negative image?. Worldwide Hospitality
and Tourism Themes, 2017, 9, 570-576. 1.3 8

33 COVID-19: Impacts and perspectives for religious tourism events. The case of Lourdes Pilgrimages.
Journal of Convention and Event Tourism, 2022, 23, 15-40. 3.0 8

34 Les Jeux dâ€™influences dans le tourisme : Cas dâ€™ HaÃ¯ti. Journal of Haitian Studies, 2014, 20, 144-164. 0.1 7

35 Analysing the Mediating Effect of Heritage Between Locals and Visitors: An Exploratory Study Using
Mission Patrimoine as a Case Study. Sustainability, 2019, 11, 3015. 3.2 7

36 Covid-19 crisis as an unexpected opportunity to adopt radical changes to tackle overtourism.
Anatolia, 2021, 32, 510-512. 2.4 7



4

Hugues Seraphin

# Article IF Citations

37 Destination Marketing Organisations: The Need for a Child-Centred Approach to Diaspora Tourism.
Tourism Planning and Development, 2023, 20, 468-480. 2.2 7

38 The past, present and future of Haiti as a post-colonial, post-conflict and post-disaster destination.
Journal of Tourism Futures, 2018, 4, 249-264. 3.9 6

39 COVID-19 and the acknowledgement of children as stakeholders of the tourism industry. Anatolia,
2021, 32, 152-156. 2.4 6

40 Introduction: what marketing strategy for destinations with a negative image?. Worldwide Hospitality
and Tourism Themes, 2017, 9, 496-503. 1.3 5

41 Empirical evaluation of the new Haiti DMO logo: Visual aesthetics, identity and communication
implications. Journal of Destination Marketing & Management, 2020, 15, 100393. 5.3 5

42 Connecting Locals and Visitors: The Case of Street Food. , 2021, , 257-277. 5

43
The implementation of the Principles for Responsible Management Education within tourism higher
education institutions: A comparative analysis of European Union countries. International Journal of
Management Education, 2021, 19, 100518.

3.9 5

44 Tourism education in France and sustainable development goal 4 (quality education). Worldwide
Hospitality and Tourism Themes, 2021, 13, 139-147. 1.3 4

45 Implications of tourism development on islets: Ilot Bernaches, Mauritius, as a destination management
case study. Island Studies Journal, 2018, 13, 251-266. 1.5 4

46 Le dÃ©veloppement de lâ€™hÃ´tellerie de luxe dans le tourisme en HaÃ¯ti. Caribbean Studies Journal, 2015, , . 0.1 4

47 Luxury Yachting in the Global Context of COVID-19. , 2022, , 11-29. 4

48 Understanding the traits of tourism sustainability activists through a life course framework. Journal
of Policy Research in Tourism, Leisure and Events, 0, , 1-19. 4.0 4

49 Responsible tourism education of younger consumers: the role of mini-clubs in mountain resorts.
Worldwide Hospitality and Tourism Themes, 2020, 12, 409-419. 1.3 3

50 Sustainable development goals and the hotel sector: case examples and implications. Worldwide
Hospitality and Tourism Themes, 2021, 13, 9-21. 1.3 3

51 Marketing and Diaspora Tourism: Visual Online Learning Materials as Tools to Attract the Haitian
Diaspora â€˜New Generationâ€™. Contributions To Management Science, 2019, , 493-510. 0.5 3

52 Reflections on the theme issue outcomes. Worldwide Hospitality and Tourism Themes, 2017, 9, 577-583. 1.3 2

53 What is your tourism <i>Madeleine de Proust</i>?. Anatolia, 2021, 32, 517-520. 2.4 2

54 The role of the diaspora in the emergence of economic and territorial intelligence in Haiti.
International Journal of Business and Emerging Markets, 2017, 9, 48. 0.1 2



5

Hugues Seraphin

# Article IF Citations

55 Street Food as a Special Interest and Sustainable Form of Tourism for Southeast Asia Destinations.
Advances in Hospitality, Tourism and the Services Industry, 2019, , 81-104. 0.2 2

56 Beggarism and black market tourism â€“ a case study of the city of Chaar Minaar in Hyderabad (India).
International Journal of Tourism Cities, 2020, ahead-of-print, . 2.4 1

57 Neither Passive nor Powerless: Reframing Tourism Development in a Postcolonial, Post-conflict and
Post-disaster Destination Context. , 2021, , 117-135. 1

58 Determining tourism drivers and followers: a methodological approach. Anatolia, 0, , 1-4. 2.4 1

59 Novel coronavirus and tourism: coping, recovery, and regeneration issues. Tourism Recreation
Research, 2021, 46, 144-147. 4.9 1

60 On the Use of Qualitative Comparative Analysis to Identify the Bright Spots in Dark Tourism. Advances
in Hospitality, Tourism and the Services Industry, 2018, , 67-83. 0.2 1

61 Small-Scale Sport Events and Local Community Perceptions. Advances in Business Strategy and
Competitive Advantage Book Series, 2020, , 71-92. 0.3 1

62 Book review â€“ Sustainable and Collaborative Tourism in a Digital World. Journal of Tourism Futures,
2021, 7, 411-412. 3.9 1

63 An Analysis of the Strategic Approach Used by Resort Mini-Clubs to Educate Children about
Responsible Tourism. , 2022, , 71-98. 1

64 2. Beyond KidZania: A new framework for identifying the potential impacts of resort mini-clubs. , 2020,
, 11-30. 0

65 4. Resort mini-clubs as tools for the long-term improvement of negative destination image. , 2020, ,
49-74. 0

66 Dark Tourism in the Philippines Islands. Advances in Hospitality, Tourism and the Services Industry,
2019, , 23-42. 0.2 0

67 Travel Agencies and Tour Operators at KidZania. Advances in Hospitality, Tourism and the Services
Industry, 2019, , 48-64. 0.2 0

68 â€œLe Vieuxâ€• and â€œLe Nouveauâ€•. , 2020, , 333-345. 0

69 Case Study 2: Broadly Engaging with Interaction Between Visitors and Localsâ€”Towards
Understanding Tourismphobia and Anti-tourism Movements. , 2020, , 207-227. 0

70 Dark Tourism Tribes: Social Capital as a Variable. , 2021, , 83-99. 0

71 Conclusion: Luxury Yachtingâ€”New Insights and Further Questions. , 2022, , 221-225. 0

72 Determining and making sense of recruitment practices for tourism academics in the UK. International
Journal of Organizational Analysis, 2022, ahead-of-print, . 2.9 0


