2

papers

2

all docs

2682572

49 2
citations h-index
2 2
docs citations times ranked

2917675

g-index

61

citing authors



“

# ARTICLE IF CITATIONS

Consumer Responses to Corporate Environmental Actions in China: An Environmental Legitimacy

Perspective. Journal of Business Ethics, 2017, 143, 589-602.

9 Brand co-creation in tourism industry: The role of guide-tourist interaction. Journal of Hospitality 6.6 16
and Tourism Management, 2021, 49, 244-252. :



