14

papers

17

all docs

1307594

344 7
citations h-index
17 17
docs citations times ranked

1125743
13

g-index

370

citing authors



10

12

14

ARTICLE IF CITATIONS

Futuresa€“spot price transmission in EU corn markets. Agribusiness, 2022, 38, 679-7009.

Consumer acceptance of fungus-resistant grape wines: Evidence from ltaly, the UK, and the USA. PLoS 05 ;
ONE, 2022, 17,0267198. )

Irrigation Advisory Services: Farmers preferences and willingness to pay for innovation. Outlook on
Agriculture, 2021, 50, 277-285.

On the association between risk attitude and fruit and vegetable consumption: insights from

university students in Italy. Agricultural and Food Economics, 2021, 9, . 3.2 >

Taste Beats Reputation in New Food Products Choice: The Case of Ready-to-Eat Pomegranate among
Young Consumers in Veneto Region (ltaly). Horticulturae, 2021, 7, 179.

Hedging Effectiveness of Commodity Futures Contracts to Minimize Price Risk: Empirical Evidence 9.4 5
from the Italian Field Crop Sector. Risks, 2021, 9, 213. :

Heterogeneity in consumer preferences for ready-to-eat pomegranate: an empirical study in Italy.
British Food Journal, 2020, 122, 3869-3884.

Analysing farmers' intention to adopt web marketing under a technolo%y organisation-environment 11 8
perspective: A case study in Italy. Agricultural Economics (Czech Republic), 2020, 66, 226-233. :

Farmersa€™ willingness to pay for an environmental certification scheme: Promising evidence for water
saving. Outlook on Agriculture, 2019, 48, 136-142.

A Theory of Planned behaviour perspective for investigating the role of trust in consumer purchasing

decision related to short food supply chains. Food Quality and Preference, 2018, 64, 160-166. 46 163

Re-adﬂ'usting risk management within the CAP: evidences on the implementation of the Income
Stabilisation Tool in Italy. , 2018, , 106-115.

Trade Dynamics in the Italian Floriculture Sector within EU Borders: A Gravity Model Analysis. Agris

on-line Papers in Economics and Informatics, 2017, 8, 23-32. 0.6 3

Consumers&€™ Sense of Farmersa€™ Markets: Tasting Sustainability or Just Purchasing Food?. Sustainability,

2016, 8, 1157.

Exploring consumersa€™ behaviour towards short food supply chains. British Food Journal, 2016, 118, 9.9 66
618-631. :



