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48 ManagingNtheNcoecreationNofNvaluefNJournalsofsthesAcademysofsMarketingsSciencedN2008dNlodNqlero 12.4 1971

47 ManagingN—ustomerNRelationshipsNforNProfitsNTheNDynamicsNofNRelationshipNQualityfNJournalsofs
ServicesManagementdN1994dNndNkielq 723

46 —oecreatingNbrandssNDiagnosingNandNdesigningNtheNrelationshipNexperiencefNJournalsofsBusinesss
ResearchdN2009dNokdNlprelqr 8.7 426

45 zctorNengagementNasNaNmicrofoundationNforNvalueNcoecreationfNJournalsofsBusinesssResearchdN2016dN
ordNlhhqelhip 8.7 348

44 zNsolutionNbusinessNmodelsN—apabilitiesNandNmanagementNpracticesNforNintegratedNsolutionsfN
IndustrialsMarketingsManagementdN2011dNmhdNorrepii 6.9 279

43 ManagingN—oecreationNDesignsNzNStrategicNzpproachNtoNInnovationfNBritishsJournalsofsManagementdN
2015dNkodNmolemql 5.6 217

42 –usinessNmodelNdesignsNconceptualizingNnetworkedNvalueNcoecreationfNInternationalsJournalsofs
QualitysandsServicesSciencesdN2010dNkdNmlenr 1.9 157

41 ScriptingNmarketssNFromNvalueNpropositionsNtoNmarketNpropositionsfNIndustrialsMarketings
ManagementdN2011dNmhdNknnekoo 6.9 130

40 SolutionNbusinessNmodelssNTransformationNalongNfourNcontinuafNIndustrialsMarketingsManagementdN
2013dNmkdNphnepio 6.9 125

39 SegmentationNbasedNonNcustomerNprofitabilityNâ��NretrospectiveNanalysisNofNretailNbankNcustomerN
basesfNJournalsofsMarketingsManagementdN1997dNildNmpremrk 3.2 105

38 —apabilitiesNforNmarketeshapingsNtriggeringNandNfacilitatingNincreasedNvalueNcreationfNJournalsofsthes
AcademysofsMarketingsSciencedN2019dNmpdNoipeolr 12.4 94

37 TheNchangingNroleNofNsalessNviewingNsalesNasNaNstrategicdNcrossefunctionalNprocessfNEuropeansJournals
ofsMarketingdN2009dNmldNqrherho 4.4 89

36 MarketsNasNconfigurationsfNEuropeansJournalsofsMarketingdN2011dNmndNkmieknq 4.4 80

35 zNholisticNmarketNconceptualizationfNJournalsofsthesAcademysofsMarketingsSciencedN2015dNmldNihheiim 12.4 75

34 PracticesNasNMarketssNValueN—oe—reationNinNEeInvoicingfNAustralasiansMarketingsJournaldN2010dNiqdNkloekmp5 73

33 zNnewNperspectiveNonNmarketNdynamicssNMarketNplasticityNandNtheNstabilityâ��fluidityNdialecticsfN
MarketingsTheorydN2014dNimdNkorekqr 2.5 71

32 LearningNwithNtheNmarketsNFacilitatingNmarketNinnovationfNIndustrialsMarketingsManagementdN2015dN
mmdNpleqk 6.9 69
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31 DesigningN–usinessNModelsNforNValueN—oe—reationfNReviewsofsMarketingsResearchdN2012dNniepq 0.3 54

30 ManagementNPracticesNinNSolutionNSalesâ��zNMultilevelNandN—rosseFunctionalNFrameworkfNJournalsofs
PersonalsSellingsandsSalessManagementdN2011dNlidNlnenm 3.4 54

29 —ustomerNrelationshipsNandNtheNheterogeneityNofNfirmNperformancefNJournalsofsBusinesssands
IndustrialsMarketingdN2009dNkmdNlohelpk 3 49

28 MarketsNchangingdNchangingNmarketssNInstitutionalNworkNasNmarketNshapingfNMarketingsTheorydN2019dN
irdNlhielkq 2.5 47

27 TheorizingNwithNmanagerssNhowNtoNachieveNbothNacademicNrigorNandNpracticalNrelevancexfNEuropeans
JournalsofsMarketingdN2017dNnidNiilheiink 4.4 45

26 MarketNfuturesgfutureNmarketssNResearchNdirectionsNinNtheNstudyNofNmarketsfNMarketingsTheorydN
2012dNikdNkirekkl 2.5 42

25 zctorNengagementdNvalueNcreationNandNmarketNinnovationfNIndustrialsMarketingsManagementdN2019dN
qhdNmeih 6.9 40

24 ShapingNserviceNecosystemssNexploringNtheNdarkNsideNofNagencyfNJournalsofsServicesManagementdN
2018dNkrdNnkienmn 7.4 40

23 StrategicNaccountNmanagementNprogramssNalignmentNofNdesignNelementsNandNmanagementN
practicesfNJournalsofsBusinesssandsIndustrialsMarketingdN2012dNkpdNknrekpm 3 40

22 NetworksdNecosystemsdNfieldsdNmarketNsystemsxNMakingNsenseNofNtheNbusinessNenvironmentfN
IndustrialsMarketingsManagementdN2020dNrhdNlqhelrr 6.9 34

21 TheNorganizationalNimplicationsNofNimplementingNkeyNaccountNmanagementsNzNcaseebasedN
examinationfNIndustrialsMarketingsManagementdN2015dNmndNqmerp 6.9 31

20 DonVtNadaptdNshapePNUseNtheNcrisisNtoNshapeNyourNminimumNviableNsystemNâ��NzndNtheNwiderNmarketfN
IndustrialsMarketingsManagementdN2020dNqqdNkonekpi 6.9 28

19 ValueNpropositionsNasNmarketeshapingNdevicessNzNqualitativeNcomparativeNanalysisfNIndustrials
MarketingsManagementdN2020dNqpdNkpoekrh 6.9 23

18 —ompetitiveNzrenaNMappingsNMarketNInnovationNUsingNMorphologicalNznalysisNinN–usinessNMarketsfN
JournalsofsBusiness-to-BusinesssMarketingdN2012dNirdNiqlekin 2.3 22

17 IsNyourNindustrialNmarketingNworkNworkingxNDevelopingNaNcompositeNindexNofNmarketNchangefN
IndustrialsMarketingsManagementdN2019dNqhdNkniekon 6.9 21

16 —ustomerNProfitabilitysNznalysisNandNDesignNIssuesnonenqo 18

15 zdoptionNofNdigitalNsalesNforceNautomationNtoolsNinNsupplyNchainsN—ustomersVNacceptanceNofNsalesN
configuratorsfNIndustrialsMarketingsManagementdN2020dNridNiokeipl 6.9 14

14 DrivingNshareholderNvalueNwithNcustomerNassetNmanagementsNMovingNbeyondNcustomerNlifetimeN
valuefNIndustrialsMarketingsManagementdN2016dNnkdNimheinh 6.9 9
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13 TheorizingNwithNmanagersNtoNbridgeNtheNtheoryepraxisNgapfNEuropeansJournalsofsMarketingdN2017dNnidNiipleiipp4.4 9

12 ManagementNofNcustomerNassetsNforNincreasedNvalueNcaptureNinNbusinessNmarketsfNManagements
DecisiondN2014dNnkdNihieiki 4.4 8

11 SmashN2018dN 8

10 SolutionN–usinessfNManagementsforsProfessionalsdN2014dN 0.4 5

9 MarketeshapingsNnavigatingNmultipleNtheoreticalNperspectivesfNAMSsReviewdN2021dNiidNllo 3 3

8 MarketNInnovationsNRenewalNofNTraditionalNIndustrialNNetworksN2017dNnreqi 3

7 TheNchangingNroleNofNmarketingsNtransformedNpropositionsdNprocessesNandNpartnershipsfNAMSsReview
dN2020dNihdNkrrelih 3 2

6 SolutionNbusinessNfitnesssNmeasuringNandNmanagingNacrossNbusinessNlogicsfNJournalsofsBusinesssands
IndustrialsMarketingdN2021dNlodNiiioeiikr 3 1

5 GuidelinesNforNfutureNresearchNonNKzMNimplementationfNIndustrialsMarketingsManagementdN2015dNmndNihh6.9 0

4 ForumNforNmarketsNandNmarketingNasNaNcontextNforNcollaborativeNtheorizingfNMarketingsTheorydN2016dN
iodNknpekoh 2.5

3 MakingNItNHappensNzreNYouNReadyNforNSolutionN–usinessxfNManagementsforsProfessionalsdN2014dNiipeili 0.4

2 DrivingNGrowthNandNProfitNwithNSolutionN–usinessfNManagementsforsProfessionalsdN2014dNieiq 0.4
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